Newt 


name 


50  YEARS  OF 
LINAGE  LEADERSHIP! 


plans 


Total  advertising  linage  placed 
in  Chicago  newspapers 
Year:  1959 


■  3 

Chicago  Tribune 

56,237,000 


Paper  B 

23,658,000 


Paper  C 

23,620,000 


Paper  D 

14,755,000 


IN  1959— for  the  50th  consecutive  year— the  Tribune  published 
more  total  advertising  than  any  other  Chicago  newspaper. 

The  Tribime  also  increased  its  lead  over  all  three  other  papers. 

It  led  Paper  B  by  more  than  32  million  lines— up  4  million  over  its 
1958  lead.  It  lengthened  its  lead  over  Paper  C  from  28  million  to 
32  million  lines.  And  it  led  Paper  D  by  41  million  lines— 5  million 
more  than  in  1958. 

A  half  century  of  linage  leadership  is  more  than  a  remarkable 
record... it’s  an  important  marketing  fact  to  keep  in  mind  about 
Chicago.  There  is  no  more  convincing  proof  of  the  Tribune’s  ability 
to  sell  the  most  goods.  And  isn’t  that  your  aim  in  the  Chicago 
market? 

More  readers  •••more  advertising^^^more  results-^ 

THE  TRIBUNE  GETS  ’EM  IN  CHICAGO! 


^ - :  i  ■  .it. 


EDITOR  &  PUBLISHER  COLOR  AWARD  WON  Bf 


for  Excellence  in  Color  Reproduction 

ANOTHER  NEWSPAPER  PRINTED  ON 


wins  top  honors  for  Color 


Awards  for  “excellence  in  color  printing”  are  the  result  of  technical  skills  of  a  high  order 
plus  pressroom  equipment  designed  to  meet  today’s  requirement  for  quality  work, 
fine  register  and  high  speeds. 

SCOTT  is  proud  of  the  fact  that  its  press  units  and  Color  Couples  brought  to  life 
the  mechanical  skill  and  craftsmanship  of  the  Post-Intelligencer  pressroom  crew. 

This  equipment  consistently  reproduces  advertisements  in  Color 
that  do  full  justice  to  the  products  offered. 

If  your  plant  lacks  the  right  equipment  to  produce  ROP  or  Spot  Color,  by  all  means 
let  a  SCOTT  Engineer  show  you  how  we  have  installed  Color  facilities 
in  many  leading  newspaper  plants. 


EXECUTIVE  &  SALES  OFFICE: 
501  FIFTH  AVE.,  NEW  YORK  17 


WAITER  SCOTT  &  CO 


Modern  building,  housing  executive  offices, 
advertising  department  and  all  mechanical 
divisions  of  the  Seattle,  Wash.  Post-Intel¬ 
ligencer.  Pressroom  equipped  with  16 
SCOTT  units,  6/color  plate  cylinders,  8 
double,  7  single  reversing  drives  and  3 
prs.  of  3-2  ratio  SCOTT  folders;  circula¬ 
tion,  daily  200,000;  Sunday  250,000. 
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UMITED  FEATURES  proudly  presents  — 


MARY  McCRORY 

Distinguished  reporter  of  The  Washington  Star 


"Mary  McGrory  has  been  described  as  'the  most  exciting 
newcomer'  to  Capital  newspapering  and  labeled  by  one  press 
association  chief  as  'the  greatest  since  Ernie  Pyle  and  Bob 
Considine'." 

— Editor  &  Publisher 


"Her  technique  is  all  her  own  .  .  .  She  writes  swiftly  and  well, 
turns  out  some  of  the  most  perceptive,  pungent  copy  in  Wash¬ 
ington,  D.  C." 

— TIME,  the  weekly  newsmagazine 


In  the  less-than-six  years  since  she  covered  her  first  Washington  news  assignment  (the 
Army-McCarthy  hearings,  in  1954),  Mary  McGrory's  talent  for  keen  observation,  accu¬ 
racy,  and  uniquely  descriptive  writing  has  won  unusual  praise  from  her  fellow-newsmen 
—editors  and  reporters,  colleagues  and  rivals  alike — and  has  earned  her  the  reputation 
of  "the  most  eagerly-read  by-liner  in  the  nation's  capital." 


We  are  happy  to  offer  exclusive,  on-the-spot  coverage  of  important  news  events 
in  Washington — and  elsewhere,  as  occasion  demands — by  this  brilliant,  hard¬ 
working  reporter,  on  an  unusually  flexible  schedule  that  will  adapt  itself  to  the 
news  as  it  happens,  and  will  average  two  releases  a  week,  around  the  year. 


TO  ENSURE  AVAILABILITY  IN  YOUR  AREA.  WE  SUGGEST  YOU  PHONE  OR  WIRE  AT  ONCE 


UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y. 


EDITOR  &  PUBLISHER  CALENDAR 


MARCH 

6— Southern  Illinois  Associated  Press  Editors,  Centralia. 

6- 8 — SNPA  Mechanical  Conference  (Western  Division),  Hotel  Mar 

LitHe  Rock,  Ark. 

7- 18 — American  Press  Institute  seminar  for  managing  editors  and  ’ 

editors,  Columbia  University,  New  York. 

10-12 — Southwestern  Journalism  Congress,  Bellemont  Motor  Hotel,  Bi 


When  one  newspaper  connpletely  donninates  in  a 
major  city  .  .  .  reaching  more  people  in  that  city 
.  .  .  carrying  more  advertising  in  that  city  .  .  .  and 
selling  more  merchandise  in  that  city  than  any  other 
newspaper,  that  paper  becomes  a  must  buy  on  any 
advertising  schedule.  The  Houston  Chronicle  Is  just 
such  a  newspaper!  Remember  .  .  . 


APRIL 

3- 5 — Interstate  Circulation  Managers  Association,  Penn-Harris  I 

Harrisburg,  Pa. 

4- 15— Urban  and  Suburban  Problems  seminar,  Columbia  University. 
7-9 — Illinois  Editor  and  Publisher  Safety  Seminar,  Leland  Hotel,  Sp'-!n( 

III. 

7-9 — Association  of  American  Editorial  Cartoonists,  Dinkier  Plaza,  A' 


21-23 — North  Dakota  Press  Association,  Bismarck. 

21-23— American  Association  of  Advertising  Agencies.  Boca  Raton  He’ 
Boca  Raton,  Fla. 

21-23 — American  Society  of  Newspaper  Editors,  Statler  Hilton,  Wash'nc" 
D.  C. 

21-23 — Nebraska  Press  Association,  Sheraton-Fontenelle  Hotel,  Ontahs. 
21-23 — Southern  Short  Course  in  Press  Photography,  Holiday  Inn, 

*  N.  C. 


REACHES  MORE  PEOPLE  .  .  . 

CARRIES  MORE  ADVERTISING  .  .  . 
SELLS  MORE  MERCHANDISE 


Editor  &  Publisher,  the  Fourth  BddH 


THE  HOUSTON  CHRONICLE 


Read  By  More  Houstonians  Than  Any  Other  Newspaper 
THE  BRANHAM  COMPANY— National  Representatives 


i 
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THE  LEADER 

During  1959 .... 
for  the  second  consecutive  year, 
the  POST-DISPATCH 
published  more 

GENERAL  ADVERTISING 

than  any  other 
evening  and  Sunday 
newspaper  in  the  entire 

United  States 
or  Canada 

mnci  MHA  McoM 

ST  LOUIS  POST-DISPATCH 

FIRST  IN  ADVERTISING  FOR  F  I  F  T  Y-N  I  N  E  C  0  N  S  E  C  U  T  I  V  E  Y  E  A  R  S 

A  member  of 

MILLION  MARKET  NEWSPAPERS,  Inc. 

NEW  YORK  •  CHICAGO  •  DETROIT  •  SAN  FRANOSCO  *  LOS  ANGELES 
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AURORA 

JOLIET 


ELGIN-AURORA- JOLIET 


J  ELGIN 


The  Northern  Illinois 


MARKET 
ON  THE  MOVE! 


^  Reached  and  sold  by  the  Copley  Big  3  Newspapen 

.ELGIN  COURIER- NEWS 
AURORA  BEACON-NEWS 
JOLIET  HERALD-NEWS 

By  seaway,  airway,  railway  and  tollway.  Northern 
Illinois  is  a  market  on  the  move  ...  a  market  that’s 
growing  and  going  places  fast.  And  three  cities  — 

Elgin,  Aurora,  Joliet  —  are  the  trading  centers  for 
this  spectacular  growth  area. 

The  Big  3  Market  in  Northern  Illinois  is  sold  best 
by  the  Copley  Big  3  newspapers:  Elgin  Courier- 
News,  Aurora  Beacon-News,  Joliet  Herald-News. 

Buy  all  3  of  the  Big  3  and  save  9V2  cents  a  line! 

“The  Ring  ^0  of  Truth" 

15  Hometown  Newspapers  covering  Northern  Illinois  — 

Springfield,  Illinois  —  San  Diego,  California  —  and  Greater  Los 
Angeles.  Served  bv  the  COPLEY  Washington  Bureau  and  the 
COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


For  a  Dozen  Years  of  Dynamic  Expansion  The  Birmingham  News  and  Birmingham  Post-Herald  have 
published  the  most  complete  picture  available  of  Birmingham  family  buying. 

This  Year's  12th  Annual  Edition  covers  over  200  products  in  these  and  many  other  categories: 


Foods  Cosmetics  Tobacco 

Soaps  and  Cleansers  Toiletries  Home  Appliances 

Soft  Drinks  Beverages  Automotive 

Plus  detailed  reports  of  Birmingham  buying  habits  and  characteristics  of  homes  and  families. 

For  the  first  time  there  are  intensive  surveys  of  two  new  subjects:  gasoline  credit  cards  and  sport 
equipment. 

Watch  for  this  "gold  mine"  of  information  obout  the  big,  bustling  Bh-mingham  market. 

Wxt  Sirmin^ham  •  Birmingham  Post-Herald 

•  Morning  •  Evening  •  Sundoy 

Kelhr  Smith:  Notional  Repretentotive 


Picture  of  Birmingham 

FAMILY  BUYING 

For  a  Dozen  Dynamic  Years 

Slu  i$hritUtt$hatTt  Birmingham  Post-Herald 

Consumer  Analysis  Survey  of  Greater  Birmingham 


editorial 

How  to  Juggle  Figures 

E  always  tliouglit  that  tlie  broatlcast  nietlia  look  the  Itonors  for 
definitions  with  boxcar  figures  for  circulation,  aiulience, 
exposure,  etc.,  but  tliey  have  just  lost  their  title  to  two  magazines — 
Tfie  Reuder's  Digest  and  the  Saturday  Ex>etiing  Post. 

They  are  now  promoting  a  stiuly  just  completeil  by  Alfretl  Politz 
which  claims  to  prove  that  one  advertisement  |>laced  in  those  two 
publications,  plus  Look  ami  Life,  “is  ex|K)sed  152,()2(',000  times  to 
the  readers  of  these  big  four  magazines — more  than  half  the  |>eople 
in  the  U.S.” 

With  all  due  ies|x?ct  to  the  magazines  involved  and  the  people 
who  conducted  the  research,  we  fiml  it  all  hartl  to  believe. 

One  reason  is  that  a  little  digging  reveals  the  “more  than  half 
the  [leople  in  the  actually  means  “above  the  age  of  10."  This 

reduces  somewhat  the  mental  image  creattxl  by  the  advertised  claim. 

1  hen  we  womler  what  allowance  has  Iteen  made  for  duplication 
in  the  claim  of  07,802,000  jieople  10  years  or  over  who  see  those  four 
publications  each  week  ami  month. 

.\ml  we  have  a  mental  picture  of  every  one  of  those  67  million 
people — which  means  every  other  individual  in  the  country  over  10 
years — clutching  one  copy  (they  can’t  have  two  or  three — only  one) 
in  his  hot  little  hand  and  hxtking  at  everv  page  in  it  2.3  limes  in  as 
many  days. 

It’s  a  magazine  publisher’s  dream! 


Wo  Advertising^  Decree 

T^lorida  provitles  another  example  of  how  atlvertising  is  being 
limited  and  even  prohibitetl  by  the  ottu  ial  tleiree  ol  some  state  or 
federal  bodies  without  legislation  or  public  ilebate. 

The  .State  Board  of  Funeral  Directors  ami  Embalmers  adopletl  a 
regidation  effective  Jan.  1  that  funeral  establishments  cannot  “use  or 
sponsor  use  of  any  advertising  in  any  manner  whatscK-ver.” 

The  edict  was  so  unilateral  that  even  Florida’s  Governor  Collins  has 
to  ask  the  lx>ard  to  explain  why  this  was  tlone. 

There  is  nothing  wrong  with  advertising  />er  se — but  there  are  some 
people  who  think  there  is.  Fhey  are  spreading  the  anti-advertising 
virus  so  successfully  that  it  has  become  contagion  in  Washington  and 
many  state  governments. 

W'^e  hope  that  the  newsjxi|jers  of  this  countrv  will  \^ake  up  before 
it  is  too  late  and  take  the  leadership  in  educating  the  public  as  sort 
of  preventive  meilicine  as  well  as  trying  to  wage  the  often  ho|)eless 
battle  to  cure  the  disease  after  it  has  struck. 


Proof  Is  In  the  Pudding 

E  were  glad  to  see  someone  at  the  Newspaper  Advertising  Execu- 
lives  Association  meeting  mention  what  has  seemed  to  us  the 
most  obvious  and  imjx>rtant  selling  argument  for  national  advertising. 

Monroe  Green,  advertising  director  of  the  New  York  Times,  told 
the  admen:  “The  storekeepers  of  our  country,  the  jjeople  who  market 
the  manufacturer’s  product,  know  that  the  one  way,  the  infallible 
way  to  sell  goods  is  through  newspaper  advertising.  .  .  .  They  have 
but  one  interest  in  advertising — to  sell  the  product.  And  they  know 
from  experience  how  to  get  that  job  done  best.” 

The  old  cliche  is  still  true — the  proof  is  in  the  pudding.  Retailers — 
the  men  on  the  front  line  of  selling — know  that  newspaper  adver¬ 
tising  works,  otherwise  they  wouldn’t  use  so  much  of  it  year  in  and 
year  out  to  the  virtual  exclusion  of  all  other  media. 


W'indom  is  the  principal  thing;  tt^ 
/ore  get  icisdimi :  ami  with  all  thr 
get  underittamting.^—Prorerhs,  til;  7, 


Editor  &  Publisher 

®  THE  FOUIIH  BU 

I  Th*  Oldest  Publishers'  and  Advertina' 

I  Newspaper  in  America 

I  With  which  has  been  merged:  The  Jcunti 

I  established  March  22,  1884;  Newsp«p«rj, 

I  established  March,  1892;  The  Fourth  En 

March  I,  1894;  Editor  &  Publisher,  Jim  I 

1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 

Publisher,  Chairman  of  Board,  1912-ltfl 

I  Publisher  and  Editor 

I  Robert  U.  Brown 

I  General  Manager 

I  James  W.  Brown,  Jr. 

I  Executive  Editor,  Jerome  H.  Walker;  FmM 

I  Ray  Erwin,  Richard  Friedman,  Ptiitf 

Schuyler,  Robert  M.  Warner;  Adveti 
Nevrs,  Robert  B.  McIntyre,  Markttiufi 
Research  Manager,  Albert  E.  Weis;  M«M 
Consultant,  Ray  B.  Prescott;  Librariaa,  .i 
Haslett. 

Treasurer,  Arline  Demar;  Advertising  Mm| 
Henry  C.  Thiele;  Advertising  Producticsil 
agar,  Bernadette  Borries;  Promotiea  N 
ager,  George  Wilt;  Circulation  Om 
George  S.  McBride;  Circulation  Mas 
George  H.  Strata;  Classified  Adveti 
Manager,  J.  C.  H.  Bollinger 

General  Offices — Suite  1700,  Times  ’) 
1475  Broadway,  New  York  36,  N.  T 
BRyant  9-3052. 

BUREAUS 

Washington:  Pat  Munroe,  1201  Nationd ' 
Building.  ST  3-6756-7. 

Chicago:  George  A.  Brandenburg,  Mid-M 
Editor;  Harry  B.  Mullinix,  Western  Adw 
ing  Manager;  Grant  Biddle,  RepresMta* 
360  North  Michigan  Ave.  State  2-4891. 

Boston:  Guy  Livingston,  344  Little  Btd9. 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free  * 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson, 
Coast  Editor;  Duncan  A.  Scott,  AdviA 
Representative;  85  Post  St.  Garfield  I’ 

Los  Angeles:  Frederic  C.  Coonradt,  Ca 
spondent,  School  of  Journalism,  Uni« 
of  Southern  California,  3518  UnivenHy^ 
Duncan  A.  Scott,  Advertising  Reprsi* 
tive,  1901  West  8th  St.,  Dunkirk  8-4151. 

London,  England:  Alan  Delafons,  Mana9e, 
Ethelbert  Road,  Birchington,  Kent,  EigH 
Peter  Bostock,  correspondent,  14,  Albe* 
Street,  London,  Wl. 

Paris,  France:  G.  Langelaan,  Correspod 
48  Avenue  de  Paris,  Vincennes  (Seine) 
Charter  Member  Audit  Bureau  of  Clnddi 
Member  Asaoeiated  BuMneae  PubUeatba 
mo.  averase  net  Dald  June  SO,  IfiO-B 
Renewala  to  Oct.  81,  18S8 — 76.7646- 

EDITOR  ac  PUBLISHER  for  January  3A  1 
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cartoon  ioea  of  the  week 


letters 


\fy 


IT'S  BROTHER  AGAINST  BROTHER 

across  the  barricades 

Green,  Providence  Journal 


He  said  numerous  residents  converted 
their  homes  from  cesspools  to  the  town’s 
j  sanitary  sewers.  —  Phillipnburg  (N.  J.) 
Phillipsburger. 

<  • 

In  lieu  of  flowers  contributions  may  be 
made  to  the  Association  for  the  Health 
of  Retired  Children.  —  Syracuse  (N.  Y.) 
Htmld-Jou  rnal. 

• 

Cpl.  Blank  was  named  as  the  best 
pilled  cadet  of  the  ROTC  unit.  — 
'■J'lnK,  (Ga.)  Telegraph. 

• 

Billy  Blank,  Utah’s  6-9  sophomore 
didn’t  see  action  until  this 
.  art  of  the  frame,  and  he  didn’t  start  the 
,(1(1  half.  But  he  was  impressive  in  his 
me  out.  —  Albuquerque  (N.  M.)  Jour- 
■  'll. 

• 

^  Families  will  be  asked  to  complete  the 
T  .'m  and  give  in  to  the  census  taker.  — 
'  Diego  (Calif.)  Evening  Tribune. 


COL’NCU.  MJNLTES 

We  always  enjoy  reading  “Shop  Talk  at 
Thirty.”  Thus,  we  were  more  surprised 
and  amazed  than  anyone  when  we  read 
(Jan.  16)  that  the  Union-Sun  &  Journal 
had  editorially  encouraged  the  Common 
Council  to  eliminate  publication  of  the 
Common  Council  minutes  as  a  public 
economy.  Unfortunately,  we  are  not  that 
prosperous. 

What  actually  happened  was  that  the 
Union-Sun  &  Journal  had  been  editorially 
urging  economy  in  government  on  all 
levels.  Then  at  the  last  meeting  of  19.'>9 
the  Common  Council  used  that  argument 
as  an  excuse  to  vote  the  discontinuance 
of  publication  of  the  Council  minutes  in 
February. 

Since  then  there  has  been  considerable 
sentiment  expressed  locally  for  continua¬ 
tion  of  publication  of  the  minutes.  Two 
aldermen  have  expressed  intentions  of 
sponsoring  a  resolution  to  that  effect. 
What  the  outcome  will  be  we  don’t  know. 

Easton  Elliott 

Managing  Editor, 

Lock-port  (N.  Y.)  Union-Sun  &  Journal. 

*  *  * 

JOBS  FOR  ‘GEaNERALISTS' 

Editor  &  Publish  lr  has  l>een  reporting 
that  college  graduates  with  journalism 
majors  are,  in  growing  numbers,  entering 
non-newspaper  fields. 

Our  own  experience  leads  us  to  believe 
that  newspapers  are  neglecting  a  prime 
potential  source  of  talent — the  many 
‘bright  young  minds’  who  enter  the  labor 
market  every  year  with  only  liberal  arts 
majors. 

In  placing  recent  college  graduates  with 
many  different  kinds  of  publishers,  we 
have  found  that — provided  an  applicant 
has  talent,  a  good  “general”  education, 
interest,  and  energy — he  is  likely  to  prove 
an  asset  to  his  employer.  Techniques  and 
v(H‘ational  skills  can  lie  developed  through 
experience  on  the  job. 

For  several  years,  this  oflBce  has  been 
going  to  the  colleges  to  recruit  “general¬ 
ists”  for  employers  who  do  not  recruit  on 


campus  themselves.  These  generalists  are 
graduates  who  have  not  specialized  in 
journalism,  engineering,  science,  teaching 
and  accounting,  but  in  the  liberal  arts 
or  in  business  administration. 

.Some  of  these  graduates  are  interested 
in  writing  and  editorial  work,  but  even 
those  who  have  worked  on  campus  publi- 
tations  know  little  alMUit  the  publishing 
field  or  its  labor  market.  Most  of  these 
new  graduates  are  completely  unaware  of 
the  variety  and  range  of  jobs  in  the  in¬ 
dustry. 

They  really  don’t  know  where  to  start 
lo<»king.  This  is  where  we  come  into  the 
picture.  We  are  bringing  information 
aliout  this  field  to  the  schools,  and  placing 
college  graduates  in  jobs  in  publishing 
that  they  would  not  otherwise  have  known 
al>out. 

Jean  Landeau 

Professional  Placement  Center, 

N,  Y.  State  Dept.  <»f  Labor, 

444  Madison  Ave.,  New  York  22. 

*  *  * 

SHOPPINf;  CENTERS 

Robert  McIntyre’s  series  of  articles  con¬ 
cerning  Shopping  Centers  and  Downtown 
Stores  are  a  worthy  piece  of  business 
journalism  providing  an  up-to-date,  eagle’s 
eye,  nationwide  view  of  developments  and 
trends  of  retail  sales,  promotion  and  ad¬ 
vertising  activity  by  these  outlets. 

It  was  interesting  to  learn  that  in  two 
instances  (Wilmington  News  Journal  and 
Chicago  Tribune)  respectively  and 

.30^0  of  total  retail  linage  came  from  Shop¬ 
ping  Centers,  whereas  newspapers  in 
many  other  cities  with  active  Shopping 
Centers  still  receive  practically  all  of  their 
local  linage  from  Downtown  Stores. 

Apparently  the  merchants  on  Main 
Street  are  revitalizing  their  Downtown 
Shopping  areas  and  your  efforts  to  alert 
more  newspapers  to  participate  in  these 
planning  and  promotional  activities  is 
most  commendable.  My  compliments  on 
your  constructive  editorial  vitality. 

Fred  W.  Pitzer 

Jann  &  Kellev,  Inc. 

New  York  17,  N.  Y. 
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Gives  more  facts 
about  events 
than  any  other  source 
but  one 


Naturally,  The  New  York  Times  itself  gives  you 
more  facts  about  the  news  than  does  The  New 
York  Times  Index. 

But  The  Index  runs  a  cIo.se  .second. 

Each  twice-a-month  issue  gives  the  detailed  record 
of  events  in  all  the  major  spheres  of  activity.  Y'ou 
get  a  fast-reading  summary  of  what  happened,  and 
who  was  involved. 

And  when  you  want  additional  facts  about  an  event 
or  situation.  The  Index  shows  how  to  quickly  find 
the  complete  story  in  your  file  of  The  New  York 
Times.  It  also  speeds  up  your  search  for  items  in 
tiour  oini  newspaper,  and  any  other  you  keep  on 
hand.  For  each  reference  in  The  Index  is  dated  .  .  . 
you  know  exactly  when  the  development  took  place. 

It's  a  wonderful  time  saver  — used  by  newspaper 
editors,  writers,  and  librarians  all  over  the  country. 
If  you  have  merely  been  thitikiiHj  about  having  a 
file  of  The  New  York  Times  Index,  why  wait  any 
longer  to  get  one  started? 

If  you  act  promptly,  an  investment  of  only  .$45  will 
get  you  all  24  of  the  twice-a-month  issues  of  The 
Index  to  be  published  in  1960.  And  for  $25  more 
($70  in  all)  you  can  have  your  sub.scription  include 
the  Cumulative  Annual  Volume  for  1959,  to  be 
published  around  June  1. 


The  first  of  the  1960  issues  of  The  Index— covering 
the  .January  1-15  — period  will  be  off  the  press  on 
February  8.  Only  a  few  copies  will  be,  available 
for  new  subscribers,  .so  we  suggest  you  send  your 
order  in  without  delay. 

THE  NEW  YORK  TIMES  INDEX 

ii^9  West  J,3rd  Sfrecf,  New  York  SB,  .V.  Y. 


Every  Sahirday  Since  1 884 
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Cleveland  News  Goes  Out; 
Seri  pps-Ho ward  Buys  Name 


Citv  of  Million  Left  with  One 
Morning;  and  One  Evening  Paper 


old,  went  out  of  business  with 
its  Blue  Streak  tnlition  on  Satur¬ 
day,  Jan.  23. 

^ripps-Howard  Newspapers 
boujrht  the  name,  title  and  good¬ 
will  of  the  News  from  Forest 


oldest  memlH-r  of  the  group 
Fewer  Hiil  Hrtler  Papei> 

The  first  issue  of  the  new 


and  business  operation,  requir¬ 
ing  far  more  for  .success  than 
the  jiersonal  sweat  and  editorial 
opinions  of  a  printer-editor.” 

Sterling  Graham  said  the  sus- 
loension  of  the  News  was  made 
with  “profound  regret.”  He  com¬ 
mitted  Forest  City  Publishing 
Company  to  paying  all  contrac¬ 
tual  or  otherwise  agreed  termi¬ 
nal  l)enefits,  including  dismissal 
pay  and  accruetl  vacation  pay. 
The  News  employed  more  than 
800  i)ersons,  130  of  them  in  the 


Cleveland,  .surging  over  the  3  papers,  2  ownerships;  Los  An- 
tnillion-mark  in  itopulation  now  geles  —  4  papers,  2  ownerships ; 
is  the  largest  city  in  the  United  San  Francisco  —  3  papers,  2 

States  with  only  one  morning  ownerships;  Washington  —  3 

and  one  evening  newspaper.  papers,  3  ownerships;  Baltimore 
Cleveland  News,  ab  years  —  3  papers,  2  ownerships; 

Houston  —  3  papers,  3  owner¬ 
ships;  Detroit  —  3  papers,  3 

ownerships;  and  San  Antonio  j-ditorial  department.  The  total 
3  papers,  2  ownerships.  jjayment  will  exceed  $1,500,000. 

In  the  past  few  years  Scripps-  “Two  strong  editorial  voices 
Howard  has  put  together  the  left  in  Cleveland,”  com- 

City  Publishing  Company  and  Cincinnati  Post  and  Times-Star,  rented  Jack  R.  Howard,  presi- 
plaml  the  name  on  the  mast-  San  Francisco  News  and  Call-  fjent  of  Scripps-Howard.'  “Both 

hesd  of  the  Clt  veland  I  vess,  li iillet in  and  Columhus  C itizen  are  supported  by  strong  and  in- 

and  Ohio  State  Journal, 

E.  W.  Scripps  got  the  Cleve¬ 
land  Press  going  Nov.  2,  1878 
in  a  ramshackle  building  with 


dei)endent  managements.” 

For  .some  years,  profits  from 
the  Plain  Dealer  had  been  used 
to  cover  the  News’  .staggering 


Cleveland  Press  and  News  (six-  about  $10,000  ready  capital.  Now  losses  as  circulation  declined. 


day  evening)  told  its  readers 
the  “trend  is  toward  fewer,  but 
better,  daily  newspapers.” 

In  the  epitaph  for  the  Cleve¬ 
land  News,  Sterling  E.  Graham, 
president  of  Forest  City  Pub¬ 
lishing  Company,  which  con¬ 
tinues  to  publish  the  Plain 
Dealer  morning  and  Sunday, 
wrote: 

“Ever  since  its  lieginnings  ,'>5 
years  ago,  the  News’  fate  was 


it  publishes  from  a  magnificent 
lakeshore  plant  that  cost  $10 
million.  It  was  opened  only  last 
yeai’. 


especially  after  a  rise  to  10c  a 
copy.  At  the  end  the  News  had 
about  125,000.  The  last  Sept.  30 
audit  for  the  Press  .showed  312,- 
271. 


425.000  Pre^s  Bun 

To  turn  out  425,000  copies  of 
the  Press  and  News  in  ,56  pages 
it  was  necessary  to  have  some 
press  work  done  at  the  old  Press 
plant  to  supplement  the  facili- 


Vi  ilb  ‘Pmftuind  Kegrel’ 

Said  the  Cleveland  Press  and 
Neics,  which  is  edited  by  Louis 
B.  Seltzer: 

“There  was  a  time  when  al¬ 
most  anyone  could  start  a  news¬ 
paper  with  a  modest  expendi-  .  ..  ,  _  _ 

to  be  a  ‘third  newspaiwr.’  At  ture  for  printing  equipment  and  ties  in  the  new  building.  Mark 
the  high  .scale  of  present  costs  the  hiring  of  a  small  staff.  Ferree,  executiv’e  vicepresident 
of  mating  public  demands,  MetrojKilitan  dailies  have  be-  of  Scripps-Howard,  .said  the 
there  is  no  economic  place  for  come  a  big,  complex  editorial  equipment  is  adequate  to  pro- 
mch  an  operation.” 

Mr.  Graham’s  statement  spe¬ 
cifically  mentioned  labor  costs 
among  the  “mounting  publishing 
costs”  that  have  1^  to  losses 
from  the  News’  operation,  mak¬ 
ing  its  separate  publication  im¬ 
possible.  He  saluted  the  staff  for 
its  enthusiasm,  hard  work  and 
loyalty,  all  resulting  in  worth¬ 
while  services  to  the  community. 


The  Cincinnati  Post 

. . .  TIMES  ^  STAR 

SAW  fUNcaco 

News-i 

Columbus  Citizen -Journal 


Late  News 


STATE 


13  ^  ilb  “Tliird  Papers" 

Thirteen  cities  remain  on  the 
roll  call  of  those  which  have 
three  or  more  daily  newspapers. 
The  list:  New  York  —  7  papers 
in  6  owner.ships;  Chicago  —  4 
Ptpers,  2  ownerships;  Philadel¬ 
phia  —  3  papers,  2  ownerships; 
®<|ston  —  7  papers,  4  owner¬ 
ships;  Pittsburgh  —  3  papers, 
3  ownerships;  Indianapolis  — 
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I  C«M*t  fm  Copf 


The  Cleveland  Press 


Tlir  N«tiupap*r  That  Sanaa  ht  Maa4aei 


AND  Cleveland  News 


ONE  PLUS  ONE  EQUALS  ONE  in  the  arithmetic  of  newtpapering,  as 
illustrated  by  these  Scripps-Howard  developments:  Cincinnafi  Post  and 
Times-Star,  July  1958;  San  Francisco  News-Call  Bulletin,  a  joint  venture 
with  Hearst,  August,  1959;  Columbus  Citizen  and  Ohio  State  Journal, 
November  1959;  Cleveland  Press  and  News,  January  1960. 
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duce  upwards  of  400,000  copies 
of  papers  up  to  96  pages. 

While  Editor  Seltzer  invited 
News  readers  to  comment  on 
the  combined  product,  many  fea¬ 
tures  and  comics  being  carried 
over,  Scripps-Howard  executives 
.said  they  were  confident  the 
Press  and  News  would  maintain 
a  lead  over  the  morning  Plain 
Dealer  which  had  309,489  daily 
and  506,494  Sunday  in  the  latest 
.4BC  audit. 

The  Press  has  been  ahead  of 
the  Plain  Dealer  in  every  12- 
month  audit  report  for  the  last 
26  years,  Mr.  Ferree  said. 

On  its  last  day,  a  Saturday, 
the  News  printed  the  equivalent 
of  24  standard  pages  while  the 
Press  had  38  pages,  consisting 
of  18  .standard  and  40  tabloid. 

No  Price  (iiven 

No  price  was  announced  in 
the  transaction. 

For  some  time  Mr.  Graham 
had  been  making  casual  and  in¬ 
formal  offers  to  Scripps-Howard 
to  sell  the  News  assets.  Two 
weeks  prior  to  the  conclusion  of 
the  deal  he  presented  a  firm 
proposal  to  Messrs.  Howard  and 
Ferree  and  a  special  meeting 
of  the  l)oard  of  the  E.  W. 
Scripps  Company  was  called  for 
Jan.  13. 

The  lioard  authorized  Messrs. 
Howard  and  Ferree  to  accept 
the  offer.  Final  papers  were 
drawn  by  Joseph  R.  Fawcett, 
of  the  S-H  law  firm  in  Cleve¬ 
land. 

Mr.  Howard  said  the  Scripps- 
Howard  Newspapers  had  en¬ 
joyed  a  “very  successful  year” 
in  1959  and  they  stand  in  a 
strong  ix)sition  to  take  advan¬ 
tage  of  any  opportunities  that 
may  arise  to  strengthen  them. 
He  insisted  that  “there  is  no 
pattern  or  plan”  being  followed 
by  himself  and  Mr.  Ferree  in 
the  various  consolidations  and 
printing  arrangements  they 
have  effected  in  recent  years. 

“We  just  don’t  do  that  kind  of 
advance  planning,”  said  Mr. 
Ferree.  “We  play  it  straight 
and  hard,  taking  advantage  of 
any  opportunity  that  comes  our 
way.  That’s  the  way  the  whole 
outfit  works  from  the  bottom 
right  to  the  top.” 

Not  all  of  the  S-H  papers  are 
operating  in  the  black,  Mr.  How¬ 
ard  said.  Some  are  so  close  to  it 
they  could  be  pushed  as  desired 
from  red  to  profit.  Money  is 
being  invested  in  them  accord¬ 
ing  to  plans  for  growth. 

The  death  of  the  News  cli- 
(Continued  on  page  10) 


9 


Cleveland  News 

(Continued  from  page  9) 


maxed  weeks  of  rumors  which 
had  brougrht  denials  from  the 
top  echelon  at  Forest  City  Pub¬ 
lishing  Co. 

The  death  announcement  came 
shortly  before  the  first-edition 
deadline  on  Saturday,  Jan.  23. 
Editor  Nat  Howard  of  the  News 
informed  the  city  desk,  which 
had  been  scratching  for  a  lead 
story,  that  the  New'S  had  been 
sold  to  the  Press. 

The  shocking  notice  offered 
only  one  dubious  consolation  — 
there  no  longer  was  any  ques¬ 
tion  about  the  “play”  story.  The 
News  displayed  it  under  an 
eight-column  banner.  The  story 
confirmed  the  reports  broadcast 
by  radio  and  TV  stations. 

There  was  considerable  gloom 
in  the  News-PD  Building,  al¬ 
most  as  much  on  the  PD  side  — 
a  corridor  separates  the  News 
City  Room  and  the  PD  City 
Room  —  as  there  was  on  the 
News  side. 

2  Job> 

“How  do  you  bury  a  newspa¬ 
per?”  asked  City  Editor  John 
Rees  of  the  News.  He  was  in 
charge,  as  usual,  of  getting  out 
the  day’s  editions,  the  last,  of 
the  News.  He  had  been  on  the 
paper  34  years. 

“What  are  you  people  upset 
about?”  said  Peter  Bellamy. 
“You  lost  a  job.  I  lost  two  jobs.” 
He  was  society  editor  of  the 
News  and  gossip  columnist.  He 
is  the  son  of  the  late  Paul  Bel¬ 
lamy,  who  for  so  many  years 
was  editor  of  the  Plain  Dealer. 

At  the  Plain  Dealer,  Editor 
W’right  Bryan  called  the  staff 
together  in  that  City  Room  in 
the  afternoon.  He  emphasized 
that  the  sale  of  the  News  would 
in  no  way  affect  employees  of 
the  Plain  Dealer.  He  said  that 
the  death  of  any  newspaper  was 
“a  tragic  thing,”  but  he  said 
the  PD  would  go  as  before. 

On  Page  One  Tuesday,  read¬ 
ers  of  the  Press  and  News  were 
asked  to  write  or  call  in  any 
suggestions  about  the  revamped 
paper  and  they  were  quick  to 
accept. 

Hundreds  of  calls  poured  into 
the  Press.  Some  wanted  a  fea¬ 
ture  they  had  been  accustomed 
to  reading  in  the  News.  Others 
were  having  trouble  finding  cer¬ 
tain  columns.  Still  others  com¬ 
plained  about  the  size  of  the 
paper  —  contending  there  was 
too  much  to  read.  And  there 
were  .several  dozen  who  compli¬ 
mented  the  Press  on  what  they 
generally  labeled  the  most  com¬ 
plete  reading  pa(?kage  they’d 
ever  seen. 

Meanwhile,  the  jobless  em- 
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ployees  of  the  News  were  beat¬ 
ing  a  steady  path  to  the  office 
of  Editor  Seltzer.  Among  them 
were  the  most  prominent  by¬ 
lines  in  Cleveland  journalism. 

Helping  the  JublesH 

The  first  four  News  staffers 
taken  over  to  the  Press  were: 
Regis  McAuley,  executive  sports 
editor;  A1  Rothenberg,  auto  edi¬ 
tor;  Jerry  Horton,  photogra¬ 
pher;  Harry  Parker,  artist. 

A  concerted  and  cooperative 
drive  to  obtain  full  employment 
for  personnel  of  the  News  was 
announced  by  the  Forest  City 
Publishing  Co.  and  the  Cleve¬ 
land  Newspaper  Guild. 

Sterling  Graham  opened  the 
pages  of  the  Plain  Dealer  to  dis¬ 
play  and  classified  advertisments 
seeking  job  offers  for  former 
News  employes.  Alwut  a  .score 
from  non-mechanical  depart¬ 
ments  were  retained  for  the 
Plain  Dealer. 

Mr.  Graham  and  his  assistant 
in  charge  of  i)ersonnel,  James 
R.  Llewellyn,  set  up  and  staffed 
an  office  in  the  Plain  Dealer 
building  at  1801  Superior  Ave¬ 
nue  N.E.  to  act  as  a  clearing¬ 
house  for  job  applications  and 
offers.  The  bureau,  know’n  as 
the  Cleveland  Newspaper  Place¬ 
ment  Office,  will  be  in  charge 
of  Leonard  Elliot. 

Offer!*  to  Be  Listed 

The  Guild,  which  has  repre¬ 
sented  the  News  editorial  de¬ 
partment  personnel  of  about 
130,  already  has  under  w’ay  a 
nationwide  movement  to  line  up 
newspaper  openings  for  the  dis¬ 
employed.  These  efforts  will  now 
be  consolidated  in  the  placement 
office  to  avoid  duplication. 

Former  New’S  employes  who 
have  not  yet  done  so  were  urged 
to  make  applications  for  job 
openings  as  they  come  in.  A 
bulletin  Iward  has  been  set  up 
in  the  former  News  city  room 
which  will  list  offers  as  re¬ 
ceived. 

The  service  is  available  to 
all  former  New's  employes  re¬ 
gardless  of  their  former  union 
affiliation,  if  any. 

A  number  of  metropolitan 
newspapers  the  country  over 
have  already  put  in  employment 
offers. 

Letters  were  mailed  over  the 
signature  of  Charles  F.  McCa- 
hill.  Forest  City  vicepresident, 
to  all  metropolitan  newspapers 
in  the  United  States  notifying 
them  of  the  availability  of  a 
highly  recommended  and  ex¬ 
perienced  new’spaper  labor  pool. 

Mr.  Graham  said  advertise¬ 
ments  would  be  run  in  Editor 
&  Pt'BLiSHER,  and  information 
would  be  circulated  through  the 
Ohio  Newspaper  Association  and 
the  Ohio  Employment  Bureau. 


Cranston  Williams,  general 
manager  of  the  American  News¬ 
paper  Publishers  Association, 
.said  he  would  recommend  em¬ 
ployment  of  former  News  per¬ 
sonnel  wherever  possible  at  this 
week’s  meeting  of  the  board  of 
directors  in  La  Jolla,  Calif. 

Bom  from  Merger 

The  News  was  founded  in  its 
modern  format  in  1905  by  the 
late  Charles  A.  Otis,  private 
banker,  who  added  to  his  pur¬ 
chase  of  the  Evening  World  in 
1904  three  other  evening  dailies, 
the  Recorder,  the  Evening  Newft 
and  Herald  (Published  by  the 
Cleveland  Leader)  and  the  Eve¬ 
ning  Plain  Dealer.  Otis  com¬ 
bined  the  four  into  a  single 
publication  in  the  interests  of 
his  political  war  against  Mayor 
Tom  L.  Johnson,  then  in  power 
and  supported  by  the  Plain 
Dealer  and  the  Press.  Johnson 
finally  was  defeate<l  for  mayor 
in  1909  and  died  in  1911. 

In  1912,  Otis  sold  the  New’s 
to  Dan  R.  Hanna,  partner  in 
M.  A.  Hanna  Co.,  who  owned 
the  morning  Leader.  He  em¬ 
ployed  both  newspapers  vigor¬ 
ously  in  his  campaign  to  elect 
ex-President  Theodore  Roosevelt 
to  a  third  term. 

In  1932,  the  News  was  ac¬ 
quired  bv  the  Forest  City  Pub¬ 
lishing  Co.  w’hen  the  New’s  was 
in  considerable  danger  of  ex¬ 
tinction  because  of  depression 
and  panic  difficulties. 

The  News,  because  of  the  Otis 
merger,  claimed  original  descent 
from  the  News  and  Herald,  eve¬ 
ning  Republican  paper  which  in 
turn  descended  from  the  Cleve¬ 
land  Herald,  one  of  the  earliest 
daily  papers  in  the  city’s  his¬ 
tory. 

‘Indepemlent  Republican' 

Throughout  its  operations,  the 
News  w’as  a  Republican  paper, 
though  for  the  last  20  years  it 
was  classified  in  journalism  di¬ 
rectories  as  “independent  Re¬ 
publican.”  At  various  times,  it 
supported  Democrats. 

Among  the  more  colorful  fig¬ 
ures  associated  with  the  history 
of  the  News  were  Arthur  B. 
(Mickey)  McBride,  now  a  real 
estate  and  taxicab  millionaire, 
and  the  late  A.  E.  M.  Bergener. 

Both  men  were  brought  to 
Cleveland  by  the  late  Dan 
Hanna  from  a  Hearst  newspa¬ 
per  in  Chicago.  McBride  became 
circulation  manager  of  the 
News,  Bergener  city  editor  and 
then  managing  editor. 

Circulation  .Shot  Up 

Bergener  was  an  operator  in 
the  tradition  of  the  “Front 
Page”  era  of  journalism.  He 
was  widely  known  as  “A.  Em. 
B.”  But  few  knew  his  first  three 
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Augusta  Co, 
Buys  Paper 
In  Savannah 

Savannah,  (k 

Southeastern  New.s|)apen,bt^ 
publisher  of  the  AuuustaCkm. 
iele  and  Herald,  is  acqHiri^ 
Savannah  News-Press,  Inc. 

Alvah  H.  Chapman  Jr.,  pn,., 
dent  and  publisher  of  the  Sain. 
nah  Xewn  and  Pretot,  has  Mk 
his  25  percent  stock  interest  > 
the  company  and  has  resigsg 
effective  Feb.  5,  when  o|)erstaj 
control  w'ill  pass  to  Southern, 
ern. 

Mr.  Chapman  came  to  Satt 
nah  in  1957  from  the  Columk^ 
(Ga.)  Ledger-Enquirer,  wkm 
he  was  business  manager.  Hi 
father  is  president  of  the  (* 
lumbus  Publishing  Company. 

\V.  S.  Morris  is  president  > 
Southeastern  new.spaj)ers  aad 
publisher  of  the  Augusta  nen 
papers.  An  announcement  1^ 
Southeastern  said  the  corapw 
has  an  option  to  buy  the  remsa- 
ing  stock  in  Savannah  Neiv 
Press  from  Mills  B.  Lane  Jr,t 
local  banker,  and  his  family. 


initials  stood  for  Albert  Kdwi* 
Martin. 

McBride  was  trained  in  a 
rough-and-ready  school  of 
newspaper  circulation  wan  ^ 
Chicago. 

“I  was  25  or  26  when  I  n 
that  job,”  McBride  recall! ' 
was  full  of  get  up  and  go. 
News  circulation  was  about  li 
000  to  70,000  for  the  Pres! 

“The  News  was  up  to  70, ^ 
in  the  next  two  years,  and  t> 
Press  went  up  to  101,000.  ^ 
nearly  caught  up  with  the  Prt 
in  1924,  I  think  it  was,  wlw 
we  were  199,000  to  their  201,Oili 

“Then  the  Press  circulatie 
jumped  and  we  never  got  tiu 
close  again.” 

Hf»ward  Named  in  '37 

Earle  E.  Martin,  former  Pw 
editor,  was  named  editor  of  tii 
News  in  the  change  of  conth 
to  Forest  City.  Three  ye« 
later  Bergener  retired  to  b 
with  McBride,  who  had  leftOi 
News  several  years  prcvioudj 

In  1937  N.  R.  Howard,  tlia 
managing  editor  of  the  Hu 
Dealer,  succeeded  Martin  s 
News  editor. 

Between  1933  and  1952  tl« 
News  circulation  rose  from  111- 
697  to  148,752. 

Mr.  Graham  said  he  had  c 
vited  Mr.  Howard,  a  fonu 
president  of  the  American 
ciety  of  Newspaper  Editor!,  • 
stay  in  the  organization,  lit 
Howard  had  not  made  hi!  # 
cision  yet. 
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\s  its  first  major  capital  in¬ 
vestment,  the  Newhouse  Founda¬ 
tion  has  ple<ltretl  sufficient  funds 
to  establish  a  center  for  edu¬ 
cation  and  ifsearch  in  mass 
communications  at  Syracuse 
University. 

An  initial  trift  of  $2,000,000 
from  the  foundation,  which  was 
set  up  in  19.35  by  Mr.  and  Mrs. 
Samuel  I.  N»“whouse,  was  an¬ 
nounce  this  week  by  Dr. 
William  P.  Tolley,  chancellor  of 
Syracuse  University. 

May  Be  Ifc  orld’s  l.ur|ce«t 

Dr.  Tolley  said  Mr.  and  Mrs. 
Newhouse  had  promised  to  pro- 
Txk  additional  funds,  as  needed, 
with  a  view  to  makinff  the  New- 
house  Communications  Center 
eventually  “the  world’s  largest 
such  center.” 

Mr.  Newhouse  and  his  wife 
are  the  second  publishing  family 
to  provide  such  substantial  sums 
of  money  in  recent  years  for 
centers  of  learning  in  the  com¬ 
munications  arts.  Through  the 
M.  L  Annenberg  Foundation, 
created  in  1944,  Walter  H. 
Annenberg  of  the  Philadelphia 
Inquirer  established  the  Annen¬ 
berg  Communications  Center  at 
the  University  of  Pennsylvania 
last  year.  It  is  now  functioning 
with  workshop  sessions  under 
the  direction  of  Gilbert  Seldes. 

Both  Mr.  Newhouse  and  Mr. 
Annenberg  have  interests  in 
newspapers,  broadcasting  sta¬ 
tions  and  magazines. 

$100  Million  Estate 

The  announcement  of  the 
Syracuse  endowment  disclosed 
that  90%  of  the  Newhouse 
«ute,  with  a  current  estimated 
ralue  of  more  than  $100  million, 
go  to  the  Newhouse  Foun- 
Idation.  Two  sons,  S.  I.  Jr.  and 
I  Donald  Edward,  both  of  whom 
|atten<le(i  Syracuse  University, 
hold  the  only  voting  stock 
(shout  10  shares)  in  the  Foun¬ 
dation.  Five  other  persons,  in- 
ciudiiig  Mrs.  Mitzi  Newhouse, 

of  the  publisher,  will  be 
tnistee.s  of  the  Foundation. 

S.  I.  Newhouse  Jr.  is  in  charge 

the  Newark  (N.  J.)  Star- 
Udger  and  his  brother,  Donald, 
beads  up  the  Jersey  City  (N.  J.) 
Jintmal.  Both  have  had  wide 
Jrperience  in  newspaper  pub- 
lliihing  operations,  serving  in 


various  capacities  on  the  fam¬ 
ily’s  papere. 

In  Syracuse,  the  Newhouse 
properties  include  the  Herald- 
Joumal,  evening;  Herald-Jour- 
nal,  American,  Sunday;  Post- 
Standard,  morning  and  Sunday; 
and  TV-station  WSYR.  Mr. 
Newhouse  holds  an  honorary 
degree  of  Doctor  of  Humanities 
from  Syracuse  and  is  a  trustee 
of  the  University.  He  never 
attended  the  university  or  any 
journalism  school.  His  sons  are 
said  to  have  given  up  their 
college  careers  because  they 
were  anxious  to  get  to  work. 

In  Magazine  Business 

Mr.  Newhouse,  who  will  be  65 
in  May,  has  built  up  a  coast-to- 
coast  chain  of  14  newspaper 
properties  and  also  has  several 
broadcasting  stations.  Last  year 
he  and  Mrs.  Newhouse  acquired 
control  of  Conde  Nast  Publica¬ 
tions  (Vogue,  Glamour,  etc.) 
and  Conde  Nast,  in  turn,  bought 
Street  &  Smith  Publications. 
Mrs.  Newhouse  is  on  the  board 
of  directors  of  Conde  Nast. 

Reports  have  been  heard  for 
some  time  in  Wall  Street  that 
Mr.  Newhouse  or  one  of  his 
companies  may  be  negotiating 
for  the  Curtis  Publishing  Com¬ 
pany  {Saturday  Evening  Post, 


etc.).  He  has  made  a  specific 
denial  of  the  runrar  but  always 
admits  he  is  interested  in 
making  good  investments  in  the 
communications  field. 

Mr.  Newhouse  made  some 
comments  in  connection  with  the 
Foundation’s  first  big  gift.  They 
were  along  these  lines: 

Establishment  of  the  New¬ 
house  Foundation  in  1936 
follows  a  pattern  somewhat  sim¬ 
ilar  to  the  Ford  and  other  foun¬ 
dations.  Such  foundations  arc 
among  the  only  ways  in  which 
properties  acquired  and  de¬ 
veloped  by  the  Newhouse  News¬ 
papers  can  be  held  intact  and 
continue  to  grow,  providing  con¬ 
tinued  employment  and  playing 
a  leading  role  in  the  growth  and 
development  of  their  communi¬ 
ties  and  the  nation. 

Unlike  some  critics  who  feel 
journalism  is  a  “dying  profes¬ 
sion,”  the  Newhouses  feel  news¬ 
papers,  magazines,  radio,  tele¬ 
vision  and  other  media  of  mass 
communications  have  unlimited 
potential.  The  greatest  need  is 
more,  better  and  better  trained 
talent,  especially  on  the  editorial 
side.  'The  new  center’s  major 
function  will  be  to  help  attract 
and  develop  the  best  possible 
talent  from  every  part  of  the 
U.  S.  and  the  world.  There  are 
no  currently  fixed  ideas  on  just 
how  the  Center  will  function 
save  that  it  will  not  be  tied 
down  by  any  restrictions  or  in¬ 
hibitions.  It  will  have  the  same 
editorial  independence  so  to 
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THE  GIFT  OF  EDUCATION — Reviawinq  plans  for  tha  Nawhousa  Com¬ 
munications  Cantor  at  Syracusa  Univorsity:  Laft  to  right — Or.  William 
P.  Tollay,  chancallor;  Samual  I.  Nawhousa,  whosa  initial  gift  is 
$2,000,000;  and  Dr.  Waslay  C.  Clark,  daan  of  tha  School  of  Journalism. 


speak  as  Newhouse  Newspapers 
now  enjoy.  Graduates  of  the 
Center’s  various  schools  Avill  be 
welcomed  by  the  Newhouse 
papers — ^just  as  many  Syracuse 
graduates  are  now  employed — 
but  there  will  be  no  tie  of  any 
kind. 

His  View  of  Mergers 

Mergers  of  newspaper  and 
other  properties  do  not  mean 
any  diminution  of  editorial  jobs 
or  opportunities.  An  analysis  of 
various  Newhouse  newspaper 
properties  shows  that  in  every 
case  they  employ  far  more  per¬ 
sons,  at  higher  wage  levels,  and 
are  far  stronger  institutions 
than  when  acquired.  The  econo¬ 
mies  which  can  result  must  be 
made  in  trimming  duplication 
and  waste  rather  than  in  lessen¬ 
ing  the  editorial  product.  Con¬ 
tent  must  constantly  be  im¬ 
proved.  The  Newhouse  sons  par¬ 
ticipate  actively  in  this  pro¬ 
gram;  hope  to  continue  it  on 
their  own  after  S.  I.  Newhouse, 
Sr.’s  passing. 

One-half  of  the  initial  gift. 
Dr.  Tolley  said,  will  be  used  for 
construction  and  operation  of 
the  first  unit  for  a  School  of 
Journalism  building  and  associ¬ 
ated  activities.  The  other  half 
will  be  used  to  support  instruc¬ 
tional  programs  and  provide 
fellowships  for  graduate  work, 
research  in  mass  media,  and 
opportunities  for  mid-career 
study  of  practicing  profession¬ 
als.  The  journalism  building  Avill 
be  located  on  an  eight-acre  Com¬ 
munications  Quadrangle  imme¬ 
diately  north  of  the  main 
campus. 

Two-Year  Project 

Completion  of  plans  and  actu¬ 
al  construction  of  the  Journal¬ 
ism  building  will  take  about  two 
years.  The  School  of  Journalism 
is  directed  by  Dean  Wesley  C. 
Clark. 

The  School  of  Journalism, 
which  celebrated  its  25th  anni¬ 
versary  in  1959,  began  as  a  de¬ 
partment  in  Syracuse  Univer¬ 
sity’s  College  of  Business  Ad¬ 
ministration  in  1919.  It  was 
organized  as  a  separate  school 
in  1934.  Its  first  Dean  was  Dr. 
M.  Lyle  Spencer  who  came  to 
Syracuse  from  the  Presidency 
of  the  University  of  Washing¬ 
ton, 

He  was  succeeded  in  1951  by 
Dr.  Clark,  a  1930  graduate  of 
Marietta  College.  Dean  Clark 
received  his  Ph.  D.  in  political 
science  at  the  University  of 
Pennsylvania  in  1941 ;  joined  the 
Journalism  School  that  year. 
Previously  he  served  on  the 
staff  of  the  Philadelphia  Eve¬ 
ning  Bulletin  and  on  the  faculty 
of  the  Wharton  School  of  the 

(Continued  on  page  57) 
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NLRB  Finds 
For  Papers 
In  Portland 

Portland,  Ore. 

The  11th  week  of  the  stereo- 
typer.s’  union  strike  against 
Portland’s  two  daily  newspapers 
saw  indefinite  suspension  of  ne¬ 
gotiations  between  the  stereo¬ 
typers  and  management  of  the 
Oregon  Journal  and  the  Ore¬ 
gonian. 

Elmer  Williams,  federal  medi¬ 
ator,  announced  suspension  of 
the  meetings  after  the  10th  bar¬ 
gaining  session  held  under  U.  S. 
serv’ice  auspices  since  start  of 
the  .strike  Nov.  10.  The  post¬ 
strike  sessions,  coupled  with 
those  held  prior  to  the  walkout, 
brought  the  numlwr  of  .sessions 
Ijetween  management  and  the 
stereotypers  to  28. 

Leon  Feeney,  intemational 
vicepresident  of  the  .stereo¬ 
typers’  union  from  Newark, 
N.J.,  who  attended  the  last  three 
meetings  of  the  .series,  an¬ 
nounced  he  was  leaving  Port¬ 
land. 

The  National  Labor  Relations 
Board  offici?  announced  it  was  re¬ 
fusing  to  issue  a  complaint  on 
the  request  of  the  Portland  Web 
Pressmen’s  Local  17  accusing 
the  Journal  Publishing  Co.  and 
the  Oregonian  Publishing  Co.  of 
unfair  labor  practices. 

The  pressmen,  who  voted  Jan. 
2  to  strike  the  two  papers,  after 
having  obser\'ed  the  stereo- 
typers’  picket  lines  for  nearly 
two  months,  had  alleged  that 
the  two  publishing  companies 
did  not  bargain  in  good  faith. 

Thomas  P.  Graham  Jr.,  di¬ 
rector  of  the  NLRB’s  Region  19 
in  Seattle,  said  the  charges  had 
been  “carefully  investigated  and 
considered,’’  but  “as  a  result  .  .  . 
it  appears  that,  because  there 
is  insufficient  evidence  of  viola¬ 
tion,  further  proceedings  are  not 
warranted.” 

The  pressmen  were  advi.sed 
Dec.  28  by  management  of  the 
two  newspapers  that  its  mem¬ 
bers  were  considered  to  have 
violated  the  no-strike  provision 
of  their  contract.  Publi.shers 
claimed  pressmen  had  aban¬ 
doned  and  forfeited  their  jobs  by 
their  refusal  to  report  to  work 
during  the  period  since  start  of 
the  strike. 

Picket  Line  Violence 

Return  of  several  editorial 
workers  brought  the  number  of 
union  workers  back  on  the  job 
with  the  two  newspapers  to  36. 
Of  this  number  33  are  Guild 
members,  three  members  of 


QUIET  SCENE  painted  by  Stan¬ 
ley  Cosgrove  makes  Hilary  Gor¬ 
don,  at  right,  reflect  on  his  retire¬ 
ment  from  the  Canadian  Press 
staff  after  42  years.  He  has  been 
newsfeatures  editor.  Friends  gave 
him  the  oil  at  a  retirement  party. 


craft  unions.  Publication  of  joint 
editions  of  the  newspapers  con¬ 
tinued  from  the  Oregonian  plant. 

Fist  fights  and  scuffling  broke 
out  Jan.  23  as  hundreds  of  jeer¬ 
ing  pickets  packed  the  sidewalks 
around  the  plant.  Police  said  it 
was  the  biggest  disturbance  at 
the  newspaper  since  the  strike 
began. 

Four  pickets  and  one  Ore¬ 
gonian  employee  were  arrested, 
and  charged  with  assault  and 
hatteiy  and  disonlerly  conduct. 

There  were  from  .500  to  600 
pickets  on  the  sidewalks  when 
the  disturbance  began.  Normal¬ 
ly,  there  are  no  more  than  15 
to  30  pickets. 

*  *  * 

Senator  Wayne  Morse  (D- 
Ore.)  spoke  at  length  in  the 
Senate  Jan.  20  on  the  Portland 
.strike  and  advocated  a  sweeping 
inquiry  into  publishers’  prac¬ 
tices  of  recruiting  labor.  Then 
he  filled  28  pages  of  the  Con¬ 
gressional  Record  with  material 
l)earing  on  the  subject. 

• 

Fotosetters 

New  York  World-Telegram  & 
Sun  has  ordered  two  Intertype 
Fotosetters,  to  be  installed  by 
March  1.  First  for  this  Scripps- 
Howard  Newspaper,  the  ma¬ 
chines  will  be  used  experiment¬ 
ally  at  the  start,  N.  S.  Macneish, 
vicepresident  and  business  man¬ 
ager,  said. 

• 

New  Offset  Tabloid 

Bloomington,  Minn. 

The  Bloomington  Suburbanite 
has  established  a  12-page  off¬ 
set  tabloid,  the  Minnesota  Valley 
Review,  with  Scott  Donaldson  as 
publisher. 


Times-Mirror 
Will  Expand 
In  Radio-TV 


AP  Photofax 
Blade  Chans 


Los  Angeles 

The  Times-Mirror  Co.  plans 
to  expand  its  holdings  in  broad¬ 
casting,  both  in  television  and 
radio.  President  Norman  Chand¬ 
ler  revealed  last  week. 

Announcement  of  the  expan¬ 
sion  plans  were  made  by  Mr. 
Chandler  along  with  the  an¬ 
nouncement  of  the  change  of 
name  of  the  Times-Mirror  Co.’s 
wholly  owned  television  com¬ 
pany  from  KTTV,  Inc.,  to 
Times-Mirror  Broadcasting  Co. 

.4t  the  .same  time  two  new 
members  were  added  to  the 
board  of  directors  of  the  broad¬ 
casting  unit.  They  are  Charles 
B.  Thornton,  president  and 
chairman  of  the  board  of  Litton 
Industries,  and  Otis  Chandler, 
son  of  Norman  Chandler  and 
marketing  manager  of  the 
Times. 

Appointed  vicepresidents  of 
the  renamed  broadcasting  com¬ 
pany  were  Robert  W.  Breckner, 
general  manager  of  KTTV ;  Dick 
Woollen,  program  director;  Jack 
O’Mara,  merchandising  and  pro¬ 
motion. 

Appointment  of  Mr.  Breckner 
as  general  manager,  Mr.  Chand¬ 
ler  said,  will  enable  Richard  A. 
Moore,  president,  to  “devote  a 
major  share  of  his  activities  to 
the  expansion  program,  includ¬ 
ing  the  probable  acquisition  of 
additional  stations,  both  tele¬ 
vision  and  radio.” 

Otis  Chandler  said  the  present 
l)lans  for  expansion  call  for  the 
acquisition  of  broadcasting  sta¬ 
tions  “in  the  west  coast  area” 
but  not  in  Southem  California. 


Reduces  Cost 

The  Associated  Picss  haia. 
nounced  a  modification  of  Phgt^ 
fax  receiving  equipment  tl# 
eliminates  subscriliers’  costs 
“writing  blades”  and  impnjvn 
picture  quality. 

The  blade  is  an  es.sential  pm 
of  the  Photofax  machine  and* 
replaced  daily. 

The  writing  blades  used  fw 
merly  are  being  supplanted  kt 
a  fiat  wire  developed  exclusmir 
in  AP  Engineering  Laboratone 
by  Chief  Engineer  Harold  Cui- 
•son  and  his  staff.  .4  ])atent  st 
the  device  has  been  applied  for. 

Mr.  Carlson  said  iinpressioni 
on  the  chemically  treated  reeet 
ing  paper  are  made  by  the  in* 
properties  in  the  blade,  tennut 
jioint  of  the  Wirephoto  sigit 
as  the  paper  moves  in  front  of 
it.  One  side  of  the  old  blade  Ian 
a  full-day’s  operation.  It  isn* 
versible  and  its  two  t*dges  pn 
two  days’  service.  They  costH 
cents  each. 

The  new  flat  wire  device  is 
a  simple  mounting  and  easur 
changeable.  The  writing  k, 
will  last  the  same  length  of  tirr 
as  the  edge  on  the  old  bla 
Only  one  edge  of  the  wire  is 
l)e  used  and  then  discarded. 

The  flat  wire  writing  edgeL 
I)een  undergoing  exhaustive  t-" 
for  more  than  a  year.  Fields 
ing  was  conducted  on  a  Phr: 
fax  machine  installed  in  ' 
plant  of  the  Frederirkal' 
(Va.)  Free  Lance-Star. 


Judge  Cites  Dailies’  Comics 
In  Voiding  Comic  Book  Lav 


Baltimore 

The  Crime  Comic  Books  Act 
of  Maryland  was  upset  in  a  de¬ 
cision  by  Judge  Reuben  Oppen- 
beimer  last  week  in  a  decision 
that  found: 

“The  w’eekly  comics  which  are 
a  feature  of  the  modem  paper 
are  exempt  because  they  are 
only  one  section  of  the  paper  in 
which  they  appear  even  though 
the  child  may  reach  only  for 
that  section.  But  under  the  law 
it  may  be  a  criminal  offense  if 
some  or  all  of  the  material  of 
those  sections  is  sold  separate¬ 
ly.” 

His  decision  in  Superior  Court 
held  that  the  Maryland  law  vio¬ 
lated  the  constitutional  rules  of 
due  process,  equal  protection 
and  freedom  of  the  press. 


The  Maryland  law  prohibl'/! 
the  selling,  distribution,  or  pe 
mitting  of  viewing  by  childK 
of  comic  or  picture  books  da 
ing  with  bloodshed,  lust  or  i? 
morality;  the  exploiting  of  a 
or  indecency,  and  exhibitioa;: 
a  bookstore  or  on  a  newssto 
where  books  of  that  t>T)e 
l)e  seen  by  children  passing  '- 
the  highways. 

The  jurist  held  that  the  di 
process  clause  of  the  Its 
Amendment  protects  persos 
under  18  as  well  as  adults. 

“The  right  of  young  pers* 
to  read  what  they  will,  witis 
the  limits  of  permissible  st» 
or  federal  action,  is  vital 
only  to  them  but  to  all  ouret" 
zenry,”  he  wrote  in  his  decBi* 
upsetting  the  Act. 

LISHER  for  January  i0,l* 
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Zayas  Plans  Freedom  Fight 
In  Exile  from  Castro’s  Cuba 


He  arns  in  Miami  Herald  Articles 
Of  Possible  Desperation  Attack 


Miami,  Fla. 
His  $700,000  newspaper  plant 
ronfiscated,  self-exiled  Havana 
editor  Jorpe  Zayas  this  week 
planned  to  resume  his  fight  for 
freedom  from  another  Latin 
American  shore  or  the  United 
States. 

“But  I’ll  tight  as  a  newspaper- 
nuin,  not  as  a  military  rebel,” 
Mr.  Zayas  said  here.  He  fled 
from  Havana  a  week  ago  and 
joined  his  wife  and  mother  who 
had  already  come  here. 

“I  would  go  back  to  Cuba  and 
rarr>’  on  my  tight  there  if  Fidel 
Castro  would  guarantee  merely 
that  I  could  have  freedom  of  ex¬ 
pression.  But  he  won't  give  that 
miarantee.” 

(iop>righted  .Articles 

.Mr.  Zayas’  opening  shot  from 
exile  was  a  tive-irart  copyrighted 
.series  in  the  Miami  Herald  and 
distributed  by  the  Associated 
Press. 

In  the  series,  Mr.  Zayas  ex¬ 
amined  Cuba’s  dark  destiny  un¬ 
der  a  Communist  doctrine,  and 
told  the  inside  story  of  undis¬ 
closed  chaos  stirred  up  by  the 
Castro  regime. 

Mr.  Zayas,  one  of  Castro’s 
early  supporters,  fled  Cuba  in 
the  face  of  threats  tantamount 
to  arrest,  and  abandoned  his 
newspaper,  Avance.  (E&P,  Jan. 
23). 

The  Herald  sewed  up  the 
Zayas  series  after  one  of  its 
.<taffers  flew  to  Havana  and  de¬ 
livered  a  sealed  letter  asking  for 
an  exclusive  series  if  and  when 
he  left  Cuba. 

^'ams  of  .Attack 

In  warning  of  a  Communist 
bastion  at  the  U.  S.  doorstep 
to  Latin  America,  Mr.  Zayas 
vamed  that  “hothead”  Castro 
will  stop  at  nothing  in  his  anti¬ 
freedom  hate  campaign. 

“It  wouldn’t  surprise  me  if,  in 
desperate  frustration,  he  might 
launch  an  attack  against  the 
U.  S.  base  at  Guantanamo  Bay 
or  send  a  couple  of  bombers  at 
Miami.” 

Mr.  Zayas  said  little  of  the 
truth  about  Cuba  is  reaching 
the  outside  world.  And  he  said 
Castro’s  hatemongering  and 
futhless  denunciation  of  hemis¬ 
pheric  allies  has  been  egged  on 
hy  lack  of  a  firm  U.  S.  stand. 


While  attacking  the  U.S. 
press  and  ordering  disclaimers 
on  all  U.  S.-produced  news  about 
Cuba  appearing  in  Cuban  pa- 
liers,  Castro  has  been  pampering 
and  cultivating  the  Communist 
press,  Mr.  Zayas  reported. 

“Prensa  Latina,  the  govern¬ 
ment-subsidized  news  agency, 
recently  held  a  convention  in 
Havana,”  he  related.  “Invited 
were  the  news  agencies  of  the 
Communist  countries  such  as 
Tass  of  Russia,  PAP  of  Poland, 
the  Red  China  agency  and 
others. 

“The  western  news  agencies 
were  excluded.” 

Karly  .Supporter 

In  the  days  w'hen  Castro’s 
ragtag  rebel  army  was  waging 
a  hit-nin  guerilla  war  against 
Fulgencio  Batista,  Mr.  Zayas 
.supported  the  revolutionary 
movement.  But  he  became  criti¬ 
cal  of  the  liearded  chieftain 
when  war  tribunals  sent  hun¬ 
dreds  to  firing  squads  and  Cas¬ 
tro  inaugurated  his  neighbor- 
against-neighbor  campaign  of 
hate  and  fear. 

Finally,  Mr.  Zayas  .said,  Cas¬ 
tro  l>egan  intimidating  him  after 
the  editor  expressed  criticism  in 
a  U.  S.  tour  with  14  other  I^atin 
editors  last  year. 


Then,  Castro  agents  forced 
their  way  into  the  Zayas  home 
on  the  pretense  of  an  arms 
search  one  night. 

“It  was  just  another  way  of 
trying  to  intimidate  me,”  Mr. 
Zayas  said  here. 

Time  Was  Running  (hit 

On  Dec.  20,  Zayas  and  Castro 
had  another  clash  at  a  labor 
union  rally.  .A.  Communist  labor 
figure  shouted  that  Avance 
should  l>e  confiscated  and  its 
editors  shot.  Castro  rose  and 
backed  up  the  demand. 

“I  knew  time  was  running  out 
for  me,”  Mr.  Zayas  wrote. 

Mr.  Zayas  said  he  believes 
Castro  will  remain  in  power  at 
least  two  more  years. 

“Things  will  get  much  worse 
before  they  get  lietter  in  Cuba,” 
he  declared. 

Castro,  Mr.  Zayas  said,  may 
be  assassinated  or  be  ousted  in 
a  revolution,  but  he  doesn’t  be¬ 
lieve  the  Red-line  regime  will 
fall  under  the  weight  of  eco¬ 
nomic  chaos  alone. 

(kimmunist  Aid  .Seen 

Russia  and  Red  China  will 
step  in  and  help  with  some  of 
the  economic  problems,  Mr. 
Zayas  said,  thus  giving  the 
Communist  world  a  base  on  the 
shores  of  the  U.  S.  and  in  a 
focal  spot  in  this  hemisphere. 

“They  (Russia  and  Red 
China)  will  play  with  him  as 
long  as  they  can  drain  off  the 


riches  of  Cuba,”  Mr.  Zayas 
wrote. 

Even  if  Castro  is  deposed, 
Mr.  Zayas  said  it  will  take  20 
years  of  reconstruction  to  undo 
the  economic  damage  caused  by 
the  Castro  government. 

“One  word  of  caution — don’t 
take  economic  sanctions  against 
Cuba  which  will  hurt  my  country 
])ermanently,”  Mr.  Zayas  said. 

Of  the  U.  S.  stand,  Mr.  Zayas 
•said  secret  shipments  of  fighter 
planes  and  arms  have  been 
arriving  in  Havana,  but  have 
not  l)een  mentioned  in  public 
communiques  by  the  U.S.  State 
Department.  The  editor  asked: 

“Why  does  the  U.  S.  State 
Department  move  so  slowly  in 
labeling  Fidel  Castro’s  govern¬ 
ment  for  what  it  is  —  Com¬ 
munistic  ?” 

He  said  the  U.  .S.  should  stop 
sending  arms  to  Latin  .America 
— and  step  up  economic  aid  in 
the  form  of  farm  equipment, 
technological  talent  and  tools. 

“My  country  is  in  trouble. 
Right  now  we  need  a  miracle,” 
he  declared. 

Properly  Seized 

The  Castro  government  offi¬ 
cially  took  over  .Avance,  which 
had  been  published  by  its  em¬ 
ployees  since  Mr.  Zayas  fled. 
The  workers’  assumption  of  edi¬ 
torial  prerogatives  precipitated 
the  crisis. 

The  Ministry  for  the  Recuper¬ 
ation  of  Stolen  Property  con¬ 
fiscated  the  newspaper  plant  and 
all  other  property  belonging  to 
Mr.  Zayas.  An  AP  dispatch  said 
the  Ministry  claimed  (jastro  had 
shown  “proof”  on  TV  of  “stolen 
property  and  illicit  enrichment” 
by  Zayas  “under  the  protection 
of  public  power  during  the  Ba¬ 
tista  dictatorship.”  The  amount 
of  i)ayofTs  to  Avance  for  favor¬ 
ing  the  Batista  regime  was  said 
to  be  $200,000. 

The  seizure  was  a  page  one 
story  in  Avance  but  the  new  edi¬ 
torial  board  refused  to  allow 
photographers  to  make  any  pic¬ 
tures  of  the  plant.  Police  guards 
were  stationed  outside. 

Name  Qianged 

Angel  Gumbau,  head  of  the 
employees’  committee,  was 
quoted  as  saying,  in  explanation: 
“People  can  take  advantage  of 
such  photographs  and  they  can 
say  anything  they  want  about 
them  in  the  caption  without  con¬ 
forming  to  the  truth.” 

The  name  of  the  paper  was 
changed  to  Revolutionary 
A vance 

The  action  recalled  the  con¬ 
fiscation  of  La  Prensa  by  the 
Peron  dictatorship  a  decade  ago 
and  the  exile  of  Dr.  .Alberto 
(Continued  on  page  63) 
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Newspapers  Sprout 
All  Over  Russia 


By  Mark  W.  Hopkins 


The  Soviet  Union  at  the  be¬ 
ginning  of  1960  had  more  news¬ 
papers  coming  off  its  presses 
than  ever  before  in  its  42-year 
history  and  total  circulation  had 
been  pushed  to  nearly  60  mil¬ 
lion  copies,  also  a  record. 

The  great  increase  in  the 
number  of  Russian  newspapers 
has  come  within  the  past  five 
years,  a  period  which  has  seen 
the  total  rise  from  7,200  in  1954 
to  11,463  by  the  end  of  last  year. 
Circulation  has  grown  in  the 
same  period  from  46.9  million 
to  59.3  million. 

Significantly,  the  number  of 
small  newspapers  published  on 
individual  collective  farms  and 
in  factories  has  l)een  tripled, 
according  to  statistics  in  the 
Soviet  Press,  Russian  magazine 
for  journalists.  In  1954,  there 
were  no  more  than  1,700  of  these 
papers,  considered  important  in 
explaining  Communist  Party 
policies  at  the  grass  roots  level. 
But  by  the  end  of  1959,  their 
number  had  been  increased  to 


only  alwut  half  are  published 
daily. 


Greater  DiKtribulion 


In  the  Soviet  republics,  28 
newspapers  have  been  added  to 
the  148  published  in  1954  and 
their  total  circulation  has 
jumped  from  6.4  million  to  10.6 
million.  This  pattern  of  more 
newspapers  and  broader  circula¬ 
tions  has  been  repeated  through¬ 
out  the  Russian  newspaper  net¬ 
work  in  the  past  five  years  with 
the  exception  of  publications  in 
cities  and  small  political  dis¬ 
tricts.  The  number  of  papers  at 
this  level  in  1959  was  204  fewer 
than  the  4,812  put  out  in  1954, 
although  total  circulation  had 
been  increased  in  the  years  from 
9.4  to  11  million. 

With  greater  distribution  and 
more  newspapers,  reporters  and 
editors  have  been  prodded  dur¬ 
ing  the  last  five  years  to 
brighten  their  w’riting  and  their 
page  layouts  to  attract  readers 


and  new  subscribers.  As  recent¬ 
ly  as  last  November,  during  a 
meeting  of  the  Union  of  Jour¬ 
nalists,  Khrushchev  flatly  criti¬ 
cized  Russian  newspapers  for 
their  dullness  and  similarity  of 
make-up.  The  same  criticism  has 
been  made  by  lesser  officials  or 
institutions  for  several  years. 

The  Union  of  Journalists  it¬ 
self  has  advanced  with  newspa¬ 
per  circulations.  Organized  in 
the  spring  of  1956,  it  now  has 
nearly  22,000  members,  3,500  of 
them  in  Mo.scow  alone.  The  Un¬ 
ion  of  newspaper,  magazine,  ra¬ 
dio,  television  and  publishing 
workers  has  a  variety  of  jobs, 
but  one  of  the  most  important 
is  to  help  train  the  tens  of  thou¬ 
sands  of  worker-peasant  cor¬ 
respondents,  the  amateur  re¬ 
porters  who  supply  information 
and  new’s  to  local  publications. 


More  J-Graduale« 


5,224,  although  their  average 

circulation  had  dropped  from  3,-  BostOIl  MaVOF  Picks  NcWSmail 
600  to  1,260. 


Freed  of  (Controls 


For  New  Information  Service 


The  past  five  years,  which 
cover  the  bulk  of  the  time  since 
the  death  of  Stalin  and  a  period 
in  which  Nikita  Khrushchev  has 
established  political  control  in 
the  Soviet  Union,  have  seen 
other  important  changes  in  the 
Russian  press  which  mark  it  as 
an  expanding  industry  in  the 
U.S.S.R.  and  one  which  seems 
to  have  been  freed  of  some  of 
the  meticulous  control  applied 
during  Stalin’s  regime. 

The  number  of  national  news¬ 
papers,  such  as  Izvestiya  and 
Pioneerskaya  Pravda,  has  risen 
from  18  to  24  and  total  circula¬ 
tion  of  them  at  the  end  of  1959 
had  been  pushed  from  14.4  to 
18.9  million.  The  circulation  of 
Pravda,  official  newspaper  of  the 
Ck)mmunist  Party,  is  now  6  mil¬ 
lion  copies  daily  compared  to  the 
5.5  million  it  had  b^n  running 
for  several  years.  The  average 
circulation  of  the  24  national 
papers,  however,  is  considerably 
less  —  855,000  copies  —  and 


Mark  W.  Hopkins,  who  is 
managing  editor  of  the  Grant 
County  Independent  at  Lancas¬ 
ter,  Wis.,  combs  Russian  publi¬ 
cations  for  information  as  a 
free-lance  writing  occupation. 


Boston 

Richard  J.  Sinnott,  33,  news 
editor  for  the  past  eight  years 
in  the  Associated  Press  Bureau 
here,  has  been  appointed  direc¬ 
tor  of  public  information  for  the 
City  of  Boston.  He  will  also 
ser\’e  as  the  mayor’s  press  secre¬ 
tary  and  supendse  the  division 
of  licensing.  He  will  begin  his 
new  duties  next  month. 

As  an  AP  newsman  Mr.  Sin¬ 
nott  covered  many  of  the  top 
stories  in  New  England.  His  en¬ 
tertainment  column,  “New  Eng¬ 
land  Vignettes,”  was  a  popular 
w'eekly  feature  appearing  in  40 
newspapers  in  the  region. 

Mayor  John  F.  Collins,  in  an¬ 
nouncing  the  appointment,  said 
Mr.  Sinnott  has  been  in  frequent 
contact  with  Philadelphia 
officials,  studying  the  public  in¬ 
formation  bureau  there.  The 
Philadelphia  public  relations  de¬ 
partment  is  considered  one  of 
the  best  in  nation.  Mayor  Col¬ 
lins  said  many  of  the  Philadel¬ 
phia  functions  will  be  copied, 
including  the  radio  and  TV  news 
department. 

Mr.  Sinnott,  bom  in  Dor¬ 
chester,  Mass.,  was  graduated 
from  Bryant  &  Stratton  Busi¬ 
ness  College  and  from  the  Uni- 


Richard  J.  SinnoH 


been  stepped  up. 

A  recent  issue  of  Cirruiiii^l 
of  the  Press,  another  R® 
publication,  revealed  that  ncn 
paper  and  magazine  <  irculatiiM 
in  the  first  seven  months  ofl» 
had  increased  10.2  l)ercent(mj 
tho.se  in  the  year  Ik  fore.  Motf  I 
over,  the  head  of  the  state  plu  I 
department  of  the  U.S.S.R.,*, 
asking  for  over-fulfillment  d  | 
newspaper  circulation  goaU. 


News  Service  Kx|>and« 

The  Soviet  newspapers  m 
getting  access  to  a  bigger  bob 
of  news  distributed  by  TASS 
agency,  Preston  Grover,  AP  cor¬ 
respondent  in  Moscow,  has  si- 1 
vised. 

In  regard  to  TASS  open-] 
tions,  he  wrote  as  follows: 

Except  for  the  big  central  pi¬ 
pers  in  Moscow  and  the  Moscm 
radio,  TASS  is  the  sole  supplier 
of  foreign  and  big  scale  nationl 


More  newspapers  and  higher 
circulations  within  five  years 
mean  that  new’sprint  supplies 
have  increased  in  the  Soviet 
Union  and  that  there  are  more 
newspapermen,  many  of  them 
graduates  of  the  university 
schools  of  journalism,  the  larg¬ 
est  of  which  is  in  Moscow.  News¬ 
print  has  been  as  rare  as  con¬ 
sumer  goods  in  the  Soviet  Union, 
but  production  apparently  has 


news. 

In  recent  years  rejiorten  ur 
getting  bylines.  TASS  feels  tbs 
increases  the  responsibility  rf 
the  reporter. 

TASS  broadcasts  in  16  1» 
guages.  Its  broadcasts  u 
picked  up  by  radio  or  teleprinfcr 
receivers  all  over  the  countej. 

TASS  admits  it  sometimni 
slow  in  getting  news  into  print 
But  its  editors  study  the  wort 
ings  of  the  foreign  agenda 
particularly  the  American.  Tkcfl 
have  adopted  a  lot  of  new  tcd-| 
niques. 

TASS  operates  frankly  asr 
agency  of  the  state  althou^ 
gets  its  revenue,  it  stated  r-j 
cently,  from  its  subscrihi-: 
newspapers.  There  are  no 
peting  agencies. 

TASS  says  “the  amount  'I 
official  material  sent  to  the  lo«.| 
press  has  decreased,  other  mit 
ter  increased.” 


Times  News  Service 
Adds  3  Columns 
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versity  of  Wisconsin  Naval 
Training  School. 

At  Bryant  &  Stratton,  he  held 
the  male  shorthand  speed  record, 
of  175  words  per  minute  and 
typing  speed  of  100  words  a 
minute.  This  has  stood  him  in 
good  stead  during  the  many 
court  trials  he  covered  for  the 
AP. 

A  disabled  veteran  of  World 
War  II,  Mr.  Sinnott  served  with 
the  Navy  amphibious  forces  in 
the  South  Pacific  for  27  months. 
He  is  secretary  of  the  Boston 
AP  unit  of  the  American  News¬ 
paper  Guild. 


The  New  York  Times  is  a 
panding  its  news  service  n 
newspapers  throughout  the  UA 
and  Canada.  Beginning  Maid 
1,  the  Times  will  serve  the# 
newspapers  itself  directly  fr« 
New  York. 

The  Times  will  add  to  hi 
service  the  editorial  page  c» 
umns  of  James  Reston,  Wash 
ington  correspondent;  Artht; 
Krock,  national  affairs  coIue.*^ 
ist;  and  C.  L.  Sulzberger,  foe 
eign  affairs  columnist.  Th<» 
columns  will  appear  more  wp- 
larly  on  the  Times’  editoriil 
page. 

The  New  York  Times  New 
Service,  directed  by  Bruce 
as  editor-manager,  now  serwo 
56  newspapers,  including  21  oP 
side  the  United  States,  withi 
world-wide  news  report  of  no* 
than  20,000  words  each  nifbtj 
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Media  Buyers’  Views  Shape 
Sales  Effort  for  Newspapers 


Bell  &  Peabody  Team  Gives  Guide 
After  Analysis  of  ‘Rep’  System 

Bv  Philip  N.  Schuyler 


While  selling  of  national  ad¬ 
vertising  by  newspaper  repre¬ 
sentatives  is  "unanimously  re- 
(rarded  as  sound  and  necessary,” 
the  “overall  iiuality  of  sales¬ 
manship  can  lie  improved,”  ac¬ 
cording  to  an  appraisal  by  a 
cross-section  of  important  media 
buyers  and  advertisers. 

“The  salesmanship  does  not 
measure  up  to  the  medium  be¬ 
ing  sold;  in  fact  it  is  generally 
poor,"  is  a  one-sentence  sum¬ 
mary  of  an  analysis  of  the  pres¬ 
ent  system.  It  was  made  for 
Sawyer,  Ferguson,  Walker  Co., 
newspaper  representatives,  by 
Franklin  Bell,  for  28  years  di¬ 
rector  of  advertising  of  the  H. 
J.  Heinz  Co.,  and  Stuart  Pea¬ 
body,  for  33  years  general  ad¬ 
vertising  manager,  director  of 
advertising  and  assistant  vice- 
president  —  advertising  and 
public  relations  of  the  Borden 
Co. 

Can  Be  EfTeclive 

“The  fine  iierformance  of 
leading  firms  is  evidence  that 
the  system  can  be  effective,”  Mr. 
Bell  and  Mr.  Peabody  said. 

Mr.  Bell  and  Mr.  Peabody 
have  formed  the  partnership  of 
Bell  &  Peabody,  affiliated  with 
Robert  C.  Durham  Associates, 
Inc.,  59  E.  o4th  St.,  New  York, 
advertising  and  marketing  con¬ 
sultants. 

The  partners  were  asked  to 
make  a  study  of  the  status  of 
the  newspaper  representative 
business  from  the  viewpoint  of 
advertisers  and  advertising 
agencies.  They  called  upon  ex¬ 
ecutives  of  28  advertising  agen¬ 
cies  and  eight  national  adver¬ 
tisers,  in  New  York,  Chicago, 
Detroit,  Cleveland,  Cincinnati 
and  Pittsburgh.  Interviews  with 
two  West  Coast  national  adver¬ 
tisers  were  also  obtained.  In 
many  instances  there  were  mul¬ 
tiple  interviews. 

The  agencies  and  advertisers 
'-lected  for  interviews  and  the 
nuestinns  asked  were  completely 
the  discretion  of  Mr.  Bell 
and  Mr.  Peabody.  The  Sawyer, 
Ferguson,  Walker  Co.  desig¬ 
nated  neither  the  people  to  be 
^lled  on  nor  the  method  used 
'  reaching  the  conclusions. 
editor  ac  PUBLISHER 


No  formal  questionnaire  was 
used.  In  no  case  was  it  made 
known  who  wa#  financing  the 
survey.  No  recommendations 
from  either  Mr.  Bell  or  Mr.  Pea¬ 
body  were  sought,  but  the  com¬ 
ments  of  the  media  buyers 
themselves  provided  precise  sug¬ 
gestions  for  improvements. 

Acting  as  reporters  and 
analysts,  in  which  they  have 
had  considerable  experience,  Mr. 
Bell  and  Mr.  Peabody  asked 
such  questions  as: 

“Just  how  do  media  buyers 
appraise  the  present  selling  job 
of  newspaper  representatives?” 

“Is  the  system  of  selling  by 
newspaper  representatives  obso¬ 
lete?  If  so,  what  method  should 
be  followed?” 


“How  do  you  rate  the  various 
special  representative  firms?” 

Mr.  Bell  and  Mr.  Peabody  did 
not  release  copies  of  the  report 
made  to  SFW.  They  had  their 
client’s  jiermission,  however,  to 
be  interviewed  for  Editor  & 
Pl'BUSHER. 

“The  system  is  economically 
sound,  and  no  other  method 
could  be  followed,  since  the  ideal 
of  having  each  newspaper  have 
its  own  national  selling  force 
would  be  entirely  impractical  as 
far  as  agencies  and  advertisers 
are  concerned,”  the  partners 
said  in  a  joint  statement. 

Almusi  Universal  Opinion 

“We  found,  however,  that  the 
almost  universal  opinion  of  me¬ 
dia  buyers  was  that  the  selling 
job  being  done  for  newspapers 
was,  with  a  few  exceptions,  gen¬ 
erally  poor.  Exceptions  included 
some  large  individual  metropoli¬ 
tan  newspapers  with  their  own 
sales  forces  and  some  repre¬ 
sentative  companies. 


FIVE-STAR  FEATURE 

A  Reporter  Reports... 

Reiman  (Pat)  Morin,  special  correspondent  of  the  As¬ 
sociated  Press,  is  going  to  take  readers  of  E&P  on  a 
journalistic  tour  de  luxe.  In  a  six-part  series,  beginning 
next  week,  he  recounts  some  of  the  highlights  of  his 
career  as  a  reporter — a  two-time  Pulitzer  Prize-winner 
— covering  stories  of  front-page  importance  all  over  the 
globe. 

The  series  might  be  entitled 
“I  Saw  It  Happen”  or  “I  Saw 
and  I  Wrote”  or  “The  World’s 
My  Beat”  or  “Coverage,  Un¬ 
limited”  or  simply  “Along  the 
Way.”  E&P  chooses  to  tag  it, 

“A  Reporter  Reports,”  and 
proudly  presents  the  intimate 
recollections  of  an  ace  newspa¬ 
perman  in  the  hope  they  may 
inspire  the  present  crop  of  Jour¬ 
nalism  students  and  others  to 
follow  in  his  footsteps  —  for 
glamor,  excitement,  hard  work 
and  public  service. 

Four  years  ago,  last  Decem¬ 
ber,  E&P  was  privileged  to  pub¬ 
lish  the  personal  reports  of 
James  L.  Kilgallen  (INS-UPI) 
on  his  varied  exploits  in  jour¬ 
nalism.  These  articles  become 
a  “best-seller”  on  the  educa¬ 
tional  level,  especially,  and  E&P 
sincerely  believes  the  Morin 
series  will  keep  alive  the  en¬ 
thusiasm  for  newspaper  work 
which  Jim’s  memoirs  ignited. 

So,  beginning  in  the  issue  of 
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Reiman  (Pat)  Morin 

February  6:  “A  Reporter  Re¬ 
ports  ...”  by  a  truly  distin¬ 
guished  newspaperman,  Pat  Mo¬ 
rin. 


“Criticism  of  the  caliber  of 
salesmanship  was  much  more 
severe  in  New  York  than  else¬ 
where.  In  all  but  one  other  city, 
while  critical,  the  media  buyers 
proved  to  be  more  tolerant  iiv 
their  attitude.  Detroit  contra¬ 
dicted  other  cities  in  one  re¬ 
spect.  There,  the  status  of  news¬ 
paper  salesmen  was  higher  than 
elsewhere. 

“The  problem  can  be  solved. 
The  job  is  being  done  well  by  a 
sufficient  number  to  show  that 
it  can  be  done  well  generally. 
Newspapers  have  admitted 
values  and  assets  that  have  not 
been  and  are  not  being  properly 
exploited.” 

While  direct  c|uotations  here¬ 
after  will  not  be  used,  except  in 
cases  when  they  are  comments 
by  certain  anonymous  buyers, 
the  balance  of  the  story  should 
be  attributed  to  Messrs.  Bell 
and  Peabody  as  reporting  on 
their  findings.  The  five  specific 
suggestions  that  emerge  should 
be  considered  as  the  synthesis 
of  media  buyer  thinking,  rather 
than  recommendations  from  Bell 
&  Peabody. 

Recommendations 

Here  are  the  five  recommenda¬ 
tions: 

1 —  Sell  positively.  Destructive 
competitive  selling  stood  out  as 
one  of  the  chief  complaints 
against  newspaper  salesmen  in 
the  national  field.  Not  only  do 
they  knock  TV,  radio  and  maga¬ 
zines,  they  also  knock  newspa¬ 
pers  in  their  own  areas.  Buyers 
are  fed  up  with  this  approach. 
They  are  convinced  all  media 
have  their  proper  places  in  the 
advertising  scheme. 

2 —  Raise  the  status  of  news¬ 
paper  .salesmen.  Newspaper  rep¬ 
resentatives  are  underpaid  gen¬ 
erally  as  compared  to  other  me¬ 
dia  salesmen,  but  in  some  cases 
are  over-paid  in  relation  to  the 
job  they  are  doing.  A  great 
many  appear  to  consider  their 
jobs  as  just  a  stepping-stone  to 
better  jobs,  reresenting  maga¬ 
zines  or  the  broadcast  media. 
They  are  considered  to  be  in  a 
lower  status  than  the  executives 
they  are  assigned  to  sell,  as 
well  as  their  colleagues. 

“They  are  the  low  men  on  the 
totem  pole,”  one  media  execu¬ 
tive  commented. 

A  large  number  sink  to  the 
level  of  “checkers”  or  “order 
takers.”  They  call  on  agencies 
to  find  out  if  the  papers  they 
represent  are  on  lists,  and  that 
is  all. 

‘Least  Expensive*  Firm 

Methods  employed  by  news¬ 
papers  to  select  their  repre¬ 
sentatives  are  not  known,  but 
media  buyers  suspect  that  there 
(Continued  on  page  65) 
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by  the  RESEARCH  COMMITTEE  of 

the  AMERICAN  ASSOCIATION  OF  NEWSPAPER  REPRESENTATIVES 


Next  Week;  .>eM>|M»per  Careiilaiion 
in  relaliun  lu  INtpiilaliun. 


DANIEL  STARCH  AND  STAFF 


Figure  2 


RADIO  ADVERTISING  BUREAU 


AUDIT  BUREAU  OF  CIRCULATIONS 
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It  IS  apparent  that  you 
cannot  rely  on 
newspaper  circulation 
figures  to  provide  an 
indication  of  the 
number  of  people  who 
will  read  or  even 
notice  your  ad.  All 
newspaper  readers  are 
not  ad  readers. 


Readership  figures 
provided  by  the 
independent  research 
firm  of  Daniel  Starch  & 
Staff  certainly  give  a 
much  clearer  picture 
of  the  newspaper  ad 
audiertce  than  the 
circulation 

figures  which  appear 
on  the  ABC  newspaper 
statements. 
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and  Staff,  not  many  people  read  Papers  to  Carry  Supplement  with  Pillsbury  Bake-Off  Recipes 
newspaper  ads,  or  even  notice  Minneapolis,  Minn,  from  Pillsbury’s  11th  Grand  Na-  ing  top  Bake-Off  recijies  simi 

them.”  A  total  of  50  newspapers  will  tional  Bake-Off.  taneously  to  millions  of  Ans? 

The  naivete  of  this  statement  publish  an  eight  page,  full  color  The  home  baking  supplement,  can  housewives,  according 
is  beyond  belief  in  view  of  the  Sunday  supplement  Jan.  24  fea-  sponsored  by  six  food  compan-  Warren  P.  Peterson,  Pillsi^ 
fact  that  newspaper  advertising  turing  prize-winning  recipes  ies,  will  include  color  photo-  marketing  director. 

_  graphs  of  foods  and  contestants  “Bake-Off  recipes  are  nt 

from  the  11th  Bake-Off,  plus  he  commented,  “and  nt  wspa^ 
complete  recipes  for  16  prize-  are  the  ideal  medium  in 
winning  dishes.  to  present  them  to  houses^ 

The  newspaper  supplement  across  the  country  for  the  P 
w'as  devised  as  a  means  of  bring-  time.” 

EDITOR  8C  PUBLISHER  for  January  30,  1* 
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Edited  by  Robert  B.  McIntyre 


R4TTLE  OF  CUiARET  BRANDS 


May  Help  Newspapers  Light-Up  on  Linage 


By  Pliilip  N.  Schuyler 


Continuing  fierce  competition 
amonfr  some  75  different  cijfaret 
brands  in  the  $6.5  billion  tobac¬ 
co  industry  should  help  news¬ 
papers  rejfain  .some  of  the  rich 
adrertisinp:  money  now  going 
predominantly  to  TV. 

A  fair  estimate  today  is  that 
at  least  during  fall,  winter  and 
early  spring,  TV  gets  l)etween 
50  to  60%  of  commissionable  ad 
money.  Most  of  the  balance  goes 
I  to  print.  Newspapers  are  ahead 
I  of  magazines,  yet  they  receive 
less  than  20%  of  total  ad 
dollars. 

Encouraging  Fosoibililiee 

Close-mouthed  cigaret  com- 
ai  pany  ad  managers  and  com¬ 
pletely  restricted  agency  execu- 
tires  hinted  this  week  at  en¬ 
couraging  possibilities  for  news¬ 
papers,  but  saw  no  early  or 
rapid  break-up  of  the  current 
picture.  Some  told  of  anticipated 
increased  use  of  newspapers  but 
added  it  was  “new  money.” 

Companies  want  to  maintain 
a  volatile  marketing  policy  so 
as  to  have  funds  available  for 
such  things  as  new  introduc¬ 
tions,  testing  new  developments, 
and  to  smother  breakouts  of 
(ompetitive  copy.  Network  TV 
re(|nires  long-term  commitments 
to  obtain  valuable  discounts  (up 
to  36%)  and  to  hold  desirable 
time  spots. 

The  It  network  picture  is 
in  the  process  of  changing.  De¬ 
spite  denials,  the  “magazine  con¬ 
cept”  of  programming  is  ad¬ 
vancing.  The  number  of  partici¬ 
pation  shows  in  prime  hours 
is  rapidly  growing,  and  cigaret 
commercials  are  on  most  of 
them.  They  get,  and  pay  for, 
from  1/6  to  participation. 

While  no  one  openly  admits 
concomitant  watering  down  of 
commercials,  the  thought  that 
it  happens  is  planted. 


duce,  newspapers  are  the  best 
medium.” 

Here  are  E&P  findings  after 
v’isits  to  major  companies  or 
their  agencies: 

American  Tobacco:  Riviera, 
new  filter  menthol  cigaret,  using 
newspapers  in  testing  stage 
(via  Sullivan,  Stauffer,  Colwell 
&  Bayles,  Inc.)  Pall  Mall  at 
same  agency  using  about  .same 
media  mix  as  last  year  which 
gives  newspapers  a  fair  break. 
Lucky  Strike  (via  Batten,  Bar¬ 
ton,  Dustine  &  Osborn)  lowering 
newspaper  use  in  1960;  Tarey- 
ton  Dual  Filter  (via  I^wrence 
C.  Gumbinner  Advertising 
Agency  Inc.)  quitting  news¬ 
paper  almost  entirely  for  TV. 

Brown  &  Williamson:  Plans 
for  the  coming  months  haven’t 
been  completed  yet,  but  it  is 
likely  that  the  company  will 
continue  a  heavy  schedule  of 
network  and  spot  TV,  along 
with  Sunday  supplements, 
comics  and  some  newspaper 
space,  according  to  Andrew  J. 
Clarke  of  Carl  Byoir  &  Associ¬ 
ates,  and  public  relations  execu¬ 
tive  assigned  to  B&W  office  in 
Louisville.  Dominant  space  in 
300  newspapers  was  used  to  in¬ 
troduce  Life  (via  Ted  Bates  & 
Co).  Same  agency  has  Kool,  left 
way  behind  in  menthol  race,  and 
Viceroy.  Raleigh  (via  Keyes, 
Madden  &  Jones,  Inc.)  has  in¬ 


creased  its  use  of  TV. 

Liggett  &  .Myers:  Claims  to 
be  using  more  newspapers  now 
than  in  recent  years  but  is  still 
one  of  the  heaviest  buyers  of  TV 
network  for  Chesterfield,  L&M 
and  the  new  long  filter  Duke. 
(Dancer-Fitzgerald-Sample  Inc. 
has  L&M.  McCann-Ericluon  has 
Chesterfield  and  Duke).  News¬ 
paper  schedules  average  about 
120  newspapers  in  75  markets. 
Number  varies  upwards  at 
times.  Five  to  10  insertions  in 
three-month  periods  range  from 
2,000  lines  downwards. 

Duke  was  introduced  last 
Sept.  28  in  Atlanta,  Cincinnati 
and  Boston.  Pushed  market-by¬ 
market,  it  was  considered  na¬ 
tional  by  Nov.  30.  Newspapers 
l)eginning  to  lose  to  TV.  Has 
nine  network  shows  with  three 
networlcs  represented.  Five  out 
of  nine  are  hour-shows;  seven 
of  nine  are  new;  six  of  nine  are 
westerns.  Firm  buys  1/6,  %,  Vi 
and  %  participations,  which  add 
up  to  12  minutes  a  week,  costing 
an  estimated  $15,000,000  or 
better  with  discounts  for  26- 
week  period. 

One  recent  study  put  L&M’s 
total  network  cost  for  year  at 
just  under  $20,000,000;  R.  J. 
Reynolds  at  just  over  $20,000,- 
000;  and  American  Tobacco  at 
half  that  sum. 

P.  Lorillard:  Lewis  Gruber, 
chairman  and  chief  executive 
officer,  has  predicted:  “eventual 
demise  of  the  regular  size  ciga- 
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Papers  C.alled  ‘Best’ 

Cigaret  brand  ad  managers 
tre  saying: 

"TV  network  and  spot  com- 
nercials  are  mostly  used  to  re- 
oind  masses  of  pre-sold  smokers 
your  brand.  When  you  have 
•phck  sales  to  make,  a  claim  to 
*<l^«nce,  a  new  development  to 
®Plain,  a  new  brand  to  intro- 

EDITOR  ac  PUBLISHER 
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COMING  AND  GOING — Oallai  Chapter  of  American  Association  of 
Newspaper  Representatives  installs  new  officers  for  I960.  Shown  (left  to 
ri9ht):  Eric  McMaster,  The  Branham  Co.,  incominq  secretary-treasurer; 
Herbert  Taylor,  Texas  Harte-Hanks  Newspapers,  incoming  president: 
S.  W,  Papert,  Texas  Daily  Preu  League,  outgoing  president;  and 
J.  J.  Paige,  Burke  Kuipers  and  Mahoney,  incoming  vicepresident. 
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ret,  which  has  dominated  the 
industry  for  50  years;  capture 
of  at  least  one-fifth  of  the  total 
cigaret  market  within  two  years 
by  the  rapidly  growing  menthol 
brands;  entry  of  still  more  new 
brands  into  the  already  over¬ 
crowded  market,  but  an  even¬ 
tual  shaking-out  that  will  leave 
five  or  six  brands  dominant; 
supremacy  of  one  length — the 
king  size — and  one  type  of  pack¬ 
age,  the  standard  ‘cup  pack’.” 

Daniel  Ladd,  formerly  of  Ted 
Bates  &  Co.,  started  as  new  ad 
manager,  Jan.  1.  Lennen  & 
Newell  handles  all  brands. 

Lorillard  during  1960,  its 
200th  Anniversary  year,  will 
again  put  the  majority  of  its 
advertising  weight  into  'TV  for 
Kent,  Newport,  Spring,  Old 
Gold  Filters  and  Old  Gold 
Straights. 

During  the  first  half  of  1960, 
“Hennessey,”  “Johnny  Ringo,” 
“21  Beacon  Street,”  “Arthur 
Murray  Party”  and  “Overland 
Trail”  will  be  vehicles  for  Loril¬ 
lard  commercials.  In  addition, 
Lorillard  will  also  make  the 
heaviest  use  of  spot  TV  in  its 
history,  with  minutes,  20’s  and 
I.D.’s  appearing  in  approxi¬ 
mately  100  markets. 

In  the  print  category,  maga¬ 
zines,  syndicated  Sunday  supple¬ 
ments  and  ROP  newspapers  will 
be  used  consistently. 

As  in  the  past,  outdoor  and 
transportation  advertising  will 
also  be  used  in  selected  markets. 

Philip  Morris:  'Thomas  S. 
Christiansen,  advertising  man¬ 
ager,  reports  that  firm  is  “plow¬ 
ing  tremendous  sums  into  news¬ 
papers,  but  it  is  new  money, 
rather  than  TV  money.”  Alpine 
introduced  late  last  August  with 
typical  big  newspaper  space 
(via  Doyle,  Dane,  Bembach, 
Inc.)  now  using  mostly  supple¬ 
ments  in  52  newspapers  in  46 
markets.  TV  spots  are  in  20 
markets. 

New  campaign  for  Philip 
Morris  being  developed  by  Leo 
Burnett  Co.,  which  also  bodies 
Marlboro.  Benton  &  Bowles  has 
Parliament.  DDB  handles  Ben- 
son-Hedges  as  well  as  Alpine. 

Mr.  Christiansen  summed  up 
by  saying  firm  was  increasing 
marketing  costs  by  10%  in  1%0. 
This  includes  point  of  sale 
activities  as  well  as  advertising. 

{Continued  on  page  26) 
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4-MAGAZEVE  STUDY  CXAIMS; 

AD-iines  Page  Ad  Exposed 

Robert  B.  M,I„,yrJ  51.2%  Of  NatlOIl 


—By  Robert  B.  McIntyre — 1 

Julius  Caesar  had  his  ides  of 
March.  Next  week  the  advertis¬ 
ing  industry  has  Feb.  2  and  ] 
Feb.  5. 

Let’s  hope  these  two  dates  i 
don’t  ultimately  prove  as  dis- 
asterous  for  advertising  as  did 
the  ides  of  March  for  Caesar. 

*  *  * 

Members  of  the  Association  of 
National  Advertisers  get  together 
in  New  York  Feb.  2  for  an  un¬ 
precedented  meeting  to  consider 
the  serious  situation  confronting 
advertising  and  to  hear  Federal 
Trade  Commission  Chairman 
E^rl  W.  Kintner. 

On  Feb.  5  the  Advertising 
Federation  of  America  holds  its 
Second  Annual  Mid-Winter  Con¬ 
ference  in  Washington  with  no 
less  than  seven  key  government 
officials  participating  with  ad¬ 
vertising  leaders  to  seek  answers 
to  problems  of  self-policing  and 
ethical  practices  within  the  in¬ 
dustry. 

*  «  * 

Here  are  excellent  opportuni¬ 
ties  for  the  industry  to  prove  to 
government  and  the  consumer  its 
concern  for  ethics  in  and  self¬ 
policing  of  advertising  and  its 
ability  and  willingness  to  do  both. 

These  meetings  will  present 
opportunities  to  show  Congress, 
FTC.  FCC,  IRS,  and  the  Ad¬ 
ministration  that  the  industry 
means  business  and  is  ready  to 
accept  its  responsibilities.  Both 
meetings  will  represent  construc¬ 
tive  steps  toward  self-regulation 
and  establishment  of  standards  of 
practice. 

*  «  « 

If  the  Ted  Bates  &  Co.  news¬ 
paper  ads  published  this  week 
(see  story  page  24)  have  caused 
irritation  in  Washington,  it  indi¬ 
cates  the  need  for  the  upcoming 
ANA  and  AFA  meetings.  We 
feel  Bates  acted  in  good  faith 
in  running  its  ad.  We  feel  the 
various  government  agencies  are 
acting  in  good  faith  in  checking 
into  advertising  in  behalf  of  the 
public.  But  neither  side  seems 
to  understand  the  problems  of 
the  other. 

Reaction  on  Madison  Avenue 
to  the  Bates  ad  was  mixed.  Some 
felt  Bates  showed  considerable 
courage,  others  regarded  the  ad 
as  a  tactical  error  that  will  re¬ 
sult  in  a  Washington  crackdown. 

*  *  * 

Next  week’s  meetings  should  do 
much  to  clear  the  air.  One  thing 
is  certain.  Advertising  cannot 
afford  to  come  off  second  best. 


Magazines’ 
Competition 
More  Serious 


Results  of  one  of  the  most 
precise  national  studies  of  ad¬ 
vertising  ever  undertaken  —  a 
survey  of  how  many  exposures 
people  get  to  an  advertising 
page  in  each  of  four  leading 
magazines  —  was  announced 
this  week  by  the  co-sponsors,  the 
Saturday  Evening  Post  and 
Reader’s  Digest.  Also  measured 
in  the  study  were  Life  and  Look. 

The  study,  “Advertising  Page 
Exposure  in  Four  Magazines,” 
shows  that  an  advertising  page 
in  each  of  the  four  magazines 
is  exposed  152,620,000  times  to 
67,802,000  people  age  10  or  over, 
or  51.2%  of  the  U.  S.  popula¬ 
tion. 

This  means,  the  co-sponsors 
explained,  that  a  single  adver¬ 
tising  page  appearing  in  an  is¬ 
sue  of  each  of  the  four  maga¬ 
zines  will  get  2.3  exposures  to 
every  other  person  in  the  U.  S. 


C3oM  Per  1,000 

The  co-sponsors  said  that  an 
advertiser  placing  an  advertis¬ 
ing  page  in  one  issue  of  each 
magazine  for  $109,000  obtained 
152,620,000  exposures  at  a  cost 
of  about  70c  per  1,000  exposures 
of  the  advertising. 

A  total  of  31,914  personal  in¬ 
terviews  was  made  by  the  Alfred 
Politz  research  organization  for 
the  survey.  Information  was 
also  obtained  on  exposures  of 
advertising  on  marketing  char¬ 
acteristics  such  as  age,  educa¬ 
tion  and  income  on  a  wide  va¬ 
riety  of  ownership  and  purchase 
of  durable  and  consumer  goods. 

In  a  foreword  the  Post  and 
Reader’s  Digest  stressed  that 
this  study  goes  beyond  any 
previous  attempt  to  measure  the 
advertising  effectiveness  of  mag¬ 
azines.  Through  this  study,  they 
pointed  out,  an  advertiser  can 
know  in  advance  the  number  of 
advertising  page  exposures  he 
can  expect  for  his  message  in 
these  magazines.  He  can  also 
know  the  number  to  expect  for 
his  competitor’s  advertising.  By 
quick  reference  he  can  learn  the 
frequency  of  exposure  of  his 
message  and  the  kind  of  people 
to  whom  his  advertising  will  be 
exposed  —  their  age,  income, 
education,  geographic  location, 
and  other  marketing  character¬ 
istics. 

Ads  ‘Live  Longer' 

Aside  from  this  information, 
the  co-sponsors  emphasized  that 
the  study  demonstrates  “what 


sophisticated  advertisers  have 
long  sensed  —  that  magazine 
advertising  lives  longer;  it  has 
the  marked  advantage  of  re¬ 
peat  exposure;  that  magazine 
advertising  is  more  stable;  ad¬ 
vertising  exposure  in  magazines 
is  not  subject  to  violent  seasonal 
fluctuations;  and  that  issue  by 
issue  the  exposure  performance 
of  these  magazines  is  consistent. 

“Naturally,”  the  study  con¬ 
tinued,  “the  exposures  to  an  ad¬ 
vertising  page  in  these  maga¬ 
zines  will  lead  to  comparisons 
with  other  media.  Regrettably, 
other  media  do  not  have  accu¬ 
rate  evidence  on  the  exposures 
of  an  advertiser’s  message  to 
the  individual.  But  magazines 
traditionally  have  been  in  the 
forefront  in  providing  their  ad¬ 
vertising  customers  with  im¬ 
proved  research  and  measure¬ 
ments.  The  co-sponsors  of  this 
study  share  the  conviction  that 
this  evidence  —  analyzed  and 
applied  to  the  prodigous  job  of 
marketing  more  effectively  — 
will  help  business  arrive  at  the 
point  where  it  can,  in  fact,  com¬ 
pare  the  various  media  more 
soundly  and  realistically.  The 
co-sponsors  hope  this  study  will 
stimulate  other  media  to  under¬ 
take  comparable  contributions 
to  the  all  important  evaluation 
of  advertising  effectiveness.” 

Other  Findings 

Other  major  flndings  of  the 
study  include: 

A  single  advertising  page  in 
one  issue  of  each  of  the  four 
magazines  is  exposed  51,942,000 
times  to  two-thirds  of  the  peo¬ 
ple  in  households  with  incomes 
of  $7,000  or  more.  This  is  2.4 
exposures  of  the  advertising  per 
reader  in  these  upper  income 
families. 

A  single  advertising  page  in 
one  issue  of  each  of  the  four 
magazines  gets  85.1  million  ex¬ 
posures  to  more  than  half  of  all 
females.  This  is  2.4  exposures 
per  female  reader. 

A  single  advertising  page  in 
all  four  magazines  gets  40,770,- 
000  exposures  to  three-fourths 
of  all  people  with  college  or 
other  advanced  education.  This 
is  2.8  ad  pag^e  exposures  per 
reader  in  this  education  class. 

A  single  advertising  page  in 
the  four  magazines  gets  72,563 
exposures  to  two-thirds  of  all 
people  in  the  upper  socio-eco¬ 
nomic  group.  This  is  2.6  ad  page 
exposures  per  reader  in  this 
group. 


Chicaq 

This  Week’s  annu.'il  dinncriy 
advertising  executives  of  iti 
distributing  newspapers,  in  («. 
junction  with  the  NAEA  en 
vention,  was  highlighted  by  n. 
ports  on  a  broad  range  of  n|). 
jects.  Information  was  pn. 
sented  to  the  75  guests  by  foo 
of  the  magazine’s  executivtt 

Ben  G.  Wright,  exe  cutive  Ti» 
president,  outlined  the  iaHim 
programs  of  the  27  magmhiB 
which  offer  advertisers  “secti* 
al  editions”  and  the  92  who 
sell  split-run  advertising,  aj 
called  them  “one  of  the  dm 
competitive  forces  workiti 
against  both  Sunday  inagaziie 
and  the  newspapers  themselrei' 

Jack  O’Connor,  vicepresife 
and  advertising  sales  manage 
reported  that  This  Week’s  » 
vertising  revenue  in  1959  is 
creased  5.2%  over  that  of  ta 
previous  year.  He  added  tk 
This  Week  ranked  5th  in  adw 
tising  dollar  volume  for  15:i 
among  all  national  inagazice 
With  liquor  and  beer  adveit> 
ing,  which  This  Week  does:? 
accept.  Mr.  O’Connor  said  :t 
publication  would  have  beai 
fourth  position. 

W.  Parkman  Rankin,  vicepm 
ident-Newspaper  Services  Dr^ 
sion,  revealed  the  results  (rfi 
personally-conducted  survey ) 
advertising  agencies  regardu 
plans  for  national  newspaper  k 
vertising  in  1960. 

Mr.  Rankin  said  the  inra 
directors  he  interviewed  we 
solidly  united  in  their  dema 
for  more  and  better  reseiii 
data  from  newspapers. 

Dwight  I.  Skinner,  also  of  ta 
Newspaper  Services  Divisa 
explain^  the  magazine’s  pt 
cies  and  approach  in  media 
search. 


Milner  Firm  Sets 
$2.9  Million  Ads 

Jackson,  Mis 
Dumas  Milner  Corporstia 
which  publishes  the  Joefas 
State  Times,  has  announced  a 
advertising  budget  of  $2, 
for  its  household  products  - 
Pine-Sol,  Mystic  Foam,  lo 
Glo,  Undi  Glo  and  Perma  Stiw 
Most  of  the  budget  is  «•’ 
marked  for  network  TV  andn 
dio  (CBS).  About  $400,000" 
be  spent  on  spot  radio  and!' 
and  $100,000  for  local  nei 
per  space.  Gordon  Best 
pany  of  Chicago  is  the  agek 
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Some  ma.z*]Kets  are 
just  naturally  loaded 


COMMODITY 

CLEVELAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,183,389 

$1,816,558 

$3,999,947 

Retail  Food  Sales 

580,592 

479,486 

1 ,060,078 

Retail  Drug  Sales 

85,464 

51,380 

136,844 

Automotive 

353,778 

337,921 

691,699 

Gas  Stations 

145,825 

165,980 

311,805 

Furniture,  Household  Applionces 


Whate¥9r 
you  soil  In  Oreater 
Cleveland  you'll 
sell  more  of  it 
in  The  Plain  Dealer 


(Source.  Sales  Management  Surrey  of  /iuving  l*otver.  May  10.  1059)  ^ 

*  Akron,  Canton  on4  Yoongstewn  Coontiot  orn  not  Inelvdotl  in  obovo  solo*  '* 

And  you  really  sell  this  market  in 

The  Cleveland  PLAIN  DEALER 

Reprtstnted  by  CresmerCr  fVcodwarJ,  Inc.,  .Vriv  Tori,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  Anceles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network. 


Take  Cleveland,  for  instance.  A  combi¬ 
nation  of  a  compact,  easy  to  reach  area 
plus  a  high  family  income  ($7,381)  and 
you  get  a  market  with 

Retail  Sales  LARGER  than 
any  one  of  35  entire  States. 


Rich  Heads 
Auto  Sales 
At  Bureau 

Louis  M.  Rich,  national  ail- 
vertising  manager,  Des  Moines 
(Iowa)  Register  and  Tribune, 
has  been  appointed  vicepresident 
for  automotive  sales  of  the  Bu¬ 
reau  of  Advertising,  ANPA,  it 
was  announced  this  week  by 
Charles  T.  Lipscomb  Jr.,  Bu¬ 
reau  president. 

Mr.  Rich  will  rejmrt  to  John 
P.  Kauffman,  vicepresident  in 
charge  of  sales  and  marketing. 
The  appointment  is  effective 
Feb.  15.  Mr.  Rich  succeeds  Ro¬ 
land  R.  Postel,  w'ho  has  resigned. 

J.  Woodrow'  Beard  has  been 
named  national  ad  manager  at 
the  Register  and  Tribune  to  suc¬ 
ceed  Mr.  Rich. 

With  the  Des  Moines  Register 
&  Tribune  Company  since  1932, 
Mr.  Rich  has  been  national  ad¬ 
vertising  manager  for  the  past 
six  years.  He  started  in  the 
merchandising  department  of 
the  Des  Moines  newspapei-s, 
after  a  year  with  the  Cedar 
Falls  (Iowa)  Daily  Record. 

Before  becoming  national  ad¬ 
vertising  manager  in  Des 
Moines,  he  served  as  assistant 
national  advertising  manager 


and  manager  of  the  automotive 
department.  He  has  worked  very 
closely  with  the  auto  companies 
in  Detroit  for  many  years  in 
his  capacities  with  the  Des 
Moines  newspapers.  In  his  new 
Bureau  position,  he  will  make 
his  headquarters  in  Detroit. 

For  the  past  five  years  Mr. 
Rich  has  been  a  member  of  the 
Sales  Development  and  Market¬ 
ing  Ck)mmittee  of  the  New's- 
pai)er  Advertising  Executives 
Association,  and  served  as  chair¬ 
man  of  the  committee. 

Mr.  Postel  joined  the  Bureau 
in  1944  as  a  senior  account  ex¬ 
ecutive  in  the  Chicago  office. 
From  1949  through  1953,  he  was 
the  organization’s  Detroit  rep- 
re.sentative  working  out  of  Chi¬ 
cago. 

• 

S-F-W  Names  Two 
As  Directors 

Chicago 

Sawyer-Ferguson- Walker  Co., 
newspaper  representatives,  an¬ 
nounce  that  Clark  H.  Stevens 
and  Walter  L.  Guy  have  been 
appointed  directors  of  the  com¬ 
pany.  Mr.  Stevens  is  currently 
vicepresident  in  the  Detroit  of¬ 
fice  and  Mr.  Guy  holds  the  same 
position  in  the  Atlanta  office. 

Robert  F.  Jobson  of  the  New 
York  office  and  C.  Richard  Split- 
torf  of  the  Philadelphia  office 
have  been  elected  vicepresidents. 


They're  going  back  for  seconds 
in  Altoona . . . 


That’s  the  only  thing  that’ll  explain 
the  phenomenal  per-family  food 
sales  in  this  way-above-average 
Pennsylvania  market. 

Or,  perhaps  it’s  the  steady  paychecks 
from  expanding  industry  that 
opens  up  new  plant  after  new 
plant  in  booming  Blair  County. 

At  any  rate,  Altoona  families  eat 
21%  better  than  the  average  for  a 
city  Altoona’s  size — $1,009  per 
year — with  total  county  food 
sales  now  over  $40-million  per  year! 

What  does  1960  promise  for  Altoona? 
Thriving  and  expanding  industry 
payrolls  push  the  record 
figures  even  higher. 

Good  news  for  all  advertisers  .  .  . 
it’s  easy  to  reach  these  ready-to-buy 
families  through  Blair  County’s 
only  daily  newspaper,  buying  influence 
for  98%  of  Altoona  homes,  70%  of 
the  households  in  Blair  County. 

IN  1960  SELL  GROWING  ALTOONA  WITH  THE 

Hltooim  SlRttror 

Altoona  Peansylvoiiia's  Oaly  Daily  Newspaper 

Richard  E.  Beater,  Adv.  Mgr, 


The  Other  Media 


SUNDAY  SUPPLEMENTS  AD  PAGES  OFF  6%— Sunday  ^ 
plements  business  was  off  sharply  in  1959,  with  a  6%  decrenej 
pages  to  6.030  from  6,444.  Dollar  volume  was  down  5%  to  $111,525, 

000  from  $117,445,000.  Figures  were  released  by  Publishm 
formation  Bureau  which  reported  advertising  in  83  general  and  iut 
magazines  increased  by  $93,597,000  and  5,165  pages  in  1959  om 
19.58.  Increase  was  14^  in  dollars;  7%  in  pages.  Dollarwise,  j 
was  magazines’  biggest  year  (E&P,  Jan.  2.  page  50). 

*  *  * 

‘READERSHIP’  STUDY  OF  SUBWAY  CLOCKS— First  “reade 
ship”  study  of  illuminated  subway  clock  displays  in  New  Yofi 
subway  system  shows  28%  of  persons  passing  and  reporting  hm 
seen  nearby  clwk  spectaculars  identify  an  advertiser,  jiroduct  « 
copy  message.  Study  was  made  by  Crossley,  S-D  Surveys.  Inc.,  lor 
Clock  Spectacular  Division  of  Self  Winding  Clock  Co.  Other  finj. 
ings:  six  out  of  10  people  said  they  had  seen  the  clock-ads;  im 
out  of  10  verified  answers  by  correctly  identifying  clock  si)ectacalit 
thev  had  just  passed. 

*  *  * 

‘READER’S  DIGEST’  REPORTS  ON  COLOR  ADS— Followiaf 
first  full  year  of  operation  under  new  rate  structure  of  selling  tvs 
color  ads  at  price  of  black  and  white;  bleed  pages  at  no  extn 
cost;  and  four  colors  at  premium  of  only  13%,  Readers  Digit 
magazine  reports  that  over  90%  of  its  1959  advertising  ran  ii 
color.  This  compared  to  68%  during  1958,  last  three  months  ti 
which  were  affet-ted  by  new  rate  policy.  Four-color  ads  accountai 
for  20^0  more  pages  than  two-color  and  h&w  combined.  Pn> 
portion  of  bleed  pages  doubled,  now  accounting  for  more  tim 
two  out  of  three  ad  pages.  Total  number  of  ad  pages  climbd 
to  new  high,  up  50%  to  902  pages  compared  to  603  carried  h 
1958.  Dollar  volume  increased,  topping  $32,060,000  last  year  agaiui 
$21,250,000  the  year  before. 

*  *  * 

ADS  ON  PARK  BUSES  UPHELD  BY  COURT— A  suit  to  bn 
ads  on  the  outside  of  buses  that  use  roads  in  or  near  New  Yod 
City  parks  was  dismissed  by  Supreme  Court  Justice  Jacob  Marko 
witz.  Action  was  brought  by  Park  Association  of  New  York  against 
the  city,  which  last  May  14  amended  bus  franchises  to  pemu 
•such  ads.  Legality  of  city’s  right  to  permit  outside  advertising  vs 
not  challenged,  hut  rather  its  authority  to  override  rules  establiAw 
by  Park  Department,  which  contended  it  had  sole  control  over  part. 

*  *  * 

I  TEEN-AGERS  PREFER  HUMOROUS  TV  COMMERQALS- 
Teen-agers  rate  humorous  commercials  as  type  of  TV  sales  messap 
which  influence  them  most  to  buy  product,  according  to  natioa 
!  wide  survey  of  1.500  teen-agers  by  'Teen  magazine.  30.9%  voted  l« 

,  humorous  commercials.  Other  choices;  TV  commercials  by  star  ti 
show.  22.4%;  cartoon  commercials,  20.3%;  musical  commerciak 
17.2%;  commercials  featuring  charts  or  diagrams,  7.6%;  ant 
I  commercials  by  TV  announcer,  4.4%.  Total  exceeds  lOO^o  becau* 
of  multiple  mentions. 

I  *  «  * 

AD  AGENCIES  SIGN  FOR  PULSE  SERVICE— Three  na»| 
agencies  have  signed  for  Pulse,  Inc.  service  on  network  TV:  EUinp 
ton  &  Co.;  Charles  W.  Hoyt  Co.;  and  Tatham-Laird.  Pulse  iw* 
covers  more  than  270  U.S.  markets,  some  50  of  which  were  addtt 
in  ’59. 

«  *  * 

j  NEW  SUPER  MARKET  WINDOW  DISPLAY  SERVia- 
j  Super  Market  Merchandising  magazine  is  launching  new  free  seiv 
ice  for  super  markets  which  will  provide  them  with  full-color  pack 
!  age  blowups  of  nationally  advertised  brands.  Reproductions  iR 
I  designed  to  go  with  price  signs  in  a  super  market’s  windows  aat 
for  the  first  time  will  be  available  from  a  single  source— Point  ti 
Purchase  Display  Service,  sponsored  by  the  magazine. 

*  *  * 

j  MAGAZINE  ROUNDUP — February  Playboy  shows  62%  liiuf 
boost  over  last  year.  .  .  .  Business  on  books  for  Newsweek  Eats 
:  pean  up  52.7%  over  year  ago  and  business  booked  for  Newsweek 
Pacific  ahead  71.9%  for  same  period.  .  .  .  February  issue  of  Hotx 
Beautiful  closed  with  52,674  lines  of  ads,  up  25%  over  same  isiw 
'  last  year.  .  .  .  Ad  page  orders  placed  with  Sports  Illustrated  i* 

!  first  quarter  1960  running  41%  over  comparable  1959  orders. 

1  MWiBtMWiitiiwiwiiiewewwwiwcifloiowiicwaiiiwiiiioioossaiSjmxiia^^ 
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BIGGEST  IN  THE  CAROLINAS-AND  THEN  SOME! 


The  Zone  of  Influence*  of  The  Charlotte  Observer -The  Charlotte  News, 
a  single  media  buy,  represents  a  market  seven  times  the  size  of 
Metropolitan  Charlotte  itself:  a  39-county  area  with  total  population  of  almost 
2  million  and  annual  retail  sales  of  more  than  $  1 billion. ' 


All  of  which  establishes  The  Charlotte  Observer -The  Charlotte  News  as  a  newspaper 
purchase  of  national  importance  .  . .  biggest  in  the  Carolinas— and  then  some! 

There  are,  in  fact,  only  43  cities  in  the  entire  U.  S.  where  you  can  buy  greater  circulation 


fonliiiuoiis  counties  where  Observer-News  circulation  (3/31/59  ABC)  is  equal  to  at  least 
20%  of  total  county  households  (1959  Sales  Management  I  or  20%  of  households  in  one 
or  more  principal  cities  in  the  county. 


1 1959  Sales  Management  Survey  of  Buying  Power. 


THE  CHARLOTTE  NEWS 


THE  CHARLOTTE  OBSERVER 


Represented  by 

Charlotte,  N.  C.  •  Daily  Circulation  over  222,000  The  Kau  Agency,  inc. 

Newspaper  Division 


TOP  TEN 
BRANDS 

market 


Admiral  To  Expand 
Newspaper  Ad  Sizes 


Chicago 

Admiral  Sales  Coit).  has  in¬ 
creased  its  previously  announced 
national  newspaper  advertising 
program  (via  Henri,  Hurst  and 
Mc^nald)  for  the  first  quarter 
from  two  to  four  1600-line  in¬ 
sertions  and  has  added  four 
1000-line  ads  in  each  of  81 
major  markets  (E&P,  Jan.  16, 
page  36). 

Carl  E.  Lantz,  president,  said 
that  Admiral’s  23-inch  TV  line 
will  be  promoted  in  the  first 
quarter  with  an  unprecedented 
series  of  eight  large-space  news¬ 
paper  ads  and  10  full  pages  in 
Life,  Look  and  the  Saturday 
Evening  Post  during  a  nine- 
week  period. 

“Heavy  distributor  orders  at 
our  year-end  sales  meeting  have 
resulted  in  more  than  doubling 
the  company’s  investment  in 
newspaper  advertisements  in 
every  distributor’s  market,’’  Mr. 
Lantz  explained.  “The  Admiral 
‘Avalanche  in  Print’  began  this 
week  (Jan.  18).’’ 

The  Admiral  Sales  Corp. 
president  said  that  the  major 
share  of  the  company’s  adver¬ 
tising  budget  for  electronics 
products  is  being  invested  in 
newspapers  because  of  “their 
inherent  strength  and  continu¬ 
ally  increasing  influence  on  con¬ 
sumers.” 


575  Papers  To  Get 
New  Insurance  Copy 

Unique  advantages  provided 
by  life  insurance  in  a  family’s 
financial  program  will  form  the 
subject  of  a  new  ad  campaign 
by  the  Institute  of  Life  Insur¬ 
ance  beginning  late  this  month 
and  scheduled  to  run  through 
May. 

The  ads  will  appear  in  575 
newspapers  throughout  the  U.  S. 
with  a  total  circulation  of  some 


46,000,000.  In  addition,  the  In¬ 
stitute  will  continue  to  publish 
occasional  messages  designed  to 
alert  newspaper  readers  to  the 
dangers  of  inflation,  and  to  de¬ 
scribe  how  an  anti-inflation  pro¬ 
gram  may  be  organized. 

Heinz  Premium  Offer 
Set  in  Supplements 

Pittsburgh 

More  than  35,000,000  people 
will  see  the  kick-off  half-page, 
two-color  ad  (via  Maxon,  Inc.) 
announcing  details  of  H.  J. 
Heinz  Co.’s  Wm.  A.  Rogers 
tableware  offer  of  four  soup 
spoons  in  return  for  $1  in  cash 
and  two  labels  from  any  of  the 
firm’s  23  condensed  soup  varie¬ 
ties. 

The  ad,  which  features  a  clip- 
out  coupon,  will  appear  during 
March  in  This  Week,  Parade, 
Family  Weekly,  and  in  Sunday 
supplements  in  the  First  Three 
Markets,  Los  Angeles  (Calif.) 
Examiner,  San  Francisco 
(Calif.)  Examiner,  St.  Paul 
(Minn.)  Pioneer-Press,  and  the 
Louisville  (Ky.)  Courier  Jour¬ 
nal.  Supplement  coverage  will 
include  302  newspapers  with  a 
circulation  of  more  than  35,- 
000,000. 

The  ad  will  also  run  in  the 
Feb.  27  issue  of  Saturday  Eve¬ 
ning  Post  and  the  March  1 
issue  of  Look. 

National  Distillers 
To  Up  Ads  in  Papers 

PM,  which  last  year  initiated 
a  new  deluxe  whiskey  and 
stamped  “DeLuxe”  on  the  label, 
featuring  the  package  and  the 
product  quality  in  big-space 
newspaper  advertising  (via 
Lawrence  Fertig  &  Co.),  will  do 
more  of  the  same  this  year. 


THE 


SUN 


Morning  •  Evening  •  Sunday 


This  announcement  came  from 
James  H.  Mclnemey,  vicepresi¬ 
dent  of  National  Distillers  in 
charge  of  the  Eastern  region, 
at  a  meeting  in  New  York  of 
distributors  and  company  sales 
managers.  He  reported  that  be¬ 
cause  the  “DeLuxe”  newspaper 
campaign  was  so  successful  last 
year,  it  was  being  continued 
with  some  changes  for  added 
impact. 

He  said,  the  advertising  budg¬ 
et  was  being  increased  substan¬ 
tially. 

The  new  campaign  for  PM 
at  this  stage  will  be  confined 
solely  to  big  size,  some  color 
newspapers  and  some  billboards. 

Other  Campaigns  .  .  . 

•  In  February  Magnavox  Co. 
will  initiate  national  ad  cam¬ 
paign  in  leading  mass,  class  and 
home  furnishings  publications. 
Newspapers  will  be  used  on  a 
selected  market  basis  as  will 
radio-TV  spots. 

•  General  Mills’  Bisquick  will 
again  team-up  with  Star-Kist 
Tuna  to  bring  consumers  special 
Lenten  recipes.  Four-color,  full- 
page  ads  during  March  will  run 
in  This  Week  and  Parade.  Black 
and  white  ROP  and  color  in 
other  newspapers  and  supple¬ 
ments  will  also  run  in  March. 
TV  ads  also  set. 

•  Salada-Junket  Division  of 
Salada-Shirriff-Horsey  Inc.  us¬ 
ing  newspapers,  magazines,  ra¬ 
dio-TV  and  direct  mail  in 
stepped-up  program  for  its 
Junket  rennet  custards.  Ads  for 
other  dessert  products  also 
scheduled.  Sunday  supplement 
ads  on  year-round  basis  for 
Danish  Dessert  have  started  in 
selected  markets. 

Grey  Advertising 
Gets  Wool  Account 

Denver 

Grey  Advertising  Agency, 
Inc.  with  headquarters  in  New 
York  City  has  been  selected  to 
handle  advertising  of  American 
made  wool  products  for  the  wool 
division  of  the  American  Sheep 
Producers  Council. 

The  Grey  agency  was  named 
from  among  more  than  80  agen¬ 
cies  throughout  the  country 
which  made  an  original  bid  for 
the  account. 

Total  advertising  and  promo¬ 
tion  budget  for  wool  for  the 
fiscal  year  beginning  July  1st, 
1960  is  tentatively  set  for  $1,- 
371,000.  The  ASPC  also  has 
proposed  an  advertising  and 
promotion  budget  amounting  to 
$1,636,000  for  the  next  fiscal 
year  in  the  self-help  program 
by  sheep  producers  in  the  U.  S. 


Drug  Firm 
Plans  Hi-Fi 
Color  Inserts 


McKesson  &  Robbins,  Inc. 
world’s  largest  drug  wholesalef, 
will  use  “Hi-Fi”  color  insert!, 
together  with  black  and  whitt 
half  pages,  in  90  dailies.  At 
additional  17  dailies  using  ROP 
color  will  bring  total  circulatiot 
to  16,247,206. 

The  “Merry  Christinas  196(r 
project  was  announced  this  week 
by  Herman  C.  Nolen,  McKesson 
president,  at  a  meeting  in  Net 
York.  Charles  T.  Lipscomb  Jr, 
president  of  the  Bureau  of  Ad¬ 
vertising,  ANPA,  described  the 
Christmas  campaign  as  one  of 
the  “most  exciting”  ever  seen 
in  the  drug  field. 

While  a  similar  effort  las 
lieen  made  via  Hi-Fi,  it  ius 
never  been  done  on  this  sciii 
and  as  a  complete  merchandis^ 
ing  package  tied  in  with  db 
plays,  and  dealer  promotiom. 

24  Gift  Items 

The  full-page  Hi-Fi  insert  it 
four  colors  will  illustrate  24  gift 
items  made  by  participatki 
manufacturers.  Program  wii 
cost  each  manufacturer  $17,(Ufi 
per  item  to  participate,  or  t 
total  of  $408,000  for  the  24  gifts 
to  be  promoted. 

Charles  R.  Beal,  vicepresidot 
and  retail  trade  promotion  mail 
ager  at  McKesson,  cited  tk 
campaign  as  an  example  of  ad¬ 
vance  planning. 

“We  at  McKesson,”  Mr.  Bei 
said,  “feel  that  if  you  place  at 
ad  in  a  newspaper  the  result  ii 
—  something  happens.  You  gtt 
action. 

“The  druggist  is  a  retiile 
and  he  and  other  retailers  lib 
him  put  about  85%  of  their  at 
budgets  into  the  daily  newspa¬ 
pers.” 

Druggist  ‘In’ 

Mr.  Lipscomb  said  that  tb 
“druggist  is  in  this  big-ti» 
first-of-its-kind  ad  along  will 
you,  in  the  market  where  it 
counts  most  to  him  —  in  hi 
market.” 

Otto  Schultz,  New  York  rep¬ 
resentative  of  Marathon,  a  di¬ 
vision  of  American  Can  Ca. 
Menasha,  Wis.,  which  produeet 
the  Hi-Fi  color  rolls,  told  tb 
meeting  that  national  advertis¬ 
ers  are  showing  considerable  b 
terest  in  the  process,  and  that 
Modess  (via  Young  &  Rubicaa 
Inc.)  has  expanded  its  use  i 
Hi-Fi  from  40  to  more  than  W* 
newspapers. 
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ETROIT 


The 

Detroit 

News 


The  NEWS  brings 
the  business  to  you 


In  1960,  more  than  ever,  DETROIT  MEANS 
BUSINESS! 


Detroit  presents  advertisers  with  a  glowing 
picture  for  1960. 


PRODUCTION  schedules  of  new  cars  and  trucks 
call  for  40%  increase  the  first  quarter.  Sales 
forecasts  indicate  a  total  of  more  than  7  million 
cars  for  the  year. 


You  can  share  in  Detroit’s  1960  prosperity  by 
advertising  aggressively  and  regularly  in  The 
Detroit  NEWS.  You  reach  more  people  in  the 
Detroit  trading  area  through  The  News  than 
any  other  Detroit  newspaper.  Because  its 
circulation  is  concentrated  in  this  densely- 
populated  area,  you  get  more  results.  That’s 
proved  by  the  records.  The  News  carries  more 
linage  than  both  other  Detroit  newspapers  com¬ 
bined,  year  after  year! 


TOTAL  EMPLOYMENT  is  expected  to  increase 
6%  in  1960,  with  1,355,000  at  work  .  .  .  highest 
in  the  past  five  years. 

AVERAGE  WEEKLY  FACTORY  WAGES  in  1960, 
according  to  forecasters,  will  jump  4%  to  a 
record-breaking  $121 — highest  of  all  major 
markets,  by  far!  Total  income  of  all  Detroiters 
should  jump  15%  over  1959. 

RETAIL  SALES  last  year  surpassed  the  record 
$5.04-billion  set  in  1955,  and  predictions  for 
1960  are  for  a  10%  increase  over  1959. 


Largest  Trading 
Area  Circulation, 
W—kdays  and 
Sunday 


Nw  Ywk  Offic*:  Suite  1237, 60  E.  42nd  St.  •  Chicago  Offict:  435  N.  Michigan  Ave.,  T  ribune  Tower 
PacMc  Office:  785  Market  St.,  San  Francisco  •  Miami  Beach:  The  Leonard  Co.,  311  Lincoln  Road 


T'pH  Afl  sandpaper  could  have  been  used, 

M.  CU  r\Cl  jjyj.  substitution  was  necessary 

because  “shaved  and  unshaved 
JVllllllCi  sandpaper  does  not  register 

Por  properly  through  a  TV  lens, 

i  w  artifice,”  the  ad 

“Is  imaginative  selling  against  continued,  “no  more  deceptive  or 
the  law?”  misleading  than  the  make-up 

That  was  one  of  several  ques-  you  yourself,  Mr.  Kintner,  will 
tions  addressed  to  Earl  W.  Kint-  be  asked  to  wear  the  next  time 
ner.  Federal  Trade  Commission  you  step  before  a  TV  lens. 
Chairman,  this  week  by  Ted  “The  result? 

Bates  &  Co.  in  full-page  ads  in  “On  front  pages,  from  coast 
New  York,  Washington  and  Chi-  to  coast,  our  client  stands  ac- 
cago  dailies.  cused  of  ‘deceptive,  misleading 

The  all-type  ad  expressed  the  advertising’  i.e.,  dishonest  ad- 
agency’s  puzzlement  over  an  ap*-  vertising.” 

parent  conflict  between  a  recent  The  ad  closed  with  the  query: 
policy  statement  by  FTC  and  “What  are  your  rules?” 
complaints  issued  by  the  com-  The  full-page  ads  were  said 
mission.  to  have  caused  irritation  in 

Mr.  Kintner  was  reminded  Washington  where  the  case 
that  last  fall  he  had  said  “Where  against  Bates  and  other  adver- 
the  use  of  props  does  not  result  tisers  and  agencies  is  still  pend- 
in  a  material  deception,  the  Fed-  *ug  in  the  courts, 
eral  Trade  Commission  would  • 

have  no  reason  to  complain  ”  24-Page  Boat  Section 
The  ads  went  on  to  note  that 

“Now,  Mr.  Kintner,  without  The  Los  Angeles  (Calif.) 
warning,  you  have  changed  your  Evening  Mirror  News  recently 
rules.”  published  a  24-page  tabloid  boat 

The  Bates  ad  described  the  section  containing  17,402  lines 
TV  commercial  in  which  Palm-  of  display  and  1,552  lines  of 
olive  Rapid-Shave  cream  ap-  classified  advertising  tied  in 
peared  to  shave  sandpaper.  Ac-  with  the  Southern  California 
tually,  however,  plexiglass  with  Marine  Association  Boat  Show, 
sand  applied  had  been  used  for  More  than  10,000  extra  sections 
purposes  of  the  commercial.  were  distributed  at  the  boat 
The  ad  pointed  out  that  real  show'. 


SHOW  OF  STRENGTH  for  Total  Selling  via  newspapers  fettgn^ 
western  number  with  Robert  Hultman,  Frank  Penning,  Norma  Urbi(> 
Julia  Dawn  at  NAEA  convention. 


specific  Calvert 
NEWSWVPER  CAMPAIGN 

MEN'S  AO  NORMS' 

NOTED  READ  MOST 

25%  ^ 


newspaper 
liquor  AO  SIZES 

1000  UNES 

800  ■ 

600  " 


SEHING  DOWN  TO  FACTS— Fred  W.  Pitier,  vicepresident,  Jmi 
Kelley,  Inc.,  and  president.  New  York  Chapter,  AANR,  gets  dowi 
facts  in  presenting  specifics  of  "The  Calvert  Story"  at  last  week's  NA: 
convention  in  Chicago. 


Everywhere^ 

men  who  discover  and  attack 
new  markets 

read  The  Wall  Street  Journal 


Ad -Wrap  Idea 
Gains  Interest 


Chicago  emphasized,  as  not  interfere 
Ted  Gore,  head  of  Ad-Wrap  ^ith  the  “Little  Merchar 
Enterprises,  Fort  Lauderdale,  status  of  the  carriers. 

Fla.,  told  advertising  managers  ^  further  test  of  the  pi 
at  a  special  meeting  during  the  jg  to  be  made  by  a  national  s 
NAEA  convention  that  66  news-  yertiser  in  two  markets  later ' 
papers  with  over  6,000,000  cir-  the  spring.  Mr.  Gore  stated  tr; 
culation  have  indicated  their  de-  advertising  agency  interest 
sire  to  cooperate  with  the  plan,  dicated  there  would  be  freepi^ 
Ad-Wrap  is  a  specially-de-  use  of  the  plan  by  national 
signed  newspaper  wrapper  for  vertisers  when  more  l  ircuia: 
the  purpose  of  carrying  an  ad-  can  be  provided.  He  report 
vertising  promotion,  premium  or  this  plan  is  classified  by  age:: 
sample  into  a  subscriber’s  home,  men  as  merchandising  and  - 
It  is  tied  in  with  an  advertising  money  spent  for  wrappers 
contract  at  national  rates  which  tie-in  copy  would  not  come  c- 
designates  two  cents  per  wrap-  of  existing  schedules  but  wou 
per  in  the  form  of  advertising  be  plus  business. 
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1960... year  of  political  decision... 
year  for  top  reporting  by  LAWRENCE 


This  year,  more  than  ever  before,  readers 
want  the  real  issues  pinpointed.  They  want 
incisive  reporting  that  cuts  away  prejudg¬ 
ments,  reveals  candidates  and  trends  in 
sharp  focus.  They  wont  to  know  how  our 
politics  affects  the  world. 

David  Lawrence,  hardest  hitting,  most 


widely  read  of  serious  political  reporters, 
is  their  man.  The  Herald  Tribune  Syndicate 
urges  for  your  readers,  if  available,  its 
entire  Washington  -  based  team  —  Walter 
Lippmann,  David  Lawrence,  Roscoe  Drum¬ 
mond,  Joseph  Alsop.  To  check  availability, 
call,  write  or  wire  Lloyd  D.  Hagan,  Director. 


HERALD 


N«w  York  36.  N.  Y.  •  P€niisylvinii  6-4000 


SYNDICATE 
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Moffett 
Cites  Ad 
Linage  Gain 

Minneapolis,  Minn. 

“How  do  you  measure  up  to 
the  space  age?”  was  the  the¬ 
matic  question  of  the  1960 
Minneapolis  Star  and  Tribune 
advertising  sales  conference, 
held  here. 

The  day-long  conference  be¬ 
gan  with  a  limcheon  program 
including  a  review  and  outlook  aD  SALES  AWARD  WINNERS— Winners  of  Minneepolis  Star  , 

by  John  W.  Moffett,  vice  presi-  Tribune's  advertising  sales  awards  for  unusual  individual  creative  ef 

dent  and  advertising  director.  in  '59  are  congratulated  by  John  W.  Moffett,  vicepresident  and  ad' 

According  to  Mr.  Moffett,  Star  tising  director  (left).  Shown  (left  to  right):  Raymond  R.  Johni 

and  Tribune  advertising  depart-  national  advertising,  6rst  two-time  winner;  June  Swanson,  local  dis| 

ments  “measured  up  well”  in  advertising,  tirst  woman  to  wm  the  award;  and  Rollie  Rambow,  cU 

1969.  A  comparison  of  the  in-  advertising. 

dustry  as  a  whole  showed  that  ^  .  ho\  - 

the  staffs  “did  a  better  ioh  than  vertising  (11  months  out  of  12)  .. 

ttie  nvenicre  nf  nttier  mJinr  TT  «?  display  (six  mOnths  HaWaiiail  Market  Data 

the  average  of  other  major  U.o.  a.  ^  in\  »  iirm 

newspapers”  Mr.  Moffett  said.  IftSUeti  by  Thompson 

For  the  first  time,  classified’s  „ _ _ rxi.  „ 

«  •  ^  IJ  11*  a.  a.  1  A.  3  SV&TlCi&lXl 

Lanage  Gain  Told  annual  linage  total  went  over  _  „x  i„_„x  ^:xi. 


Cigaret  Bmnds  | 

{Continued  from  j  agt  17) 

Now  buying  six  pai  ticipetiim 
on  network  shows,  'hree  NBC 
and  three  CBS.  Aist>  CBS  ptt. 
football  telecasts. 

“We  think  it  is  uTi)>ort»at  to 
balance  out  our  acivertiaiii,* 
Mr.  Christiansen  said.  ■‘Weh«„ 
confidence  in  TV,  but  wouWfui 
naked  without  adding  a  luery 
print  coat.” 

K.  J.  Reynolds:  Camds  (fii 
Wm.  Esty  Co.)  continue  to  haid 
top  sales  position  of  all  brtadi 
for  11th  kraight  year,  aeoonl. 
AD  SALES  AWARD  WINNERS — Winners  of  Minnoepolis  Star  and  ^  copyright  arwwn 

Tribune's  advertising  sales  awards  for  unusual  mdividual  creative  effort  Printer's  hU 

in  59  are  congratulated  by  John  W.  Moffett,  vicepresident  and  adver-  ,  Ho™,  m  wwx.*, 
tising  director  (left).  Shown  (left  to  right):  Raymond  R.  Johnson.  ^  Wooten.  Bus^ 

national  advertising,  first  two-time  winner;  June  Swanson,  local  display  Iwn^ver,  niade  a  stad; 

advertising,  first  woman  to  win  the  award;  and  Rollie  Rambow,  classi-  f®*"  Ihe  first  time  this  year  ad 


the  average  of  other  major  U. 
newspapers”  Mr.  Moffett  said. 


Linage  Gain  Told 


Hawaii,  with  a  standard  of 


put  Pall  Mall  at  the  .sales  topi 
A  year  ago  January,  Caaeii 
used  all  dailies  for  a  single  id 
to  tell  the  public  the  comiMi; 
was  putting  the  symbol  of  ' 
pyramid  back  into  the  padop. 
At  the  present  time  it  look 


rVio  11  million  innrir  whiio  ifwai  ^t  Icast  On  par  with  the  like  TV  network  and  spot  wii 

In  1959  the  Star  and  Tribune  j  x  all-time  an-  ^  population  growth  get  the  bulk  of  ad  money  tut 

—morning,  evening  and  Sunday  P  oh  n7Q  greater  than  that  of  the  only  for  Camel  but  for  otke 

— ran  a  total  of  57,790,331  lines,  ^  ’  ’  Mainland  and  with  an  income  brands  Winston,  Salm  ud 

_  lines.  mcQ  _ i:’  j _ xu-  .»_-x  o-i. 


a  gain  of  more  than  five  million 
lines  over  1958.  Several  new  all- 


Mr.  Moffett  said  that  although 


Mainland  and  with  an  income  brands,  Winston,  Salm  ud 
which  in  1958  rose  to  well  over  Cavalier,  despite  the  fact  Saks 
a  billion,  should  assume  an  im-  ended  up  1959  with  a  thm 


time  monthly  lineage  records  th®  steel  strike  has  hurt  the  portant  role  in  our  economy  as  month  four-color  ROP  dike 


were  set,  both  by  classified  ad-  economy  of  northern  Minne-  our  50th  State. 


sota’s  iron  range  communities,  This  can  be  drawn  from  the  markets.  Salem  sales  are  gih 

_  fh®  Upper  Midwest  should  ex-  facts  brought  forth  in  “The  ing.  It  is  now  sixth  brand.  Mt: 

OTTF^S  WFR^*  I  excellent  business  year.  Hawaiian  Market”,  a  brochure  come  back  into  newspaper!  bit 

vIlnlVLavr  1  1 C  O  n  CD  |  conference  included  a  containing  a  complete  market  nothing  definite  right  now.  Eky 

by  L  B.  White  I  banquet  attended  by  288  Star  study  of  the  Islands.  The  sur-  has  bought  participations  fdt 

Pablisher*  iinr(ni  g  '  and  Tribune  employes  and  vey  has  been  developed  by  J.  Reynolds  brands  on  nine  ut 

guests,  with  awaits  to  four  Walter  Thompson  Company  as  work  shows. 

‘7  believe  “Charlotte’s  Web"  is  a  sales  people  for  “unusual  crea-  an  integral  part  of  its  “World  Agency  got  an  indicatioB  d 

greater  book  than  'Alice  in  effort”  in  1959.  (see  cut).  Markets  Series.”  the  network’s  “magazine  c» 

Wonderlanif "  Winners  were  Raymond  R.  In  tracing  the  State’s  present  cept”  trend  when  client  Prertu 

Johnson,  national  advertising,  economic  picture,  the  Thompson  found  it  not  too  difficult  to  ps 
Bennett  Cerf,  Random  House  winner,  for  a  com-  brochure  gives  a  step-by-step  into  prime  time. 

I.  1«S«  Mm.  munity  promotion  program  study  of  many  factors,  such  as  Wagon  Train  (NBC)  is  m 

CHA*LOTTi-s  WEB  '  which  brought  together  18  com-  population,  land  and  natural  re-  sidered  Reynolds  most  valuabk 

■  panies  in  a  newspaper  ad  series;  sources,  industries,  foreign  TV  show.  Agency  thinks  a  kt 

Miami  New*  to  c  x  x  trade,  income  and  standard  of  of  the  discounts  it  gets  for  «• 

-  ,  June  Swanson,  first  woman  to  ,•  j  x  i  x-  x  u.  x  ■  ■ 

Boston  Glob.  .  X.  .  .  di  ’  award  for  Consumption  and  retail  tinuity,  but  recognizes  vtisOi 

Lj.  .  _  p  .  •  X  XI  lx-  ^  !•’  sales  have  had  prominent  atten-  situation  in  cigaret  mark^  ik 

'  consistently  making  more  Image  Prelimina^  data  of  the  need  to  jump  sometimes  fi« 

Omaha  World-Herald  quotes  than  any  other  person  in  ^  g  TV  into  print,  and  welcome  tk 

Worcester  Gazette  included.  fact  that  problem  of  comnit- 


using  full  pages  in  about  Ud 


“CHARLOTTE'S  WEB” 

by  L  B.  White 
Peblisher:  Harper  g  Brothers 

‘7  believe  “Charlotte’s  Web"  is  a 
greater  book  than  'Alice  in 
Wonderland’." 

Bennett  Cerf,  Random  House 


Miami  News 
Boston  Globe 
Houston  Post 
Omaha  World-Herald 
Worcester  Gazette 
Allentown  Call-Chronicle 

Camden  Courier-Post  |  creases  after  taking  over  a  new  LPll  neat  IxOlUlCll  with  newspapers  and  tbe; 

Charleston  (W.Va.)  Gazette  j  t®rritory.  IVatnes  Ad  Agency  have  a  powerful  impact.  Wbe 

Raleigh  News  &  Observer  '  telephone  solicit  ad-  Qil  Heat  Council  of  New  something  spedi 

AndM«.n  (SCI  Indeoendent  Jersey  has  announced  selection  to  say  we  have  been  able  to  W 

Anderson  (S.C.)  Independent  ,  went  to  Estelle  Holmberg,  for  Black  Little  &  Co  Inc  New-  newspapers  within  thw 

Richmond  Times-Dispatch  best  quota-making  record.  ark,  N.’j.,  to  handle  its  ex-  or  four  days  after  we  have 

Middletown  (N.Y.)  Record  i  Mrs.  Swanson,  Johnson  and  panded  advertising  and  public 

IP..I  ^^bow  received  1100  eaviege  „|eti„„e  program  for  1960.  L?'“e’  nsStofZX 

Eepod.  S.L;  '  .The  Council  in^rporated  in  :Zy 

1958  to  promote  the  use  of  oil  • 

Join  dn,  E.  B.  While  aub.  Us.:  *  102,946  Boat  Line* 

"Chntone's  Web;'  for  spring  I960  DaUv  Xanies  Rep  ^  Ljorthar^S  the  adv“  ising  The  New  Tort  irorld-r* 

on  a  a  0  convemen  or  you.  WOONSOCKET,  R.  I.  to  be  carried  in  New  Jersey  gram  &  Sun  announced  tti| 

The  Woonsocket  Call  has  ap-  daily  and  weekly  newspapers,  week  that  in  1959  it  pubbA* 

Spadea  Syndicate,  Inc.  pointed  Johnson,  Kent,  Gavin  The  ad  campaign  will  start  in  102,946  lines  of  boating  adt* 

Stirling  Spadea,  Sales  Manager  &  Binding,  Inc.,  as  its  national  March  and  continue  through  the  tising.  Figure  was  compiled)? 

120  West  31st  St.,  New  York  1,  N.Y. ;  advertising  representative.  spring,  summer,  and  fall.  Advertising  Linage  Service. 
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local  display; 

Rollie  Rambow,  classified  ad¬ 
vertising,  for  showing  great  in¬ 
creases  after  taking  over  a  new 
territory. 

A  special  telephone  solicit  ad¬ 
viser  creative  selling  award 


fact  that  problem  of  conmit' 
ments  is  lessening. 

E&P  was  told:  “You  can  nzw 
fast  with  newspapers  and  the; 
have  a  powerful  impact.  Whet 


bonds,  Mrs.  Holmberg,  a  $50 
bond. 


Join  this  E.  B.  White  Club.  Use ' 

"Charlotte's  Web”  for  spring  1960  Daily  Names  Rep 
on  a  date  convenient  for  you. 


Salem’s  sales,  a  50%  gain  tta 
year  when  we  used  ROP  for  tk 


Bright  Copy  Is  Key 


“If  ads  are  newsy^ 
they  can*t  miss- 
in  the  newspaper** 

Only  the  newspaper  is  tailormade  for 
product  news.  And  only  in  the  newspaper 
can  you  tell  a  jolting  “get-it-now” 
product  story  to  so  many  people 
looking  for  product  news.  Or  tell  them 
for  so  little  money!  In  The 
Milwaukee  Journal,  for  instance,  a  big, 
attention-compelling  full  page  is  only 
$1,800  for  380,000  circulation,  only 
$2,040  for  505,000  on  Sunday.  Your 
product  makes  news  in  the  big  city 
newspapers,  reaching  millions  of 
attentive  readers! 


Ads  or  News 
‘Stop’  Reader 


New  York,  N.  Y.-i5*-Newspa- 
per  studies  prove  an  editor  or 
advertiser  can  “stop  the  reader 
just  about  anywhere  he  chooses” 
with  bright  headlines  and  lively 
presentations,  Carl  J.  Nelson, 
president  of  Carl  J.  Nelson  Re¬ 
search,  Inc.,  said  Tuesday. 

Readers  “don’t  particularly 
care  whether  their  news  comes 
from  the  editorial  or  advertising 
columns,”  Nelson  declared. 

“A  new  feature  on  a  (refriger¬ 
ator)  is  a  lot  more  newsy  to 
some  than  the  fact  that  NATO 
will  meet  in  the  summit  session 
in  mid-November.  If  ads  are 
newsy,  (they)  can’t  miss.” 

Nelson  spoke  to  some  200  ad¬ 
vertiser  and  agency  executives 
at  a  one  day  newspaper  adver¬ 
tising  seminar  sponsored  by  the 
bureau  of  advertising  of  the 
Ame.'ican  Newspaper  Publish¬ 
ers’  association. 

A  10  minute  color  film  shown 
to  the  ad  men  noted  that  “more 
newspapers  are  sold  each  day 
than  packs  of  cigarets,  loaves 
of  bread  or  bottles  of  milk. 

“Newspaper  Always  Selling” 

“Like  any  good  salesman,” 
the  film’s  narrator  said,  “the 
newapaper  is  always  selling. 
Each  reade  •  picks  his  own  time, 
his  own  place,  his  own  conven¬ 
ience.  And  everyone  sees  the 
ads.  Women  say  they’re  the 
most  important  thing  in  the 
paper.” 

E.  L.  Deckinger,  vice-president 
of  Grey  Advertising  Agency 
told  the  meeting  that  advertis¬ 
ing  cliches  keep  many  advertis- 
'  ers  from  capitalizing  fully  on 
newspapers. 

“All  of  us  have  heard  that  to 
develop  a  high  quality  image, 
we  need  the  rich  four  color  re¬ 
production  of  magazines  or  a 
high  budgeted  television  spec¬ 
tacular,”  Deckinger  said. 

“We  all  know  that,  don’t  we? 
That  is,  all  of  us  except  a  few 
advertisers  like  Cadillac.  They 
have  been  putting  three-fourths 
of  their  dollars  into  newspapers 
for  years.  And  which  of  you 
wouldn’t  trade  the  image  of  your 
product ...  for  Cadillac’s?” 


OASSIFIED  CLINIC 


New  Rate  Concept 
Produces  Profits 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


“The  ‘good  grey  page’  looks 
beautiful  in  a  classified  section,” 
Conway  C.  Craig,  Corpus  Christi 
(Texas)  Caller-Times  publisher, 
said,  “but  a  lot  of  quarter,  half 
and  full  page  ads  are  not  sold 
because  of  the  pure,  clean  clas¬ 
sified  page.  As  a  publisher,  I 
am  in  favor  of  getting  the  busi¬ 
ness.” 

Lead  off  speaker  at  the  South¬ 
ern  Classified  Advertising  Man¬ 
agers  Association  meeting,  Jan. 
24-27  at  Corpus  Christi,  Mr. 
Craig  endeared  himself  to  the 
group  when  he  said  his  first 
job  in  the  newspaper  business 
was  as  classified  advertising 
manager  of  the  Abilene  (Texas) 
Reporter-N  ews. 

A  strong  advocate  of  incentive 
plans  for  classified  personnel,  he 
favors  individual  incentives  as 
opposed  to  departmental  ones. 

“Prom  60%  to  81%  of  the 
newspapers  throughout  the 
country  have  an  incentive  plan 
for  classified  employees,”  he 
said.  “I  am  in  favor  of  incentive 
plans  based  on  direct  selling  by 
the  individual,  and  not  based  on 
a  comparison  of  the  volume  for 
the  department,  as  a  whole,  with 
its  volume  of  the  previous  year. 
When  it  is  a  group  proposition 
everyone  is  happy  as  long  as 
conditions  are  improving  and 
classified  is  increasing.  By 
making  the  incentive  on  an  in¬ 
dividual  basis,  the  fellow  who 
works  the  hardest  earns  the 
most.” 


Yardstick  for  Rates 


Former  AN  CAM  President 
Eldred  R.  Garter,  CAM,  Atlanta 
(Ga.)  Journal-Constitution, 


Ml  W'N 


speaking  on  “Rating  Your 
P^tes”  said,  “It  is  my  conten¬ 
tion  that  good  Want  Ad  rates 
can  be  your  greatest  sales  aid 
— your  greatest  cost  reducer — 
and  your  greatest  result  pro¬ 
ducer — while  producing  a  very 
high  revenue. 

“Most  of  you  are  operating 
under  rates  you  inherited  (that 
are  possibly  the  result  of  some¬ 
one’s  bad  guess  many  years  ago) 
— ^borrowed,  but  not  completely, 
or  dreamed-up  without  really 
planning  them  out  to  do  the 
complete  job  rates  should  be 
designed  for.” 

Yardstick  for  a  sound  rate 
structure  according  to  Mr. 
Garter  is  a  three-fold  test :  They 
must  produce  revenue  for  news¬ 
paper;  produce  profit  for  the 
newspaper;  produce  profit  for 
advertiser.  As  an  added  require¬ 
ment — they  should  be  designed 
to  keep  costs  down. 

“All  rate  structures  will  pro¬ 
duce  revenue,”  Mr.  Garter  said, 
“but  not  necessarily  profit  for 
the  paper  or  the  advertiser.  Let 
me  give  you  an  example:  When 
I  moved  to  Atlanta  I  found  that 
our  rate  for  nearly  every  line 
of  commercial  advertising  was 
a  fiat  49c  per  line  per  day  and 
about  85%  of  the  ads  were  for 
one-day.  When  I  got  into  cost 
figures  I  found  that  it  cost 
41-3/5c  just  to  set,  print  and 
collect  for  a  2-line  ad  1-day. 
Was  Atlanta  Newspapers 
making  a  profit — No,  in  spite  of 
the  fact  that  classified  revenue 
was  well  up  into  seven  figures 
annually.  Were  our  advertisers 
making  a  good  profit  with  their 
advertising  investment?  —  No, 
because  everyone  of  us  knows 
that  for  the  advertiser  1-time 
ads  are  not  really  profitable.” 


linage  at  a  greater  profit  to  the 
newspaper  and  the  advertiser. 

“Gur  rate  structure,”  he  said, 
“is  one  that  follows  only  one 
concept — that  is,  sliding  scale, 
wherein  the  unit  rate  (line  or 
word)  reduces  as  the  size  in¬ 
creases  and  very  importantly  as 
the  number  of  consecutive  in¬ 
sertions  increases.  This  concept 
is  applied  to  General,  Commer¬ 
cial  and  Family  Ads. 

“Most  of  you  have  told  ad¬ 
vertisers  that  the  average  ad 
requires  4^4  days  to  produce 
MAXIMUM  results — yet  does 
your  rate  card  offer  a  real  in¬ 
centive  for  his  ad  to  run  more 
than  1-day? 

“In  Atlanta,  everything  is 
going  up,  but  costs.” 

New  officers  are:  President, 
Edgar  L.  Stanley,  Oklahoma 
City;  Rawley  Turner,  Roanoke, 
and  Heidt  Swearingen,  Talla¬ 
hassee,  vicepresidents;  William 
Mackelvie,  St.  Petersburg,  sec¬ 
retary-treasurer. 

In  support  of  his  claim  that 
color  advertising  belongs  as 
much  to  classified  display  as  to 
the  display  department,  CAM 
Wallace  A.  Kitchen,  Columbus 
(Ga.)  Ledger-Enquii'er  News¬ 
papers,  offered  a  letter  written 
by  Paul  Stillwell,  a  builder: 
“On  Sunday,  Feb.  13,  we  ran  a 
six-column  ad  in  color,  adver¬ 
tising  new  homes  under  con¬ 
struction  in  Floral  Heights.  In 
response  to  this  advertisement 
more  than  4,000  people  came  by 
to  see  the  homes  open  for  in¬ 
spection  that  day.  We  sold  20 
homes  and  there  is  a  possibility 
of  selling  even  more.” 

The  conference  was  opened  by 
Blanche  B.  Gates,  CAM,  Mon¬ 
roe  (La.)  News  Star-World, 
SCAMA  President,  Leland 
Barnes,  CAM,  Corpus  Christi 
Caller-Times,  was  chairman  and 
Bill  MacKelvie,  CAM.  St. 
Petersburg  (Fla.)  Times,  was 
program  chairman. 


tisement  about  a  lost  dog, 
hours  after  the  adv(‘rtitc^ 
had  been  phoned  in,  a  4|| 
walked  into  the  office  of  ^ 
daily  newspaper.  He  had  foUg*. 
ed  a  couple  of  em))loyeei  {« 
four  blocks.  One  of  them  lookig 
at  the  dog’s  tag  when  tke; 
finally  couldn’t  shake  the  dgi 
in  the  newspaper  offic  e.  Thei, 
tag  was  that  of  Buttons,  whoK 
owner  had  run  the  adverti*. 
ment. 


COSTLY  CABINS 


MORE  HOME  TRADE-INS 


More  Than  l-Time 


Mr.  Garter  pointed  out  that 
the  rate  card  which  fails  to 
provide  real  incentives  for  more 
than  1-time  advertising  does  an 
injustice  to  the  advertiser  as 
well  as  the  paper.  More  person¬ 
nel  are  needed  to  handle  1-time 
ads  than  multiple- insertions  and 
advertisers  fail  to  get  the  neces- 
sai-y  exposure  to  obtain  top  re¬ 
sults. 


The  trading-in  of  homes  on 
better  ones  will  soar  to  new 
heights  this  year  under  the  im¬ 
petus  of  three  powerful  ele¬ 
ments,  C.  Armel  Nutter,  Cam¬ 
den,  N.  J.,  president  of  the 
National  Association  of  Real 
Estate  Boards,  declared  this 
week. 

Mr.  Nutter  identified  these 
three  elements  as  the  tight 
market  for  mortgage  funds,  the 
desire  of  many  of  the  six  out  of 
every  10  families  who  now  own 
homes  to  obtain  one  better  suited 
to  their  needs,  and  the  improved 
trade-in  program  of  the  Federal 
Housing  Administration. 


Mountain  cabin  owners  ut 
using  columns  of  newspaper 
classified  copy  offering  renUii 
at  from  $1,000  to  $2,500  for  j 
month  with  single  sleeping  spa» 
at  $10  to  $15  per  day. 

The  offers  are  from  the  repot 
in  and  about  Squaw  Valltj, 
scene  of  the  Winter  Olympitj 
from  Feb.  18  to  28.  Preliminarr 
snow  events  are  in  addition. 

The  asking  rates  are  scaltc 
down  from  the  earlier  quoti- 
tions  which  rang;ed  to 
for  the  month.  These  were  poR 
ed  at  Christmas  time. 

The  trend  to  newspaper  copy 
to  sell  the  high  rentals  devdopec 
after  display  advertising  to 
placed  in  a  holiday  season  ric 
edition  of  the  San  Fratum 
Examiner. 

The  two  San  Francisco  monh 
ings  are  now  running  a  columi 
of  classified  each  daily.  The  Ei 
aminer  expects  its  column 
space,  which  appears  under 
special  Squaw  Valley  head, 
double  by  Games’  time. 

“It’s  just  one  of  those  thinp 
that  happen  in  want  ads,”  de 
dared  William  Pickett,  CAM. 
San  Francisco  Chronicle,  who 
asked  of  the  swift  developmet; 
of  this  new  copy  in  his  paper 

“The  need  comes.  Newspaper 
readers  and  advertisers  alike 
right  to  the  want  ads,”  he  a- 
plained.  The  Chronicle  coe- 
tinned  to  use  the  copy  under 
regular  “Resort  Rentals”  see 
tion,  but  the  column  was  rm- 
ning  more  than  99%  to  Sqow 
Valley  and  adjacent  areas 


‘UNWANTED’  ADS 


Attesting  to  the  success 
last  year’s  initial  effort, 
Toronto  Department  of  Puto 
Welfare  has  set  aside  $10,OII 
— twice  as  much  as  last  ye*r- 
for  classified  ads  in  daily  new 
papers  to  place  “unwantef 
children  for  adoption.  The  198 
campaign  brought  more  thu 
2300  responses  for  specA 
children. 


PERSONAL  NOTES 


Instituting  a  new  rate  con¬ 
cept  in  June,  1959,  Mr.  Garter 
said  his  same  siz^  staff  will 
produce  well  beyond  its  1959 


LOOKING  FOR  ME? 


The  Peterborough  (Ont.)  Ex¬ 
aminer  ran  a  classified  adver- 


Forrest  E.  Pbttengill,  foi* 
erly  on  the  ad  staff — now  ginX 
full  time  to  duties  of  classiW 
advertising  manager  of 
Haverhill  (Mass.)  Gazette, 
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First  exciting  thing  to  happen 
to  newspaper  rate  structures 
since  Model  “T"  days! 


CONTINUITY  IMPACT  DISCOUNT  PLAN 


This  modern  age  calls  for  modern  newspaper 
rate  structures  to  encourage  advertising  cam¬ 
paigns  instead  of  piecemeal  insertions.  The 
Sioux  Falls  ARGUS-LEADER  is  joining  other  great 
U.S.  newspapers  in  their  campaign  to  increase 
advertising  impact  and  effectiveness  by  launch¬ 
ing  the  CONTINUITY-IMPACT-DISCOUNT  plan 
effective  January  1, 1960. 

This  plan  rewards  advertisers  who  use  news¬ 
paper  advertising  regularly  by  giving  them  a 
discount  based  on  lines  per  week  and  number 
of  weeks  their  advertising  appears.  Advertisers 
sign  a  contract  for  their  anticipated  lineage  and 
length  of  campaign  and  receive  discounts  up 


to  13%,  based  on  these  factors. 

The  Sioux  Falls  ARGUS-LEADER  is  proud  to 
offer  its  advertisers  the  C-l-D  plan,  because  it 
encourages  more  effective  use  of  newspaper 
advertising.  Write  for  free  booklet  that  gives 
complete  details  about  this  plan. 

SIOUX  FALLS 
ARGUS-LEADER 

SIOUX  FALLS,  SOUTH  DAKOTA 

Represented  Nationally  by  THE  BRANHAM  COMPANY 


PROMOTION 


Sales  Punch  May 
Lack  Persuasion 


3y  T.  S.  Irvin 

This  should  be  a  busy  year  in 
newspaper  promotion  depart¬ 
ments.  There  is  a  spirit  of  “let’s 
go  get  'em’’  in  the  air.  The 
Bureau  of  Advertising,  the  rep¬ 
resentatives,  the  color  group, 
and  the  Million  Market  news¬ 
papers  all  seem  to  have  their 
dukes  up. 

Of  course,  so  does  the  com¬ 
petition.  The  magazines,  televi¬ 
sion,  radio,  everybody  seems  to 
be  in  a  fighting  mood.  If  our 
Chinese  friends  were  in  .such 
mood,  they  might  well  call  this 
the  year  of  the  clenched  fist. 

More  Fight  Than  Thought 

But  a  wise  promotion  man, 
talking  to  us  this  week  in  a 
Chinese  restaurant,  warned  that 
a  fighting  spirit  was  not  neces¬ 
sarily  conducive  to  good  promo¬ 
tion. 

“Open  hand  scoops  more  gold 
than  clenched  fist,”  he  quoted 
some  unnamed  philosopher. 
“This  is  not  to  say  that  promo¬ 
tion  should  not  be  aggressive. 
But  it  is  better  for  salesmen  to 
be  fighters  and  promotion  men 
to  be  thinkers.  One  trouble  with 
promotion  right  now  is  that  too 
much  of  it  is  more  full  of  fight 
than  it  is  of  thought.  It  packs 
more  pimch  than  persuasion. 

“Knocking  the  daylights  out 
of  the  competition — in  your  pro¬ 
motion — may  give  you  a  great 
feeling  of  satisfaction.  But  it 
doesn’t  amuse  the  customers, 
and  it  never  sells  them.” 

Does  this  mean,  we  asked, 
that  “soft  sell”  is  better  than 
“hard  sell”  in  promotion? 

“There  is  no  such  thing  as 
soft  sell  or  hard  sell,”  he  said. 
“There  is  only  sell.  Sell  is  what 
you  think  you  are  doing  when 
somebody  buys.  Now  people 
don’t  buy  negatively.  They  may 
vote  against  somebody,  but  they 
don’t  buy  against  somebody. 
They  buy  positively.  They  buy 
for  something. 

Why  Not  To  Buy 

“If  your  promotion  gives  them 
only  negatives,  and  what  sales¬ 
men  like  to  call  hard-selling 
promotion  is  usually  full  of 
name-calling  negatives  against 
the  competition,  it  isn’t  giving 
the  customer  any  reason  to  buy 
— only  reasons  why  not  to  buy. 

“Remember  that  what  you  are 
selling  in  media  promotion  is 


never  an  end  in  itself — only  the 
means  to  an  end.  That  end  is 
profit — the  customer’s  profit.  He 
wants  to  scoop  up  the  gold  you 
promise  him.  But  if  your  promo¬ 
tion  is  full  of  fight,  his  fists 
have  a  sympathetic  tendency  to 
clench,  too.  And  when  that  hap¬ 
pens,  nobody  scoops  up  the  gold, 
not  your  customer,  and  not  you.” 

“Open  hand  scoops  more  gold 
than  clenched  fist.” 

Also  makes  more  friends. 

«  «  « 

MIIJJON  MILWAUKEE 

If  what  is  issuing  these  days 
from  Court  Conlee’s  promotion 
.shop  at  the  MHwnukee  (Wis.) 
Journal  is  any  indication,  the 
Million  Market  Newspapers  are 
going  to  make  a  solid  contribu¬ 
tion  to  effective  newspaper  pro¬ 
motion. 

An  8-page,  standard-news¬ 
paper-size  brochure  at  hand 
bears  the  Journal’s  page  one 
masthead  and  then  goes  on  to 
show  how  the  Joumal  is  “work¬ 
ing  a  7-day  week  to  deliver  the 
goods  in  Million  Market  Milwau¬ 
kee.” 

It  shows  it  by  giving  reader- 
ship  figures  for  various  sections 
and  parts  of  the  paper  every 
day  of  the  week.  It  shows  also 
the  advertising  linage  for  each 
day  —  local,  classified,  national, 
black  and  white,  and  ROP  color. 
The  linage  figures  are  for  the 
first  week  of  last  December.  The 
readership  figures  are  for  April, 
1957. 

The  piece  carries  a  powerful 
refrain,  “.  .  .  a  daily  shopping 
habit  with  9  out  of  10  Milwau¬ 
kee  families.” 


If  you  haven’t  seen  Homer 
Smith’s  little  volume  titled  “Ho- 
Hum,”  write  and  ask  him  for  a 
copy.  You  can  get  him  at 
Parade’s  New  York  office  where 
he  operates,  day  after  day  and 
year  after  year,  turning  out 
some  of  the  most  interesting 
media  promotion  you’ll  ever  see. 

“Ho-Hum,”  sub-titled  “a  bore¬ 
dom  book,”  is  a  great  big  yawn 
at  the  promotional  claims  of 
magazines.  It  swamps  the  claims 
of  the  “weekday  magazines”  in 
telling  and  persuasive  reasons 
why  the  Sunday  magazines — 
newspaper  magazines — are  su¬ 
perior. 

Each  weekday  magazine  claim 


is  accompanied  by  a  wonderful 
picture  of  a  yawn.  The  whole 
thing  is  reminiscent  of  that 
amusing  volume  of  some  years 
back,  “The  Frenchman,”  with 
those  memorable  facial  expres¬ 
sions  of  Fernandel. 

«  *  * 

KEPORT  TO  THE  PUBI.IC 

Credit  the  W  illimantic 
(Conn.)  Daily  Chronicle  with  ? 
an  enterprising  editorial  promo-  | 
tion,  its  “Report  Card  to  the 
Public.” 

Last  September  22,  the  Chron¬ 
icle  published  a  full-page  ques¬ 
tionnaire  to  find  out  from  read¬ 
ers  what  they  think  of  the  news¬ 
paper,  and  what  they  read  in  it. 
Returns  w’ere  received  from 
2,007  of  the  paper’s  6,500  sub¬ 
scribers — 1,029  women  and  978 


PUPPET  TALK — Promotion  Dint 
tor  J.  Albert  of  the  Detroit  Ni«i 
called  on  the  talents  of  Shari  Uni 
(above)  and  her  puppets  to  «t. 
tract  interest  to  the  newspapsrlt 
TV  spot  promotion  .  .  .  ab^  30 
to  40  a  week.  Letters  of  prati 
come  from  young  and  old. 


But  virtually  every  return,  the 
Chronicle  says,  indicated  two  or 
more  readers  per  copy.  “Statis¬ 
tics  show,”  the  paper  says,  “we 
are  actually  addressing  our 
efforts  to  nearly  20,000  persons.” 

The  Chronicle  published  the 
results  of  the  sun’ey  in  a  series 
of  12  articles.  Of  widest  general 
intere.st  is  the  ranking  of  news 
by  readership.  The  differences 
between  men  and  women  are 
negligible,  and  only  what  you 
would  expect.  The  rankings 
were:  1,  local  news;  2,  state  and 
national  news;  3,  editorial  on 
local  Issues;  4,  local  sports 
news;  5,  national  sports  news; 
6,  local  sports  column;  7,  edi¬ 
torials  on  non-local  issues. 
Women  were  more  interested  in 
editorials  than  in  sports  news. 

*  «  * 

JOIN  US! 

The  Detroit  (Mich.)  Free 
Press  started  off  the  year  witli 
a  friendly  full  page  inviting  its 
readers  to  “join  us  in  these  com¬ 
munity  activities!” 

The  activities  described,  each 
with  an  illuminating  little  draw¬ 
ing,  included:  football  trophy 
for  Michigan’s  top-ranking  high 
school  eleven:  high  school  essay 
contest;  water  thrill  show; 
learn-to-ski  school;  Detroit 
Lions  charity  game;  Midwest 
photo  show;  junior  golf  tourna¬ 
ment;  snapshot  contest;  dress 
drive,  which  last  year  provided 
more  than  15,000  dresses  for 
little  girls;  all-state  football 
team;  high  school  debate  com¬ 
petition;  children’s  book  fair; 
bow'ling  tournaments;  ROTC 
award;  sportsmen’s  contests. 

These  activities,  the  Free 
Press  notes  in  the  ad,  “contrib¬ 
ute,  year  by  year,  to  the  build¬ 
ing  of  a  better  community.” 

«  «  « 
AWAKENERS 

The  Illinois  State  Joumal  and 
Register  kicked  off  the  1960 
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promotion  campaign  with  t»o 
community  awakeners 
Springfield,  Ill.  The  first  wasthf 
“Surging  Sixties”  edition  « 
Sunday,  January  10.  This  to 
followed  up  on  Friday,  Janutrr 
15,  with  a  “Silver  Dollar  Pij- 
day.” 

116  Pages 

The  Surging  Sixties  editk* 
had  116  pages.  Advertising  am 
editorial  staffs  of  the  two  news^ 
papers  started  the  groundwoii 
for  the  edition  many  weeks  ii 
advance  of  publication.  In  sont 
cases  the  editorial  work  was  u 
outgrowth  of  suggestions  Iron 
the  advertising  department  asi 
in  othera  the  editorial  and  ad¬ 
vertising  work  was  tied  to¬ 
gether. 

The  Silver  Dollar  Payday  to 
carried  out  in  order  to  reraiM 
the  community  of  the  impan 
the  newspaper  payroll  make 
upon  the  economic  fiber.  Silvc 
dollars  were  distributed  to  en- 
l)loyees  in  their  paychecks,  b- 
cluded  in  each  “poke”  was  a  pn- 
viously  uncirculated  1889 
1896  silver  dollar.  The  coins  an 
said  to  be  collectors’  items  asi 
worth  of  premium. 


St.  Paul  Progress 
Told  in  88  Pages 

St.  Paul,  Mim 

As  part  of  Publisher  BemaK 
H.  Ridder  Jr.’s  program  of  cin 
promotion,  the  Sunday  Piontrl 
Press  staff  put  out  its  first  Prof- 
ress  Edition  Jan.  17.  City  Of¬ 
ficials  called  it  the  most  con- 
plete  picture  of  St.  Paul  etc 
published. 

The  edition,  besides  the  reg»- 
lar  news  hole,  included  the  fo«- 
section,  88-page  progress  report 
It  contained  more  than  130, W 
lines  of  advertising  from  28 
accounts. 

Steve  Alnes,  editor  of  d* 
special  section,  boasted  that  k 
used  not  a  line  of  filler. 
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HEADLINE  NEWS  from 
NEWSPRINT  FACTS 


☆  STABILITY  OF  NEWSPRINT  INDUSTRY  MARKS 

CLOSE  OF  60  EVENTFUL  YEARS  OF  GROWTH 

...The  North  American  newsprint  industry  enters  the  seventh  decade 
of  the  20th  century  better-equipped  and  more  stable  than  ever  before. 
Meeting  peak  demands,  the  industry  stands  poised  for  even  greater 
supply  in  the  years  immediately  ahead. 


if  NATION  HAD  ONLY  6  DAYS’  NEWSPRINT  RESERVE 

WHEN  CANADIAN  TONNAGE  BROKE  1912  SHORTAGE 

.  .  .  Historical  review  by  Newsprint  Facts  also  recalls  what  Gen. 
Harrison  Grey  Otis  said  the  price  of  a  newspaper  should  be,  the  cam¬ 
paign  of  ANPA  against  newsprint  tariffs,  a  48-year-old  recipe  for 
storing  paper,  what  happened  to  newsprint  after  World  War  I. 


☆  CAPACITY  OWNED  BY  U.S.  PUBLISHERS 

EXCEEDS  MILL  HOLDINGS  OF  ANY  ONE  COMPANY 

.  .  .  American  publishers  today  own  wholly  or  in  part  14.6  percent  of 
North  American  newsprint  capacity.  This  ownership  takes  in  approx¬ 
imately  1,430,000  tons,  nearly  300,000  more  than  the  largest  company. 


if  MILLS  SEEK  MORE  INCOME  IN  BY-PRODUCTS; 

SOME  NOW  FLAVOR  ICE  CREAM  ON  THE  SIDE 


.  .  .  Search  for  revenue  to  offset  rising  costs  has  led  some  newsprint 
mills  to  produce  vanillin  as  a  by-product.  It’s  used  for  flavoring  ice 
cream,  baked  goods. 


The  headlines  and  summaries  of  articles  reprinted  here  are 
taken  from  the  January  issue  of  Newsprint  Facts. 

To  receive  this  and  other  issues  urrite: 


NEWSPRINT  INFORMATION  COMMIHEE 

150  East  42nd  Street  New  York  17,  N.  Y. 


PUBUC  RELATIONS 


How  Study  Projects 
Build  Pro’s  at  CCI 


A  series  of  continuing  study 
projects  in  which  nearly  50  staff 
members  participate  help  build 
and  keep  up  the  professional 
standing  of  the  personnel  at 
Communications  Counselors,  Inc. 

Murray  Martin,  chief  execu¬ 
tive  officer  of  CCI,  the  PR  arm 
of  McCann-Erickson,  Inc.,  dis¬ 
closed  some  details  of  the  plan 
for  the  first  time  this  week.  He 
gave  specific  examples  of  how 
committee  findings  had  improved 
service  to  clients.  One  of  the 
latest  results  is  a  set  of  criteria 
established  for  the  firm. 

“It  is  study  that  will  never 
end,”  Mr.  Martin  said.  “As  to 
the  criteria,  we  know  we  can 
only  strive  toward  the  stand¬ 
ards  we  have  set  for  ourselves. 
We  will  never  reach  perfec¬ 
tion.” 

Six  subjects,  assigned  by  Mr. 
Martin,  are  under  study  by  as 
many  committees.  Each  commit¬ 
tee  numbers  seven  to  eight  mem¬ 
bers.  Meetings  are  held  once  a 
month,  or  sometimes  at  less  fre¬ 
quent  intervals.  The  chairmen 
submit  written  reports  to  Mr. 
Martin  when  they  believe  re¬ 
sults  are  worthy  of  considera¬ 
tion. 

6  Questions 

Briefly  stated,  without  the 
specific  detail  given  in  the  origi¬ 
nal  assignments,  the  six  ques¬ 
tions  under  study  are: 

1.  What  are  the  factors  that 
cause  a  company  to  choose  one 
particular  public  relations 
agency  as  its  counsel  over  other 
agencies  —  and  how  can  CCI 
best  present  its  services  and 
facilities  to  management  to 
cause  CCI  to  be  selected? 

2.  Is  public  relations  an  “in¬ 
tangible”  in  relation  to  adver¬ 
tising? 

3.  How  do  PR  firms  charge 
for  their  services  and  what  mar¬ 
gin  of  profit  do  they  expect  to 
make? 

4.  How  can  we  evaluate  PR? 

5.  What  kind  of  tools  should 
a  modem  PR  agency  have  in 
its  kit  bag  —  and  how  clearly 
should  these  tools  be  labeled? 

6.  How  do  you  improve  a  PR 
agency’s  product? 

Mr.  Martin  said  that  today 
CCI  will  not  accept  a  major 
client  “without  first  undertak¬ 
ing  research  to  find  out  how  it 
stands  toward  its  various  pub¬ 
lics  and  without  providing  for 
future  research  to  evaluate  re¬ 


sults.”  Usually  the  research  is 
undertaken  by  the  Market  Plan-  ' 
ning  Corporation,  another  ' 
McC-E  affiliate.  At  other  times  ' 
CCI  will  make  the  research  it¬ 
self.  Cost  ranges  from  a  few  ' 
thousand  dollars  up  to  whatever 
is  necessary. 

Study  for  a  Union 

An  example  of  MPC  research 
was  that  performed  for  the 
United  Brotherhood  of  Carpen¬ 
ters  and  Joiners.  Three  months 
were  required  to  complete  the 
study  and  submit  a  report.  It 
revealed  and  analyzed  the  atti¬ 
tudes  of  memt)ers  toward  the 
union;  the  attitude  of  the  em¬ 
ployers;  and  the  attitude  of  the 
trade  and  newspaper  press. 

“In  brief  it  showed  that  the 
union  was  operating  with  almost 
a  total  lack  of  communications, 
virtually  in  a  vacuum,”  Mr. 
Martin  said.  “It  enabled  us  to 
define  objectives  clearly  and  to 
develop  a  strong  program  of 
recommendations.” 

A  monthly  membership  bulle¬ 
tin  was  developed  to  show  what 
the  union  was  doing  for  its  mem¬ 
bers.  A  clip  sheet  now  goes  once 
a  month  to  newspapers,  provid¬ 
ing  information  on  the  union’s 
activities  of  interest  to  the  pub¬ 
lic.  Frequent  articles  are  writ¬ 
ten  for  union  publications.  A 
quarterly  has  been  designed  and 
is  distributed  to  contracting 
firms  which  do  business  with  the 
union.  Dummies  have  been  pre¬ 
pared  and  recommendations 
made  for  enlivening  the  union’s 
own  publication,  the  Carpenter. 
No  change  has  yet  been  made  in 
it,  however.  CCI  has  had  the 
account  for  just  a  year. 

Improved  Public’s  View 

A  study  made  for  National 
Airlines,  another  client,  found 
that  the  public  equated  the  size 
of  an  airline  with  safety  and 
efficiency  factors.  That  doesn’t 
happen  to  be  the  case,  since  all 
air  carriers,  large  or  small,  must 
abide  by  government  standards. 

“By  building  up  National’s 
leadership  image  both  by  PR 
and  advertising  placed  by  our 
affiliate  agency,  Marshalk  & 
Pratt,  we  were  able  to  improve 
the  public’s  view  of  our  client 
by  a  discernible  30%,”  Mr.  Mar¬ 
tin  said. 

The  Committee  to  Strengthen 
the  Frontiers  of  Freedom,  of 
which  Dr.  Vannevar  Bush  is 


chairman,  is  presenting  difficult 
problems.  It  operates  on  a  lim¬ 
ited  budget  and  CCI  made  its 
own  research  study.  The  com¬ 
mittee  wishes  to  create  favor¬ 
able  public  interest  in  military 
and  economic  aid  by  the  United 
States  to  other  free  governments 
throughout  the  world. 

By  studying  all  published 
data  and  by  consulting  with 
newspaper  editors  and  military, 
political  and  economic  writers, 
CCI  was  able  to  ascertain  that 
objectives  of  the  group  were  fa¬ 
vored  in  the  east  but  that  the 
favor  diminished  in  the  middle 
and  western  states. 

“We  know  we  must  conduct 
a  grass  roots  educational  pro¬ 
gram,”  Mr.  Martin  said  of  this 
client  which  CCI  has  served 
since  April  1959. 

“Most  important,  we  believe, 
is  to  enlist  the  support  of  news¬ 
paper  editors  and  editorial  writ¬ 
ers.  So  far  we  have  prepared 
two  brochures  for  the  committee 
for  distribution  to  editorial 
desks.  They  inspired  many  fa¬ 
vorable  editorials. 

“But  this  is  a  problem  re¬ 
quiring  constant  exposure. 
Sometimes,  for  security  reasons, 
we  are  denied  facts  that  would 
make  the  purposes  of  the  com¬ 
mittee  plainer  than  they  are. 
Sometimes  we  feel  that  the  ob¬ 
stacles  are  so  great  that  this 
PR  program  can  never  be  suc¬ 
cessfully  resolved.” 

Most  Pleasing  Job 

Mr.  Martin  was  asked  what 
particular  PR  effort  had  pleased 
him  most  in  recent  years.  He  im¬ 
mediately  responded  that  it  was 
how  CCI  had  for  four  months 
starting  Dec.  1956  handled  the 
PR  for  the  President’s  Commit¬ 
tee  for  Hungarian  Refugee  Re¬ 
lief.  When  Mr.  Martin  was 
called  on  the  telephone  to  take 
over  by  Tracey  Voorhies  of  the 
President’s  staff  in  the  White 
House,  conditions  were  none  too 
good  at  Camp  Kilmer  in  New 
Jersey  where  newly  arrived 
refugees  were  being  herded  be¬ 
hind  barbed  wire. 

This  situation  was  immedi¬ 
ately  changed.  Then  CCI  went 
to  work  to  coordinate  the  efforts 
of  all  the  various  private  agen¬ 
cies  that  were  trying  to  find 
homes  for  the  refugees.  It  was 
an  important  public  service,  but 
it  was  not  performed  free  by 
CCI. 

“We  believe  in  the  capitalistic 
system;  we  believe  in  making  a 
profit  for  ourselves,”  Mr.  Mar¬ 
tin  said.  But  the  agency  does 
contribute  service,  presently  to 
the  Institute  of  International 
Education. 

Of  a  more  commercial  nature, 
Mr.  Martin  also  said  he  was 
pleased  with  how  CCI  had 
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helped  create  the  Rourbci  b- 
stitute,  which,  in  a  year’s  tiae, 

had  received  recognition  all  oat 
the  world,  and  had  increased  tb 
sale  of  bourbon. 

The  Bourbon  lii«thaie 

Robert  McElwaine,  the  a 
count  executive,  said  boarh* 
sales  had  increased  9.3%  dmij, 
the  past  year.  In  1950  U.  S.  tot. 
sumption  was  40  million  plin; 
or  25%  of  all  domestic  whi^; 
today  it  is  71  million  gtllitu’ 
or  50%. 

The  Bourbon  Institute  is  sk 
backed  by  paid  advertising.  TIk 
year  the  advertising  and  oar- 
keting  budget  is  $700,000.  TV 
first  big  ad  of  1960  appeals  it 
Life  Feb.  8.  All  standard  sia^ 
New  York  newspapers  are  sat 
with  full  page  copy,  and  adw- 
tisements  also  go  into  Hailitt 
in  37  different  markets, 
by  McC-E. 

Mr.  Martin,  who  is  in  chatp 
of  all  the  activities  of  (Xi 
started  his  career  on  the  Men- 
dian  (Miss.)  Star  in  1920,  after 
finishing  high  school.  Aftnta 
years  as  a  reporter,  he  enteac 
the  U.  S.  Naval  .4cademy  s 
Annapolis,  but  resigned  ia  b 
third  year.  He  came  to  Net 
York,  hoping  to  get  a  job  intV 
sports  department  of  the  Niw, 
Paul  Galileo  turned  him  dm 
He  was  accepted,  however,  V 
Leo  McGivena,  then  the  tik 
loid’s  publicity  director. 

After  two  years  on  the  Ner 
and  three  years  with  a  dinr 
mail  advertising  service,  Mr 
Martin  became  assistant  di» 
tor  of  public  relations  at  Rod[^ 
feller  Center.  He  also  was  diw- 
tor  of  advertising  and  publkip 
for  the  Center  Theatre  an 
press  agent  for  George  Abbot: 

From  1938  to  1942  he  serw 
with  Steve  Hannagan  Asooc- 
ates.  After  World  War  11  1’ 
which  he  served  as  a  Msriie 
Corps  Captain  in  charge  of  t 
special  events  and  PR  seetks 
he  started  his  own  firm  wbid 
he  ran  for  nine  years  befm 
helping  to  form  CCI. 

*  *  * 

A1  Rochlen  Retires 
As  Publicity  Chief 

Los  Angbs 

A1  (Rocky)  Rochlen,  R 
newsman  turned  publicist, 
retired  as  vicepresident  and* 
rector  of  public  and  industrk 
relations  for  Douglas  Aiicnft 
Co.  He  continues  to  serve  * 
consultant. 

For  a  score  of  years  Mi 
Rochlen  covered  murder  mp 
teries  for  the  Los  Angeles  fw* 
and  the  Los  Angeles  Exaf^- 
He  has  been  in  the  aviation  »■ 
dustry  for  23  years.  He  UK 
met  Donald  Douglas,  Sr,  * 

!  1916  when  reporting  for  tk, 

1  Los  Angeles  Express. 
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Western  Union  Olympic  Team— 75  strong 
—to  serve  press  at  Squaw  Valley 


52  operators  to  handle  27  circuits  at  Squaw  Valley, 
Cal.,  Nevada  Lodge  and  Reno,  Nevada.  Capacity  of 
1,000,000  words  a  day  to  U.S.  and  international  points. 

This  Winter’s  biggest  sports  event?  The  VIII  Olympic 
Winter  Games  at  fabulous  Squaw  Valley,  February 
18-28.  It’s  bringing  the  greatest  lineup  of  writers  and 
broadcasters  to  this  area  since  the  meeting  of  the 
U.  N.  at  San  Francisco  in  1946. 

When  you  arrive  as  part  of  this  team,  we  think  you’ll 
find  Western  Union’s  press  arrangements  one  giant  step 
in  your  favor. 

One  thing  you  can  be  sure  of — you  won’t  have  to  uxiit 
for  service!  Special  pressroom  sections — staffed  by 
Western  Union  press  experts— will  transmit  your  copy 


immediately  to  any  U.S.  or  international  point.  Major 
news  services  will  use  wires  leased  from  Western  Union. 

PRESS  DEBUT  FOR  WIREFAX 
For  the  first  time  anywhere,  special  facilities  have  been 
set  up  to  enable  the  press  to  use  Wirefax  facilities  for 
transmitting  written,  printed,  or  line-drawn  material. 
Copy  takes  but  minutes  to  reach  San  Francisco,  Los 
Angeles,  Chicago,  Washington,  or  New  York  ,  .  .  and 
copy  received  is  an  exact  duplicate! 

Our  three  special  press  installations  will  be  located  at 
Squaw  Valley  F*ress  Headquarters,  at  Nevada  Lodge 
and  at  the  Mapes  Hotel  in  Reno. 

See  you  February  18-28  ...  at  the  Olympics! 

WESTERN  UNION 


CANCER  DETERRENTS  are  sought  in  o^, 
largest  drug  evaluation  programs  in  the  world  « 
ern  Research  Institute,  Birmingham,  Alabina,  j* 
Research  Institute  engages  in  many  other  tyM 
search,  with  more  than  100  sponsored  projecdc: 
under  way.  Among  these  are  studies  of  new  mi 
missiles,  the  effects  of  atomic  radiation  on  ch^i 
actions  and  new  processes  for  desalting  sea  ma 


The  last  half  of  the  twentieth  century  belongs  to  the  South! 


MAHOGANY  enters  the  United  States  at 
Pensacola,  Florida,  for  sawing  at  Weis- 
Fricker  Mahogany  Company.  This  firm  is 
one  of  the  country’s  largest  importers  of 
Central  and  South  American  mahogany  for 
use  in  the  production  of  furniture  and  boats. 


GOLF  CARTS  FOR  RECREATION  AND 
INDUSTRY.  E-Z-Go  Car  Corporation,  Au¬ 
gusta,  Georgia,  is  America’s  largest  exclu¬ 
sive  manufacturer  of  electric  golf  carts. 
Originally  designed  as  pleasure  vehicles,  these 
carts  are  finding  increasing  uses  in  industry. 


CLAY,  PLENTIFUL  IN  THE  SOUTH,  k 
used  for  a  wide  variety  of  products.  W.  S. 
Dickey  Clay  Manufacturing  Company, 
plants  at  Meridian,  Mississippi  and  elsew 
is  the  largest  producer  of  sanitary  sewer  pipi 
in  this  country. 
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Newsman  Retouches 
Foggy  Picture  of  PR 


Bv  i'rtif.  RoHfoe  Ellard 


very  model  of  an  enlijfhtened 
employer,  only  to  lie  victimized 
^  g  1  by  no  less  than  773  work  stop- 

C  ^  paftes.  It  asked  “the  same  deffree 

of  security  as  we  have  given 
-M-k-w-k  union  itself.”  The  sober, 

.  —  1  a  1-f  judicious  tone,  in  that  feverish 

HX  VrX  I  XV  hour  impressed  lx)th  newspapers 

and  the  union. 

Next,  Ford’s  first  public 
^  speech  went  through  a  dozen 

drafts  in  the  Newsom  office  and 
sion  when  an  accident  occurred  in  Ford’s  own  office  in  Detroit. 


!•  ...........  ...................  ...  Sion  wnen  an  acciaeni  occurreo  in  rorus  own  onice  in  lieiroii. 

cliindtnt!  rCSCUrCn  is  DCinC  the  IMA<iE  MEIRCUIANTS:  The  Eiihu-  .  T\  Tt  A.  Ajmj  fj  j-'i. 

Stanuin^  I.-  b  Relations.  By  at  Gap,  Pa.  Reporters  were  And  Ford  practiced  reading  it 

•  ....mn-inv  l■lhor^tnrif*<;  -infl  ‘"'‘‘I*'''  -  taken  to  the  scene  by  the  rail-  liefore  the  Newsom  advisers.  If 

C,MnCOmpan\  laDOratOrieS  ana  n,>ubl.^ay  and  Co..  Inc.  28S  ,>„.  ».ot.  _  .  u,  ,t,.n,bloH  nvor  nr,  nnfnrrrilinr 


tc  research  centers.  Southern 
xshics  and  colleges.  All  ma- 


irwin  Rosa,  (larden  «ty,  N.  Y. :  taken  to  the  Scene  by  the  rail-  liefore  the  Newsom  advisers.  If 
iioubU'day  and  (o..  Inc.  -8s  i>i).  Facilities  were  .set  up  for  he  stumbled  over  an  unfamiliar 

Here  is  the  chiaroscuro  of  the  the  gathering  of  facts  and  the  word,  the  word  wa^  changed  on 


SionTTo  .Xrpen  "he  bHgh^  1‘ennsylvania  found  itself  bask-  Human  Engineering,”  delivered 
.  d  fK  1  ..h  n  rK  .Y,o>„r  ../.I  ’’’k  in  one  of  the  few  good  m  January,  1946,  won  headlines 


taking  of  photographs.  And  the  the  .spot.  “The  Challenge  of 


iKsearch  areas  are  receiving  and  the  dark  in  the  many-col- 

psearcn  area,  a  c  cec  g  ^ad  enjoyed  m  years. 

Kion,  through  extensive  fun-  ness,  Irwin  Ro.s.s  took  a  leave  Of  course  truth  and  good  mo- 
.....  .  from  the  New  York  Po.t.  He  V/f®  triumph.  As 


presses  it  had  enjoyed  in  years,  and  long  news  .stories  from  coast 
Of  course  truth  and  good  mo-  to  coast, 
tiv'es  do  not  always  triumph.  As  Irwin  Ross  likewise  analyzes 


.,ntal  and  applied  investiga-  enlarged  upon  his  Post  features  ^^d  identifies  the  work  of  Ed- 

,  ,  V,  ,  f  ».c  f/Y,.  .  Chicago  Tribune,  “What  ward  L.  Bernays,  a  leader  and 

!s  in  medicine,  electronics,  ^  ^  ^  ^  !i  a  matter  l)etween  top  thinker  for  years  in  public 

clarifyini?  l)ook  on  the  arood  and  ^  j 

.  .  .  j  ♦u  .4^^^ _ you  and  your  God;  what  often  relations,  and  of  his  wife  and 

mic  energy,  ugriculture  und  ^  .  pood,  .  .  I,  I  counts  in  this  world  of  g:ossip  is  business  partner,  Doris  E. 

ef  new  fields  that  are  contrib-  lanced!"  Tcur^t^^s?o%  that  l>eople  think  you  are“  Fleischman;  of  Hill  and  Knowl- 

credits  or  discredits  snecific  Consequently,  Lee  never  es-  ton;  of  Carl  Byoir  and  Asso- 

SO  importantly  to  the  amaz-  ^ames  and  dates  with  sj^cific  ^/blrhed  a  ^d  public  imap  eiates;  of  Ben  Sonnenberg  and 

PR  iobs  acceptinsr  money  in  the  others.  Ima^e  Merchants  is  a 

growth  of  the  South.  PJU  J^^duson  a  former  the  German  frank,  highly  readable,  unbaised 


lat  jieople  think  you  are.”  Fleischman;  of  Hill  and  Knowl- 
Consequently,  Lee  never  es-  ton;  of  Carl  Byoir  and  Asso- 


ig  SO  importantly  to  the  amaz-  ^ames  and  dates  with  specific  f/hlrhed  a  ^d  public  imap  eiates;  of  Ben  Sonnenberg  and 

PR  iobs  acceptinsr  money  in  the  others.  Ima^e  Merchants  is  a 

growth  of  the  South.  PJU  J^aduson  a  former  the  German  frank,  highly  readable,  unbaised 

„  1  j  Nazi  government,  even  though  newsman’s  report, 

file  Southern  Company  and  its  niui-i-mi-  the  “""J-  • 

,aing  companies  arc  constant  virtue  of  eoc„.c.  Roes  writes:  "7"„“t°rws  o“ "rattempM  SKMMMHI  Taxes 

I  active  participants  in  research  at  Nasi  propaenda  in  the  Paid  by  Papers 

prodde  ample  electric  power  ^  -mat"'  'a„.  ,,..a  New  Mexi.„"nrs;aptrs’'Lve 


rimically  produced  and  dis- 


l*reci«»uih  Keg 


iii-eu  oi-aies.  SANTA  FE.  N.  M. 

Counsellor  to  Ford  New  Mexico  newspapers  have 

paid  some  $100,000  in  back  taxes 
Earl  Newsom  almost  never  as  a  result  of  the  recent  audit  of 


Hited,  Every  day  new  facilities  On  President  Eisenhower’s  reporters,  never  sends  newspaper  books  on  .sales  and 

fi7th  birthday,  Kaduson  got  andl  only  rarely  compensating  taxes,  according  to 

added  to  meet  the  ever-grow-  enough  Iwttles  of  67-year-old  staffers  undertaken  any-  Earl  Folkner,  chief  of  the  sales 

electric'll  needs  of  the  dvn'imie  to  an  appropriately  prosaic  as  helping  a  compensating  and  severance  d=- 

electncai  needs  or  trie  dynamic  «  '  client  run  a  press  conference,  vision  of  the  State  Bureau  of 

!!.hland.  So  they  may  be  ready  isured  for  $10,(ioO  and  showed  counsellor.  He  did  Revenue. 

.  .  ^  ^  ^  up  with  them  in  the  city  room  an  outstanding  job  in  designing  Auditors  have  caught  in- 

Utllization  of  atomic  power  iof  the  lFns/a«f/fon  Daily  News.  I,  image  of  Henry  Ford  stances  of  overpayment  as  well 

...  There  it  wasn’t  hard  to  get  his  as  defaults,  he  said.  One  paper 

the  South  when  economically  picture  taken  emptying  the  bot-  publicly  re-  was  refunded  $600  for  over- 


''tbie  these  companies  also  are 
ticipating  in  the  development 
Iruclear  power  plants. 


■i  Pmct  Company . Biimingham,  Aiabami  constructive  achievi 

*^••*1  Company . Atlanta.  Gaonia  As  early  as  19( 

^Company . Pansacoia.  Florida  employed  by  the  1 

Ite  Power  Company . Gulfport.  Miuisaippi  Railroad,  reversed 

>»  Ehetric  Generating  Co. .  Birminfham.  Alabama  ary  machinery  of  n 
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ties  into  the  keg  specially  de-  rather  inconsequen-  payment  of  the  2%  sales 

S  signed  for  the  presentation.  Shortly  there-  (school)  tax. 

,  Two  uniformed  guards,  hired,  f  - 

i  logically  enough,  to  transport  a  emerged  as  an  industrial  states-  McMillan,  who  is  checking  for 
precious  cargo,  conveyed  the  keg  undeniable  appeal.  payments  by  newspapers  had 

.  to  the  White  House  When  Newsom  disclaims  any  ma-  seen  the  books  of  11  of  the  18 

secret-service  men  accepted  the  nipulative  genius  in  unveiling  dailies  and  18  of  the  42  weeklies 

.gift,  after  making  sure  it  didn’t  the  new  Ford  portrait.  All  he  and  biweeklies  to  date. 

'  tick,  Kaduson  had  scored.  Head-  and  his  associates  did,  he  in-  • 

I  lines  appeared  around  the  coun-  sists,  was  to  help  a  remarkable  p„|  Writes 

^  try,  all  mentioning  cognac  and  young  man  display  his  true  face  ,  i?  i?  . 

.  Ike_  to  the  public.  'The  first  “sketch”  Book  on  rar  East 

That  is  only  part  of  public  of  the  new  Ford  image  was  a  Reiman  (Pat)  Morin  of  the 

I  relations,  Ross  points  out.  He  letter  for  the  Ford  Motor  Com-  Associated  Press,  twice  winner 

quotes  Ben  Sonnenberg:  pany  to  dispatch  to  the  United  ^  Pulitzer  Prize  for  report- 

“A  business  or  undertaking  Automobile  Workers.  The  bitter  completed  a  book,  “East 

...  cannot,  except  for  a  brief  General  Motors  strike  was  on,  wind  Rising,”  a  picture  of 
time,  throw  a  veil  of  glamour  und  labor  relations  in  Detroit  events  leading  up  to  Pearl 
around  policies  or  products  in-  were  in  a  situation  likely  to  be  Harbor  and,  later,  the  Ckmvmun- 
,  herently  shoddy  or  antisocial,  snafued  any  minute.  ist  takeover  in  China.  Publica- 

To  gain  public  favor  an  enter-  The  Ford  letter,  a  4-page  af-  tion  is  scheduled  for  April  by 
prise  must  be  rooted  in  sound,  fair,  received  all  the  care  from  Alfred  A.  Knopf  of  New  York, 
constructive  achievement.”  Newsom  that  a  poet  is  supposed  A  previous  liook  by  Mr.  Morin, 

As  early  as  1906,  Ivy  Lee,  to  give  to  a  sonnet  sequence.  It  “Circuit  of  Conquest,”  told  of 


constructive  achievement.”  Newsom  that  a  poet  is  supposed  A  previous  liook  by  Mr.  Morin, 

As  early  as  1906,  Ivy  Lee,  to  give  to  a  sonnet  sequence.  It  “Circuit  of  Conquest,”  told  of 
employed  by  the  Pennsylvania  was  reasonable  and  statesman-  Japan’s  preparations  for  war 
Railroad,  reversed  the  custom-  like.  It  argued  that  since  1941  and  his  own  capture  by  the 
ary  machinery  of  news  suppres-  the  Ford  Company  had  been  the  Japanese  after  Pearl  Harbor. 
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Results  of  a  3-year  study  of  supermarkets 
will  ease  fears  of  media  men  who  are 
wary  of  reduced  linage 


This  week,  as  in  any  average  week, 
an  estimated  one-billion  trading  stamps 
will  pass  between  salesman  and  cus¬ 
tomer.  In  supermarkets,  gas  stations — 
in  about  18  per  cent  of  all  retail  opera¬ 
tions — customers  will  want  first  their 
change,  then  their  stamps,  be  they 
green,  blue,  yellow  or  any  other  of  the 
rainbow  hues.  Fully  $300,000,000  worth 
of  merchandise  is  paid  out  each  year  in 
premiums  to  those  who  save  and  redeem 
the  stamps. 

Trading  stamps  have  become  a  basic 
element  in  retailing,  a  major  factor  in 
marketing.  They  have  also  been  the 
source  of  a  nagging  unrest  for  some 
officials  of  local  advertising  media. 
“Merchandising  by  stamp,”  some  be¬ 
lieve,  must  mean  a  decrease  in  adver¬ 
tising  revenue  to  them. 

A  university  professor,  however,  de¬ 
clares  that  local  media  have  nothing  to 
fear.  H.  L.  Grathwohl,  assistant  pro¬ 
fessor  of  marketing  at  the  University 


of  Washington  in  Seattle,  says  a  three- 
year  study  of  supermarket  advertisinf 
in  Indianapolis,  Ind.,  shows  conclusive¬ 
ly  that  “trading  stamps  do  not  have  an 
adverse  influence  on  the  volume  of  local 
advertising.” 

To  the  contrary,  Grathwohl  declares: 
“Supermarkets  using  stamps  increased 
their  newspaper  advertising  at  a  rate 
faster  than  most  non-stamp  supermar¬ 
kets.” 

Supermarkets  are  “especially  signifi¬ 
cant”  indicators  of  the  effect  of  tradinj 
stamps  on  local  media,  the  professor 
believes.  Retail  food  advertising  a^ 
counts  for  about  ten  to  15  per  cent  of 
a  daily  newspaper’s  retail  display  lin¬ 
age — ranking  second  only  to  departnient 
stores — and  supermarkets  buy  97  per 
cent  of  the  retail  food  space. 

What  influence  have  stamps  had  on 
supermarket  advertising  in  Indian^- 
olis? 

Grathwohl  says  that  in  1964,  ti* 


advertiitmtnt 


r 

\’ear  before  the  adoption  of  trading 
stamps,  the  supermarkets  that  later  took 
swmps  purchased  1,946,319  lines  of 
new8pap**r  space.  This  accounted  for 
50  per  cent  of  all  retail  food  advertis¬ 
ing  that  year.  The  supermarkets  that 
did  not  pick  up  stamp  plans  purchased 
1,812,82(»  lines,  or  47  per  cent  of  total 
retail  food  advertising  in  1954.  The 
difference  was  hardly  significant. 

Stamp-users  step  up  linage 

Yet,  after  June  1955,  when  stamp 
I  plans  came  to  Indianapolis,  that  slight 
I  difference  became  a  great  one.  Says 
'  Grathwohl:  “Newspaper  linage  pur- 
I  chased  by  the  group  of  major  food  re¬ 
tailers  giving  stamps  increased  by  near¬ 
ly  half  a  million  lines  (about  25  per 
cent),  while  the  non-stamp  supermar¬ 
kets  decreased  their  newspaper  linage 
by  approximately  50,000  lines.” 

The  University  of  Washington  ex¬ 
pert  adds:  “It  is  important  to  note  that 
this  increase  in  advertising  came  with¬ 
out  the  l)enefit  of  an  advertising  war 
between  stamp  users  and  non-users 
such  as  has  occurred  in  many  cities.” 

By  the  end  of  1956,  18  months  after 
the  stamps  had  made  their  debut,  total 
retail  display  linage  in  all  categories  had 
risen  about  five  per  cent  in  Indianapolis 
over  the  1954  level,  but  retail  food  ad¬ 
vertising  surpassed  the  average  with  a 
12  per  cent  gain. 

Stamp-giving  supermarkets  account¬ 
ed  for  most  of  the  gain,  Grathwohl’s 
study  shows.  Their  share  of  retail  gro¬ 
cery  linage,  50  per  cent  in  1954,  climbed 
to  56  per  cent  in  1956.  The  share  pur¬ 
chased  by  non-stamp  supermarkets 
slumped  from  47  to  41  per  cent,  cer¬ 
tainly  a  convincing  statistic  to  allay 
the  fears  of  local  media. 

According  to  the  professor,  “about 
60  per  cent  of  the  half-million-line  in¬ 
crease  by  Indianapolis  stamp-giving 
supermarkets  in  1955  and  1956  was  di¬ 
rectly  the  result  of  trading  stamps.” 
Supermarkets,  he  says,  devoted  ap¬ 
proximately  300,000  lines  entirely  to 
the  promotion  of  stamps  between  June 
1955,  and  December  1956.  During  the 
first  three  weeks  alone,  nearly  90,000 
lines  “went  to  bally-hoo  stamps. . . . 

“This  represented  almost  40  per  cent 
of  the  newspaper  advertising  bought 
by  stamp-giving  ‘supers’  during  the 
three-week  period.  But  within  a  few 
months  stamps  commanded  an  average 
of  only  five  to  ten  per  cent  of  newspaper 
space  purchased  by  stamp  stores,  and 
near  that  level.” 

As  might  be  expected,  the  stamp 
companies  themselves  added  to  local 
media  revenues,  with  newspapers  ben¬ 
efiting  most  from  the  campaigns. 

“In  Indianapolis,  the  two  leading 
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stamp  companies,  S  &  H  and  Top  Value, 
purchased  a  total  of  49,000  lines  of  re¬ 
tail  display  and  109,000  lines  of  general 
display  space  between  June  1955,  and 
December  1956.  A  substantial  portion 
of  the  general  display  linage  consisted 
of  full-page  ROP-color  ads.” 

The  stamp  companies,  says  Grath- 
wohl,  also  purchased  “a  limited  num¬ 
ber  of  radio  spot  announcements  and 
participations,  and  an  occasional  half- 
hour  weekly  television  program,”  but 
these  campaigns  tended  to  be  short- 
liv’ed. 

Price  advertising  bounces  back 

The  marketing  professor  acknowl¬ 
edges  that  space  normally  given  by 
supermarkets  to  price-advertising  had 
to  be  reduced  during  the  introductory 
period,  “but  it  soon  rebounded  and 
surpassed  by  a  substantial  margin  the 
space  devoted  to  prices  before  the 
adoption  of  stamps.  Analysis  of  the 
number  of  price  specials  reflected  the 
same  trend,  with  a  net  increase  by 
stamp-giving  ‘supers’  occurring  shortly 
after  the  introductory  period  for  the 
stamps  wore  off.” 

Hand  in  hand  with  the  new  stamp 
advertising,  says  Grathwohl,  was  a 
“loosening”  of  advertising  layout,  char¬ 
acterized  by  more  white  space  and 
larger  and  heavier  printing.  This  also 
worked  for  local  media’s  gain. 

“With  looser  ads,  some  method  had 
to  be  found  that  would  offset  the  nec¬ 
essary  reduction  in  the  number  of  price 
specials  in  each  ad.  The  size  of  most 
ads  could  not  be  increased  significantly 
since  the  majority  of  stamp  users  in  the 
supermarket  field  were  already  buying 
full-page  or  double-page  ads.  The  an¬ 
swer  to  the  problem  was  found  by  in¬ 
creasing  the  frequency  of  advertising, 
which  helped  account  for  the  greater 
linage  purchased  by  stamp  stores  and 
at  the  same  time  permitted  the  use  of 
more  price  specials,”  according  to 
Grathwohl. 

“Thursday  continued  to  be  the 
heaviest  food  advertising  day  in  In¬ 
dianapolis  newspapers,  but  after  the 
introduction  of  stamps  the  group  of  su¬ 
permarkets  giving  stamps  began  to  in¬ 
sert  ads  during  the  earlier  part  of  the 
week,  and  by  1956  it  was  common 
procedure  to  sprinkle  ads  throughout 
the  week,  including  Sundays.  A  few  of 
the  non-stamp  ‘supers’  also  adopted  this 
practice,  but  no  definite  pattern  was 
established  within  this  group.” 

Grathwohl  acknowledges  that  it  is 
“difficult”  to  attribute  the  change  in 
frequency  and  layout  directly  to  the 
introduction  of  stamps,  as  if  one  were 
the  cause  of  the  others.  Other  “com¬ 
petitive  pressures  in  the  supermarket 

Ink  Publishing  Company,  635  Madison 
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industry”  were  building  up  at  the  same 
time,  he  admits.  “But,  if  nothing  else, 
stamps  seemed  to  put  tang  in  the  com¬ 
petitive  atmosphere  as  far  as  super¬ 
market  advertising  in  daily  newspapers 
was  concerned.” 

Trading  stamp  advertising,  however, 
was  not  limited  to  newspapers.  The 
introduction  also  worked  some  changes 
in  supermarket  radio  and  television 
advertising  “which  is  usually  considered 
by  supermarket  operators  to  be  supple¬ 
mental  to  newspapers.”  Grathwohl  re¬ 
ports  that  some  stamp  users  “purchased 
more  or  longer  spots  to  compensate  for 
time  given  to  stamps  and  to  avoid  los¬ 
ing  cooperative  advertising  money  from 
manufacturers.” 

Stamps,  after  the  introductory  pe¬ 
riod,  generally  receive  “no  more  than  a 
bare  mention”  in  the  usual  ten  to  20 
second  spot  announcements,  the  mar¬ 
keting  specialist  declares.  There  is, 
however,  one  exception:  “During  the 
month  or  two  before  Christmas  when 
stamps  receive  extra  promotion.” 

Grathwohl  limited  his  intensive  study 
to  supermarket  operations  but  he  says 
there  is  sufficient  evidence  that  trading 
stamps  have  had  little  effect  on  local 
advertising  by  small  retail  outlets.  Any 
decrease  in  advertising  by  some  small 
merchants  offering  stamps,  he  says,  is 
virtually  offset  by  increased  advertising 
from  their  competitors. 

About  department  stores,  he  admits, 
“not  a  great  deal  is  known.  While  some 
increases  in  advertising  might  be  ex¬ 
pected,  it  is  probably  only  moderate  in 
most  cases.”  Department  stores  need 
take  only  a  few  large  ads  to  introduce 
stamp  plans  and  then  slightly  alter  their 
regular  inserts  to  include  a  brief  stamp 
mention.  But  should  a  competitive  war 
develop  between  stamp  and  non-stamp 
stores  “there  is  no  telling  what  might 
happen.” 

In  general,  he  believes,  the  study 
has  shown  that  there  are  three  basic 
elements  in  stamp  merchandising  that 
work  to  benefit  local  advertising: 

►  “It  is  necessary  to  keep  stamps  con¬ 
stantly  in  the  minds  of  consumers.” 

►  “It  is  important  to  impress  upon 
consumers  that  the  stamp  plan  is  the 
best  available.” 

►  “Since  stamps  can  be  very  effective 
in  luring  customers  from  one  store  to 
another,  competitive  retaliation  can, 
and  often  does,  take  the  form  of  in¬ 
creased  and  more  vigorous  advertising 
by  non-stamp  stores.” 

Grathwohl  concludes: 

“Whatever  the  effects  of  trading 
stamps  on  other  aspects  of  the  econ¬ 
omy,  it  seems  that  local  advertising  has 
not  suffered  from  the  use  of  trading 
stamps,  except  perhaps  in  isolated 
situations.” 

Avenue,  New  York,  N.  Y. 
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Vera  Berry  Hahn,  fashiun  editor  of 
HOME  FURNISHINGS  DAILY, 
has  been  appointed  to  the  Editorial 
Committee  of  the  American  Insti¬ 
tute  of  Approval,  newly-established 
organization  to  act  as  a  “construc¬ 
tive  influence  on  industry  ami 
trade  to  help  maintain  the  hight‘st 
standards  of  g<M>d  American  taste.” 


Meetings  of  the  executive  hoard 
of  the  International  Ladies’  Gar¬ 
ment  Workers  Union,  currently 
being  held  at  the  Barcelona  Hotel 
in  Miami  Beach,  are  being  covered 
for  WOMEN’S  WEAR  DAILY  by 
Harry  Berlfein  of  the  New  York 
news  staff.  While  in  Miami  Beach, 
Mr.  Berlfein  also  will  attend  this 
week’s  meeting  of  the  Executive 
Council  of  the  Retail  Clerks  In¬ 
ternational  Assn,  at  the  Americana 
Hotel.  National  Coat  &  Suit  Re¬ 
covery  Board  meetings  at  Miami 
Beach’s  Barcelona  Hotel  the  week 
of  Feb.  1  will  be  covered  by 
WOMEN’S  WEAR  DAILY  staffer, 
Frank  Engle. 


Dan  Dorfman,  hoys’  wear  editor  of 
DAILY  NEWS  RECORD,  will 
accompany  a  group  of  12  boys’ 
wear  manufacturers  in  the  cloth¬ 
ing,  outerwear  and  slacks  field  on 
a  three-day  trip  to  North  Carolina 
Feb.  2-4  where  they  will  tour  lead¬ 
ing  textile  mills  and  confer  with 
mill  executives  to  discuss  mutual 
problems  such  as  deliveries  and 
styles  in  the  Iwys’  wear  field. 


Norman  Tipton.  San  Francisco 
bureau  chief  of  Fairchild  Publica¬ 
tions,  last  week  addressed  the  .San 
Francisco  section  icf  the  Institute 
of  Radio  Engineers’  engineering 
writing  and  speec-h  group.  His 
subject  was  “.A  New  Approach  to 
the  News.” 
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Louisville  Papers 
Have  7  at  Capitol 


personal 


Harry  L.  Sonneborn,  city 
editor,  Milwaukee  (Wis.)  yogf. 
nal  —  elected  pre.sident  of  the 


Frankfort,  Ky.  Milwaukee  Press  Club,  succeed- 
Members  of  the  1960  Kentucky  ing  Frank  Marasco,  editorial 
Legislature  may  feel  surrounded  art  director,  Milwaukee  (Wis.) 
— the  Louisville  (Ky.)  Courier-  Sentinel. 

Journal  and  Louisville  Times  ♦  ♦  * 

have  seven  reporters  on  the  Leo  Kissel  —  to  news  editor, 
legislative  scene.  and  Syl\'ester  S.  Ki:rstein  — 

Richard  Harwood  and  William  to  telegraph  editor,  .'^lilwauktt 
Peeples  are  on  hand  for  the  (Wis.)  Sentinel. 

BOOK  EDITOR  Rex  Barley  di9i  Times.  Michael  Pulitzer  joins  ♦  »  ♦ 

into  hix  new  job  as  editor  of  the  c.j  Frankfort  Bureau  regulars  Hazel  A.  Smith,  reporter 

Boohi-Music-Art  action,  a  new  Morris,  Allan  M.  Trout,  Pueblo  (Colo.)  Star-Joumaliai 

Ky,e  van™,  a„d  A„ne  Pa.-d„e.  Cief.al,  -  retired  after  S 
also  executive  manager  of  the  Frankfort  Bureau  years. 

Times-Mirror  Syndicate.  has  begun  a  Sunday  “Capital  *  *  * 

Chatter”  column  of  off-beat  Edwin  B.  Colbman,  day  news 
e-  ,  „  happenings  at  the  capital.  Mr.  editor,  Springfield  (Mass.)  Vr 

Carrol  Wes^l,  promotion  peepies  has  countered  with  “The  ion  —  retired.  Warren  S.  Bazb- 
manager  of  the  Oma/m  (Nebr.)  Lighter  Side,”  a  roundup  of  can.  Union  city  hall  reporter - 
World-Herald  ^  resigned.  humorous  happenings  at  Frank-  to  assistant  director,  Rostoc 

fort.  Tlniverssitv  news  bureau  .Tiur 


Leo  Kissel  —  to  news  editor, 
and  Sylvester  S.  Kt:RSTEiN 


Smith,  reporter. 


Edwin  B.  Colbman,  day  news 


Tom  Kean  —  to  farm  adver¬ 
tising  manager  in  the  classified 
department  of  the  O  m  aha 
(Nebr.)  World-Herald. 


partment  of  the  O  m  aha  David  Hern,  Boston  (Mass.) 
4ebr.)  World-Herald.  Traveler  —  elected  president  of 

*  «  «  the  Massachusetts  State  House 

Thomas  A.  Dudycha — named  Press  Assn. 


University  news  bureau.  James 
N.  Mason,  Union  reporter  — to 
managing  editor,  Wnllingferi 
(Conn.)  Post. 


to  the  art  staff  of  the  Omaha 
(Nebr.)  World-Herald.  Harry 


James  R.  Holland,  UPI,  New 


Rasmussen,  member  of  art  York  to  public  relations  de 


staff  for  34  years  —  retired. 


partment  of  J.  Walter  Thomp¬ 
son  Co,  advertising  agency. 


China  Altman  —  from  UPI,  r., „„„  »  _  i 

Boston,  to  London  bureau;  Ron-  l  .wi  f  r  /•  #  /m 

ALD  S.  SUPINSKI  -  from  Tucson  ^itor,  Burlington  (N  C.) 

,  n  I  4.  TTTJT  iimes-News  —  to  Charlotte 

(Arizona)  Daily  Citizen  to  \J¥l,  /»»  r- \  j  i 

Boston  (N.  C.)  yews  copy  desk.  Don 

*  Bolde,  reporter  —  succeeds  Mr. 

Ralph  A.  Barnes,  news  di-  Ellington. 


rector,  WLOB,  Portland,  Maine, 
—  to  UPI,  Portland,  Maine. 


Walter  H.  T.  Raymond,  editor  of 
MEN'S  WEAR  Magazine,  is  plan¬ 
ning  to  tour  the  Del-Mar-Va  area 
Feb.  6-9,  visiting  men’s  wear  re¬ 
tailers.  He  will  wind  up  his  trip 
at  Williamsburg,  Va.,  where  he 
will  attend  the  convention  of  the 
Virginia  Association  of  Retail 
Clothiers  &  Furnishers. 


FAIRCHILD 
Publications,  Inc. 

7  Bait  12th  St.,  N«w  York,  N.  Y. 


Daily  Nwws  Rocord,  Supwrmorkwt  Nwws, 
Wamwn's  Ww«r  Boily,  Elwcirenic  Nwws, 
Hoim  Purnishinfs  Doily,  Diractorias, 
Man's  Waar,  Foolwaoi  Nawi.  Baaks, 


Robert  Protzman,  Radio  Sta¬ 
tion  WERC,  Erie,  Pa.  —  to 
reporter,  Erie  (Pa.)  Morning 
News.  William  Rogosky,  re- 
3  Fashion  Group  porter,  Painesville  (O.)  Tele- 

Representatives  Nameti  ffraph  —  to  combination  re- 

porter-deskman.  Morning  News. 
Three  new  appointments  to  *  *  ♦ 

the  editors’  committee  for  the  Blair  Justice,  science  writer. 
New  York  Couture  Group’s  Fort  Worth  (Tex.)  Star  Tele- 
semi-annual  Press  Weeks,  were  gram  —  winner  for  the  second 
made  during  the  34th  Press  time  in  four  years  of  a  $250 

Texas  Medical  Association 
Lenore  Brundige,  Pittsburgh  award  (Anson  Jones)  for  out- 
(Pa.)  Press,  was  chosen  to  rep-  standing  performance  in  medi- 
resent  the  Northeast,  and  cal  reporting. 

Blanche  Grace  Davis,  Knoxville  • 

(Ten.)  News  Sentinel,  to  rep¬ 
resent  the  ^utheast.  They  re-  Quitg  State  Post 
place  Blanche  Krause,  Philadel-  ^ 


CIVIC  TOKEN— For  their  supK 
of  a  City  Manager  charter  b 
Troy,  N.Y.  in  the  recent  electio 
Record  Newspapers  received  ) 
plaque  from  the  Chamber  of  Coe 
merce.  Left  to  right:  Williea  I 
LaRosa,  charter  chairman;  EJmk 
Perreault,  chamber  president;  Nt 
Frank  L.  York,  publisher  of  Ik 
Board  and  Times  Record. 


Jerome  A.  Hayes, 

(Ill.)  Daily  News  national  wf 
vertising  department  —  to  mat- 
ager  of  financial  advertising. 


phia  (Pa.)  Bulletin,  and  Lati-  COLUMBUS,  Ohio  Albert  J.  Bearup,  managiU 

mer  Watson,  Columbus  (Ga.)  Robert  W.  Reider,  publisher  editor,  Albany  (N.  Y.)  Tims- 
Ledger-Enquirer.  Mary  Morgan  of  the  Port  Clinton  (Ohio)  Daily  Union  —  awarded  Silver  Bea« 
of  CKLW,  Detroit,  was  elected  News,  has  resigned  as  a  mem-  award  of  Fort  Orange  Couadi. 
for  a  year’s  term  to  represent  her  of  the  Public  Utilities  Com-  Boy  Scouts  of  America,  forot- 
radio  and  television  interests.  mission  of  Ohio.  standing  service  to  boyhood 
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MrGraw'Hill  Sends 
Canine  to  Moscow 

McGraw-Hill  Publi^injr  Com¬ 
pany  has  apyxsinted  two  corre¬ 
spondents  to  its  overseas  news 
bureaus.  Ernest  Conine,  chief 
of  the  Moscow  office,  succeeds 
Robert  Gibson  who  returns  to 
New  York  as  assistant  foreiprn 
editor  of  ISusinesH  Week.  Mr. 
Gibson  succeeds  Paul  Finney, 
who  will  join  the  London  news 
bureau. 

Mr.  (Conine  joined  the  Wash¬ 
ington  bureau  of  McGraw-Hill 
in  1956.  He  had  worked  for  the 
Bascom  Timmons  bureau  and 
for  the  HouKton  Chronicle  and 
United  Press. 

Mr.  Gibson  joined  the  com¬ 
pany  in  1957  in  London.  He  was 
transferred  to  Moscow  in  Janu¬ 
ary,  1959.  He  has  worked  for 
the  Associated  Press  in  San 
Francisco  and  Korea  and  for 
the  United  Press. 

Mr.  Finney,  after  graduation 
from  Harvard,  joined  the  com¬ 
pany  in  1950  as  a  reporter  on 
Business  Week. 

• 

Ray  J.  Taylor,  general  man¬ 
ager  of  the  Beaver  Valley  (Pa.) 
Times;  Lowell  Calhoun;  Jack 
H.  Muse,  New  York  Times’  Mi¬ 
ami  office  in  travel  and  resort 
advertising  —  to  Pittsburgh 
(Pa.)  Sun-Telegraph  retail  and 
(teneral  advertising  department. 
*  *  * 

Bernard  T.  Flanagan  —  to 
Chicago  advertising  sales  staff, 
the  Wall  Street  Journal. 

«  «  * 

Robert  ZiMMEatMAN,  formerly 
with  New  York  bureau  of  UPI 
—  to  director  of  public  relations 
and  manager  of  the  general 
information  bureau,  Omaha 
(Neb.)  Chamber  of  Commerce. 

«  *  * 

Arthur  A.  Riley,  aviation 

editor,  Boston  (Mass.)  Globe  — 
named  winner  of  the  Trans 
World  Airlines  Strebig-Dobben 
Memorial  award. 

*  *  * 

Dale  Brix,  former  UPI  man¬ 
ager  for  Viet  Nam  in  Saigon  — 
named  San  Diego  (Cal.)  bureau 
manager,  succeeding  John  D. 
Kendall,  who  becomes  UPI  di- 
'ision  representative  in  Los  An¬ 
geles.  Wayne  Sargent,  Los  An¬ 
geles  division  representative  — 
appointed  business  manager  for 
Southern  California. 


Safety  Council 
Fills  2  Positions 

Chicago 

National  Safety  Council  has 
announced  creation  of  a  publica¬ 
tions  department  and  the  pro¬ 
motion  of  two  former  news¬ 
papermen. 

Jack  Horner,  who  joined  the 
Council  staff  20  years  ago  after 
working  for  the  South  Bend 
(Ind.)  Tribune  and  the  Los  An¬ 
geles  (Calif.)  Times,  has  been 
named  director  of  the  publica¬ 
tions  department. 

He  is  succeeded  as  news  direc¬ 
tor  by  Sid  Cato,  who  came  to 
the  Council  three  years  ago  from 
the  Chicago  Sun-Times.  Mr. 
Cato  previously  had  worked  on 
the  European  ^ition  of  Stars  & 
Stripes,  in  Darmstadt,  Germany, 
and  the  .Marshall  (Mich.)  Eve¬ 
ning  Chronicle. 

• 

Lee  Ward  Becomes 
Chief  Executive  Officer 

The  Board  of  Directors  of 
Ward-Griffith  Company,  Inc.  has 
announced  a  realignment  of 
officers. 

Harry  C.  Griffith,  chairman  of 
the  board  and  treasurer,  is  re¬ 
linquishing  the  chairmanship 
and  will  continue  as  treasurer 
and  director.  Lee  A.  Ward  was 
elected  chairman  and  chief  ex¬ 
ecutive  officer.  Jack  F.  Kent  was 
elected  president.  William  W. 
Sauerberg  was  elected  senior 
vicepresident  in  charge  of  mid- 
western  operations.  Charles  E. 
Tully  of  the  New  York  office 
was  elected  a  vicepresident. 

• 

New  Viewpoint 
Given  on  Politics 

San  Francisco 

Art  Hoppe,  San  Francisco 
Chronicle  staffer  for  10  years, 
is  now  writing  a  daily  column 
providing  a  humorous  view  of 
the  local  political  arena. 

The  “Hoppe  in  Wonderland” 
journeys  through  government 
are  appearing  on  the  editorial 
page. 

Mr.  Hoppe  confessed  that  he 
looked  forward  to  this  daily 
chore  very  nervously.  His  bent 
for  the  funny  side  of  the  politi¬ 
cal  world  was  established  four 
years  ago  when  he  won  a  Press 
Club  award  for  his  report  on  a 
cocktail  party  at  the  Republican 
convention  here. 
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Jones  to  Direct 
Newspaper  Week 

John  Paul  Jones,  secretary- 
manager  of  the  Florida  Press 
Association  and  the  Florida 
Daily  Newspaper  Association, 
has  been  named  chairman  of 
the  1960  National  Newspaper 
Week  Committee. 

His  appointment  was  an¬ 
nounced  by  William  J.  Oertel, 
president  of  Newspaper  Associ¬ 
ation  Managers,  Inc.,  annual 
sponsors  of  National  Newspaper 
Week. 

This  year’s  NNW,  marking 
the  21st  annual  observance,  is 
scheduled  for  October  15-22. 

Named  to  the  Executive  Com¬ 
mittee  are:  Edwin  O.  Meyer, 
Virginia  Press  Association; 
Lloyd  P.  Bums,  New  Jersey 
Press  Association;  G.  Richard 
Dew,  Pennsylvania  Newspaper 
Publishers  Association;  Stan- 
for  Smith,  American  Newspaper 
Publishers  Association,  and  Ed¬ 
gar  S.  Bayol,  National  Editorial 
Association. 

• 

Trip  to  Cuba  Off 

Houston,  Tex. 

Vern  Sanford,  manager  of  the 
Texas  Press  Association,  said 
this  week  a  planned  cruise  to 
Cuba  this  Spring  by  Texas  edi¬ 
tors  and  publishers  has  been 
cancelled  because  of  Premier 
Castro’s  treatment  of  the  U.  S. 
press. 

• 

EIx-Newsgal’s  Paper 

Gallup,  N.  M. 

A  new  weekly,  the  Gallup 
Courier,  has  begun  publication 
in  McKinley  County,  edited  and 
published  by  Mrs.  Jean  Brell,  a 
former  New  York  newspaper¬ 
woman  who  now  makes  her  home 
here.  The  tabloid  size  newspaper 
is  “aimed  at  serving  the  people 
of  McKinley  County  and  the 
nearby  Indian  Reservations,” 
she  said. 


HELPING  HANO-^ack  Bell,  Mi¬ 
ami  Herald  columnist  who  lost  his 
left  arm  on  a  World  War  I 
batHefield,  sees  a  $250,000  med¬ 
ical  research  center  named  for 
him  in  reco9nition  of  the  fact  he 
led  the  fund-raising  effort  for 
Variety  Children's  Hospital.  Jack's 
been  writing  in  the  Herald  since 
1939. 

Weekly  Group  Elects 

Joseph  Cudone,  associate  pub¬ 
lisher,  Montclair  (N.  J.)  Times, 
has  been  elected  president  of 
Quality  Group  Weeklies  of  New 
Jersey,  Inc.,  succeeding  Charles 
M.  Ray,  publisher,  Cranford 
Citizen  and  Chronicle. 

• 

Willis  Castle  —  to  business 
manager,  Anoka  (Minn.)  Union 
and  Shopper,  Inc. 

♦  « 

A.  Bruce  Campbell,  former 
executive  editor,  Huron  (S.  D.) 
Daily  Plainsman  —  to  regional 
public  relations  manager  of  the 
Cleveland  office  of  General  Mo¬ 
tors. 

*  *  * 

Hilary  Gordon,  newsfeatures 
editor  of  the  Canadian  Press  for 
42  years  —  retired. 


Watch  Your  English 
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Mort  J.  Sullivan,  staff  cor¬ 
respondent,  UPI,  Illinois  — 
to  regional  representative  for 
UPI  in  Wisconsin,  succeeding 
Richard  McFarland,  appointed 
manager  of  UPI’s  Chicago  Bu¬ 
reau. 

*  *  * 

Frank  R.  McKain,  general 
manager,  Atlantic  City  (N.  J.) 
Press  in  Vineland,  N.  J.  —  to 
Norfolk  ( Va. )  Virg  inian-Pilo  t 
and  Ledger-Star  as  retail  ad¬ 
vertising  salesman.  Henry  L. 
Hodges,  Spartanburg  (S.  C.) 
Index-Journal  —  to  Virginian 
Pilot  and  Ledger-Star  as  retail 
advertising  salesman.  Brian  F. 
Daly,  Army  PIO  —  to  Virgin¬ 
ian-Pilot  city  desk. 

*  *  * 

Robert  S.  Levinson,  news 
bureau  chief.  Riverside  (Calif.) 
Daily  Press  and  Enterprise  — 
to  assistant  account  executive 
in  Los  Angeles  office  of  Harshe- 
Rotman,  Inc.,  public  relations 
firm. 

International  Olympic 
Press  Club  Announcetl 

RH2<o,  Nev. 

Establishment  of  an  Inter¬ 
national  Olympic  Press  Club 
here  was  announced  by  Charles 
“Chic”  Stout,  publisher  of  Reno 
Newspapers,  Inc.,  the  club’s 
president  and  founder. 

The  International  Olympic 
Press  Club  will  have  member¬ 
ship  open  to  newsmen  who  are 
accredited  to  cover  the  VIII 
Winter  Olympic  Games  at 
Squaw  Valley,  Feb.  18-28. 

Located  in  the  Mapes  Hotel, 
the  Press  Club  will  contain  such 
facilities  as  direct  teletype¬ 
writer  service  to  Squaw  Valley, 
television  sets,  closed  ciixruit 
television,  direct  wire  and  phone 
lines  to  the  Valley  and  to  news 
media,  gold-plated  typewriters 
and  bar  and  restaurant  facili¬ 
ties. 


Keep  looking 


to  BOSS 


Carl  N.  Colby  —  to  retail  ad¬ 
vertising  manager,  Milwaukee 
(Wis.)  Sentinel,  succeeding 
Jerome  Hirschfield,  who  con¬ 
tinues  on  a  limited  basis. 

*  *  * 

Mark  Winkler  —  to  adver¬ 
tising  manager,  A /ban  2/  (Minn.) 
Enterprise,  St.  Joseph  (Minn.) 
Dispatch  and  Richmond  (Minn.) 
Reporter. 

*  *  * 

Perry  1).  Gavin,  Redwood 
Falls  (Minn.)  Redwood  Gazette 

—  to  regional  editor,  Netv  Him 

(Minn.)  Daily  Journal,  succeed¬ 
ing  Don  Casey.  Pete  Monn, 

University  of  Minnesota  grad¬ 
uate,  succeeds  Mr.  Gavin. 

*  *  * 

Joseph  T.  Doyle,  reporter 
and  desk  man,  Wilmington 
(Del.)  Joumal-Every  Evening 

—  to  Baltimore  (Md.)  Sunday 
Sun’s  feature  section. 

*  *  * 

Philip  M.  Evans,  Salisbury 
(Md.)  Times,  and  Christopher 
F.  Pfrommer  III,  formerly  edi¬ 
tor,  Pentagram  (D.  C.)  News 

—  to  city  desk,  Baltimore  (Md.) 

Evening  Sun.  Sara  Key  Wright, 
former  news  editor,  Montezuma 
(Ga.)  Citizen  and  Georgian,  and 
reporter,  Richmond  (Vir.) 

Times- Dispatch  —  to  Sun  food 
editor. 

*  *  * 

David  Hellyer,  Latin-Ameri- 
can  editor,  San  Diego  (Calif.) 
Union  —  on  leave  of  absence  to 

complete  Ph.D. 

*  *  « 

Al  Williams,  telegraph  edi¬ 
tor,  Scranton  (Pa.)  Tribtine  and 
Simday  Scrantonian  —  elected 
president  of  Scranton  Chapter 
177  of  the  Newspaper  Guild. 

ie  *  * 

Thomas  V.  O’Leary,  former 
news  editor,  Scranton  (Pa.) 
Times  —  elected  vicepresident 
of  the  Philadelphia  Suburban 
Water  Co. 

*  *  * 

.1.  Harold  Brislin,  Scranton 
(Pa.)  Tribune  and  Scrantonian 

—  named  Scranton  Kiwanis 
Club’s  “Man  of  the  Year.” 

*  *  « 

Ray  Pierce,  formerly  of  the 
San  Francisco  (Calif.)  Call- 
Bulletin  —  to  city  desk,  San 
Diego  (Calif.)  Union.  Frank 
Macomber,  formerly  of  Cppley 
Press’  Washington,  D.  C.,  bu¬ 
reau  —  to  Union  editorial  page 
staff. 

• 

More  on  Business 

Little  Rock,  Ark. 
With  expansion  of  its  financial 
and  business  coverage  to  include 
the  stock  and  commodity  tables, 
the  Arkansas  Gazette  has  as¬ 
signed  Leland  Du  Vail  and  John 
Fletcher  to  local  and  regional 
news  and  features  on  business 
and  agricultural  developments. 


PRESIDENT'S  CUP  for  the  Oklahoma  City  Chamber  of  Commeccti 
inspected  by  E.  K.  Gaylord,  publisher  of  the  Oklahoma  City  OklakaaM 
and  Times,  who  was  chamber  president  in  1915,  and  Edward  L  GaylM 
executive  vicepresident  of  the  publishing  firms,  who  has  been  eledw 
chamber  president  for  I960. 


William  Fox,  retail  adver¬ 
tising  department,  Milwaukee 
(Wis.)  Journal  —  retired. 

*  ♦  * 

Lewis  C.  French — farm  re¬ 
porter,  .Milwaukee  (Wis.)  Jour¬ 
nal — retired  after  34  years. 

*  «  * 

Dick  Looser — ^promoted  from 
reporter  to  assistant  city  editor, 
Tuscaloosa  (Ala.)  News.  He 
was  succeeded  by  his  wife, 
Mary  Jo  Looser. 

♦  ♦  ♦ 

Joe  McLean,  reporter  for  the 
Sanford  (N.  C.)  Herald  —  to 
sports  staff,  Raleigh  (N.  C.) 
Times. 

*  *  * 

Ron  Blankenbaker,  re¬ 
porter,  Dalles  (Ore.)  Chronicle 
—  to  sports  editor  of  Coeur 
d'Alene  (Idaho)  Press. 

t  »  * 

Glenn  McCullough,  editor 
of  the  Trenton  (Ga.)  Dade 
County  Times  —  to  Petroleum 
Council  of  Atlanta,  Georgia,  as 
assistant  executive  secretary. 

*  «  * 

Ed  Driggers,  managing  edi¬ 
tor,  Dothan  (Ala.)  Eagle  — 
elected  president  of  Wiregrass 
Press  Club. 

*  *  * 

Dick  Kern,  managing  editor, 
Roanoke  Rapids  (N.  C.)  Her¬ 
ald — named  city’s  “Young  Man 
of  the  Year”  by  the  Junior 
Chamber  of  Commerce. 

♦  ♦  « 

Cecils  H.  Viets,  formerly  on 
the  Posey ville  (Ind.)  News  and 
Evansville  (Ind.)  Courier-Press 
— to  Jacksonville  (N.  C.)  Daily 
News  as  telegraph  editor.  Ed¬ 
gar  E.  Long,  just  out  of  Marine 
Corps — to  News  sports  editor, 
succeeding  Bob  WiaRiCH — trans¬ 
ferred  to  news  department. 
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James  C.  MacDonald,  forntr 
associate  professor  of  jouiul 
ism  at  the  University  of  Miek:- 
gan — named  an  associate  edito; 
of  the  Toledo  (O.)  Blade. 

«  *  * 

W.  A.  Wilbur,  publisher  if 
the  Davenport  (Wash.)  Timii 
— new  president  of  Pacific  Skf* 
Newspapers,  Inc. 

*  *  * 

Frederick  E.  Fikiarty,  ner. 
editor,  Zanesville  (0.)  Timu 
Register — to  Miami  (Fla.)  Hr 
aid.  John  F.  Smolko,  copyet 
tor,  Columbus  (O.)  Citaa 
Journal — also  to  Herald  sU?l 

*  *  * 

Alex  Stbdman  Jr.,  ((iitor; 
writer.  Fort  Worth  (Tex.)  .S(c 
Telegram — retired  after  mon 
than  30  years.  JiM  Henui 
copy  reader,  San  Diego  (CalB. 
Tribune — to  Star- Telegram  cof 
desk.  Gene  Siebart,  Star-Telv 
gram  slot  man — to  telegnpt 
editor,  replacing  James  W.  Me 
Lendon  —  named  an  editora 
writer.  Jack  Bradley,  an 
reader — succeeds  Mr.  Siebat 
Marshall  Lynam,  mans|iii 
editor,  Longview  (Tex.)  DO) 
News — to  Star-Telegram  C! 
desk. 

*  *  « 

Robert  Duffy — to  chief,  Ot¬ 
tawa  bureau,  Toronto  (OnU 
Globe  and  Mail.  Clark  V 
Davtiy — to  telegraph  editM. 

*  *  « 

Neil  Morgan,  San  Ditr 
(Cal.)  Evening  Tribune  tsf 
umnist  —  named  Outstamfaf 
Young  Man  of  the  Year  byO* 
San  Diego  Junior  Chamber  d 
Commerce. 

«  * 

Fred  J.  Cook,  formerly 
York  World-Telegram  &  S* 
rewrite — now  and  associate  edi¬ 
tor  of  Nation  magazine. 
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Is  the  American  economy  growing  as  fast  as  it  should? 

How  fast  is  it  growing?  And  how  fast  could  it  grow? 

Is  economic  growth  just  more  goods  for  the  sake  of 
more  goods?  If  not,  then  what  is  it  anyway? 

What  influences  growth?  What  policies  will  encourage 
it  or  discourage  it?  Or  does  policy  make  any  differ¬ 
ence? 

Do  you  have  to  have  inflation  to  get  growth?  Or  does 
inflation  prevent  growth? 

Does  anyone  really  know  the  role  of  investment?  Of 
taxes?  Of  wages?  Of  profits? 

Why  do  some  countries  grow  fantastically  while  others 
stagnate? 

Questions  like  these  are  agitating  businessmen  and  politicians 

engaged  in  one  of  the  most  confused  and  confusing  economic 

debates  in  history.  A  fresh  and  important  analysis  of  this  most 

important  economic  issue  facing  the  country  today  appears  in  the  January 

23  BUSINESS  WEEK,  If  you  would  like  a  copy,  write  Public  Relations 

Department,  BUSINESS  WEEK,  330  W.  42nd  St.,  New  York  36,  N.Y. 


NEWSPAPER  LAW 

Bids  for  Legal  Ads 
Outside  Trust  Laws 

By  Albert  Woodruff  Gray 


An  anti-trust  damage  suit  in¬ 
volving  Los  Angeles  community 
newspapers  and  the  publication 
of  legal  advertising  was  dis¬ 
missed  recently  by  the  U.  S.  Dis¬ 
trict  Court.  (CCH,  1959  Trade 
Cases  76,161). 

Treble  Damages 

Companion  actions  for  treble 
damages  brought  by  C.  A.  Page 
Publishing  Co.,  publisher  of  the 
Los  Angeles  Commercial  News, 
and  by  a  stockholder  on  behalf 
of  the  Los  Angeles  Daily  Jour¬ 
nal  were  based  on  alleged  acts 
affecting  interstate  commerce. 

But  the  court  held  there  was 
lack  of  jurisdiction  because  the 
acts  alleged  in  the  complaint 
did  not  affect  the  interstate  com¬ 
merce  of  the  businesses  involved. 
Defendants  in  the  case  were  Tel¬ 
ford  Work  and  the  Los  Angeles 
Newspaper  Service  Bureau,  of 
which  several  community  news¬ 
papers  were  members. 

Plaintiffs  claimed  that  as  a 
result  of  collusive  and  illegal 
bidding  for  contracts  for  print¬ 
ing  of  delinquent  tax  lists  for 
the  years  1951  and  1954,  they 
had  been  deprived  of  an  esti¬ 
mated  net  profit  of  $85,000  for 
1951  and  $96,000  for  1954. 

Points  in  Complaint 

In  particular  it  was  charged 
that  the  community  newspapers 
(1)  fixed  rates  for  legal  adver¬ 
tising,  (2)  appointed  Telford 
Work  to  submit  collusive  and 
illegal  bids,  (3)  pooled  forces 
and  facilities  to  print  and  pub¬ 
lish  legal  advertising  so  as  to 
be  in  a  position  to  outbid  on 
public  legal  advertising  all  pub- 


AROUND  THE  WORLD 

AROUND  THE  QOCK 


lishers  who  are  not  members  of 
the  Los  Angeles  Newspaper 
Service  Bureau,  (4)  pooled  re¬ 
ceipts,  (5)  sought  to  restrain 
the  general  public  from  placing 
legal  advertising  with  non-mem¬ 
ber  papers,  (6)  sought  by 
threats,  intimidations  and  duress 
to  destroy  non-member  newspa¬ 
pers,  (7)  divided  the  market  ter¬ 
ritorially  among  its  members, 
(8)  placed  prohibitive  restric¬ 
tions  on  membership,  (9)  bought 
out  various  non-member  news¬ 
papers,  (10)  limited  competition 
by  non-member  newspapers  in 
the  publishing  of  legal  advertis¬ 
ing. 

Inter^tute  (Commerce 

The  Commercial  News  argued 
that  a  newspaper,  by  the  nature 
of  its  business,  is  engaged  in 
interstate  commerce  and  conse¬ 
quently  acts  which  interfere 
with  the  normal  operation  of  a 
newspaper  must  necessarily  af¬ 
fect  interstate  commerce. 

The  Federal  court  made  the 
comment,  “The  test  of  jurisdic¬ 
tion  is  not  that  the  acts  com¬ 
plained  of  affect  a  business  en¬ 
gaged  in  interstate  commerce 
but  that  the  offensive  acts  affect 
the  interstate  commerce  of  such 
business  or  any  business.  Fur¬ 
thermore  it  is  not  all  economic 
consequences  to  interstate  com¬ 
merce  which  confer  jurisdiction 
but  only  those  anticompetitive 
consequences  which  the  statutes 
are  designed  to  prevent.” 

Normal  Operation 

“In  the  present  case,”  the 
court  said,  “the  loss  of  the  de¬ 
linquent  tax  list  contracts  was 
not  alleged  to  have  threatened 
the  normal  operation  of  the 
Commercial  News  —  a  newspa¬ 
per  of  general  circulation, 
neither  primarily  devoted  to  nor 
economically  dependent  upon 
legal  advertising. 

“Thus,  although  the  Commer¬ 
cial  News  carried  substantial 
amounts  of  national  news  and 
display  advertising  there  was  no 
interference  with  the  fiow  of 
such  news  and  advertising  to 
Commercial  News  readers. 

“On  the  other  hand  the  Los 
Angeles  Daily  Journal,  which  is 
primarily  devoted  to  legal  ad¬ 
vertising,  carried  insig^nificant 
quantities  of  national  news  and 
display  advertising,  so  that,  if 


we  assume  that  the  original 
Journal  was  eliminated  as  a 
competitor  and  the  current  Jour¬ 
nal  is  a  new  and  distinct  entity, 
the  elimination  of  the  Journal 
also  did  not  interfere  with  the 
flow  of  national  news  and  dis¬ 
play  advertising.” 

• 

Libel  Quiz  Appeal 

Newark,  N.  J. 

In  an  unusual  move,  the  Ap¬ 
pellate  Division  of  the  New 
Jersey  Supreme  Court  ruled  this 
week  that  two  witnesses  in  a 
libel  case  may  appeal  from  a 
lower  court’s  order  directing 
them  to  answer  pre-trial  ques¬ 
tions  about  Communist  affilia¬ 
tion.  They  had  refused  to  an¬ 
swer  questions  put  to  them  by 
an  attorney  for  the  Newark 
Star-Ledger,  being  sued  for 
$910,000  by  a  former  member 
of  the  Newark  Board  of  Educa¬ 
tion. 


Court  DismissTo  1 
Suit  for  $10  Million 

SciUNTOlf,  Pi 

Federal  Judge  Fr.  deriA  ftn. 
mer  recently  dismissed  a  (hj 
action  for  $10,000,000 
against  the  News  Syndicatt  i 
New  York  City.  An  artidt  a 
the  Sunday  News  was  the  bua 
for  the  suit,  brought  by  Adol)k 
Hohensee,  a  self-styled  nattR 
doctor  from  Scott  Tow'nship.Pi, 

The  jurist  previously  ))|j 
ruled  that  Hohensee  had  not 
served  the  New  York  coneen 
properly.  The  plaintiff  tha 
sought  to  reach  the  publiahai 
company  through  the  .Anthradte 
News  Co.  of  Scranton.  The  cotm 
held  that  this  distributing  com¬ 
pany  was  not  an  agent  for  New 
Syndicate  Co. 

In  his  action,  Hohenset 
claimed  publication  of  a  story, 
“The  Peppermint  Tea  Doctof 
had  an  adverse  effect  on  hit 
“health  food  business.” 
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‘Success’  Pay  Pledge 
By  New  Paper  Upheld 


Lima,  Ohio 

A  three-judge  Common  Pleas 
Court  ruled  that  the  Lima  Citi¬ 
zen  Publishing  Co.  does  not  owe 
a  former  printer  $10  a  week  for 
alleged  back  pay  claimed  in  a 
$600  judgment  .suit  brought 
against  the  21-^ -year-old  news¬ 
paper  firm. 

The  printer,  William  C.  Vor- 
ess,  formerly  of  Lima,  was  em¬ 
ployed  six  months  after  the 
Citizen  was  fonned  and  upon  the 
filing  of  his  union  traveler’s 
card,  taken  out  of  El  Paso,  Tex. 
He  remained  in  the  Citizen  em¬ 
ploy  58  weeks,  resigning  volun¬ 
tarily. 

Verbal  Agreement 

The  court,  ruling  in  favor  of 
the  Citizen  and  against  the 
plaintiff -printer  as  well  as  as¬ 
sessing  him  the  court  costs, 
based  its  finding  on  the  validity 
of  an  oral  agreement  reached 
with  the  union  prior  to  the  com¬ 
pany  formation.  The  agreement 
permitted  the  wage  scale  to  be 
set  at  $10  less  than  the  wage 
scale  in  existence  in  the  area 
for  similar  work  on  the  promise 
that  the  amount  would  be  paid 
“should  the  operation  prove 
financially  successful.”  This 
agreement  covered  the  first  two 
years  of  the  company’s  opera¬ 
tion. 

After  hearing  the  evidence, 
the  court  found  the  “only  valid 
and  binding  contract  was  the 
verbal  agreement  as  a  result  of 


negotiations  prior  to  July  1 
1957  and  prior  to  the  printiii| 
of  the  union  contract”,  whie 
contained  the  prevailing  wip 
scale  figure. 

Mr.  Voress,  the  court  noW. 
had  claimed  on  his  first  pay  tk 
it  was  $10  less  than  he  antici¬ 
pated  receiving,  but  added,  “be 
had  accepted  the  explanation  «< 
any  wages  not  paid  and  rn: 
tinned  to  work  for  58  weeks  ut 
der  the  same  condition.” 

The  court  further  stated,  “tiie 
contract  is  not  within  the  per 
view  of  statutes  of  fraud,  mi 
ther  was  there  any  agreemr 
that  it  was  not  to  become  val 
until  reduced  to  writing,  asi 
finally,  there  is  considenWe 
douht  that  the  plaintiff  had  aij 
right  to  bring  this  action  in  tke 
first  place.” 

Terming  evidence  and  n 
planation  of  the  $10  weeii; 
amount  clouded  by  both  site 
by  the  use  of  misleading  terej 
such  as  “reduction  in  wages 
“deferred  wages,”  a  “bonus"  e 
“kickback,”  the  court  ruled  tl* 
it  was  in  reality  an  agreeme* 
that  “should  the  company  prK- 
per  its  employees  would  be  pk 
retroactively  an  additiosii 
amount  in  conformity  with  k 
union  wage  scale  for  similit 
work.” 

Parties  Commended 

The  court  commended  * 
‘Company  and  the  union  for  tbc 
Cooperation  in  reaching  * 
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^ment  in  the  formative  days 
Citizen  when  it  was 
-pointed  out  that  in  view  of  the 
tjBtingencies  involved  the  pro- 
Mfod  company  could  not,  with 
SS^pital  pledged,  agree  to  pay 
libor  at  the  -^ame  union  wage 
5cale  in  existetice  in  the  area  for 
similar  work.” 

GmmI  Kxumplr 

Ihis  cooperation  in  forming 
the  defendant  company  the 
(ourt  termed  “an  outstanding 
example  of  free  enterprise  and 
the  ultimate  goal  of  both  labor 
and  management.” 

The  court  also  noted  that 
Voress  “without  exhausting  or 
even  attempting  to  pursue  the 
remedies  available  to  him  within 
his  union  as  far  as  the  testi¬ 
mony  revealed,  instituted  this 
action,”  and  that  “not  only  is  the 
defendant  company  defending 
against  his  action  but  the  testi¬ 
mony  revealed  the  company  is 
receiving  the  unqualified  support 
of  the  union.” 

“When  labor  and  management 
can  sit  down  at  the  conference 
table  and  freely  discuss  their 
problems  and  work  together  for 
a  solution  thereto,  and  for  the 
best  interests  of  both  sides,  they 
should  be  encouraged  to  do  so 
rather  than  encumber  needless 
and  vexatious  litigation,”  the 
court  verdict  stated. 

W'aved  Jury  Trial 


Judge  Scolds 

Pittsburgh,  Pa. 

Visiting  Judge  Roger  T.  Foley 
of  Las  Vegas  scolded  the  press 
here  for  “reprehensible  conduct” 
in  covering  the  trial  of  six  men 
charged  with  conspiring  to 
smuggle  stolen  guns  to  the 
rebels  of  Cuba’s  Fidel  Castro  in 
1958. 

Judge  Foley’s  criticism  of 
news  media  was  touched  off  by 
a  defense  motion  for  a  mistrial. 
Contending  news  stories  in  the 
area  were  prejudicial  against 
the  defendants,  defense  attor¬ 
neys  singled  out  the  Pittsburgh 
Post-Gazette,  Pittsburgh  Sun- 
Telegraph  and  New  Kensington 
Dispatch. 

“Has  any  person,  since  being 
sworn  in  as  a  member  of  the 
jury  read  anything  pertaining 
to  the  trial?”  asked  Judge  Foley, 


News  Media;  1 

a  73-year-old  jurist  who  had  re¬ 
tired,  but  volunteered  to  sit  for 
the  trial. 

Some  jury  members  answered 
they  had  scanned  headlines,  but 
had  not  read  the  stories. 

Reminding  the  jury  that  the 
defendants  were  presumed  in¬ 
nocent  unless  proved  otherwise. 
Judge  Foley  unleashed  his  on¬ 
slaught  against  the  press: 

“We  have  great  difficulty  in 
the  country  due  to  the  activities 
of  our  press,  radio  and  TV. 

“There  is  no  newspaper  re¬ 
porter  or  publisher  who  prints 
derogatory  material  about  a  de¬ 
fendant  on  trial  —  whether  true 
or  false  —  who  is  not  deliber¬ 
ately  violating  the  Constitution. 

“I  think  the  conduct  of  news¬ 
papers  in  this  area  and  else- 
w'here  in  the  United  States  is» 


[Vial  Goes  On 

reprehensible  and  contrary  to 
good  government  and  principles 
of  our  Constitution  and  govern¬ 
ment  which  gives  every  defend¬ 
ant  the  right  to  a  fair  trial.” 

Despite  the  criticism  of  the 
press,  he  rejected  the  motion 
for  a  mistrial.  The  defendants 
remained  on  trial,  charged  with 
stealing  about  $10,000  worth  of 
machine  g^ns  and  rifles  from  a 
National  Guard  armory  near 
Canton,  Ohio,  and  conspiring  to 
fly  them  to  Cuba  in  November 
of  1958. 

Both  the  Sun- Telegraph  and 
the  Post-Gazette  took  exception 
with  Judge  Foley’s  criticism. 

William  W.  Ahlstrom,  man¬ 
aging  editor  of  the  New  Ken¬ 
sington  Dispatch,  said  his  news¬ 
paper  would  answer  the  criti¬ 
cism  after  the  trial  ends. 


The  judgment  suit  was  filed 
originally  in  Allen  County  Com-  i 
mon  Pleas  Court  in  Lima.  A  mo¬ 
tion  for  change  of  venue  was 
sustained  and  it  was  transferred 
to  Auglaize  County  Common 
Pleas  Court  in  Wapakoneta. 
Both  parties  agreed  to  waive 
trial  by  jury  and  submit  the 
issue  to  a  court  composed  of 
Judges  Dan  McKeever,  Aug- 
Isiie  County;  Howard  G.  Eley, 
Darke  County,  and  Paul  P.  Dull, 
Mercer  County. 

Mr.  Voress  also  has  a  suit  ! 
pending  in  Allen  County  Com-  ; 
mon  Pleas  Court  for  $922.48  in 
severance  pay  against  the  other 
Lima  newspaper,  the  Lima  News 
Publishing  Co.,  for  whom  he 
worked  before  he  moved  to 
Texas. 


Dog  Detention 
Fees  Are  Public 


ELECTRONIC  ENGRAVERS 

<*rWe  are  very  well  pleased, 
especially  being  able  to  mat 
engravings  and  make  line  en¬ 
gravings, 

—  Alabama  publisher 

are  most  pleased  with 
our  Elgrama  machine.^ ^ 

—  Illinois  daily  publisher 

are  quite  satisfied  that 
Elgrama  is  an  improvement 
over  our  previous  electronic 
engraver  in  regard  to  quality, 
cost,  size  and  time. 

—  Kanses  daily 


Harrisburg,  Pa. 

Pees  paid  policemen  and  con- 
sUbles  for  the  detention  of  un¬ 
licensed  dogs  in  Pennsylvania 
a  matter  of  public  record 
wd  must  be  made  available  to 
press  under  the  Common¬ 
wealth’s  right-to-know  law,  At¬ 
torney  General  Anne  X.  Alpern 
™  ruled  at  the  request  of  the 
State  Agriculture  Department. 

editor  8c  PUBLISHER  for  January  30,  1960 


ELGRAMA  SALES  COMPANY 
La  Sail*,  Illinois 

Please  send  all  details. 

NAME _ 

NEWSPAPER _ 

ADDRESS _ 


Who  else  wants  to  cut  produc¬ 
tion  costs  and  increase  reve¬ 
nue?  If  you  do,  send  this 
coupon  for  complete  data  on 
Elgrama. 
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ITU  Officer 
Hails  Changes 

Denver,  Colo. 

A.  Sandy  Bevis,  a  vicepresi¬ 
dent  of  the  International  Typo¬ 
graphical  Union,  told  newsmen 
here  Jan.  17  he  doesn’t  see  any 
threat  of  unemployment  for 
printers  from  photocomposition 
and  other  new  techniques. 

He  said  the  ITU  has  spent 
more  than  one  million  dollars 
on  research  and  training  of 
members  for  new  processes  in 
trying  to  “work  out  and  share 
the  benefits  of  modernization 
and  automation  with  publish¬ 
ers.” 

INo  Wholesale  I^ayofTs 

Newspapers  which  have  ex¬ 
perimented  with  “cold  type” 
processes  have  not  caused  any 
wholesale  layoffs,  he  said. 

Mr.  Bevis  said  ITU  may  not 
move  its  headquarters  from  In¬ 
dianapolis  to  Colorado  Springs 
for  at  least  another  18  months. 
The  union  plans  to  build  a  mil- 
lion-dollar  office  structure  near 
the  Printers  Home. 

The  union-financed  newspa¬ 
per,  Colorado  Springs  Free 
Press,  is  not  for  sale  “at  the 
moment,”  Mr.  Bevis  said. 


Guild  Rejected 

Sunnyvale,  Calif. 

Employes  of  the  Sunnyvale 
Daily  Standard-Mountain  View 
Register  rejected  membership  in 
the  newspaper  guild,  20  to  13, 
in  a  vote  conducted  by  the  Na¬ 
tional  Labor  Relations  Board. 
All  business,  advertising,  edi¬ 
torial  and  inside  circulation  staff 
members  voted  in  the  election. 

*  *  « 

ITU  Wins  Mailers 

Dallas,  Tex. 

Dallas  Mailers  Union,  ITU, 
won  an  election  at  the  Dallas 
Mews  mailing  room.  Of  25  elig¬ 
ible  voters,  13  voted  for  repre¬ 
sentation  by  the  local,  11  voted 
against  it,  and  one  did  not  vote. 
The  News  mailers  formerly  were 
represented  by  the  International 
Mailers  Union  (independent). 

«  « 

S120  Scale  Set 

Norfolk,  Va. 

A  new  two-year  contract  be¬ 
tween  the  Norfolk  Virginian- 
Pilot  and  Hampton  Roads  News¬ 
paper  Guild  provides  a  $120 
minimum  scale  for  reporters, 
desk  men  and  photographers  in 
the  seventh  year.  A  similar  scale 
was  provided  in  a  contract  re¬ 
opener  negotiation  with  the  Nor¬ 
folk  Ledger-Dispatch  News  De¬ 
partment  Association,  independ¬ 
ent. 


Roor  walking  getting  you  down?  Keep  E  &  P  handy 
for  such  emergencies.  By  the  time  your  heir  has 
calmed  down,  you  will  have  added  many  refreshing 
ideas  for  the  new  day. 

Name  . 

Address  . 

City . Zone . State . 

Company  . 

MaU  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

16.50  a  year,  U.  S.  and  Canada — ail  ether  countries,  HOjOO 
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Heofly  Headlines: 

Bob  Harris.  Pacific  Coast  Eidition,  IPall  Street  Journal,  San  Frao^. 
“The  approaching  Winter  Olympics,  as  you  may  well  imagine,  hart  bm 
grabbing  an  increasing  share  of  the  headlines  in  the  local  s))ort8  sectHu 
What  must  have  been  the  headiest  of  them  all  appeared  Jan.  10  ia  ibe 
San  Francisco  Examiner:  “World’s  Top  Skiers  Converge  on  Squaw." 

Jim  Parlatore,  Carl  Byoir  PR  firm:  “Bark  when  I  was  on  tW 
Brooklyn  Eagle,  Pete  Wheeler,  now  with  the  New  York  Daily  Dan, 
wrote  this  head  for  the  Eagle  about  one  of  the  escapadM  of  i 
Congressman:  ‘Police  Seek  Zioncheck,  Congressman  At  Lar|(',' 

Dick  Barrett.  San  Jose  (Calif.)  News:  “Our  paper  once  carried  ih 
following  overline  on  a  picture  of  a  fire  at  a  tallow  works;  ‘The  Fat  la 
In  the  Fire  This  Morning.’” 

Howard  L.  ChemofT,  San  Diego:  “I  still  think  you  have  to  |i 
some  to  beat  the  (Bonfils-Tamen)  Denver  Post's  headline  aena 
eight  columns  on  Page  One  when  General  Allenby,  the  Biiiid 
hero,  took  Bethlehem.  Emblazoned  in  red,  it  ran,  ‘Allenby  Enitn 
Hometown  of  J.  Christ’.” 

John  Knott.  Memphis  Commercial  Appeal:  “So  help  me.  we  had  ac«f. 
reader  who  had  been  saving  this  head  for  years  and  finally  got  to  uwi 
An  elephant  named  Gloria  died  and  was  to  be  transferred  on  a  Monday  h 
truck  to  her  final  resting  place.  Dean  Stewart  wrote:  ‘Sic  Transit  Gkri. 
Monday  by  Truck.’  He  won  the  Scripps-Howard  News’  $25  headlinod 
the-month  award.” 
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Lulu  Ncehaway,  Oakland,  Calif.:  “Uir  Oakland  Tribune  iw 
this  head  recently :  ‘Cybo  TTie  Boa,  Lives  No  Moa ;  Suit  Asks  Cii 
Firm  For  Doa’.” 

Gayle  Norton,  wire  editor,  Burley  (Idaho)  Herald-Bulletin:  “At  lie 
newest  of  Idaho’s  dailies,  we’ve  had  a  devil  of  a  time  getting  straightaw 
around.  We  wrote  a  head  on  one  of  the  cranberry  stories:  ‘Gran  Crown 
Not  Bery  Happy  With  Flemming.’  On  a  story  about  military  bigwigt  beat 
hosted  in  Florida.  1  headed:  ‘Price  of  Brass  Going  Up.’  1  couldn’t  rah 
this  one  when  furs  fell  on  L.  A.  from  a  converted  B-25:  ‘Fur,  Fur  Aww 
on  Uruguay’s  Plane.’  On  another  UPI  ‘Lighter  Side’  by  Frank  FJ.es 
which  poked  fun  at  all  the  ramifications  of  goverrunent  surveys,  we  cap; 
‘The  Survey  With  All  the  Fringes.’” 
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Miriam  Babb.  State  Advertising  Division,  Department  of  fr 
servalion  and  Development,  Raleigh,  N.  C.:  TIte  Nescport  | 
(Va.)  Times-Herald  over  a  feature  story  about  antique  har: 
irons  collected  in  North  Carolina  headlined:  “Some  Old  Ir*''  | 
Rocked.  W'hile  Other  Ones  Rolled.” 


Hal  Miller,  copydesk  and  staff  writer,  Baltimore  News-Post:  “Then 
always  inspired  news  handling  by  the  newsman’s  newspaperman.  Qyde. 
“Mac”  McCauley,  the  gift  to  the  American  press  from  Iron  Mouritiii 
Mich.  On  the  early  telegraph  shift  when  Tommy  Manville’s  latest  miri'i 
scoop  came  through,  Mac  used  headline  display  in  reverse  when  he 
ranged  for  the  bottom  of  Page  One  ‘display’  of  the  ‘story’  in  agate  i :  . 
under  an  agate  headline:  ‘Ho  Hum!  Again!’  Mac  is  one  of  those  c  - 
people  who  manages  to  keep  out  of  the  news,  but  his  news  Iipj-I'' 
exploits  are  a  Washington  and  Baltimore  legend  of  the  more  thM> 
quarter  century  since  he  was  managing  editor  of  the  old  IF ashington  P:' 
under  Ned  McLean.  Completely  recovered  from  recent  illness.  Mac  U 
18-hole-any-day  golfer)  is  back  at  work  AMs  and  on  the  linlts  PMs."  ! 

— New  Yeair  greetings  of  Herbert  Jenkins,  PR  advisor.  Pub’" 
Utility  District  of  Grant  County,  Ephrata,  Wash.:  “To  yoo  nee-  i 
papermen,  it  is  our  wish  that  during  the  coming  year  the  ruthis  : 
will  never  get  under  the  wrong  picture,  the  gremlins  who 
typos  will  stay  away  from  your  plant,  and  that  no  aggressive  fr^ 
will  ever  call  you  at  11  p.m.  and  insist  that  you  send  a  pliotograpbff 
over  to  get  a  picture  of  her  accepting  the  gavel  as  president  of  th 
eight-member  Be  Kind  to  BuUfrogs  Club.”  .  .  .  Qipped  fronRr 
McConnell’s  “Notebook”  column,  Pasadena  (Calif.)  IndepmJot 
and  Star-News :  “Sierra  Madre  calls  itself  ‘TTie  Foothill  City  ■ 
Livability.’  Announcing  his  acquisition  of  the  Sierra  Madre 
Ed.  E.  Herwig  ran  into  a  publisher's  familiar  trouble  at  tbeor 
outset.  He  wrote  in  his  initial  editf>rial :  ‘Paramount  is  tbc  n» 
tinuance  of  this  as  a  liable  city,  one  in  which  the  quality  ofk 
liability  is  uppermost’.”  .  .  .  Don  Campbell,  Indianapolis  ^ 
business  editor,  is  author  of  “Let’s  Take  Stock”  (New 
Merrill  Co.,  Indianapolis),  a  study  of  the  stock  market.  As 
he  learned  to  set  type  in  his  father’s  weekly  newspaper  plant  iasl* 
of  playing  with  blocks  on  the  kitchen  floor. 
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Newsroom  Parleys  Spark  Ideas  and  Boost  Morale 
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By  John  Meehan 

Louisviux,  Ky. 

When  in  doubt,  ask  the  men 
who  know. 

That  basic  rule  for  reporters 
]i  being  used  to  improve  the 
iMigville  Times.  But  this  time 
it’i  Managing  Editor  Norman 
Isaacs  who  is  applying  the  rule. 

Mr.  Isaacs,  who  admits  “you 
get  so  close  to  the  paper  some¬ 
times  you  don’t  know  whether 
it’s  good  or  stinks,”  is  asking 
the  men  who  know — those  who 
pot  out  the  Times. 

Four  meetings  about  the  pa¬ 
per,  its  policies — and  its  weak¬ 
nesses  —  have  been  held.  An¬ 
other  is  scheduled. 

The  after-hours  sessions 
range  somewhere  between  brain¬ 
storming  and  a  seminar.  Groups 
are  kept  to  15  men  or  less,  and 
have  lasted  about  two  hours 
each. 

The  attempt  is  to  get  a  group 
with  common  problems.  For  ex¬ 
ample,  beat  men  and  the  rewrite 
men  who  take  their  stories. 

Avoid  Trivia  and  Gripes 

Assistant  M.E.  Robert  Grum¬ 
pier  has  been  meeting  modera¬ 
tor.  He  has  only  one  rule : 

“We  try  to  avoid  trivia  and 
personal  gripes,  but  we  do  want 
honesty.” 


The  honesty  came  in  waves, 
making  the  meetings  “a  real 
challenge  to  news  management,” 
according  to  Mr.  Isaacs. 

The  meetings  helped  reporters 
erase  many  misconceptions,  he 
said. 

One  reporter  erased  one  false 
belief  when  he  asked  City  Edi¬ 
tor  John  Newman,  “Why  is  it 
that  you  want  dull  stories?” 

The  whole  staff  was  immedi¬ 
ately  told  that  the  bright,  origi¬ 
nal  approach  was  not  only  wel¬ 
come,  but  solicited.  Several 
“bright”  features,  including  a 
top-of-front-page  story  about  a 
snowstorm  that  didn’t  strike 
have  been  written  and  run  since. 

“Men  are  talking  more  freely 
about  their  own  careers,”  Mr. 
Isaacs  said. 

There  have  also  been  specific 
suggestions  to  help  the  after¬ 
noon  Times  meet  its  tight  dead¬ 
lines.  A  school  teacher  has  been 
hired  part-time  to  come  in  at 
4  a.m.  and  get  wire  copy  sorted 
for  the  wire  editor  to  work  on 
as  soon  as  he  reports  at  6:30 
a.m. 

In  the  past,  copy  desk  men 
have  rotated  on  the  early  as¬ 
signment  and  had  staggered 
schedules  as  a  result.  'The 
straigdit  6:30  a.m.  reporting 


time  for  copy  readers  has  helped 
morale  and  efficiency,  Mr.  Isaacs 
said. 

Even  copy  boys  have  been 
affected. 

Copy  boys  formerly  had  desks 
behind  pillars  in  the  news  room, 
out  of  sight  of  the  desk  and 
most  reporters.  Presto.  Desks 
were  moved  a  few  feet  and  now 
they’re  in  sight. 

Hints  for  Planning  Parleys 

Mr.  Isaacs  and  Mr.  Grumpier 
gave  these  hints  for  other  news¬ 
papers  who  wish  to  plan  the 
sessions: 

1.  They  must  be  more  than 
“official”  sessions  to  hand  out 
edicts  from  management.  If  the 
reporters  don’t  discuss  prob¬ 
lems,  the  meetings  have  little 
value. 

2.  Avoid  the  bull  session.  At 
the  Times  “they  all  keep  it 
from  being  a  bull  session  be¬ 
cause  they  don’t  let  it  get  down 
to  trivia,”  Mr.  Isaacs  said. 

3.  Pick  groups  according  to 
work  interests  and  problems. 

4.  If  the  men  don’t  want  to 
come,  forget  it. 

5.  Get  top  brass  in.  Editor-In- 
Chief  Barry  Bingham  and  Pub¬ 
lisher  Mark  Ethridge  attended 
the  specialists’  session  to  hear 
views  about  interpretive  writ¬ 
ing. 


6.  Keep  groups  small  enough 
to  give  everyone  a  say. 

7.  Pick  a  moderator  vvho 
understands  problems  of  both 
reporters  and  management. 

8.  Tell  reporters  in  advance 
about  the  sessions.  This  way 
they  can  jot  down  ideas  before 
the  meeting  so  discussion  will 
be  of  everyday  interest,  not 
merely  spur  of  the  moment 
thoughts. 

9.  Permit  everyone  at  the 
meeting  to  answer  a  question 
or  add  to  it. 

10.  Select  a  time  schedule  to 

suit  your  situation.  The  Times 
has  had  meetings  about  a  month 
apart.  ^ 

Pennsylvania  Daily 
Drops  Sat.  Edition 

PiTTSTON,  Pa. 

The  Pittston  Gazette  will 
cease  publishing  a  Saturday  edi¬ 
tion.  Willard  D.  Peck,  editor  and 
publisher,  said  management 
deemed  it  necessary  to  discon¬ 
tinue  the  Saturday  edition  “be¬ 
cause  of  continued  increase  in 
all  costs  incidental  to  the  pro¬ 
duction  and  publishing  of  a  daily 
newspaper.” 

The  Pittston  Gazette  began 
operations  as  a  weekly  in  1850 
and  changed  to  a  daily  in  1882. 
The  Pittston  Dispatch  is  pub¬ 
lished  every  Sunday. 


Delta's  DCS  JETLINERS  now  serve 
seven  metropolitan  centers 


the  only  true  jets  on  these  routes 


NEW  YORK 


Jet  time  is  fastest  of  all  .  .  .  nearly  600  mph!  You 
enjoy  unmatched  smoothness  and  quiet  for  there 
are  no  props,  no  pistons.  Superb  champagne  din¬ 
ners  and  luncheons,  plus  other  jet-age  luxuries. 
Thrifty  supercoach  also  available  at  about  25%  sav¬ 
ing  in  fare.  Make  a  date  with  a  Delta  DC-8  soon! 


Even  more  Delta  jet  service 
coming  in  the  Spring  of  ’60 


FLY  DELTA ►> 


the  air  line  with  the  BIG  JETS 
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‘Dodge  No  Issues’  — 
His  Column  Doesn’t 


By  Leo  Scherer 

Lincoln,  Neb. 

Though  a  newspaperman  may 
cuss  the  deadlines,  headaches 
and  complaints  of  the  business, 
he  is  content  if  the  public  reads 
his  opinions,  and  life  is  indeed 
full  if  readers  turn  to  his  edi¬ 
torial  comments  before  they 
read  the  comics. 

Nebraska  has  such  a  news¬ 
paperman.  He  is  fiery,  79-year- 
old  J.  Hyde  Sweet,  who  recently 
observed  his  50th  anniversary 
as  owner,  principal  publisher, 
editor  and  reporter  of  the  Ne¬ 
braska  City  News-Press. 

Oft-Quoted  Column 

Nebraska  newspaper  offices 
may  be  piled  high  with  news¬ 
papers,  but  invariably  the  pub¬ 
lishers,  editors  and  reporters 
will  paw  through  the  pile  and 
come  up  with  the  News-Press 
to  look  at  Mr.  Sweet’s  daily 
Kick  Kolumn,  and  then  turn  to 
the  editorial  page  to  see  what 
spicy  bit  or  sharp  jab  he  has 
that  day. 

Described  by  one  contempo¬ 
rary  as  a  man  who  “never  en¬ 
gages  in  rhetorical  shadow  box¬ 
ing”  and  who  seldom  “pulls  a 
literary  punch,”  the  vigorous 
Sweet  has  just  added  the  Lin¬ 
coln  Kiwanis  Medal  for  “Distin- 
gruished  Service  to  Nebraska.” 
His  most  prized  possesssion  is 
his  love  of  reporting.  He  has 
made  the  column  popular  by 
using  short  words  and  blunt  ex¬ 
pressions,  painting  black  and 
white  pictures  of  people  and 
their  characters  and  aims  and 
by  never  backing  up  after  a 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  keep  In  touch  with  marlisling. 
edverliiing,  publishing  and  graphic 
arts  in  Australia  read 
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forthright  statement. 

Usually  he  is  on  the  attack 
and  seldom  does  he  pick  on  small 
opponents. 

A  strong  Republican  and 
former  representative  in  Con¬ 
gress,  Mr.  Sweet  once  took  on 
the  Republican  Party  for  me- 
tooism. 

Through  the  years  he  has 
harped  on  everything  in  Ne¬ 
braska  and  the  nation  from  the 
Burlington  Railroad  (which 
took  off  passenger  trains  to  Ne¬ 
braska  City)  to  British  social¬ 
ized  medicine.  Oh,  yes,  and  he 
doesn’t  like  potato  salad. 

Although  his  hair  isn’t  red 
anymore  or  as  thick  as  it  used 
to  be,  it  would  be  an  awful 
eiTor  to  say  the  ambitious 
Sweet,  who  nearly  always  wears 
a  red  necktie,  isn’t  still  the 
same  tireless  and  amiable  news¬ 
paperman  who  has  worked  so 
far  to  have  a  remarkable  career. 
And  the  idea  of  retirement 
hasn’t  appealed  to  him. 

Five  months  of  each  year  Mr. 
Sweet  writes  from  Wicken- 
burg,  Ariz.,  where  he  and  his 
wife,  Zelma,  have  been  going 
for  winter  vacations  for  30 
years.  He  can’t  remember  miss¬ 
ing  an  edition  of  his  paper  ex¬ 
cept  once  when  he  was  a  hospi¬ 
tal  patient.  “That  darned  stay 
got  plenty  of  publicity,”  he  re¬ 
called.  “I  was  put  in  the  matern¬ 
ity  ward  because  the  hospital 
was  overcrowded.” 

His  Journalistic  Code 

What  is  the  journalistic  phi¬ 
losophy  of  this  spry  Nebraskan 
who  has  been  honored  as  a 
“journalist,  philospher,  legisla¬ 
tor,  publisher,  citizen  and  man?” 

“A  newspaper,  in  my  opinion, 
should  always  say  and  do  what 
it  thinks  is  right,  regardless  of 
persons,  politics,  religion  or 
popularity,”  he  said  seriously. 
“It  must  wear  no  man’s  collar 
and  be  no  man’s  mouthpiece. 

“It  must  dodge  no  issues.  It 
must  not  weaken  under  criti¬ 
cism,  nor  falter  when  it  seems 
to  stand  alone.  It  must  protect 
its  public  to  the  best  of  its 
ability  against  fraud,  graft  and 
evil.  It  must  prosecute  a  cause, 
but  not  persecute, 
j  “It  must  be  free  from  preju- 
'  dice  and  passion.  It  must  pre¬ 
sent  things  clearly  and  fairly. 
It  does  not  have  to  be  a  moulder 
of  public  opinion.  It’s  duty  is  to 
interpret  the  news  and  happen¬ 
ings  to  the  best  of  its  ability 
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J.  Hyde  Sweet 

SO  that  its  readers  may  think 
for  themselves.” 

The  story  of  Mr.  Sweet’s 
climb  to  newspaper  fame  in  the 
first  place  makes  a  fascinating 
story. 

He  was  bom  in  Milford,  N.  Y, 
in  1880  and  when  still  a  young¬ 
ster  his  father  came  out  to 
Guide  Rock,  Neb.,  and  later  the 
family  moved  to  Palmyra,  Neb. 
At  the  age  of  13,  Hyde  got 
his  inculcation  in  the  news¬ 
paper  business  by  working  as 
a  printer’s  devil,  typesetter  and 
janitor  on  a  Palmyra  weekly. 
A  year  later,  he  was  a  printer’s 
devil  on  the  Chicago  Post. 

But,  it  wasn’t  until  15  years 
later  that  he  got  into  the  news¬ 
paper  business  for  good.  He 
came  back  to  Nebraska,  con¬ 
tinued  his  interrupted  educa¬ 
tion  and  worked  successively  in 
a  bank,  wholesale  dry  goods 
store,  grocery  business,  abstract 
and  insurance  office  and  as  a 
court  reporter.  He  learned  short¬ 
hand  from  John  R.  Gregg. 

Henry  Catron,  Mr.  Sweet’s 
boss  and  local  bank  president, 
had  an  envious  eye  on  Nebraska 
City’s  three  struggling,  scarp¬ 
ping  newspapers.  They  were  the 
Tribune,  News  and  Press. 

Meanwhile,  Mr.  Sweet  had  be¬ 
come  friendly  with  J.  Sterling 
Morton,  owmer  of  the  Tribune 
and  former  Secretary  of  Agri¬ 
culture. 

Comes  Out  on  Top 

A  few  years  later,  a  group  of 
Republicans  were  dissatisified 
with  the  way  the  News  was 
reporting  their  party’s  doings. 

On  August  15,  1909,  they 
bought  the  Press  and  installed 
Robert  Bonwell  as  editor  and 
Mr.  Sweet  as  business  manager. 
Mr.  Bonwell  was  a  baseball  en¬ 
thusiast  and  spent  much  time 
organizing  a  professional 
M-I-N-K  baseball  league.  Mr. 


Sweet  soon  found  out  tltai  kt 
had  to  hustle  for  news  m  g()| 
as  ads. 

But,  within  a  year,  bt 
came  editor  in  title  as  ii«|]  ^ 
duties.  Five  years  later, 
bitious  ex-grocery  cleit  kaj 
bought  control  of  the  Prsn, 

Meanwhile,  the  T ribuiw  ^ 
faded  and  it  was 
between  the  News  and  the  Pka* 
for  another  decade,  the  Pm 
coming  out  on  top.  'Hiis  ridgn 
was  aided  by  Mr.  Sweet’s  |tr 
sonality  and  hard  work.  Be 
bought  the  News  in  1928. 

Ready  For  Debate 

Although  he  claims  that  ks 
son,  Arthur,  now  does  all  tb 
work  as  managing  editor,  Mr 
Sweet  wastes  little  time  getthif 
into  a  debate.  The  most  rear 
was  a  discussion  whether  orw 
a  statue  of  Abe  Lincoln  dk 
the  Nebraska  Capitol  shooUk 
cleaned.  Mr.  Sweet  agreed  tkc 
cleaning  should  be  done,  kit 
added:  “In  Lincoln,  the  «orr 
is  whether  or  not  the  Univenity 
will  have  a  football  teaa.  To 
heck  with  Lincoln’s  statae." 

Deadlines  or  not,  Mr.  Swv 
figures  he  has  done  most  of  tb 
things  he  wanted  to  do  in  b 
lifetime,  with  an  exception. 

“Like  many  a  lad,  I  thoigi- 
I’d  like  to  be  a  railroad  esf 
neer,”  he  said  smiling.  “Bn 
it’s  too  late  to  do  that  now. 
sides,  they’re  going  out  of  ttflt 
aren’t  they?” 

• 

Driver’s  Tests 
Made  Public 

Winston-Salem,  N.  ’ 

Because  of  the  work  of  t 
Twin  City  Sentinel  here.  Non 
Carolina’s  commissioner  ( 
motor  vehicles  has  made  poK 
the  written  examinations  fc 
are  given  before  driver’s  licens 
are  issued. 

The  action  came  after  a  Sk 
tinel  reporter,  Mrs.  JacL 
Owen,  learned  that  three  drivin 
schools  were  selling  the  renein. 
tests. 

One  of  the  schools  “rente’: 
copies  of  the  examinatioM  * 

■  applicants.  The  copies  had  to' 
returned  to  the  school.  0" 
school  denied  after  the  Sent;: 
article  ran  that  it  was  “sellir.; 
the  tests. 

’  Since  there  was  no  law 
1  prohibit  the  sales,  the  comn;^ 
1  sioner  said  he  would  take  ‘ 

.  mediate  action  to  stop  the  cc: 
’  mercialization  of  state  proptr; 
I  and  at  the  same  time  save 
I  public  from  needless  expense.  & 
.  authorized  the  Sentinel 

■  other  newspapers  to  publish 
J  nine  written  examinations  ’ 

1  answers.  The  nine  tests  t 
.  eight  columns  of  space. 
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...OR  IS  THERE? 


Leukemia  now  gives  its  young  vie-  science  one  more  day  to  find  a  c  ure  about  $12,000,000.  Much  more 
timsonlymonthsof  life.  But  there  —or  even  a  new  way  to  extend  Ids  money  is  needed  this  year.  The 


is  hope  for  those  with  this  form  of  life  a  little  longer. 


more  you  contribute,  the  faster 


cancer.  That  hope  is  research.  Every  year  leukemia  kills  2,000  research  on  leukemia  and  other 


Research  has  already  extended 
the  lives  of  many  leukemia  pa¬ 
tients  by  months  and  even  years. 
Research  alone  can  find  a  way  to 
stop  this  cancer  of  the  blood-form¬ 
ing  tissues  once  it  has  mysteri¬ 
ously  begun.  And  every  day  that 
a  leukemia  patient  lives  allows 


children  and  10,000  adults,  and 
the  incidence  is  rising.  Every  year 
the  American  Cancer  ScK'iety  allo¬ 
cates  more  and  more  money  to 
research  specifically  related  to  leu¬ 
kemia.  Last  year,  it  allotted  nearly 
$  1 ,000,000  to  such  research,  out  of 
a  total  research  expenditure  of 


forms  of  cancer  will  pro¬ 
gress.  Guard  your  fam¬ 
ily!  Fight  cancer  with  a 
checkup  and  a  check! 

Send  your  contribution 
to  “Cancer,”  in  care  of 
your  local  post  office. 

AMERICAN  CANCER  SOCIETY 


25  Editors  to  Participate 
In  Science-News  Workshop 


Louisville,  Ky. 

Effective  presentation  of  new 
developments  in  science  will  be 
the  topic  of  a  science-news  work¬ 
shop  here  Feb.  8  and  9. 

About  25  editors  from  South¬ 
ern  and  Midwestern  newspapers 
will  attend.  The  workshop  is 
sponsored  by  the  Courier-Jour¬ 
nal  and  Louisville  Times  and 
the  University  of  Louisville,  in 
co-operation  with  the  National 
Science  Foundation. 

A  former  president  of  the 
American  Association  for  the 
Advancement  of  Science,  Dr. 
Paul  B.  Sears,  will  give  a  din¬ 
ner  address.  His  topic  will  be 
“Scientific  Advance  and  Modem 
Journalism.”  Dr.  Sears  is  direc¬ 
tor  of  the  conservation  program 
at  Yale  University. 

“Writing  Science  in  the  60’s” 
will  be  the  subject  of  Arthur  J. 
Snider,  science  editor  of  the 
Chicago  (Ill.)  Daily  News. 
“How  We  Handle  Science  News” 
will  be  told  by  William  P. 
Steven,  executive  editor  of  the 
Minneapolis  (Minn.)  Star  and 
Tribune. 


U.  of  L.  bio-chemistry  depart¬ 
ment,  and  Dr.  Beverly  T.  Tow- 
ery  of  the  U.  of  L.  department 
of  medicine. 


Barry  Bingham,  editor-in- 
chief,  Mark  Ethridge,  publisher, 
and  James  S.  Pope  Sr.,  execu¬ 
tive  editor  of  the  newspapers, 
will  be  among  those  presiding 
at  workshop  sessions.  A  sum¬ 
mary  and  conclusion  will  be 
given  by  Robert  P.  Clark,  Cour¬ 
ier-Journal  health  and  science 
reporter. 

Others  expected  to  participate 
are:  Frank  Adams,  Lexington 
(Ky.)  Leader;  G.  W.  Churchill, 
Nashville  Tennessean;  John  H. 
Colburn,  Richmond  (Va.)  Times 
Dispatch;  John  W.  Colt,  Kansans 
City  (Mo.)  Star;  Tom  Fesper- 
man,  Charlotte  (N.  C.)  Ob¬ 
server;  Robert  D.  Garrabrant, 
National  Science  Foundation, 
Washington;  Charles  E.  Glover, 
Dayton  (Ohio)  News. 


Panelists  Named 


Panelists  on  problems  in 
science-news  reporting  will  be 
Eugene  Patterson,  executive  edi¬ 
tor  of  the  .Atlanta  (Ga.)  Con¬ 
stitution  and  Journal;  John 
Popham,  managing  editor  of  the 
Chattanooga  (Tenn.)  Times; 
Seymour  Henck,  Atlanta,  con¬ 
sultant  for  the  Regional  Ad¬ 
visory  Council  on  Nuclear  En¬ 
ergy;  Dr.  John  F.  Taylor  of  the 


Harry  Hoffmann,  Charleston 
(W.  Va.)  Gazette;  Jenkin  Lloyd 
Jones,  Tulsa  (Okla.)  Tribune; 
Arthur  Laro,  Houston  (Tex.) 
Post;  Loye  Miller,  Knoxville 
(Tenn.)  News  Sentinel;  James 
E.  Mills,  Birmingham  (Ala.) 
Post  Herald;  Eugene  Pulliam 
Jr.,  Indianapolis  (Ind.)  News. 

Claude  S.  Ramsey,  Asheville 
(N.  C.)  Citizen;  William  Ship- 
ley  Jr.,  Evansville  (Ind.)  Cour¬ 
ier;  Mason  Walsh,  Dallas 
(Tex.)  Times  Herald;  Charles 
Welsh,  AP  bureau  chief,  Louis¬ 
ville,  and  William  K.  Wyant  Jr., 
St.  Louis  (Mo.)  Post-Dispatch. 


News  Network  in  the  Skyline 


London 

Old-timers  in  the  Old  City  of 
London  blinked  when  they 
looked  up  and  saw  it. 

The  skyline  was  different — 
broken  by  an  impressive  array 
of  radio  antennae  atop  the 
white,  six-story  building  of  the 
Associated  Press  in  Farringdon 
Street. 


Changes  in  the  Old  City  ap¬ 
proach  a  sensation  and  this  lat¬ 
est  was  not  easily  achieved. 
Leonard  Sealey,  AP’s  London 
Traffic  chief,  negotiated  18 
months  with  City  of  London  au¬ 
thorities  to  get  the  required 
licenses. 


high,  support  a  complex  of  metal 
rods,  each  spreading  about  30 
feet  and  resembling  a  gigantic 
egg  beater.  Position  of  the  di¬ 
rectional  antennae  array  can  be 
changed  to  catch  the  feeblest  of 
radio  signals  at  the  most  effec¬ 
tive  angles. 

Twenty-four  hours  a  day  the 
new  array  picks  up  the  radio 
teletype  (RTT)  transmissions  of 
western  hemisphere  and  much 
world  news. 


Wires  Crossed 


Viewed  from  Ludgate  Circus, 
the  top  of  the  building  some¬ 
what  resembles  a  majestic 
ocean  liner  with  radio  and  radar 
feelers  reaching  into  the  air. 
Two  steel  towers,  about  35  feet 


During  an  equipment  test  by 
AT&T  in  St.  Louis  on  Jan.  18, 
UPI  radio  news  went  to  AP’s 
main  national  news  wire  be¬ 
tween  10:58  and  11:11  a.m.  A 
power  failure  in  AT&T’s  Cincin¬ 
nati  office  had  cut  all  news  serv¬ 
ice  lines  between  3:27  and  4:40 
a.m.  on  Jan.  16. 


iiiiiiMwiiWMumii  editorial  WORKSHOP  mm\:  m 

By  Roy  H.  Coppenid 

Owls  in  Boston 


sa 


“If  a  boy  ignores  his  arithmetic  teacher  and  states 
that  8  times  7  are  63,  he  will  be  laughed  at  by  his 
friends;  but  if  he  obeys  his  English  teacher  and  says, 
‘With  whom  are  you  going  to  the  party?’  instead  of 
‘Who  are  you  going  to  the  party  with?”  he  will  alto 
be  laughed  at.  Grammar,  at  least  as  taught  by  many 
old-fashioned  teachers,  is  almost  purely  directive  and 
bears  little  relation  to  the  way  English  is  actually 
spoken  and  written.”  Language  in  Thought  and  Action, 
S.  I.  Hayakawa. 

In  a  survey  by  Norman  Lewis,  “How  Correct  Must 
Correct  English  Be?”  in  Harper's,  March,  1949,  “Who 
did  you  meet?”  was  given  43  per  cent  acceptance  in 
an  opinion  poll  of  468  high  school  and  college  teachers 
of  English,  authors,  editors,  journalists,  radio  com¬ 
mentators,  lexicographers,  and  a  random  sampling  of 
subscribers  to  Harper’s.  Kyle  Crichton,  associate  editor 
of  Collier’s,  commented:  “The  most  loathesome  word 
(to  me  at  least)  in  the  English  language  is  whom.  You 
can  always  tell  a  half-educated  buffoon  by  the  care  he 
takes  in  working  the  word  in.” 

The  Oxford  English  Dictionary  calls  whom  “no  longer 
current  in  unstudied  colloquial  speech.”  Whom  is  regu¬ 
larly  nominated  for  oblivion.  And  yet  there  remain  a 
good  many  people  to  whom  its  strictly  correct  use,  what¬ 
ever  that  may  be,  is  the  touchstone  of  education.  The 
chief  among  these,  possibly,  are  the  editors  of  the  New 
Yorker,  who  doggedly  note  misuses  under  the  snide 
caption.  The  Omnipotent  Whom. 

But  it  appears  that  critics  of  the  supposed  misuse 
of  who  or  whom  are  on  shaky  ground.  Whom,  of  course, 
is  the  objective  (or  accusative)  form,  and  seems  to  be 
required  as  the  object  of  a  verb  or  preposition:  “You 
chose  whom?”;  “This  is  the  man  to  whom  I  spoke.” 
But  “You  chose  who?”  is  acceptable,  at  least  in  speech. 
To  who  is  unlikely,  however. 

Most  of  the  trouble  with  whom  comes  in  relatively 
complex  constructions  that  must  be  taken  apart  to  de¬ 
termine  what  is  subject  and  what  is  object.  Most  of 
us,  especially  in  view  of  the  ambiguous  standing  of 
whom,  pay  no  attention  to  which  form  is  used.  There 
are  those,  however,  to  whom  the  appearance  of  either 
who  or  whom  is  as  a  red  flag  waved  before  a  bull,  and 
they  cannot  wait  to  parse  the  sentence,  in  hope  of  find¬ 
ing  an  “error.” 

“He  summoned  the  officer,  whom  he  said  had  just 
been  commissioned.”  Whom  is  not  the  object  of  suntr 
moned,  as  may  appear,  but  rather  the  subject  of  had 
been  commissioned,  and  should  be  who. 

“She  explained  her  presence  to  the  Hungarian  hussar, 
whom  she  hoped  would  fall  in  love  with  her.”  Whom 
is  not  the  object  of  hoped,  but  the  subject  of  would  fall, 
and  should  be  who. 

These  sentences  illustrate  the  commonest  misuse  of 
whom.  Yet  when  the  critics  of  such  errors  must  indict 
the  translators  of  the  Bible,  together  with  Keats  and 
Shakespeare,  as  having  known  no  better,  their  preach¬ 
ments  take  on  a  hollow  ring: 

“Young  Ferdinand  whom  they  suppose  is  drown’d”; 
“Arthur,  whom  they  say  is  killed  tonight.”  Shakespeare. 
“Whom  say  ye  that  I  am?”  Matthew  xiv:15. 

“I  have  met  with  women  whom  I  really  think  would 
like  to  be  married  to  a  poem.”  Keats. 

The  consensus  is  that  either  whom  or  who  is  correct 
in  these  constructions. 

There  is  general  agreement  among  grammarians  that 
a  preposition  or  verb  following  who  does  not  make  it 
whom  even  if  who  is  the  object.  Thus  who  in  “Who  are 
you  going  with?”  and  “Who  did  you  invite?”  is  not  only 
correct,  but  preferable  to  whom.  Than  whom  is  an  idiom: 
“An  architect  than  whom  there  was  none  more  clever.” 

In  Boston,  according  to  Ernest  Weekley,  the  owls 
say  “To-whit,  to  whom.” 
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Announcing 
the  25th  Annual 


EDITOR  &  PUBLISHER 

NEWSPAPER  PROMOTION 
AWARDS  COMPETITION 

Deadline  for  entries:  March  25,  1960 

Sponsored  in  cooperation  with  the  National  Newspaper  Promotion  Association 


It’s  time  to  search  your  files  and  scrapbooks  for  out¬ 
standing  examples  of  your  newspaper’s  promotion.  For 
25  years,  promotion  men  have  vied  for  E&P’s  coveted 
awards,  providing  public  recognition  for  outstanding 
newspaper  promotion,  research  and  public  relations — 
enhancing  the  prestige  of  the  promotion  manager  within 
his  own  newspaper,  and  throughout  the  entire  industry. 
This  year  we  would  like  to  call  your  attention  to  some 
important  changes  in  the  rules  for  the  competition. 

1 .  The  deadline  has  been  advanced  one  week,  due 
to  the  early  dates  of  the  NNPA  Convention  (May 
1-4,  Phoenix,  Arizona). 

2.  The  circulation  divisions  have  been  changed. 
Separate  awards  will  be  presented  in  each  cate¬ 


gory  for  newspapers  under  100,000  circulation, 
and  over  100,000. 

3.  No  entries  can  be  returned  by  the  awards  com¬ 
mittee.  However,  newspapers  may  arrange  for 
return  of  their  entries  while  attending  the  NNPA 
Convention  in  Phoenix. 

4.  Elaborate  or  expensive  scrapbooks  or  presenta¬ 
tions  are  discouraged.  The  simpler  the  presenta¬ 
tion  of  the  content  material,  the  better  and  more 
objectively  it  can  be  judged. 

Gjmplete  rules,  classifications  and  other  information 
follows.  Don’t  wait  until  the  last  minute,  as  no  time 
extensions  can  be  granted.  Mail  your  entries  today! 


CLASSIFICATIONS 

A  First  Prize  plaque  and  two  Merit 
Award  Certificates  will  be  presented 
lo  newspapers  with  over- 1 00,000  cir- 
tdation,  and  newspapers  with  circu- 
Idion  under- 1 00,000  in  the  following 
Mttqories: 

!■  NoflMal  Advertising  Promo¬ 
te  “  Trade  Papers.  Entries  to 
wwist  of  a  series  of  six  or  more 
tdvtrtisements,  published  during  the 
wlendar  year  1959,  in  one  or  more 
trade  or  business  publications,  and 
‘•Emitted  in  scrapbook  or  portfolio 
wm. 

1-  National  Advertising  Promo- 
lb*— Direct  Mail.  Entries  to  consist 
M  a  single  direct  mail  piece  or  a 
Meiplete  direct  mail  campaign  pre- 
Parsd  during  1959. 

1-  Notional  Advertising  Promo- 
lb*— Presentations.  Entries  to  con¬ 


sist  of  a  single  presentation  designed 
to  obtain  general  advertising,  either 
general  presentation,  or  presentation 
for  a  single  classification  or  account. 

4.  Retail  Advertising  Promotion- 
Entries  to  include  any  effort  during 
1959  to  obtain  retail  advertising,  in¬ 
cluding  ads,  direct  mail,  presentations 
or  any  other  media. 

5.  Classified  Promotion  —  Entries 
to  consist  of  a  campaign  designed  to 
obtain  classified  advertising  during 
1959,  consisting  of  advertisements  in 
your  own  newspaper  or  other  local 
media,  direct  mail,  or  presentations. 

6.  Circulation  Promotion— Entries 
to  consist  of  any  form  of  printed  pro¬ 
motion  used  to  obtain  circulation,  in¬ 
cluding  any  or  all  media,  and  directed 
at  either  the  newspaper  reader,  or 
through  the  carrier  or  sales  organiza¬ 
tion. 


7.  Public  Relations  Promotion  — 
Awards  for  the  most  outstanding  single 
public  relations  activity  sponsored  by 
a  newspaper  during  1959.  Submit  in 
scrapbook  form. 

8.  Research— Awards  for  the  out¬ 
standing  research  job  performed  by  a 
newspaper  during  1959. 

GENERAL  RULES 

Entries  must  consist  of  promotion 
prepared  by  a  newspaper  or  news¬ 
paper  representative  during  the  calen¬ 
dar  year  1959. 

Elaborate,  expensive  or  hand-lettered 
and  decorated  entries  are  dis¬ 
couraged.  Keep  entries  simple,  and 
neat. 

Continuing  themes  or  programs  will 
not  be  eligible  if  they  have  won  first 
awards  in  the  past  three  competitions. 
All  entries  must  be  labeled  as  to 


classification,  name  of  newspaper,  and 
circulation  division.  Make  as  many 
entries  as  you  like.  But  each  entry 
must  be  labeled. 

No  entries  are  to  be  submitted  to 
EDITOR  &  PUBLISHER,  but  must  be 
addressed  as  follows:  "NNPA  -  Editor 
&  Publisher  Promotion  Contest,  c/o 
Walt  Suft,  Contest  Editor,  Phoenix 
Republic  and  Gazette,  120  E.  Van 
Buren,  Phoenix,  Arizona. 

Ship  all  entries  post  or  express  paid. 
No  collect  packages  will  be  accepted. 
No  entries  will  be  returned  by  the 
awards  committee.  Entrants  may  make 
their  own  arrangements  for  return  of 
entry  at  the  NNPA  Convention. 

The  decisions  of  the  judges  are  final. 
Entries  must  be  postmarked  no  later 
than  March  25,  1960,  and  should  be 
shipped  so  as  to  arrive  at  Phoenix, 
Arizona  no  later  than  March  28,  I960. 


SYNDICATES 


Religion’s  Road  Goal 
Of  Readers:  Oursler 


Bv  Rav  Erwin 


Religion’s  roads  to  God  are 
sought  today  by  more  millions 
of  newspaper  readers  than  ever 
before. 

This  is  the  heartening  and 
profound  conviction  of  Will 
Oursler,  whose  inspirational 
writings  have  helped  millions  of 
readers  find  or  strengthen  their 
faith. 

Mr.  Oursler’s  soon-to-be-pub¬ 
lished  book,  “The  Road  to 
Faith,”  will  be  serialized  for 
newspapers  by  King  Features 
Syndicate,  beginning  Ash 
Wednesday,  March  2.  There  will 
be  installments  of  500-to-700 
words  for  each  day  of  Lent,  in¬ 
cluding  Sundays. 


One  Man’s  Search 


The  book,  addressed  to  those 
who  are  spiritually  at  sea  and 
conscious  of  a  lack  of  strong 
religious  faith,  is  an  intimate 
account  of  Mr.  Oursler’s  own 
search  for  personal  identifica¬ 
tion  and  self-fulfillment  engen¬ 
dered  by  his  greatest  personal 
loss,  the  death  of  his  father, 
Fulton  Oursler.  His  father  was 
author  of  “The  Greatest  Story 
Ever  Told,”  “The  Greatest  Book 
Ever  Written”  and  other  in¬ 
spirational  stories  whose  com¬ 
bined  sales  exceeded  5,000,000. 
Will  collaborated  with  his  fa¬ 
ther  in  some  of  the  latter’s  writ- 


Will  Oursler 


mgs. 

Besides  being  a  tremendously 
successful  free-lance  writer, 
Will  Oursler  is  the  author  of 
17  books,  several  of  which  have 
reached  the  best  seller  list,  and 
he  is  also  the  author  of  several 
crime  novels  signed  with  pseu¬ 
donyms.  He  was  a  war  corre¬ 
spondent. 

Proof  of  the  premise  that  re¬ 
ligion  currently  is  a  timely 
topic  is  found  in  the  fact  that 
a  recent  series  of  four  articles 
on  healing  by  Mr.  Oursler  in  the 
American  Weekly  brought  in 
100,000  letters  from  readers  of 
all  faiths  and  shades  of  belief. 

Will  Oursler,  a  personable 
man  with  a  warm  smile  and 
large,  expressive  brown  eyes, 
said  that  whereas  religion  was 
a  taboo  subject  at  dinner  parties 
10  years  ago  now  people  who 
do  not  formally  worship  are 
asking  questions  about  spiritual 
life. 

“People  are  tired  of  the  shop¬ 
worn  doggerel  of  a  materialistic 
age  and  are  beginning  to  ask 


point  out  what  is  basic  in  all 
religion  —  love  of  God,  love  of 
neighbor,  which  are  basic  to 
Jew,  Catholic  or  Protestant.  If 
you  hate,  you  hurt  yourself.  If 
■you  love,  you  help  yourself.  I 
talk  to  a  man  as  a  human  being 
and  do  not  infringe  on  the  in¬ 
tegrity  of  a  man’s  faith,  which 
is  between  himself  and  God. 

“Newspapers  used  not  to  men¬ 
tion  religion  for  fear  of  offend¬ 
ing  some.  Now  the  great  media 
of  communications  are  used  as 
channels  to  bring  the  Word  of 
God  to  His  children,  probably 
the  only  hope  of  mankind.” 


if  God  is  the  answer,”  asserted 
Mr.  Oursler.  “Serious  questions 
are  asked  me  as  a  lay  writer 
about  religion  at  cocktail  par¬ 
ties,  for  instance.  Fears  of 
world  destruction  are  partly  re¬ 
sponsible  for  this  increased  in¬ 
terest.” 

Space  explorations  and  fur¬ 
ther  expansion  of  man’s  knowl¬ 
edge  across  frontiers  of  the  un¬ 
known  bring  man  closer  to  the 
teachings  of  God,  Mr.  Oursler 
believes. 

“The  cause  of  ulcer  formerly 
was  said  to  be  all  chemistry  and 
scientists  told  us  to  cut  it  out 
but  now  they  tell  us  to  love  our 
mother-in-law,”  he  pointed  out. 

Mr.  Oursler  worked  day  and 
night  to  write  four  books  last 
year.  Motivation  behind  that 
labor  of  love  was  thus  described : 

“The  most  exciting  time  a 
writer  has  is  when  he  is  alone 
with  a  typewriter.  He  is  chal¬ 
lenged  to  talk  to  millions  about 
something  that  might  affect 
their  lives.  It  stirs  you.  You 
get  help  if  you  write  about  re¬ 
ligion.  It  is  exciting.  A  sentence 
seems  to  come  to  you  without 
thinking  and  it  opens  a  whole 
new  field. 


Basic  Truths 


Experienced  Reporter 


Will  Oursler  had  25  years’ 
experience  as  a  reporter  —  Bos¬ 
ton  Sunday  Advertiser,  Boston 
Record,  Boston  American.  (His 
father  became  a  cub  reporter  on 
the  Baltimore  American  when 
he  was  17). 

“As  a  reporter,  I  come  on 
really  exciting  stories  not  cov¬ 
ered  by  newspapers  because  of 
custom,”  observed  Mr.  Oursler. 
“There  is  need  for  editors  to 
recognize  the  news  value  of  re¬ 
ligion.  Interfaith  groups  are  in¬ 
creasing.  People  are  taking  re¬ 
ligion  into  their  own  lives,  not 
just  on  Sundays  but  as  an  every¬ 
day  thing.  They  want  to  know 
what  is  happening  in  religion. 

“Newspapers  carry  about 
juvenile  delinquency  but  it  is 
harder  for  them  to  pin  down  the 
story  of  how  many  teenagers  go 
to  clergy  with  their  spiritual 
hunger,”  he  concluded.  “Search¬ 
ing  people  are  asking  searching 
questions.” 


PARIS  FASHIONS 


Nora  Martin,  a  former  wom¬ 
en’s  editor  of  International 
News  Service,  has  joined  the 
Toronto  Telegram  News  Serv¬ 
ice  as  Paris  fashion  corre¬ 
spondent.  TNS  says  Miss  Mar¬ 
tin,  who  is  married  to  a  Cana¬ 
dian,  is  “noted  for  her  down- 
to-earth  reporting.” 


GET  WELL,  DAVID 


“The  fact  that  you  do  not 
wish  to  offend  does  not  stop 
you  from  writing  what  is  worth¬ 
while.  It  is  a  matter  of  pro¬ 
fessionalism  not  to  offend.  I 


The  poignant  power  of  an  ap¬ 
peal  to  the  heart  was  demon- 
stated  in  the  family  living  col¬ 
umn  “Helen  Help  Us!”,  writ¬ 
ten  by  Helen  Bottel  for  King 
Features  Syndicate.  She  printed 
a  letter  from  Paul  Kovach  of 
Pueblo,  Colo.,  about  his  five- 
year-old  son,  David,  who  was 
operated  on  for  a  brain  tumor. 
He  appealed  to  her  readers  to 
say  a  prayer  for  his  son  or  to 
send  the  boy  a  get- well  card. 
David  received  more  than  6,000 
letters,  cards  and  small  gifts. 


Rick  Yager 


YAGER  CREATES 
‘LITTLE  ORVY’ 


“Little  Orvy,”  a  new  Sund»j 
color  comic  creation  by  Ri^ 
Yager,  who  for  many  years  die* 
“Buck  Rogers”  for  another  sjj. 
dicate,  has  made  his  bow,  vii 
Chicago  Sun-Times  Syndicate 
“Little  Orvy”  is  a  bug-eyed 
little  boy  with  a  big  imagina¬ 
tion,  whose  day-dreaming  taka 
him  from  the  Stone  Age  to  It 
terplanetary  Space  in  four-week 
sequences.  The  comic  strip  of¬ 
fers  something  new  in  the  Son- 
day  color  comic  field — the  »- 
called  “quickie”  sequence,  witi 
a  complete  new’  background 
new  adventure  every  four  weeb. 


Heroes  Vs.  Villains 


50 


(See  page  52  for  more  Syndi¬ 
cate  news.) 

EDITOR  ac  PU 


“Like  Little  Orvy,  the  reader 
recognizes  the  heroes  as  hewa 
by  their  purity  of  brow,  flashiii 
eyes,  their  noble,  clean  fa- 
tures,”  says  the  Sun-Times  Syn 
dicate.  “And  Little  Orvy’s  vil¬ 
lains  are  the  deepest  dye.  Thej 
do  not  walk,  they  skulk  to  tkt 
nearest  exit.  Their  teeth  art 
jagged  fangs.  Their  fingemai 
are  talons.  They  are  always  de 
feated  in  the  end,  but  always  by 
a  hairsbreadth  margin  to  extratt 
the  last  ounce  of  suspense.” 

Rick  Yager  had  been  writir.; 
and  drawing  “Buck  Rogers”  foi 
nearly  25  years  when  he  tcrmir 
ated  his  association  with  t’- 
National  New’spaper  Syndicah 
last  June.  At  that  time,  Ca 
toonist  Yager  complained  abo; 
“too  much  editing,  too  mod 
criticism.”  The  syndicate’s  pres- 
dent,  Robert  Dille,  was  quoted 
as  saying,  “We’re  glad  he  quit’ 
Mr.  Dille  wanted  Yager  to  plai 
his  adventure  strips  well  ahead 
submit  pi’oofs  in  advance,  ari 
to  stick  to  scientific  probabilitj- 

Mr.  Yager’s  hobbies  are  no* 
erous.  They  include  paleontoh® 
and  archeology.  He  also  colleeli 
guns,  knives,  fossils,  Civil  War 
relics,  rare  stones. 

Future  Little  Orvy  adwe 
tures  include:  Climbing  Ht 
Everest,  Up  the  Mighty  A«a 
zon,  Lost  in  Mammoth  Cut 
Aboard  the  China  Clipper,  Oai 
Mississippi  Riverboat,  Withtk 
Foreigpi  Legion,  At  the  Olyap 
Games,  In  Big  League  Basekil 
The  Flying  Saucer  Men. 
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A  sure  ’miff  cowpoke! 

Stronfi  oil  hoopla  and  hilarity,  rich  in  satire,  A 

rick  O’SHAY  has  still  another  (piality  which  I 
delights  the  ever-increasing  reader-audience  ^ 

of  this  tine  cartoon  strip. 

There  is  an  authentic  western  quality 
to  the  art  of  Stan  I^ynde,  creator  of  the  strip,  /  V 
iiiid  a  genuinely  western  tone  to  his  humor.  \ 

Small  wonder!  Stan  was  horn  and  raised  on 
a  ranch  near  Billings,  Wontana.  He  grew 
up  in  the  atmosphere  of  hroncs,  buttes, 
and  badlands,  and  under  the  tradition  of  ^ 

another  Montanan  famed  for  his  art  and  humor  M 

-C.  M.  Russell,  greatest  of  the  cowboy  artists.  H 

RICK  O’SHAY  has  been  doing  (piite  well—  I 

enough  so  that,  on  a  recent  visit  home,  H 

Stan  was  able  to  buy  a  passel  of  KiO  Afontana  9 
acres  of  his  own,  plus  a  small  herd  of  Herefords. 

And  these  dogies  will  all  carry  Stan’s  own  H 

registered  brand,  R  IK.  H 

I  Yep,  Rick’s  “boss”  is  a  sure  ’nutf  cow])oke  ■ 

iiiss(*lf!  Mdiich  is  the  real  reason  why  RICK  m 

'O'SHAY  is  such  a  sure-tired  funnv  western.  —  \ 


■Qin 


The  proof  in  in  the  proofs^  and  ivedf  he  ri(/hf  proud 
to  send  t/ou  a  bundle — Sundap  an  tcell  an  daily, 
Write^  wire,  or  phone  un  today! 


CoMiN’  Up  Right  Soon! 

the  week  of  February 
'kh,  Rick’s  life  iieconies  conijUi- 
by  the  a]>|)earaiice  of  tliese 
**'»e  desixu-atioes.  They’re  the 
^ne  brothei-8  —  Skeeto,  Snake, 
id  Dawg.  Don’t  miss  ’em. 
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DORIS  ANSWERS  YOUTH 


(Continued  from  page  50) 


Roger  E.  Spear 


SUCCESSFUL  INVESTING 


INSIDE  WALL  STREET 


Doris  Revere  Peters  is  the 
author  of  a  new  youth  question- 
and-answer  column  called  “Doris 
Answers  Youth,”  distributed 
since  Jan.  4  by  the  National 
Catholic  Welfare  Conference 
News  Service,  Washington. 

Miss  Peters,  guidance  coun¬ 
selor  at  Cathedral  High  School 
and  St.  Clare’s  Hospital  School 
of  Nursing  in  New  York,  has  a 
B.  A.  degree  from  the  College  of 
Mt.  St.  Vincent,  Riverdale, 
N.  Y.,  an  M.  A.  (in  guidance 
and  personnel)  from  Columbia 
University  and  has  done  post 
master’s  work  at  (Cornell  and 
Fordham.  While  fulfilling  volun¬ 
teer  obligations  as  a  member  of 
the  Junior  League,  she  served 
as  a  board  member  of  Catholic 
Charities,  Red  Cross  and 
YWCA. 


Ben  Roth,  50, 


Obituary 


A  new  daily  investment  col¬ 
umn  called  “Successful  Invest¬ 
ing”  will  be  begun  Feb.  1  by 
General  Features  Corporation. 
It  will  be  written  by  ^ger  E. 
Spear,  investment  advisor  for 
30  years  with  offices  at  Babson 
Park,  Mass.,  in  short  question- 
and-answer  format. 

The  column  will  emphasize 
problems  encountered  by  small 
investors.  Recommendations  will 
be  conservative  as  Mr.  Spear 
does  not  feel  that  speculative 
purchases  represent  wise  invest¬ 
ments  over  a  period  of  time. 

“Successful  Investing”  is  in 
easy- to-read  style,  with  two 
short  questions  and  short  an¬ 
swers  six  days  a  week. 


Don  G.  Campbell,  business 
and  financial  editor,  Indianapolis 
(Ind.)  Star,  in  18  amusingly 
written  installments  translates 
the  mumbo- jumbo  of  stock 
market  analysis  into  under¬ 
standable  language  for  the  aver¬ 
age  reader.  (The  Register  and 
Tribune  Syndicate). 

“Let’s  Take  Stock”  is  the 
title  of  the  Campbell  articles, 
which  give  an  inside  look  at 
Wall  Street.  Stock  market  jar¬ 
gon  is  made  simple  for  those 
interested — and  many  are  inter¬ 
ested,  with  one  in  eight  adults 
now  a  shareholder. 


2  NEW  COLUMNS 


TARGET:  CHILDREN 


Children  readers  are  principal 
target  of  several  new  features 
offered  by  Patrick  Carr,  presi¬ 
dent,  Carr  Syndicate  Feature 
Group  (607  Spruce  St.,  Villa 
Grove,  Ill.) : 

1)  “History  in  Headlines,” 
headlines  of  the  past,  such  as 
“Jesus  Crucified,”  “Magna  Carta 
Signed,”  “Columbus  Discovers 
New  World,”  “Pilgrims  Land 
At  Plymouth  Rock,”  with  the 
story  written  as  if  the  event 
had  happened  that  day. 

2)  “Quizola,”  quizes  for  chil¬ 
dren. 

3)  “Mr.  Ed  U.  Cation,”  in 
which  the  character  converses 
with  children  of  12-16  on  a  topic 
of  interest. 

4)  “Smile  A’mile,”  a  column 
of  jokes  and  humorous  stories. 

Current  Carr  offerings  in¬ 
clude  “True  Tales  of  Buried 
Treasure,”  “What  Do  You  Know 
About  — ,”  “Let’s  Visit  — ,”  “I 
Want  To  Be  A  — ,”  “This  Is 
Their  Life,”  “Graveyard  Tales,” 
“Odd  But  True,”  “Free  For 
All.”  Writers  are  Mr.  Carr,  a 
high  school  teacher  and  librar¬ 
ian;  Bill  Heyduck,  Ruth  Twigg, 
Bill  Danley. 


DEMOCRATIC  HOPEFULS 


Two  new  columns  written  and 
syndicated  by  Alex  S.  Arnott 
(569  Broadview  Ave.,  Toronto 
6,  Ont.,  Canada)  are  entitled 
“Car  Clinic”  and  “Your  Hand¬ 
writing  And  You.” 


Syndicate  Head 


Ben  Roth,  50,  cartoonist  and 
president  of  the  Ben  Roth  Syn¬ 
dicate,  Inc.,  and  the  Ben  Roth 
Agency,  di^  after  a  heart  at¬ 
tack  Jan.  22  at  his  home  at 
Scarsdale,  N.  Y.  He  was  treas¬ 
urer  of  the  National  Cartoonists 
Society,  which  named  John  Pier- 
otti.  New  York  Post  sports  car¬ 
toonist,  to  succeed  him,  pending 
an  election. 

Mr.  Roth  had  just  announced 
plans  for  his  new  syndicate. 
(E&P,  Jan.  23,  page  62).  His 
widow  and  one  of  his  brothers, 
Irving  Roth,  whose  cartoons  are 
signed  Roir,  secretary-treasurer 
of  the  new  syndicate,  will  carry 
it  on  in  addition  to  the  Ben  Roth 
Agency,  established  16  years  ago 
to  sell  American  cartoons  in 
foreign  countries. 

The  other  two  brothers  in  the 
famous  quartet  of  Roth  cartoon¬ 
ists  are  A1  Roth,  whose  work  is 
signed  Ross,  and  Salo  Roth, 
whose  work  is  signed  Salo. 


Seven  Washington  reporters 
are  authors  of  seven  articles 
about  leading  contenders  for  the 
Democratic  Presidential  nomina¬ 
tion,  currently  available.  (New 
York  Herald  Tribune  Syndi¬ 
cate).  The  writers  are  Eric 
Sevareid,  CBS;  Charles  W. 
Bailey,  Minneapolis  (Minn.) 
Star  and  Tribune  and  Des 
Moines  (Iowa)  Register  and 
Tribune;  Fletcher  Knebel, 
Cowles  Publications;  Mary  Mc- 
Crory,  Washington  (D.  C.) 

Star;  Edward  P.  Morgan,  ABC; 
Robert  L.  Riggs,  Louisville 
(Ky.)  Courier-Journal;  Arthur 
Sylvester,  Veicarfc  (N.  J.)  News. 


HERBLOCK  BACKSTOP 


Paul  Conrad,  Denver  (Colo.) 
Post  editorial  cartoonist,  has 
been  engaged  by  the  Hall  Syn¬ 
dicate  to  draw  one  cartoon  a 
week  to  fill  out  the  series  of 
six  a  week  usually  drawn  by 
Herblock.  Herblock,  who  re¬ 
cently  suffered  a  heart  attack, 
has  been  ordered  by  his  physi¬ 
cian  to  do  only  five  cartoons  a 
week  for  the  present. 


Managing  Editor 
Tilman  Dies  at  37 


Baltimore,  Md. 

William  R.  Tilman  Jr.,  man¬ 
aging  editor  of  the  Baltimore 
News-Post  and  Sunday  Ameri¬ 
can,  died  Jan.  16  at  the  age  of 
37,  after  a  heart  attack. 

Almost  literally  bom  into  the 
family  of  the  News-Post  and 
Sunday  American,  where  his 
father  is  chief  accountant,  Mr. 
Tilman  joined  the  staff  after 
graduation  from  Loyola  High 
School.  He  went  into  the  Army 
Air  Force  and  serv’ed  for  three 
and  a  half  years  in  World  War 
II.  Resuming  his  career  at  the 
News-Post  and  Sunday  Ameri¬ 
can,  he  moved  up  from  picture 
editor  to  the  managing  editor¬ 
ship  last  June. 


JuuAN  Capers  Jr.,  64, 
newspaperman  in  Dallai,  fc 
and  UP  and  INS  stai*  i, 
Dallas;  Atlanta,  Ga.; 

O. ;  Cleveland,  0. ;  and  WmI^. 
ton,  D.  C. — Jan.  18. 


Legislative  File 


Buffalo,  N.  Y. 

A  complete  file  of  bills  in  the 
New  York  State  Senate  and 
Assembly  is  being  maintained 
for  public  inspection  in  the  li¬ 
brary  of  the  Buffalo  Evening 
Netvs. 


Joseph  A.  Downey,  68,  ig. 
mer  advertising  manager 
Ontario  (Calif.)  Daily 
Jan.  17.  He  was  fonwily  i 
reporter  on  the  Toronto  (Oiti 
World. 


Walter  H.  Brunkhomt, 
editor  emeritus  of  the  S]n% 
field  (Mo.)  Daily  Newt— In. 
20. 


Emily  Grant  Hi  TCHiNa^js 
former  art  critic  and  colnaaK 
St.  Louis  (Mo.)  Globe-Dmtm 
— Jan.  19. 


Louis  John  Johen,  60,  f ; 
mer  music  editor  of  the  old  C: 
cinnati  (O.)  Times-Star;  > 
cently. 


Benn  Kay,  Milwaukee 
Adman,  Dies  At  60 


Max  Brockway  Forestb,!! 
financial  writer.  New  York 
aid  Tribune;  Jan.  25. 


Stanlbiy  a.  Knisely,  four 
Ohio  newspaperman  and  adro 
tising  director;  Jan.  24.  Hew 
formerly  with  the  old  Cook 
Daily  News  and  the  Clevdm 
Plain  Dealer. 


L.  R.  Peel,  62,  editor  i-. 
publisher  of  the  Dassel  (Minn 
Dispatch  from  1926  to  1945;  ^ 
cently. 


Clarence  Jerome  Condh,  t; 
former  publisher  of  the  Clin!' 
(Minn.)  Advocate,  the  Okakcs 
(Minn.)  Press,  and  the  Bear. 
sley  (Minn.)  News;  recently. 


EDITOR  at  PU 


Milwaukee, 

Benn  Kay,  former  assistats 
the  publisher  of  the  MilwavJi' 
Sentinel,  died  on  Jan.  2L  H' 
was  60  years  old. 

Mr.  Kay,  who  retired  in  11^- 
was  advertising  director  of  ^ 
new'spaper  from  1933  until  IS? 

He  began  his  newspaper  cs- 
reer  in  1918  with  the  old  Er- 
ning  Wisconsin  shortly  bef(»*  j 
merged  with  the  Milvio^ 
Daily  News  and  Free  Prtuk 
become  the  Wisconsin  Newt.^ 
was  classified  advertising  ntf- 
ager  of  the  News  when  * 
merged  with  the  Sentinel,  tl* 
became  retail  advertising 
ager  of  the  combined  papen 

B  L I  S  H  E  R  for  January  30, 


John  Knight 
To  Address 
Inlanders 


Chicago 

John  S.  Knight,  president  of 
Knight  Newspapers,  will  speak 
at  the  75th  anniversary  banquet 
of  Inland  Daily  Press  Associa¬ 
tion  here  at  the  Drake  Hotel, 
Feb.  22. 

Master  of  ceremonies  will  be 
Byron  C.  Vedder,  Champaign- 
I’rhana  (Ill.)  Courier,  general 
chiirman  of  the  Inland’s  75th 
Anniversary  Committee  and  a 
past  president.  Included  on  the 
evening’s  program  will  be  top 
talent  from  Chicago’s  night 
clubs,  plus  Lou  Breese  and  his 
orchestra. 

Honor  Past  Presidents 

The  program,  as  announced 
by  President  Loring  Merwin, 
Bloomington  (Ill.)  Pantagraph, 
includes  an  Inland  historical 
luncheon  on  Monday,  with  M. 
M.  Oppegard,  Grand  Forks 
(N.  D.)  Herald,  telling  the 
itory  over  Inland’s  ups  and 
iowns  over  75  years.  Honored 
fnests  will  be  Inland  past  presi- 
*l®ts,  including  Secretary  of 
Interior  Fred  Seaton. 

On  Tuesday  morning,  Abigail 
)an  Buren,  advice  columnist  for 
HcNaught  Syndicate  and  twin 
^r  of  Ann  Landers,  Chicago 
^^n-Times  Syndicate  columnist 
(*  previous  Inland  speaker), 
*^'11  tell  about  her  experiences 
writing  her  “Dear  Abby” 
®lumn  from  the  West  Coast, 
*bere  she  started  on  the  San 
fnncisro  (Calif.)  Chronicle.  In 
private  life  she  is  Mrs.  Morton 

editor  ac  PUBLISHER 


LOOKING  AHEAD  to  a  circulation  over  one  million  copies  daily,  the 
Miami  (Fla.)  Herald  has  placed  an  order  for  63  units  of  the  Gou 
Headliner  Mark  II  multi-color  press,  for  installation  in  its  new  building 
(1962)  which  will  face  Biscayne  Bay.  In  the  picture,  Leslie  J.  Griner, 
at  left,  production  manager  of  Knight  Newspapers,  shows  the  architect's 
drawing  of  prosposed  plant  to  (loft  to  right)  Frank  A.  White,  Goss 
sales  representative;  Joseph  A.  Riggs,  executive  vicepresident  of  Goss 
Company;  Robert  C.  Corle+t,  Goss  president;  James  L.  Knight,  Herald 
general  manager;  Arthur  Gucker,  Herald  business  manager;  and 
C.  S.  Reilly,  Goss  vicepresident-sales.  Press  order  included  25  color 
cylinders;  tension  lockup,  automatic  reels,  tensions  and  pasters;  seven 
Imperial  folders. 


Phillips,  whose  husband  is  presi¬ 
dent  of  a  Pacific  Coast  distrib¬ 
uting  firm.  They  have  two  teen¬ 
age  children,  daughter  and  son. 

Dr.  Peale  Ss-heduled 

Also  scheduled  for  Tuesday 
morning  is  a  talk  by  Laurence 
Alexander,  president  of  Na¬ 
tional  Downtown  Service,  Inc., 
New  York  consulting  firm  on  re¬ 
vising  central  area  shopping 
centers. 

Dr.  Norman  Vincent  Peale, 
preacher  and  “Confident  Living” 
columnist,  whose  first  employer 
was  R.  L.  Heminger,  publisher 
of  the  Findlay  (Ohio)  Republi¬ 
can-Courier,  will  be  the  Tuesday 
luncheon  speaker. 


Virginia  UPI  Editors 
Form  Association 

Richmond,  Va. 

A.  Robbins  Jr.,  publisher  of 
the  Hopewell  News,  is  the  presi¬ 
dent  of  the  newly-organized 
United  Press  International  Vir¬ 
ginia  Association  of  Newspa¬ 
pers. 

Roy  Elkins,  managing  editor 
of  the  Bristol  Virginia-Tennes- 
seean,  was  chosen  vicepresident 
and  Mrs.  Dorothy  R.  Bottom, 
editor  of  the  Newport  News 
Daily  Press  and  Times-Herald, 
was  named  secretary. 

for  January  30,  1960 


Air  Force  Reserve 
Seeks  Solicitation 

Advertising  agencies  have 
been  invited  by  the  Continental 
Air  Command,  Mitchel  Air 
Force  Base,  Long  Island,  N.  Y., 
to  enter  competitive  solicitation 
for  the  Air  Force  Reserve  Re¬ 
cruitment  -  Motivation  account 
for  fiscal  year  1961. 

National  advertising  agencies 
interested  in  the  public  service 
type  account  which  the  program 
requires  may  obtain  complete 
information  on  the  Recruitment- 
Motivation  program  by  writing 
to  the  Chief,  Office  of  Informa¬ 
tion,  Headquarters,  Continental 
Air  Command,  Mitchel  Air 
Force  Base,  Long  Island,  N.  Y. 

8200,000  Per  Year 

Benton  &  Bowles,  New  York, 
was  awarded  the  account  for 
fiscal  year  1958  and  was  given 
contract  renewals  in  1959  and 
1960  under  an  Air  Force  policy 
permitting  extension  of  the  con¬ 
tract  for  two  additional  succes¬ 
sive  years.  The  account  has  av¬ 
eraged  approximately  $200,000 
per  year.  However,  funds  avail¬ 
able  for  the  support  of  the  fiscal 
year  1961  account,  beginning 
July  1,  1960,  cannot  be  deter¬ 
mined  until  after  receipt  of  ap¬ 
proved  budget  authorizations. 


Editions 
Hail  New 
Governor 


Jackson,  Miss. 

Mississippi’s  new  Governor, 
Ross  Barnett,  was  literally  in¬ 
augurated  with  printer’s  ink. 

Two  special  editions  of  local 
newspapers  saluted  the  new  ex¬ 
ecutive  —  the  Clarion-Ledger 
News  with  a  168-page  Inaugu¬ 
ration  package  on  Sunday,  Jan. 
17,  and  the  State  Times  with  a 
68-page  Inaugural  paper  on 
Monday,  the  actual  day  of  the 
induction  ceremony. 

The  Clarion-Ledger  and  News, 
incidentally,  were  the  only 
dailies  in  the  state  that  sup¬ 
ported  Mr.  Barnett  in  his  cam¬ 
paign  to  succeed  Gov.  J.  P.  Cole¬ 
man.  Its  special  edition,  which 
has  already  become  a  textbook 
for  history  classes,  contained  16 
pages  of  thumbnail  portraits  of 
the  Governor’s  Colonels. 

Carl  Mclntire,  Sunday  editor, 
was  in  charge  of  the  big  edi¬ 
tion  which  made  up  in  eight  sec¬ 
tions,  plus  comics  and  feature 
magazines.  There  were  14,397 
inches  of  paid  advertising,  in¬ 
cluding  a  full  page  of  classified 
salutation  cards. 

The  State  Times’  Inaugural 
Edition  was  a  52-page  supple¬ 
ment  of  the  Monday  evening 
paper.  It  carried  more  than 
’7,000  inches  of  advertising,  some 
of  which  was  sold  by  Allyson 
James,  a  Barnett  campaign 
worker  who  had  been  engaged 
as  extra  help  by  Advertising 
Director  Robert  Baehler. 

Editorial  supervision  of  the 
supplement  was  handled  by 
George  Whittington,  supporter 
in  the  Barnett  campaign. 


PHOTOGRAPHY 


George  Miller’s  Tips 
On  Cheesecake  Pics 


By  Bob  W arner 

If  the  National  Press  Photog¬ 
raphers  Association  is  ever  in 
need  of  a  man  to  help  advertise  j 
the  joys  of  being  a  photo-jour-  ] 
nalist,  it  might  call  on  George  ] 
Miller,  general  assignment  pho-  i 
tographer  for  the  New  York  i 
Journal- American. 

George  has  been  photographing 
news  events  for  close  to  50 
years. 

Yet,  instead  of  being  world- 
weary  and  weather-beaten,  he 
looks  at  least  15  years  younger 
than  his  61  years. 

He  talks  happily  and  elo¬ 
quently  about  his  specialty — 
ship  cheesecake  photography — 
as  well  as  about  famous  people 
he  has  known  and  exciting 
events  he  has  covered,  ranging 
from  sports  and  crime  to  politics 
and  theater. 

First  Job  at  13 

Miller  began  his  career  in  1913 
when  he  was  15  years  old.  His 
first  job  was  with  the  Bain  News 
Service,  a  photo-gathering  syn¬ 
dicate  that  serviced  66  newspa¬ 
pers  across  the  country. 

In  those  days,  opera  stars 
were  far  more  popular  among 
the  general  public  than  they  are 
today.  The  Bain  Agency’s  eager¬ 
ness  to  acquire  photographs  of 
opera  celebrities  indirectly  led 
to  Miller’s  achieving  what  was 
almost  impossible  in  1913 — get¬ 
ting  a  woman  to  raise  her  skirts 
for  a  newspaper  photograph. 

“I  got  my  first  ship  cheese¬ 
cake  shot  because  I  was  a  brash 
kid,”  Miller  recalled.  “The  wom¬ 
an  was  a  beautiful  brunette 
named  Elvira  Amazar,  the  so¬ 
prano  in  a  Spanish  opera  com¬ 
pany. 

“I  posed  her  sitting  on  the 
arm  of  a  deckchair.  Then  I  went 
over  to  her  and  raised  her  skirt 
a  bit. 

“It  was  a  foolish  thing  for 
me  to  do.  Since  then  I  have  al¬ 
ways  thought  she  didn’t  object, 
first  because  I  was  so  young  and 
second  because  being  an  artist 
she  really  didn’t  mind. 

“Anyway,  although  she  mur¬ 
mured  a  light  protest,  she 
didn’t  rearrange  the  skirt.  Later, 
members  of  the  Bain  syndicate 
really  gobbled  up  that  photo.” 

Form  Without  Vulgarity 

That  was  40  years  ago.  Since 
then  Miller  has  taken  about  20 
cheesecake  shots  a  week,  over 
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100  a  year,  for  about  40  years. 

“1  try  to  show  as  much  form 
as  possible  without  making  the 
picture  vulgar  or  obscene,”  Mil¬ 
ler  commented.  “Many  times  I 
do  it  so  gracefully  they  don’t 
even  know  the  picture  has  been 
taken  until  they  see  it  in  the 
paper. 

“You  have  to  use  finesse  in 
approaching  women  for  this  sort 
of  picture  or  you  scare  them 
away.  You  learn  to  look  for  the 
attractive  or  beautiful  women 
because  they  usually  want  to  be 
photographed.  In  fact,  many  of 
them  are  hurt  if  you  don’t  come 
over  to  them.” 

Miller  claims  very  few  wom¬ 
en  have  refused  to  pose  for  him 
and  it  is  easy  to  see  why  he 
would  inspire  confidence. 

He  is  slightly  above  medium 
height  and  well-built.  A  kindly 
face  bearing  a  carefully  trim¬ 
med  mustache  peers  out  from 
behind  black-rimmed  glasses.  A 
good  conversationalist.  Miller 
speaks  in  an  unassuming  man¬ 
ner  and  gives  a  strong  impres¬ 
sion  of  being  naturally  polite 
and  affable. 

“Not  to  be  corny,”  he  will  tell 
you,  “I  come  from  the  school  of 
hard  knocks.  At  16  I  covered 
both  the  Democratic  and  Repub¬ 
lican  national  conventions,  one 
in  St.  Louis,  one  in  Chicago.” 

On  Big  Trial  Stories 

George  joined  the  staff  of  the 


George  Miller 

Joumal-American  in  1924.  Since 
then  he  has  covered  the  Hall- 
Mills  and  Snyder-Gray  trials, 
the  Dorothy  King  and  Arnold 
Rothstein  murders,  the  Lind¬ 
bergh  kidnaping  and  the  Haupt- 
man  trial. 

He  once  was  kicked  at  by 
Dick  Whittemore,  a  kingpin 
racketeer  Miller  was  trying  to 
photograph  as  the  gangster 
came  out  of  the  old  New  York 
tombs  prison.  Whittemore’s  sav¬ 
age  kick  missed  Miller  but  de¬ 
molished  his  camera. 

As  a  tribute  to  George’s  ten¬ 
acity  on  the  job.  Mayor  Jimmie 
Walker  once  said  of  him, 
“Every  time  I  turn  around  there 
is  George  Miller.”  Enrico  Caru¬ 
so  called  him,  “My  shadow.” 

Miller  photographed  Mayor 
Walker  so  many  times,  the  two 
became  close  friends.  George 
cherishes  an  exclusive  news  pic¬ 
ture  he  once  took  of  the  dapper 
Mayor,  which  gave  the  public 
a  preview  of  the  fashionable 
wardrobe  Jimmie  planned  to 
wear  during  a  European  vaca¬ 
tion. 

Walker  gave  Miller  an  auto¬ 
graphed  copy  of  that  photo¬ 


graph  and  inscribed  on  it;  "y, 
George  Miller,  who  madi  ^ 
see  double.”  TTie  i'omnMa|i||. 
fers  to  the  fact  Miller^  ^ 
showed  Walker’s  M  flect!#*^, 
mirror. 

Among  His  'I'rophic* 

An  ardent  sports  fan,  IB,, 
holds  two  major  aw  ards  form, 
standing  news  photograph  h 
that  field. 

In  1948  he  won  the  E.  P.Dg. 
ton  Aw'ard  for  the  best  ipat; 
picture  of  the  year.  This 
dramatic  shot  of  heavynsIB 
champion  Joe  Louis  flat  os  h 
back  during  an  historical  bth 
with  “Jersey  Joe”  Walcott 

Two  years  later  Miller 
tured  the  Izzy  Kaplan  Memon: 
Trophy  for  the  best  sports  pi,, 
ture  of  the  year.  Titled  “Aerii. 
ist,”  this  baseball  photo  shor 
New  York  Giant  second  bs» 
man  “Hank”  Thompson  flyiji 
through  the  air  while  making  j 
double  play. 

Always  on  the  look  out  f 
new  themes,  George  won  an  m- 
usual  award  last  year  for  j 
zany  photograph.  While  wstek- 
ing  a  children’s  pet  contest  k 
photographed  a  little  boy  tryin 
to  look  cross-eyed  at  his  pet-» 
lai’ge  grasshopper  on  the  endk 
his  nose. 

The  public  was  delighted  witi 
the  picture  when  it  appeared  s 
the  Joumal-American.  Later, tti 
Children’s  Aid  Society  awsnis 
Miller  the  title  of  “Master  Pli» 
tographer  of  Small  Fry.” 

George  hasn’t  won  any  gr* 
prizes  for  his  ship  checsec; 
photography  but  he  still  c 
siders  this  an  important  part 
his  photo-journalism  career. 

And  his  advice  to  poteEti 
cheesecake  photographen 
short,  but  to  the  point: 

“Be  aggressive  but  dip 
matic.” 


QUITE  DECK-’QRATIVE! — In  this  cheesecake  shot  by  George  Miller, 
a  couple  of  seamen  on  the  liner  Liberte  get  eyesful  of  Diana  Herbert, 
pretty  passenger  returning  from  Switzerland. 
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‘ROUTINE’  PHOTO 

Photographs  of  missile  laun" 
ings  are  commonplace 
days  and  veteran  cameramei ; 
ten  consider  their  trials  s:- 
tribulations  during  this  typet 
signment  routine. 

Details  of  the  story  bebr 
the  “routine”  coverage  of  “■ 
recent  Wallops  Island  misj 
launching  come  from  Per 
Breon,  photo  department  mr 
ager  of  the  Norfolk  (Va.)  Vr 
ginian  Pilot.  Perry  was  anxr 
25  cameramen  and  their  ass-' 
ants  and  70  reporters  who  c- 
ered  the  Wallops  shoot. 

The  launching  was  schedds 
for  7:30  a.m.  Newsman  be|» 
gathering  at  a  small  hotil  • 
Chincoteague  Island  off  theVir 
ginia  coast  at  4  a.m.  They  *** 
due  to  leave  Chincoteague 
dock  at  5:30  but  actually^ 
parted  at  6:15  for  a  40  mi<* 
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signment,”  Breon  commented. 
“Before  I  ever  left  Norfolk  I 
put  in  20  hours  of  work  figuring 
out  things  like  the  size  for  given 
film  with  certain  lenses  at  a  dis¬ 
tance  of  one  mile. 

“You  just  can’t  walk  up  to 
an  assignment  and  decide  then 
what  you’re  going  to  do.” 

*  *  « 

.4rti8t*Photog 


Newspapers  Deliver  Mail 

Letter  Writers  Save 
Show,  Win  Sponsor 


Piehir*  made  5.350  feet  from  the  Duplicate  PreSS 
i”*.’  Parley*  Arrange<l 


.4rtl8t*PhotOg  The  power  of  the  Press  in  cards.  The  figure  shot  up  to 

PijiWEi  ANn  ^  rousing  public  action  has  8,000  the  following  day,  and  in 

Marvin  M.  Greene,  Cleveland  %New  York  City  video  a  ^ek,  it  was  20  000 

Plain  Dealer  cameraman  eoes  flP^ma  from  oblivion.  Three  weeks  later.  Play  of 

in  tnr  nfhon  nr+o  Vioai/toa  Txhr»t«€r  Dec.  29  Jack  Gould,  tele-  the  Week”  had  received  28,000 

in  for  other  arts  besides  pihotog-  ,  •  .  .  j  ^ 

ranhv  He  recentlv  oneneda  one-  columnist  for  the  New  letters  and  a  sponsor  for  the 

ati/mr  n.ii  T^i^^ncra  in  tv>»  Yorfc  Times,  usked  for  rcadcr  full  two  hours — Standard  Oil 
man  show  of  oil  paintings  in  the  •  .  ,  xt  t 

Women’s  City  Club  of  Cleveland,  response  in  helping  to  rescue  a  of  New  Jersey. 

In  addition  to  the  oils,  he  is  ^ 

.  •  Li  1  •  Mr.  Gould  wrote  in  part :  a  few  days  ago. 

s  owing  p  o  os^an  ceramics.  ^  those  who  have  enjoyed  Mr.  Landau  credits  three 

“The  Play  of  the  Week”  and  newspapers  with  saving  the 
Duplicate  Press  believe  in  its  purpose  can  ren-  show:  the  Post  for  calling  atten- 

Parleys  Arrail|^e<l  der  tangible  aid.  Is  a  season  of  tion  to  its  difficulties;  the  Times 

T?  •+  «  •  perhaps  26  plays  with  fine  casts  for  taking  up  the  letter  cam- 


'  *"■  From  necessity  “mother  of  in-  „  ^.^cnt  postcard  to  ..  .  paign;  and  Newsday  for  keep- 

ride  over  the  cold,  choppy  wa-  eoS^rence'^Xh  thrCo^^^  de^rwtrate  that  there  is  a  sh-  ing  the  pot  boiling, 
tars  of  the  .Atlantic.  Economic  Development  puts  Magnificent  Job 

On  Wallops,  cameramen  the  road  Monday.  Jan.  25.  c  iv,  e 

picked  up  their  ^uipment  at  an  ^he  problem  was  that  CED  Top-Notch  Stars  «  “  f 

abandoned  Coast  Guard  station,  has  its  first  national  policy  state-  •  t  J^^s  in  terms  of  the  power 

where  It  had  b^n  stored  a  few  on  the  financing  of  public  Jeopardy,  of  Press,  he  said 

days  before  Then  they  moved  education,  and  wanted  to  give  To?  f  5^" 

7  education  editors  and  writers  1^)  an  a^s  the  primary  motivating  force, 

located  5,350  feet  from  the  opportunity  to  confront  in  'ridependent  station.  It  presented  The  columist  devoted  two  Sun- 
laimching  area  and  consisted  of  ^  .  Broadway  shows  with  top-fiight  day  pieces  to  the  campaign  after 

two  flat-bed  trucks  parked  on  °  T  kv  stars.  his  initial  suggestion, 

the  open  beach.  Mr.  Gould  called  this  show  The  Times  even  received  300 


.  a  .  I _ I  pcioun  iiic  iwu  iiicii  iiiuab  ic 

two  flat-bed  trucks  parked  on  ^  ,  .  .. 

'  L  u  sponsible  for  its  new  publica 

the  open  beach.  ,  . 


c  uyAcii  ..  L-  h  will  he  released  in  "“r.  viuuiu  caiieu  wus  snow  xiic  xiiiica  c.cn 

Cameramen  were  on  time  for  i  island  of  civilized  viewing  letters  thanking  the  paper  for 

the  launching  but  the  missile  "corning  Papers,  Feb.  1.  These  - -  « 


wu  not.  The  count-down  was  Despite  critical  acclaim,  “Play  tion,  Mr,  Gould  said, 

delayed  around  an  hour  an  a  and  wSin^for  ^f  the  Week”  found  itself  ready  ^  ^ 

hilf.  Washington.  bow  out,  a  victim  of  tele-  **««« 

The  two  principals  were  T.  V.  .  .  *  v.  u  ^ 

Some  Failed  Houser,  chairman  of  CED’s  Re-  ^  f^'^hour  show.  The  Standard  Oil  sponsorship 

search  and  Policy  Committee,  occasions  only  story  made  the  front  pages  of 

Awaiting  zero-hour  photog-  Roebuck  half-sponsored.  some  New  York  papers,  partly 

i^ers  shivered  on  the  open  ^  Lazarus,  presi-  The  Life-ring  b^ause  of  the  Imnds-^  policy 

tracks  and  worried  about  cam-  .  .  Federated  Denartment  lowering  adopted  by  the  firm.  The  corn- 

eras  and  film.  The  temperature  gf__gg  Then  the  newspapers  threw  pany  said  it  would  not  inter- 

was  about  22  degrees.  Chilling  How  to  tret  these  two  toirether  **  ^  life-ring.  fere  with  play  selection,  cast- 

winds  blew  in  from  the  sea.  fornress  conferences  i^  two  Dn  Dec.  28  Bob  Williams,  ing  or  content.  Mr.  Williams, 

The  missile  finally  was  ...  .  ytia»  columnist  for  the  New  York  in  his  Post  storv  termed  it 

laonched  at  9:22  a.m..’’  Perry  Fet^Sed  of  te  “I  rLdicaf  depaS^re  ™  teli^ 

Brwn  relat^  and  at  the  ciiti-  pi^ne  which  offered  the  solution,  Week”  was  to  be  dropped  Jan.  vision’s  market  place.” 

®f  It  hannened  that  on  Jan  25  of  sponsorship.  He  Ogilvy,  Benson  &  Mather, 

staUnd  motion  picture  cameras  ^PP®"®a  on  jan.  ^  Landau,  president  Standard  Oil’s  ad  agency,  were 

fsild  to  function.  pointments  either  in  New  York  f^®  station,  as  saying  “We  quoted  as  citing  the  heavy  mail 

During  the  waiting  period  Washington  and  as  it  worked  ^^®  tremendous  financial  response  as  one  of  the  key  fac- 

aMy  of  the  men  were  worried  conlH  both  to*  in  Wash,  pressure  and  unless  this  is  miti-  tors  in  the  firm’s  action, 

ibout  their  cameras  but  I  was  •  !  .  mominc  anH  in  &^ted  by  advertisers  and  spon-  WNTA  celebrated  its  reprieve 

more  concerned  about  film.  I  had  f”® ,  moniing  and  in  .  j  ll  +  ,  been  bv  nubliclv  thanking  those  re- 

three  usable  frames  of  35mm  New  York  early  that  afternoon  pubiiciy  inanicing  ^nose  re- 

umx  usaoie  irames  oi  ^omm  created  by  Channel  13  will  dis-  sponsible  for  saving  the  show 

to  for  the  actual  launching.  I  f  they  had  assured  transporta-  York  arthe  conclusion  of  the  show 

motoJ  iSrS  c^era^  The  Washington  conference  „  •  h  M  r  ®^®h  night  for  a  week. 

“I  had  a  better  opportunity  will  be  at  10  A.M.  for  one  hour.  following  day  Mr  Gould  it  followed  this  up  with  full 

to  grab  pictures  than^he  feb  Then  Messrs.  Houser  and  Laza-  P‘®^®^  "P  T  Newsday,  the  Times, 

lows  with  only  one  frame.  Half  rus  will  go  to  New  York  for  a  “'"'I  ended  with  the  plea  and  Post,  again  thanking  letter- 
ofthe  cameras  with  small  lenses  Press  conference  at  2:15  P.M.  ^  sponsors, 

fiUed  to  operate  but  fortunately  at  the  St.  Regis  Hotel.  coming  in.  Standard  Oil,  and  the  ones  who 

there  were  enough  good  pictures  •  Newsday,  Long  Island,  joined  threw  it  the  much-needed  life- 

to  go  around  for  everybody.”  editorials  and  car-  lin^the  press. 

Perry’s  picture  of  the  launch-  v^en  toons,  and  ^  Mike  Wallace  on  Mr.  Williams  noted  in  his 

mg, however,  is  not  just  a  lucky  Columbus,  Ohio  Channel  13  s  Newsbeat,  read  column: 

toJt  due  to  the  fact  his  camera  Governor  Michael  V.  DiSalle  Gould’s  column  over  the  Irony  Dept:  “Play  of  the 

among  the  50  percent  that  of  Ohio  has  become  the  first  air.  Week”  suddenly  has  been  “sold 

fe^toned.  governor  in  ^e  memory  of  vet-  Re,po„,e  Instantaneous 

loo  many  photographers  to-  eran  State  House  newsmen  to  announcements  during  the  week 

“y  fail  to  realize  how  impor-  invite  reporters  to  meetings  of  The  first  day's  mail  brought  prior  to  Jersey  Standard  OiVs 

pre-planning  is  to  an  as-  his  cabinet.  almost  5,000  letters  and  post-  sponsorship  starting  Feb.  8). 
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fare.”  suggesting  they  write  the  sta- 

Despite  critical  acclaim,  “Play  tion,  Mr,  Gould  said. 


Youth  Kept  Active 
In  Daily’s  Program 


When  the  Mayor’s  All-City 
Track  Meet  is  held  in  Madison 
Square  Garden,  Jan.  31,  thous¬ 
ands  of  boys  and  girls  will  be 
among  the  more  than  880,000 
who  will  pick  up  next  Monday 
morning’s  New  York  Mirror. 

The  Mirror  will  give  the  5th 
annual  high  school  meet  a  big 
play,  because  it’s  the  first  big 
1960  event  in  the  tabloid’s  18th 
year  of  running  a  Youth  Pro¬ 
gram.  There  will  be  94  team  and 
individual  trophies  awarded  to 
the  young  athletes.  This  year’s 
entries  are  expected  to  surpass 
the  record  high  in  1959  of  1,581, 
with  8,500  spectators.  Last  Jan¬ 
uary,  16,672  participated  in  the 
Mirror’s  Winter  Carnival  in 
Central  Park. 


33  Events 


Prior  to  this  year,  Charles  B. 
McCabe,  the  Mirror’s  publisher, 
and  Hinson  Stiles,  managing 
editor,  could  estimate  rather  ac¬ 
curately  how  many  doers  and 
watchers  would  be  involved  in 
the  program’s  33  events  for 
young  people  that  will  continue 
from  the  track  meet  through 
the  coming  11  months  to  another 
Christmas  Carol  Festival.  In  be¬ 
tween  there’ll  be  a  science  fair, 
concert,  fashion  show,  marbles, 
softball,  swimming  basketball, 
tennis,  folk  dancing  and  other 
activities,  including  the  impres¬ 
sive  Youth  Forum  that  brings 
teen-agers  from  all  parts  of  the 
world  to  debate  international 
affairs  in  New  York. 


A  year  ago  Robert  Moses, 
Parks  Commissioner,  put  the 
total  figures  for  the  minor 
events  held  in  the  city’s  parks  at 
84,500  participants  and  1,400,- 
000  spectators.  Adding  other 
events  in  Long  Island  and  else¬ 
where  you  could  round  the  total 
out  to  a  conservative  2,000,000. 
This  year  that  figure  will  be 
exceeded. 


director  of  education  of  the  City 
Youth  Organization.  Others  are 
addressed  to  Fathers,  Brothers, 
Rabbis  and  lay  principals  of  re¬ 
ligious  and  private  secular  aca¬ 
demies  in  the  city.  They  will  be 
shown  to  many  different  classes. 


$150,000  a  Year 


A  monthly  motion  picture  fea¬ 
ture  called  Screen  News  Digest 
has  been  added  to  the  program. 
Produced  by  Hearst  Metronome 
News  33  different  reels  are  being 
supplied  free  each  month  to  14 
public  private,  parochial  and 
synagogue  school  officials.  The 
films  provide  about  23  minutes 
of  instruction  in  current  events 
and  recent  U.  S.  history. 

Five  films  each  month  go  to 
the  Public  School’s  Department 
of  Audio-Visual  Instruction. 
Twenty  reach  six  different  Jun¬ 
ior  High  Schools.  One  is  for  the 


the  School  Science  Fair  with  the 
American  Institute  of  the  City 
of  New  York.  This  year  the  22nd 
fair  will  take  place  in  April.  In 
1959  3,000  students  prepared 
1,510  exhibits  that  were  seen  by 
20,000  in  the  various  schools. 
Incidentally,  the  Mirror’s  spon¬ 
sorship  of  the  Science  Fair  ante¬ 
dated  the  launching  of  Russia’s 
first  Sputnik  by  two  years. 

On  the  cultural  side,  in  May 
Carnegie  Hall  will  be  the  scene 
of  an  All  City  High  School 
Chorus  and  Symphony  Orches¬ 
tra  concert. 


To  supply  this  new  motion 
picture  to  its  youthful  audience 
costs  the  Mirror  a  substantial 
sum.  It  brings  the  annual  pro¬ 
gram  budget  up  to  nearly  $150,- 
000  a  year. 

The  Mirror  began  financing 
the  program  itself.  Then  others 
wanted  to  help.  Now,  contrib¬ 
uting  to  the  Youth  Welfare 
Fund  are  proceeds  from  the  Mir¬ 
ror-sponsored  National  Outdoor 
Exposition,  a  fimd-raising  din¬ 
ner,  and  gifts  from  philanthropic 
organizations. 

In  the  Mirror  and  Park  De¬ 
partment  sponsored  events  alone 
there  were  approximately  11,- 
500  awards  made  last  year  to 
winning  participants  as  tokens 
of  their  fine  play  and  sports¬ 
manship.  They  included  trophies, 
medals,  sports  equipment,  ’v^^ist 
watches  and  similar  prizes. 

The  biggest  number  turn  out 
for  the  softball  league,  which 
last  year  established  a  new  rec¬ 
ord  with  2,356  teams  and  34,690 
players.  Games  were  watched  by 
an  estimated  261,000.  Not  far 
behind,  and  also  a  record  num¬ 
ber,  were  the  19,158  boy  and 
girl  basketball  players.  More 
than  253,000  people  watched 
1,841  teams  play.  The  “Little 
Fellas’’  baseball  league  also  had 
the  largest  number  of  players 
ever  in  1959,  4,000  on  200  teams, 
and  27,000  watched  their  games. 

In  1959,  6,559  took  part  in  the 
Mirror’s  marbles  tournament 
and  37,500  watched  the  play.  A 
whopping  7,858  youngsters  were 
given  swimming  instructions, 
and  1,212  entered  the  swimming 
tournament. 


Youth  Forum 


Most  impressive  is  the  Decem¬ 
ber  Youth  Forum,  which  last 
month  had  900  participants  dis¬ 
cussing  “How  Can  We  Strength¬ 
en  Democracy  in  the  1960’s?’’ 
Thirteen  delegates  aged  14  to  17 
were  flown  to  New  York  to  take 
part  from  Ceylon,  France, 
Israel,  Jamaica,  Newfoundland, 
New  Zealand,  Okinawa,  the 
Philippines,  Scotland,  Spain, 
Switzerland,  Turkey  and  Ura- 
ffuay. 

In  advance  of  the  Forum,  the 
fund  finances  a  six  weeks’  train¬ 
ing  course  for  the  New  York 
high  school  delegates.  A  pro¬ 
fessional  discussion  group  leader 
teaches  parliamentary  rules, 
elocution,  and  other  subjects. 
Practice  debates  are  held. 


Mr.  McCabe  and  Mr.  Stiles 
personally  attend  many  of  the 
events.  'They  are  assisted  by 
Sidney  Panzer,  director  of  the 
Youth  Program,  and  Thomas 
Tomasulo,  his  assistant.  Under 
Mr.  McCabe’s  inspiration  Mr. 
Stiles  and  Mr.  Panzer  have  de¬ 
veloped  the  Youth  Program  year 
after  year  until  today  it  is  the 
largest  youth  enterprise  con¬ 
ducted  by  any  newspaper  in  the 
country. 


Film  .ShowK  Program 


Tennis  and  golf  tournaments 
had  3,783  and  3,660  entries  each. 
During  the  summer,  21,868  par¬ 
ticipated  in  track,  field  and  play 
days,  while  10,898,  in  costumes 
they  made  themselves  from 
material  bought  by  the  fund, 
joined  in  the  folk  dance  festival. 

Track,  field,  boxing,  bicycling, 
wrestling,  gymnastics  and 
weight  lifting  are  all  a  part  of 
the  Junior  Olympics  that  take 
place  at  Randall’s  Island  in 
September  each  year.  Last  year 
2,000  boys  and  girls  participated 
before  an  audience  of  10,000. 

The  Mirror  is  co-sponsor  of 


Mr.  Stiles  has  written  and 
helped  produce  a  motion  picture 
that  dramatizes  the  program. 
It  is  being  shown  now  frequently 
before  groups  in  the  city.  It 
tells  the  story  of  a  young  hot 
rod,  who  nearly  gets  into  trouble 
through  wild  driving  along  city 
streets.  A  sympathetic  judge 
“sentences”  him  to  take  part  in 
some  of  the  Mirror’s  sports  and 
other  events.  During  the  year, 
(Mel  Allen  is  commentator), 
the  lad  is  shown  taking  part  in 
a  series  of  the  most  colorful 
events.  Then  he  comes  back  be¬ 
fore  the  same  judge.  He  is  still 
interested  in  fast  automobiles 
through  the  Science  Fair,  but 
not  in  reckless  driving.  He  has 
designed  a  double  jet  carburator 
for  a  car  he  plans  to  build  him- 


Hinson  Stiles  (left), 
editor  ot  the  Mirror  and  adsiis. 
istrator  of  its  Youth  Welfare  Fsai 
and  Sidney  Panzer,  director  of  Da 
newspaper's  Youth  Program,  » 
amine  the  new  brochure  covsrig 
all  the  events,  cultural  and  a4 
letic,  of  the  Program. 


self.  The  picture  is  in  color  ami 
vividly  mirrors  the  myriad  16 
tivities  of  the  MirroFs  whole 
public  service  to  New  Yorlfi 
young  fieople. 

The  film  is  available  free  for 
exhibition  throughout  the  Met¬ 
ropolitan  area. 


Result  of  Hoover  Report 


It  all  started  back  in  1941  aae 
1942.  J.  Edgar  Hoover  hat 
issued  a  pessimistic  report  oi 
juvenile  delinquency.  Readini'it. 
Mr.  McCabe  called  in  his  raai- 
aging  editor. 

“What  can  we  do  about  tbk 
Hinson?”  he  asked. 


Together  they  agreed  that  the 
best  way  to  keep  young  people 
out  of  trouble  was  to  keep  thea 
busy.  Beginning  in  a  small  way 
through  a  few  character-huiM- 
ing  organizations,  the  tabloifi 
idea  rolled  in  high  speed  iiti 
the  public  school  system,  tie 
Department  of  Parks,  the  Loaf 
Island  State  Park  Commisn* 
and  the  Nassau  county  Park 
Department  to  build  into  ih 
present  high  total  of  eveata 
participants  and  spectators. 


Bov  .Sr-out  Enthusiast 


EDITOR  &  PU 


Mr.  McCabe  is  a  dedicatii 
Scout  enthusiast  and  for  thne 
years  was  president  of  the 
Greater  New  York  Councils. 

Today  the  Mirror  Youth  Pw- 
gram  presents  to  every  Sto$ 
making  the  grade  of  Eagk  * 
handsome  badge.  A  minist«* 
medal  is  presented  to  the  motha 
of  the  boy. 

“We  make  this  strictly  a  psh' 
lie  service  program”,  Mr.  Sti* 
said.  “As  a  builder  of  good  a® 
its  value  is  inestimable.” 

B  L I  S  H  E  R  for  January  30, 
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Setvhotise  Gift 

(Continue'  from  p<i(/e  11) 


jjBtersity  of  Pennsylvania, 
[jgnjyf  World  War  II  he  was 
II  assistant  to  Secretary  of 
’.he  Interior  Harold  C.  Ickes. 

The  School  was  one  of  Amer- 
a’s  first  schools  of  journalism 
w  establish  separate  depart- 
iifiitii  of  eelitorial  and  magazine 
piietice,  and  ainonp  the  first  to 
jet  up  a  (fraduate  pro^am  lead- 
to  a  Ph.  1).  de^ee  in  mass 
(dununications. 

It  pioneered  in  the  new  areas 
of  relijfious  journalism  and  liter- 
icy.  The  propram  in  literacy 
m  established  because  of  in- 
cieasinp  world-wide  demand  for 
reidinp  material  for  new  liter¬ 
ates.  In  this  i»ropram,  the  Uni¬ 
versity  has  had  the  close  cooper¬ 
ation  of  Dr.  Frank  C.  Laubach 
of  the  Committee  on  World 
Literacy. 

Diffcrctu  Holes 

I  In  acknowledpinp  receipt  of 
:  the  pift,  Dr.  Tolley  said:  “It  is 
j  one  of  the  most  sipnificant  de- 
!  velopments  for  instruction  and 
;  research  in  mass  media  at  the 
j  university  level.  The  vision  and 
renerosity  of  Mr.  and  Mrs.  New- 
house  is  testimony  to  their 
;  thoughtful  and  responsible 
i  leadership  in  the  communica- 
1  tions  field.” 

!  Dean  Clark  pointed  out  that 
I  the  University  will  focus  atten- 
i  tion  on  the  competitive  and  yet 
;  vastly  different  roles  news- 
j  papers-mapazines  and  radio- 
i  television  .stations  play  in  our 
‘  society,  addinp:  “In  evolvinp 
new  proprams  the  University 
vill  draw  extensively  upon  the 
collateral  fields  of  public  admin¬ 
istration,  history,  political  sci¬ 
ence,  economics,  psycholopy, 
sociolopy,  anthropolopy,  and 
business  administration. 

“Such  proprams  will  not  only 
enhance  the  educational  oppor¬ 
tunities  for  unusually  qualified 
students  planning  careers  with 
newspapers-mapazines,  radio¬ 
television  stations,  but  will  pro¬ 
vide  the  means  for  production 
»f  recorded  radio  and  television 
programs,  films  for  classroom 
uae,  and  publication  of  scholarly 
■naterials. 

“We  believe  the  Center  will 
3<ld  significantly  to  the  scholar¬ 
ly  materials  printed  by  mass 
®^a  and  increase  the  avail¬ 
ability  of  recorded  educational 
programs  for  radio  and  tele- 
risbn  stations.” 

Academic  Vicepresident 
frank  P.  Piskor  will  direct  a 
y*tr-lonp  study  of  curriculum 
rwrganization,  staffing  and  the 
physical  planning  required  for 
^  expanded  center.” 
editor  8c  PUBLISHER 


Ben  G.  Wright 


Wrifshl  Will  Dire<*t 
Newspaper  Division 

Euclid  M.  Covington,  presi¬ 
dent  of  United  Newspapers 
Magazine  Corporation,  publish¬ 
ers  of  Thist  Week  magazine,  has 
assigned  Ben  G.  Wright,  execu¬ 
tive  vicepresident  of  the  com¬ 
pany,  to  head  the  Newspaper 
Division.  Mr.  Wright  continues 
as  chief  executive  officer  of  the 
.Administrative  Division. 

Mr.  Wright  joined  This  Week 
on  March  1,  1959  from  Henry 
Holt  &  Co.,  where  he  had  been 
vicepresident  of  its  magazine 
division  and  publisher  of  Field 

Stream,  and  other  magazines. 
During  World  War  II,  he  sensed 
as  public  relations  officer  of  the 
Ninth  Air  Force.  From  1946  to 
1950,  he  served  as  director  of 
public  relations  for  American 
Airlines. 

• 

Fre<l«lie  Benliam.,  57, 

Is  Biinietl  to  Death 

F.  Darius  (Freddie)  Benham, 
57,  public  relations  man  and 
founder  of  the  Circus  Saints  and 
Sinners,  was  burned  to  death 
in  a  fire  in  his  home  in  the  early 
hours  of  Jan.  25. 

Mr.  Benham’s  interest  in  cir¬ 
cus  people  began  when  he  cover¬ 
ed  circuses  for  the  New  York 
World,  on  which  he  began  his 
newspaper  career  in  1915.  He 
organ  iz^  the  Order  of  Seraphic 
Secretaries.  For  the  last  three 
years  he  had  been  a  public  re¬ 
lations  consultant  to  the  Zecken- 
dorf  Hotels  Corporation. 

• 

Robinson  Appointe<l 

Edwin  C.  Kennedy,  vicepresi¬ 
dent  and  advertising  director  of 
American  Weekly,  has  an¬ 
nounced  the  appointment  of 
Elihu  Robinson  as  sales  promo¬ 
tion  director.  Mr.  Robinson  has 
seiwed  as  promotion  director  of 
Topics  Publishing  Co.,  Inc.  and 
Dell  Publishing  Co.,  Inc. 

for  January  30,  1960 


Reward  Fund 
Helps  Solve 
Murder  Case 

Houston,  Tex. 

A  diabolical  murder  has  lieen 
solved,  jiolice  say,  and  the  scales 
of  justice  are  closer  to  balance 
liecause  the  Houaton  Prem  dared 
to  fight  official  lethargy  and  put 
up  a  $1,000  reward  that  grew' 
to  $2,:J00. 

On  the  10th  day  of  its  edi¬ 
torial  campaign  to  get  more  in¬ 
vestigative  action  in  the  mur¬ 
der  of  Mrs.  Wilma  Selby  last 
Nov.  16,  the  Press  published  an 
extra  telling  that  the  trigger- 
man  had  confessed. 

After  a  306-pound  Negro 
longshoreman  was  arrested,  the 
.«lain  woman’s  brother,  Frank 
N.  Sheffield,  said: 

“Our  family  is  deeply  grate¬ 
ful  to  the  Houston  Press  for  its 
big  part  in  helping  solve  this 
case.  We  lielieve  the  reward  that 
was  offered  led  to  the  .solution. 

“Our  family  is  grateful  for 
the  public  sentiment  that  the 
Press  drew  through  its  columns, 
and  we  want  to  express  our 
thanks  and  appreciation.” 

Reward  -Spurred  Detective 

Said  E.  T.  Morgan,  private 
investigator  whose  tip,  police 
said,  helped  lead  to  the  arrest 
of  the  triggerman: 

“The  reward  fund  made  it 
)K)ssible  for  my  agency  to  gam¬ 
ble  on  solving  this  case  and  go 
out  and  get  to  work.  We 
wouldn’t  have  been  able  to  take 
that  gamble  without  the  reward 
money  as  a  goal.” 

On  January  8,  when  Press 
Reporters  Margaret  Davis  and 
Arlo  Wagner  reported  that  Dis¬ 
trict  Attorney  Dan  Walton 
planned  no  action  in  the  case 
before  the  grand  jury,  Manag¬ 
ing  Editor  James  Wagner  im¬ 
mediately  penned  a  note  to  Edi¬ 
tor  George  Carmack:  “Some¬ 
body  is  getting  away  with  mur¬ 
der  and  we  ought  to  do  some¬ 
thing  al)out  it.” 

Mr.  Carmack  called  in  the 
Editor  of  the  editorial  page, 
James  Carroll,  and  they  pre¬ 
pared  for  publication  Jan.  11, 
a  front  page  editorial  captioned 
“Somebody  is  Getting  Away 
with  Murder!” 

Editorial  Explo»ion!< 

On  Wednesday,  Jan.  13,  the 
Press  exploded  on  the  front 
page  another  editorial  entitled: 
“Stop  Face-Saving!  Let’s  Get 
Selby  Case  Action!” 

The  editorial  caused  Circula¬ 
tion  Manager  Earl  Buell  to  sug¬ 


gest  that  the  Press  offer  a  re¬ 
ward  for  information  leading  to 
the  arrest  and  conviction  of  the 
trigger  man.  The  Press  started 
it  with  $1,000.  The  fund  grew 
to  $2,300  with  public  contribu¬ 
tions. 

Reporter  Davis  was  tippetl 
early  Thursday,  Jan.  21,  that 
the  triggerman  had  been  ar¬ 
rested  and  was  confessing.  She 
notified  Editor  Carmack  who 
prepared  the  staff  for  an  extra 
which  came  out  at  9:45  a.m. 
Clarence  Collins  had  confessed. 
.Arrests  of  alleged  accessories 
followed. 

The  Press  street  sales  dou¬ 
bled. 

«  «  * 

DETECTIVE  WORK 

Phoenix,  Ariz. 
Quick  detective  work  by  the 
Phoenix  (iazette  staff  and  a  call 
from  a  sharp-eyed  reader  caught 
a  killer. 

An  unidentified  body  had  been 
found  on  U.  S.  60-70  south  of 
Wickenburg.  Gazette  reporter 
Johnny  Johns  was  soon  on  the 
scene.  The  man  had  been  shot 
three  times  and  tossed  from  a 
moving  car.  Johns  .spotted  a 
fraternity  pin.  Further  investi¬ 
gation  turned  up  a  laundry 
mark  on  the  clothing  with  the 
name  “Wade  Strickland.”  The 
victim’s  billfold  and  all  other 
identification  had  been  removed. 

John  radioed  this  information 
to  the  city  desk.  They  called 
the  Chicago  headquarters  of  the 
fraternity.  A  quick  check  of  the 
files  revealed  that  a  W’ade 
Strickland  was  a  member.  He 
was  a  graduate  of  the  Univer¬ 
sity  of  Mississippi  and  his  last 
knovrn  address  was  Moss  Point, 
Miss.  His  father  was  listed  as 
Dr.  W.  W.  Strickland,  Rolling 
Fork,  Miss. 

.A  call  to  the  doctor  brought 
almost  certain  identification 
from  the  description.  He  said 
his  son  was  working  for  the 
National  Cotton  Council  out  of 
El  Paso,  Texas.  The  Cotton 
Council  confirmed  that  Wade 
Strickland  worked  for  them  and 
should  have  been  on  the  road 
to  Phoenix  from  California. 
They  said  he  was  driving  a 
Council  car  and  gave  the  de¬ 
scription  of  it. 

The  police  were  given  this  in¬ 
formation  and  the  Gazette  went 
to  press. 

Joe  Moss,  on  his  way  home, 
noticed  an  auto  license  plate 
from  Tennessee  in  front  of  a 
pruest  lodge.  At  home.  Moss  read 
the  story  of  the  murdered  man. 
The  Tennessee  license  seemed 
familiar.  A  trip  back  to  the 
lodge  showed  why.  Moss  called 
the  sheriff’s  office.  Officers  ar¬ 
rived  and  arrested  the  suspect 
just  as  he  was  leaving  the  park¬ 
ing  lot. 

57 
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6.7%  Gain 
Scored  for 
’59  Linage 


Newspapers  came  through 
1959  with  a  6.7%  gain  in  total 
advertising  linage,  as  compared 
with  1958. 

The  percentage  of  increase  is 
based  on  the  Media  Records 
measurements  for  52  Cities. 

Total  linage  was  up  8.6%  for 
December,  as  all  categories  reg¬ 
istered  better  marks  than  in  De¬ 
cember,  1958.  The  best,  percent¬ 
agewise,  was  financial,  up 
16.9%,  following  an  equally 
good  November. 

For  the  year.  General  just 
about  broke  even  with  its  1958 
figure;  in  fact  it  was  .8%  ahead. 
Other  gains  were:  Display, 
3.9%;  Classified,  15.7%;  Retail, 
3,7%  Department  Store,  2.2%; 
Automotive,  9.4%  and  Financial, 
17.9%. 

The  city-by-city  linage  figures 
for  December  follow: 


1454 

1458 

AKRON. 

Beacon  Journal'O  . 

§Baacon  Journal-S  _ 

OHIO 

2,687,844 

468,662 

2,532,785 

844,051 

Grand  Total  . 

3,656.511 

3,381,836 

ALBANY, 

“Knickerbocker-News-e 

Times  Union-m  . 

•Times  Union-S  . 

N.  Y. 

1  1,636,464 
1,378,458 
557,684 

1,355,321 

1,140,857 

544,535 

Grand  Total  . 

NOTE:  Part  run  adv. 

3,573,111 
.  included: 

3.0907*3 

Knicker- 

ALBUQUERQUE,  N.  M. 

Journal-oi  .  l.iTB.TU 

§Joumal-S  .  4?0,354 

Tribune-e  .  1,617,460 


Grand  Total 


ATLANTA,  GA. 

Constilution.m  .  1,740,315 

Journal-e  .  2|436,25l 

Journal  t 

Constihition-S  435,206 


Prasswn  450,672 

••Prass-5  .  227,610 


Grand  Total 


BALTIMORE,  MD. 

*Amar!can-S  .  533  650 

Nawt-Poit-a  .  I,522!445 

Sun-m  .  1,228,084 

Sun-a  .  2,141,644 

tSun-S  1,154,775 


Grand  Total 


BEAVER  VALLEY,  PA. 
Baavor  Valley  Times-a..  810,421 


DEdElMBER  Newspaper  Linage — ^52  Oties 

implied  by  EDITOR  &  Pl'BLISIIETI  from  Media  Record  Measuremeati) 

1959 


Linage 

Total  Advertising 

December  .  250,948,046 

November  .  259,508,865 

Year  to  date  . . .  .2,865,238,252 
Display 

December  .  199,531,653 

November  .  200,126,807 

Year  to  date  . . .  .2,137,663,981 
Classified 

December  .  51,416,393 

November  .  59,382,058 

Year  to  date  ....  727,574,271 
Retail 

December  .  158,703,428 

November  .  153,157,953 

Year  to  date  . . .  .1,564,299,354 
Department  .Store 

December  .  58,210,345 

November  .  58,970,633 

Year  to  date  ....  568,790,861 
General 

December  .  26,532,932 

November  . . . 


1,458.716 

434.044 

1,424,230 


3,786,546  3,316,445 


1,504,461 

2.226.055 


801,347 


Grand  Total  .  5,161,772  4,532,363 

ATLANTIC  CITY.  N.  J. 


1,178,282  1.147,404 


Year  to  date 
Automotive 
December  . . 
November  . . 
Year  to  date 
Financial 
December  . . 
November  . . 
Year  to  date 


32,926,502 

363,580,322 


9,310,155 

9,756,682 

155,079,816 


4,985,138 

4,285,670 

54,704,489 


481,267 

216,137 


548,154 

1,432,821 

1,235,745 

2,145,353 

1,186,874 


6,631,103  6,548,457 


IMPORTANT  NOTICE 
Eicapt  whara  other  figures  ara  specifi¬ 
cally  shown,  the  following  footnotes  apply 
to  Media  Records,  December  1454  Linages: 
'Includes  10,470  lines  AMERICAN  WEEKLY. 
•‘Includes  20,345  lines  FAMILY  WEEKLY, 
tincludes  36,141  lines  THIS  WEEK. 

Includes  27,420  lines  PARADE, 
includes  71,478  lines  WEEKEND  MAGA¬ 
ZINE. 

The  following  linage  tabulations  have 
been  compiled  by  Media  Records,  Inc. 
for  exclusive  publication  by  Editor  E 
Publisher.  They  may  not  be  reprinted  or 
published  in  any  form  without  explicit 
permission  from  Media  Records,  Inc. 


1454 

1458 

BINGHAMTON.  N.  Y. 

Press-e 

1,524,306 

1,478,435 

§Press-S  . 

413,545 

372,607 

Sun-m  . 

472,288 

463,413 

Grand  Total  . 

2,415,184 

2,315,455 

BIRMINGHAM.  ALA. 

Post*Heraid-m  . 

1 ,002,835 

847,465 

Naws-e 

2.024,666 

1,430,276 

fNews-S  . 

880,335 

776,016 

Grand  Total  . 

3,407,836 

3,603,757 

NOTE:  Part  run  adv 

.  included; 

;  News-a 

1454  —  2,024,666  (  34,032).  1458  — 

1,430,276 

(44,708). 

BOISE.  IDAHO 

Statesman’m  . 

448,547 

••Statesman-S  . 

212,784 

Grand  Total  . 

1,211,386 

NOTE:  Statesman  Morn,  and  Eve.  sold 

only  in  combination. 

Linage  of 

one  edi- 

tion  (Morn.)  only  is  shown. 

BOSTON, 

MASS. 

Amarican-e 

724,384 

734,871 

Record-m 

825,714 

831,854 

•Advertiser-S  . 

284,813 

316,680 

Globe^a  . 

1,780,815 

1,644,445 

Globe-m  . 

1,344,820 

1,227,444 

§Globe-S 

1,157,877 

478,874 

Heraid*m  . 

1,518,434 

1,423,256 

tHerald-S  . 

.  1,147,212 

1,081.084 

Traveler-e  . 

.  1,833,846 

1,805,345 

Grand  Total 

10,627,470 

10.044,413 

BUFFALO. 

N.  Y. 

Courier  Exprass-m 

1,230,536 

1,142,827 

§*Courier  Express-S 

424,451 

883.714 

(Evening  News-e  .  . 

2,486,511 

2,277,537 

Grand  Total  . 

.  4,641,448 

4,304,078 

CAMDEN. 

,  N.  J. 

Courief'Post-e  . 

.  1,145,272 

1,038,224 

CHARLESTON,  W.  VA. 

Mail-e  . 

.  1,125,445 

1,041,825 

Gaxette-m  . 

.  1,170,527 

1,108,418 

^Gaxette-Mail-S  . 

.  311,681 

303,440 

Grand  Total  . 

.  2,607,703 

2,454,183 

CHARLOTTE.  N.  C. 

•News-a  . 

.  1,060.448 

1,102,878 

Observer-m  . 

.  1,756,414 

1,544,613 

fObserver-S  . 

.  588,830 

447,212 

Grand  Total  . 

.  3,406,147 

3,144,703 

1958 

%of 

E&P 

Linage 

1958 

Index 

230,978,055 

108.6 

110.1 

252,861,662 

102.6 

102.1 

2,685,617,732 

106.7 

103.4 

185,181,587 

107.7 

105.2 

199,593,846 

100.3 

99.6 

2,056,869,362 

103.9 

101.7 

45,796,468 

112.3 

108.3 

53,267,816 

111.5 

110.5 

628,748,370 

115.7 

108.7 

148,008,421 

107.2 

105.9 

149,046,975 

102.8 

105.7 

1,507,863,793 

103.7 

103.3 

55,233,288 

105.4 

102.8 

58,505,843 

100.8 

104.4 

556,663,728 

102.2 

97.3 

24,451,086 

108.5 

100.7 

33,309,021 

98.9 

92.9 

360,844,183 

100.8 

96.6 

8,457,972 

110.1 

96.0 

13,565,482 

71.9 

57.9 

141,761,081 

109.4 

93.1 

4,264,108 

116.9 

130.5 

3,672,368 

116.7 

123.0 

46,400,305 

117.9 

126.5 

1454 

1458 

CHICAGO,  ILL. 

Tribune-m  . 

...  3,212,170 

2,846,422 

Tribunals  . . 

.  .  1,428.312 

1,254,844 

(Daily  News-e  . 

...  2,111,446 

1,825,758 

American-e  . 

...  411,335 

804,722 

•American-S  . 

. . .  286,525 

244,505 

$un-Tlmas-m  . 

...  1,411,802 

1,288,145 

§Sun-Times-S  . 

...  521,661 

463,430 

Grand  Total  _ 

....  4,883,751 

8,832,831 

NOTE:  Part  run  adv.  included: 

1454—3, 

212,170  (435,202);  1,428,312  (  647,620);  286  - 

525  (  231,873).  1458—2,846,422 

(377,374): 

i 

244,505  (205,683). 

CINCINNATI.  OHIO 

Enquirar-m 

2,427,638 

2,307,427 

(•Enquirer-S  . 

....  1,214,684 

1,144,408 

Post  &  Times-Star-e 

2,122,386 

1,421,818 

Grand  Total  .... 

....  5,764,708 

5,374,653 

CLEVELAND.  OHIO 

Plain  Daaler-m 

....  2,438,352 

2,213.441 

(•Plain  Dealer-S  .. 

....  1,545,146 

1,248,654 

News-e  . 

....  487,104 

422,582 

Press-e  . 

....  2,832,470 

2,424,142 

Grand  Total  . . . . 

....  7,853,577 

6,854,364 

NOTE:  Part  run 

adv.  included:  Press-e 

1454—2,832,470  (117,025). 

COLUMBUS.  OHIO 

•1454 

1458 

Dispatch-a  . 

....  2,340,327 

1,472,800 

Dispatch-S  . 

....  1,054,004 

422,412 

Citixen-e  . 

735,155 

Citixen-S  . 

241,564 

Citizan-Journal'm 

_  1,128,485 

Ohio  State  Journal 

-m . . 

728,026 

Star-w  . 

_  48,523 

48,446 

Grand  Total  . . . . 

....  4,576,334 

4,648,403 

Grand  Total 


m 


DENVER,  COLO. 

Rocky  Mt.  Naws-m  ...  1,836,334  I  Mm 
■  ‘  .  ■  363,248 


I’Rocky  Mt.  News-S 
Post-e 


fPost-S  .  784,403 

Grand  Total  . 5,221,161 


DES  MOINES,  IOWA 

Registar-m  .  751,112 

Tribune-e  .  1.024.861 

tRegister-S  .  416.406 


Grand  Total  .  2,147,444  l.tff.m 


DETROIT,  MICH. 

Free  Press-m  .  1,421,447  l,<J||a 

§Free  Press-S  .  538,644  wie 

Naws-a  . 2,3I2,KI  itRln 

tNaws-5  .  453.756  «« 

Times-e  .  1,144,435  I.Nttli 

•Times-5  .  326,177  '3l|jn 


Grand  Total  .  6,747,465  t.8Iljg 

NOTE:  Part  run  adv.  included:  hi 
Prass-S  1454—538,644  (164,462). 


DULUTH,  MINN. 

Herald-e  .  433.0M  t37,ltl 

News-Tribune-m  .  721,362 

News-Tribuna-S  .  437.542  MX 


Grand  Total 


2.041,472  2,0a.«! 


ELMIRA,  N.  Y. 

Advertiser-m  .  324,451 

Star  Gaiatte-a  .  1,013,217 

••Telegram-S  .  324,873 


337.x 

WM* 

32UII 


Grand  Total 


1,663,041  l,SI!.M 


EL  PASO.  TEXAS 

Tim«s-m  .  1,443,418  l,3SUI 

•Times-S  .  487,843  fllR 

Herald-Post-a  .  1,580,663  t.SlX 


Grand  Total  .  3,561,474  3,3i3X 


ERIE.  PA 

News-m  .  I, 

Times-e  .  I 

§Times-News-S  . 


321,513  I.IOIB 
342,341  l.tax 
454,155  nM 


Grand  Total  .  3,118,054  2,7330 

.  WIS. 

754,744  76IX 


FOND  DU  LAC 

Commonwealth 
Reporter-e  _ 


FORT  WAYNE 
Journal  Gaxetta-m  ....  I 
§Journal  Gaiette-S  ... 
News  Sentinel-e  .  I 


IND. 

.148.500  ton 
537,225  “1 

.646.541  I.5M.X 


Grand  Total 


3.332,2U  3.I4I.X 


FORT  WORTH.  TEXAS 

Star-Telegram-m  .  1.045.555  !■« 

Star-Telegram-e  .  2,043,474  I  ftt 

§Star-Telegram-S  .  658,746 

Press-e  .  644,244 

Press-S  .  210,482  171 : 


Grand  Total  .  4,658,556 


FRESNO.  CALIF. 

Bee-e  .  1,637,072  I 

§Bee-S  .  635,680 


Grand  Total  .  2,272,760  I.NW 


GARY,  IND. 

Post-Tribune-a  .  1,534,060  I.57IJ0 

••Po$t-Tribune-S  .  428.464  37MB 


Grand  Total 


1,467,524  l,W» 


GLENS  FALLS,  N.  Y. 
Post-Star  (See  Note)  .  782,413  7R,R 

NOTE:  Post- Star  Morning  sold  in  a* 
bination  with  Times  Evening.  Linafl  * 
one  edition,  Post-Star  Morning,  oah  s 
given. 


NOTE:  (*)  Citizen  ceased  publication 
Nov.  8.  1454.  Ohio  State  Journal  ceased 
publication  Nov.  7,  1454.  Citixen-Joumars 
first  publication  Nov.  4,  1454. 


GRAND  RAPIDS,  MICH. 

Press-e  .  2,223,033 

t  Press-S  .  542,822 


DALLAS.  TEXAS 

News-m  .  2,331,054  2,056,324 

tNews-S  .  683,842  585,164 

Times  Herald-e  .  2,441,647  2,268,748 

•Times  Herald-S  .  703,060  614,786 


Grand  Total  .  2,815,855 

NOTE:  1458— Grand  Rapids  newspwx 
on  strike  December  1458. 


HAMMOND.  IND. 

Times-e  .  1,405,637  I.3M 

Times-S  .  484,514  flU* 


Grand  Total  .  6,204,658  5,530,077 

NOTE:  Part  'un  adv  included:  Timas 
Herald-e  1454—2,441,647  (34,825). 


Grand  Total  .  1,845,151  I, TIM* 

HARRISBURG.  PA. 


DAYTON.  OHIO 

Journal-Herald-m  .  1,434.743  1,764,235 

News-a  .  2,315,788  2,033,462 


Pati  iot-m 
fPalriot  News-S 


1,563,164 
411,452  3A« 


58 


Grand  Total  .  1,474,621  I.Ttt* 
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HARTFORD,  CONN. 

..  i.oty.iy? 

SJitS  Mr828 

1^7  .  i.yyy,02* 

Total  3,848,0SI 

HAVERHILL,  MASS. 

. 

HONOLULU,  HAWAII 

laMrlHor-'n  .  677,871 

iS^iior-S  ...  441,055 

LQif  lollotin-S  ...  2iy,87y 

^|•ll•t''<-•  1,621,835 

Total  2,760,640 

HOUSTON,  TEXAS 

p»oaicl#.o  .  2,675,881 

^klfS  .  1,133,737 

Ja,  .  2,282,407 

,M.S  .  *«,oy4 

.  826,215 


766,642 

615,557 

1,801,258 

3,383,457 


475,703 

341,270 


1,575.347 

2,372,520 


2,513,577 

778,425 

2,046,761 

574,008 

774,538 


Sftiid  Total  .  7,613,536  6,707,307 

NOTE:  Part  run  adv.  includod;  Chron- 
iclM  1757^2,675,881  (127,086).  1758-2,- 

SIIJ77  (108,125).  Po»t.o  1757-2,282,407 
(ILW) 


INDIANAPOLIS.  INO. 

Mvt-i  .  2,037,434  1,886,737 

Sitraii  . 2.033.836  1,743.083 

tStw-S  .  770,357  867,715 

r««-a  .  731.762  737,728 

jTKOti-S  .  282,700  288,265 


Grand  Total  .  6,276,487  5,723,728 

JACKSON.  MISS. 

avion  Ladgor-m  ....  758,243  887,612 

(Clarion  Ltdgor 

I  Nnwt-S  377.450  337,718 

Dailf  Ntwi-o  .  766,417  660,835 

Stain  Timot-a  .  577,371  577,006 

Slata  Timai-S  .  202,460  168,737 


Grand  Total  .  2.725.741  2,633,708 

JACKSONVILLE,  FLA. 

Timm-Union-m  .  2,550,360  1,772,882 

irnati-Union-S  .  771,033  614,777 


Grand  Total  .  3,321,373  2,587,861 

JERSEY  CITY.  N.  J. 

JiiWT  Joornal-a  .  1,178,343  1,148,703 

NOTE:  Part  run  adv.  includod:  Jarsay 
Jonrtal-a  1757-1,178,343  (178,351).  1758- 
1.14.703  (271,715). 

KANSAS  CITY.  MO. 

SHt-a  .  1,788,272  1,672,205 

tSIw-S  .  848,274  778,850 

'••H"  .  1,772,147  1,746,527 


Orand  Total  .  4,608.713  4.417,582 

KNOXVILLE.  TENN. 

.  517,038  480.777 

^S«t,nal.a  .  1,324,738  1,216,112 

JNaai-Santinal-S  .  427,407  385,277 


Stand  Total  .  2,273,385  2,082,168 

.  ^  UWRENCE.  MASS. 
^Tnbuna-a  .  1,156,427  1,077,847 


0  l,74,« 


LITTLE  ROCK.  ARK. 
Saiatta-m  ..  1.151,857 
W*aniai  GazaHa-S  .  403,257 


Stand  Total  .  1,555,114 


1.040,751 

318,412 


1,357,363 


2,451,600  (700,283).  1758—2,178,745  (777,- 

714).  Mirror-Naws-a  1757—1,235,075.  1758 
-1,048.506. 


LOUISVILLE,  KY. 


Couriar  Journal-m  ... 

1,475,133 

1,403,314 

Couriar  Journal-S  _ 

884,723 

757,047 

Timas-a  . 

1,784,715 

1,608,735 

Grand  Total  . 

4,164,571 

3.767,078 

LOWELL,  1 

MASS. 

Sun-«  . 

821,348 

741.565 

••Sun-S  . 

245,757 

222,235 

Grand  Total  . 

1,067,307 

763,800 

LYNN,  MASS. 

Itam-a  . 

770,212 

777,557 

MEMPHIS. 

TENN. 

Commercial  Appaal-m  2,060,014 

1.747.84a 

jCommercial  Appaal-S 

801,621 

701,247 

Prass-Scimitar-e  . 

1,253,665 

1,121,734 

Grand  Total  . 

4,115,300 

3,772,827 

MERIDEN, 

CONN. 

Record  Journal  . 

760,861 

845,076 

(Saa  Nota) 

NOTE:  Record  Morning  and 

Journal 

Evening  ara  sold  only  in  combination. 

Linaqv  of  on«  •dition.  Rocord 

Morning 

only  is  shown. 

MIAMI, 

FLA. 

H«rald-m  . 

3,825,703 

3,657,783 

5Harald-S  . 

1,373,384 

1,268,648 

Naws-e  . 

1,266,774 

1,383,786 

(Naws-S  . 

471,271 

531,607 

Grand  Total  . 

6.757,532 

6,841,824 

NOTE:  Part  run  adv. 

includad:  1 

Harald-m 

1757  —  3,825,703  (82.141).  1758- 

•  3,657,783 

(57,135).  Harald-S  1757 

1-1,373,384 

(78.250). 

1758—1,268,648  (126,450). 

MILWAUKEE.  WIS. 

Santinal-m  . 

,  1,278,771 

1,271,073 

*Sentinal-S  . . 

260,548 

306,437 

Journal-a  . 

3,273,704 

3,111,005 

(Journal-S  . 

.  1,361,444 

1,174.763 

Grand  Total  . 

.  6,174,667 

5,703,500 

MINNEAPOLIS.  MINN. 

Tribuna-m  . . 

.  1,464,777 

1,356,100 

Star-a  . 

.  2,414,755 

2,333.754 

(Tribuna-S  . 

.  787,345 

867,414 

Grand  Total  . 

4,867,077 

4  557.268 

NOTE:  Part  run  adv. 

included: 

1757-2,- 

414,755  (162,262).  1758-2,333,754 

(137,577). 

MODESTO. 

CALIF. 

Baa-a  . 

.  747,186 

702.433 

§Baa.S  . 

176,387 

203.472 

Grand  Total  . . 

.  745,573 

705.725 

MONTREAL. 

CANADA 

)*Star-a  . 

2,215.063 

2,217,587 

Gatafta-m  . 

1,365,646 

1,450.654 

La  Prassa-e  . 

2,370,715 

2,321,171 

La  Patria-S  . 

127.035 

146,237 

La  Petit  Journal-S  ... 

177,751 

186,416 

Grand  Total  . 

.  6,278,210 

6,324,067 

NOTE:  (•)  Includes 

Weekend 

Magazine 

linaga. 

MUNCIE, 

IND. 

Prass-a  . 

.  777,557 

707,284 

Star-m  . 

.  785,883 

864,784 

••Star-S  . 

.  271,738 

262,835 

1. 57138 
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LONG  BEACH.  CALIF, 

.  1,81 1.736  1,760,42 

rtdaptfidtnt  Prtss* 

.  573,522  565,64 

't^Tnlagram-a  .  1.770,258  1,818,27 

**•*<<  Total  .  4,375,716  4.144.36 

NOTE:  Part  run  adv.  includod:  Inda 
-,m«T  (265.357).  m 

,  18.426  (|W,I40).  indapandant  Praai 
1757  -  573.522.  1758  -  565.640 
Sli  !  ”57-1.770,258  (  265,357) 
"*-1818, 274  (178.140). 

^  LONG  ISLAND,  N.  Y. 

Suffolk-a  ...  1,827,013  1,776,27 
"^ay  Nauau-a  ...  2,042,805  2,351,48 

Total  .  3.867.818  4,327,76 

LOS  ANGELES.  CALIF. 

.  1,757,227  1,784,77 

’■•5  .  880,608  777  88 

.  3,727,378  3,532,57 

.  2.451,600  2,178,74 

,  *  .  1,373,783  1,212.02 

.  1,235,075  1.048.50 

^  Total  . 11,827.873  10.536.54 

adv.  includod:  Timas-n 
1827,378  (  220.863).  Timaa-S  1757- 

OITOR  ac  PUBLISHER 


Grand  Total  .  2,277,380 

NASHVILLE.  TENN. 

Bannar-a  .  1,673,308 

Tannaisaan-m  .  1,688,880 

Tannatnaan-S  .  665,347 


Grand  Total  .  4.027.535 

NEW  HAVEN.'  CONN. 

Journal  Courior-tn  ...  451,500 

Ragistar-a  .  1,616.738 

**Ragi$tar-S  .  675,837 


Grand  Total  .  2,764.275 

NEW  LONDON.  CONN. 
Day-a  .  1,067.710 

NEW  ORLEANS.  LA. 

Titnai-Picayuna-m  ....  3.063.028 
t*Timos-Plcayuna-S  . . .  826.006 

Staton  &  Itom-a  .  1,473,021 


Grand  Total  .  5,362,055 

NEW  YORK.  N.  Y. 

Timas-m  .  2,477,870 

Timai-s  .  2,130,720 

Harold  Tribuna-m  .  773,123 

tHarald  Tribuno-S  _  637,578 

Mirvor-m  .  734,673 

for  January  30,  1960 


2,035,103 


1,538,678 

1.533.880 

580,747 


3,653,325 


350,777 

1,448,016 

641.065 


2.440.058 


1,024,161 


2,837,785 

756,762 

1,377,270 


4,774,017 

1,104,077 

753.774 

466.775 
304.168 
300,856 


Mirror-S  . 

.  332,702 

121,675 

Nawt-m  . 

.  1,773,010 

674,176 

Naws-S  . 

.  1,446,563 

537,634 

Journal  Amarican-a  . . 

.  763,727 

400,563 

•Jouinal  Amarican-S  . 

.  383,147 

171,177 

Post-a  . 

.  772,570 

507,731 

Post-S  . 

76,705 

24,162 

World  Taia^ram 
i  Sun-a  . 

.  1,360,070 

565,151 

Grand  Total  . 14,305,122  5,754,203 

NOTE:  All  nawspaparn  on  strika  Da- 
cambar  10  to  28,  I7M. 

NOTE:  Part  run  adv.  includad:  Mirror-m 

1757— 734,673  (176,833).  1758-300,856  (  64,- 
247).  Mirror-S  1757  -  332,702  (133,475). 

1758— 121,675  (  38,778).  Nawn-m  1757-1,- 

773,010  (827,715).  1758-674,176  (  273,868). 

Naws-S  1757—1,446,563  (1,031,700).  1758— 
537,634  (  385,441).  Joumal-Amarican-a  1757 
—763,727  (155,737).  1758—400,563  (47.304). 
Journal-Atnarican-S  1757—383.147  (130,570). 
1758—171,177  (  53,562).  World  Tal.  8  5un-a 
1757—  1.360,070  (  258,740).  1758  —  565,151 

(77,205).  Split  run  ad/,  includad:  Naws-m 
241,721  Naws-S  124,706. 

NEW  YORK  (QUEENS),  N.  Y. 

Long  Island  Prass-a  ..  1,437,152  607,340 

§Long  Island  Prass-S  . .  537,035  206,508 


Grand  Total  .  1,776,187  813,848 

NOTE:  All  nawspaparn  on  strika  Dacam- 
bar  loth  to  28th  1758  inclusiva 

NEWPORT  NEWS.  VA. 

Prass  -m  .  1,337,641  1,067,585 

§Prass-S  .  413.270  351,246 

Timas-Harald-a  .  1,173,445  1,067,776 


Grand  Total  .  2,726,376  2,486,627 

NIAGARA  FALLS,  N.  Y. 

GaiaHa-a  .  I  231,362  1,114,327 

**Gaiatta-S  .  217,825  177,183 


Grand  Total  .  1,451,187  1,311,510 

NORFOLK,  VA. 
Ladgar-Dispatch  8 

Portsmouth  Star-a  .  2,060,877  1,777,617 

Virginian-Ptlot-m  .  2,275,262  1,745,823 

tVIrgInian-Pilot  8 

Portsmouth  Star-S  ..  837,234  774,167 


Grand  Total  .  5,175,375  4,477,607 

NOTE:  Part  run  adv.  includad:  Ladgar- 
Dispatch  8  Portsmouth-Star-a  1757 — 2.060,- 
877  (483.531).  1758—1,777,617  (470,785). 

Virginian-Pilot-m  1757—2,275,262  (  324,781). 
1758—1,745,823  (255,421).  Virginian-Pilot  8 
Portsmouth  Star-S  1757— 837.2M  (214,013). 
1758—774,167  (  218,281). 

OAKLAND,  CALIF. 

Trlbuna-a  .  2,172,573  1,828,674 

§Tribuna-S  .  675,535  587,243 


Grand  Total  .  2,868,128  2.415,717 

NOTE:  Part  run  adv.  includad:  Tribuna-a 

1757—2,172,573  (160,715). 

OKLAHOMA  CITY,  OKLAHOMA 

Oklahoman-m  .  1,154,740  1,070,177 

Oklahoman-S  .  461,063  437,777 

Timas-a  .  1,371,417  1,276,150 


Grand  Total  .  2.787,422  2.786,126 

NOTE:  Part  run  adv.  includad:  Timas-a 
1757—1,371,417  (211,754).  1758-1,276,150 

(215.852). 


OMAHA.  NEBR. 

^World-Harald  .  1,476,020  1,403,070 

(saa  nota) 

fWorld-Harald-S  .  788,174  707,582 


Grand  Total  .  2.264.174  2.112,652 

(#)  World-Harald  sold  in  combination 
Morning  and  Evaning,  linaga  of  only  ona 
adition,  EVENING,  Is  shown. 

ORLANDO,  FLA. 

1757  *1758 

Star-a  .  2,162,370  1,781,220 

Santinal-m  .  2,162,370  1,857,144 

Santinal-S  .  771,832  677,686 


Grand  Total  .  5,076.572  4,320  050 

NOTE:  Part  run  adv.  includad:  1757— 
776.727.  1758—527.100. 

*1758  figuras  suppliad  by  publishars. 

OWENSBORO,  KY. 

Massangar  8  Inquirar-d  877,214 
**Massangar  8 

Inquirar-S  .  300,553 

Grand  Total  .  1,177,767 

PASADENA,  CALIF. 

Star-Naws-a  .  1,260,021  1,207,217 

§lndapandant-Star 

Naws-S  .  381.867  364,227 

Indapandant-m  .  1,174,077  1,136,661 


Grand  Total  .  2,815,765  2,708,107 


PAWTUCKET,  R.  I. 
Timas-a  .  887,873 


757,363 


PEORIA.  ILL. 

Journal  Star  .  1.414,775  1,350,752 

§Journal  Star-S  .  473.843  445,337 

Grand  Total  .  1,708,638  1,776,287 

NOTE:  Journal  Star  Morning  and  Jour¬ 
nal  Star  Evaning  sold  in  combination. 
Linaga  of  only  ona  adition — Journal  Star 
Evaning — is  shown. 


PHILADELPHIA.  PA. 

8ullatin-a  . 2,012.774 

t*Bullatin-S  .  578,272 

inquirar-m  .  1,700,233 

Inquirar-S  .  I,277,s28 

Naws-a  .  878,717 


1,737,807 

600,838 

1,856,452 

1,163,457 

754,863 


Grand  Total  .  6,667,444  6,313,421 

NOTE:  Part  run  adv.  includad:  Inquirar- 
m  1757—1,700,233  (  38,377).  1758-1.856,452 
(24,480). 


PHOENIX.  ARIZ. 

Rapublic-m  .  2,866,530  2.422,445 

tRapublic-S  .  821.387  735,375 

Gaiatta-a  .  2,845,307  2,455,210 


Grand  Total  .  6,533,228  5,613,030 

PITTSBURGH.  PA. 

Post-Gaiatta-m  .  1,383,713  1,311,822 

Prass-a  .  1,877,271  1,676,517 

tPrass-S  .  836,747  732,771 

Sun-Talaqraph-a  .  778.471  822,400 

*Sun-Talaqraph-S  .  373,553  347,670 


Grand  Total  .  5.271.775  4,871,222 

PORTLAND,  ORE. 

Oraqonian-m  .  1,454,572  1,740,572 

§*Oraqonian-S  .  481,082  710,578 

Oragon  Journal-a  ....  1,454,572  1,245,067 
(Oragon  Journal-S  ...  444,477  317,073 


Grand  Total  .  3.834,743  4,015.330 

NOTE:  Oragonian  and  Oragon  Journal 
published  jointly  during  strika  pariod 
which  startad  Nov.  7.  1757. 

’Portland  Oragon  Journal  on  strika. 

POUGHKEEPSIE.  N.  Y. 


Naw  Yorkar-a  . 

1,002.672 

777,242 

••New  Yorkar-S  . 

311,057 

324,812 

Grand  Total  . 

1,313,727 

1,324,054 

PROVIDENCE.  R.  1. 

Bulletin-e  . 

1,726,724 

1,685,445 

Journal-m  . 

1,013,807 

771 .085 

(Journal-S  . 

818,543 

753,181 

Grand  Total  . 

3,557,076 

3,407,711 

READING, 

,  PA. 

Eagla  (Saa  Nota)  .... 

1,281,732 

1,207.801 

Eagla-S  . 

300,104 

303,856 

Grand  Total  . 

1,582.036 

1,513,657 

NOTE:  Eagla  Evaning  and  Timas  Morn¬ 
ing  sold  in  combination.  Linaga  of  ona 
adition  (Eagla  Evaning)  is  shown. 


RICHMOND.  VA. 

Naws  Laadar-a  .  1,854.787  1,705,587 

Timas  Dispatch-m  .  1,578,624  1,374,343 

(Timas  Dispatch-S  ....  807,754  751.557 


Grand  Total  .  4,261,365  3,851,487 

RIVERSIDE,  CALIF. 

Prass-Entarprisa  .  1,360,174  1,203,062 

(Saa  Nota) 

§Prass-Entorprisa-S  ....  388,054  278,777 


Grand  Total  .  1,748,228  1,501,857 

NOTE:  Prass-Entarprisa  Morning  8  Eva¬ 
ning  sold  only  in  combination.  Tha  Full- 
Run  Linaga  shown  abova  is  that  of  only 
ona  edition  (Prass-Entarprisa-Morning). 

NOTE:  Part  run  adv.  includad:  Prass- 
Entarprisa  1757—1,360,174  (  37,345).  1758— 
203.062  (  26,861). 


ROANOKE, 

,  VA. 

Timas-m  . 

1,028,777 

1,025,755 

§Timas-S  . 

372,163 

355,825 

World-Naws-a  . 

1,040,553 

1,026,855 

Grand  Total  . 

2,441,475 

2,408,635 

ROCHESTER. 

,  N.  Y. 

Democrat  t 

Chronicla-m  . 

1,674,743 

1,618,201 

(Democrat  8 

Chronicla-S  . 

811,182 

730,104 

Timas  Union-a  . 

1,762,808 

1,700,717 

Grand  Total  . 

4,448,733 

4.047.224 

59 

ROCKFORD,  lU. 

Star  (See  Note)  ......  1,262,540  1,189,510 

Star-S  .  560,976  503,934 


Grand  Total  .  1,823,516  1,693,444 

NOTE:  Star  Morning  and  Register-Re¬ 
public  Evening  sold  in  combination.  Lin¬ 
age  of  only  one  edition — Star  Morning — 
it  shown.  Star  Morning  published  five 
week  days  only,  excluding  Monday. 


SACRAMENTO,  CALIF. 

Bee-e  . 2,141,211  2,153,353 

IBee-S  .  441,054 

Union-m  .  747,804  597,024 

••Union-S  .  335,210  387,762 


orand  Total  . 

3,665,279 

3,138,139 

3T.  LOUIS, 

,  MO. 

Globe  Democrat-m 

1,382,351 

1,420,864 

t'Globe  Democrat-S  . 

426,924 

583,352 

Post  Dispatch-e  . 

2,237,068 

2,074,892 

|Post  Dispatch-S  . 

1,009,948 

880,431 

Grand  Total  . 

5,056,291 

4,959,539 

NOTE;  Part  run  adv 

.  included 

:  Globe 

Democrat-m  1959—1,382,351  (147,384).  1958 

—1,420,864  (229,287). 

ST.  PAUL. 

MINN. 

Pioneer  Press-m  . 

1,215,169 

1,163,866 

•Pioneer  Press-S  . 

780,741 

722,396 

Dispatch-e  . 

1,976,728 

1 .796,868 

Grand  Total  . 

3,972,638 

3,683,130 

NOTE:  Part  run  adv. 

included: 

1959-1,- 

976,728  (182,004).  1958—1,796.868  (130,631). 

ST.  PETERSBURG.  FLA. 

Independent-e  . 

735,738 

786,580 

**lndependent>S  . 

224,594 

171,933 

Times-m  . 

2,488,798 

2,329,052 

§Times-S  . 

633,402 

644,759 

Grand  Total  . 

4,082,532 

3,932,324 

SAN  ANTONIO.  TEXAS 

Exprass-m 

1,393,403 

1,281,072 

(Express-News-S  . 

698,073 

644,143 

Express-News-Sat  . . 

324.384 

281,280 

News-e  . 

1,694,250 

1,513,731 

Liaht-e  . 

1,908,792 

1,699,625 

•Light-S 

608,618 

614,885 

Grand  Total  . 

6,627,520 

6.034,736 

SAN  DIEGO. 

CALIF. 

Union-m  . 

1,759,833 

1,575,619 

§Union-S  . 

837,673 

765,405 

•Tribune-e  . 

2,434,135 

2,185.389 

Grand  Total  . 

5,031,641 

4,526,413 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  1,555,590  1,430,026 

tChronicle-S  630,967  587,551 

Examiner-m  2,020,750  1,810,427 

•Examiner-S  820,080  799,103 

Call-Bulletin-e  894,283 

News-e  655,778 

News-Call-Bulletin-e  1,404,465 


Grand  Total  .  6,431,852  6,177,168 

NOTE:  Part  run  adv.  included:  Chron¬ 
icle-m  1959—1,555,590  (  55,126).  1958-1,- 

430,026  (49,274).  Chronicle-S  1959—630,967. 
1958—587,551  (11,684). 


SAN  RAFAEL,  CALIF. 

Indepei'dent-Journal-e  997,093 


SCHENECTADY,  N.  Y. 

Gazette-.n  .  1,276,965 

••Union  Star-e  .  926,298 


Grand  Total 
Times-e 


SAN  JOSE,  CALIF. 

Mercury-m  .  1,922,054  1,790,573 

News-e  .  1,921,946  1,801,273 

§Mercury.Newt-S  649,533  629,511 


1959 

1958 

SOUTH  BEND.  IND. 

Tribune-e  . 

1,584,749 

1,408,414 

Tribune-S  . 

590,062 

518,872 

Grand  Total . 

2,174,811 

1.927,286 

SPOKANE. 

WASH. 

Spokesman-Review-m 

782,768 

769,370 

fSpokesman-Review-S 

446,873 

435,241 

Chronicle-e 

968,165 

990,608 

Grand  Total  . 

.  2,197,806 

2,195,219 

STOCKTON. 

,  CALIF. 

Record-e  . 

.  1,588,990 

1,449,541 

•SYRACUSE.  N.  Y. 

Herald-Journal-e  . . 

.  1,803,704 

1,715,967 

§^Herald-American-S 

602,472 

505,439 

Post-Standard*m 

929,525 

926,859 

fPost-Standard-S 

319,013 

309,207 

Grand  Total  . . 

3.654.714 

3,457,472 

TACOMA. 

WASH. 

News*Tribune-e  . 

.  1,460,720 

1,361,321 

News-Tribune-S  . 

474,563 

385,093 

Grand  Total  . 

.  1,935,283 

1,746,414 

TAMPA, 

FLA. 

Tribune-m 

2,218,172 

2,137,050 

t*Trlbunc-S 

836,169 

765,251 

••Times-e  . 

759.220 

617,647 

Grand  Total 

3,813,561 

3,519,948 

TOLEDO, 

OHIO 

•1959 

1958 

Times-m 

606,842 

596,791 

Blade-e 

2,031,300 

1,830,883 

Blade-S 

818,252 

753,944 

Grand  Total 

3,456,394 

3,181,618 

NOTE:  (•)  Effective 

as  of  May 

r  9th  the 

Toledo  Times  is  issued 

five  days. 

Monday 

through  Friday. 

TORONTO. 

CANADA 

Globe  S  Mail-m 

1,305,449 

1,273,774 

(•Telegram-e 

2,270,943 

2,210,481 

Star-e  . 

.  2,347,203 

2,252,181 

Star-w  . 

63,824 

48,378 

Grand  Total 

5,987,419 

5,784,814 

NOTE:  (•)  Includes 

Weekend  Magazine 

linage. 

NOTE:  Part  run  adv.  Included:  Tele- 

gram-e  1959—2,270,943 

(76.362). 

1958—2,. 

210,481  (75,208). 

TRENTON 

.  N.  J. 

Evening  Times-e 

1,247,629 

1,274,753 

••Times  Advertiser-S 

414,710 

375,542 

Trentonian-m 

966,730 

805,499 

Grand  Total 

2,629,069 

2,455,794 

TROY.  1 

N.  Y, 

Record  (See  Note) 

1,197,591 

1,114,824 

NOTE:  Record  Morning  and  Times-Rec- 

ord  Evening  sold  in  combination 

.  Linage 

of  one  edition  (Record  Morning) 

is  shown. 

TULSA. 

OKLA. 

Tribune-e  . 

1,855,483 

1,728,166 

World-m 

1,858,279 

1,725,071 

World-S 

556,343 

510,707 

Grand  Total 

4,270.105 

3,963,944 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m 

821,996 

813.984 

Grand  Total  .  4,493,533  4,221,357 

NOTE:  Part  run  adv.  included:  Mercury- 
m  1959—1,922,054  (64,559).  1958—1,790,573 
(26,528).  News-e  1959—1,921,946  (64,559). 
1958-1,801,273  (26,528). 


UTICA.  N.  Y. 

Observer  Dispatch-e  ..  1,121,196  1,111,533 
••Observer  Rispatch-S.  408,581  393,002 

Pres$-m  .  1,448,339  1,486,216 


Grand  Total 


...  2,978,116  2,990,751 


924,232 


WASHINGTON.  D.  C 

1959 


1,266,167 

835,292 


2,203.173  2,101,459 


News-e 

Post-m 

i^Post-S 

Star-e 

fStar-S 


SCRANTON,  PA. 

.  1,236.170  1,138,032 


SEATTLE.  WASH. 

Pott-Intelligencer-m  1,286,558  1,242,150 

•Pott-Inteiligencer-S  433,968  405,752 

Times-e  .  2,053,146  1,998,246 

Timet-S  .  732,544  601,599 


Grand  Total  .  8,599,643  7,893,250 

NOTE;  (•)  The  Star  did  not  publish 
paper  December  6,  1958,  because  of 

strike.  The  December  5th  and  7th  issues 
were  also  affected  by  strike. 


Grand  Total 


SHREVEPORT,  LA. 

Journal-a  .  1,321,178  1,071,334 

Times-m  .  1,588,138  1,377,462 

Hmes-S  .  463,554  445,653 


3,372,870  2,894,449 


WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 

Mamaroneck  Times-e  .  694,808 

Mount  Vernon  Argut-e  865,765 
New  Rochelle 

Standard-Star-e  _  883,549 


Ossining  Citizen- 

1959 

1958 

Ragister-e  . 

.  653,943 

715,854 

Peekskill  Star-e  . . 

.  667,437 

669,698 

Port  Chester  Item-e  . . 

.  863,918 

876,072 

Tarrytown  News-e  _ 

Yonkers  Herald 

674,331 

739,057 

$tatesman-e  . 

White  Plains 

928,889 

1,041,505 

Reporter  Dispatch-e 

1,112,859 

1,241,396 

Grand  Total  . 

.  7,345.499 

7,930,903 

WICHITA, 

KANSAS 

Beacon-e  . 

1,132,111 

988,199 

•6eacon*S 

325,339 

278,107 

Eagle-m  . 

1.647,176 

1,715,955 

tEaaie-S  . 

Eagle-e  . . 

444,192 

416,810 

1,337,837 

1,205,342 

Grand  Total  . 

4,886,655 

4,604,413 

WINSTON-SALEM,  N.  C. 

Journal  (See  Note) 

1,166,055 

1,188,150 

Journal  &  Sentinel-S  . 

.  435,012 

360,238 

Grand  Total 

1,601,067 

1.548.388 

EAST  ST.  LOUIS,  ILL 

Journal-a  .  558,3I»  ft- 

Journal-5  .  200,778 


Grand  Total  .  759,199 


GREEN  BAY.  WIS. 
Press-Gaietta-e  .  1,439,221  Ijn^ 


GREENWICH.  CONN. 
Time-e  .  596,638  S)|,| 


HAVERHILL.  MASS. 

Gaiette-e  .  SII,4M 


HUNTINGTON.  W.  VA. 
Advertisar-a  .  I.I74.9N  IMn 


Herald-Dispatch-m 

•Herald-Advertiser-S 


328,563  WS, 


Grand  Total  .  2,687,081  imtt 

•Includes  AMERICAN  WKKLY'  Mw 
lines  (1959):  21.440  lines  (1958). 


NOTE:  The  Journal  Morning  and  Sen¬ 
tinel  Evening  are  sold  in  combination. 
Linage  of  one  edition  (Journal  Morning) 
is  shown. 


HYANNIS,  MASS 

Cape  Cod 
Standard-Times-e 


525.448 


WORCESTER,  MASS. 

Telegram-S  .  568,066  498,030 

Telegram-m  .  847,501  806.632 

GaieHe-e  .  1,257,490  1,164,873 


JOHNSTOWN,  PA. 

Tribune-Democrat-d  ..  1,129.877  I,||S| 


KENNEWICK-PASCO>RICHLANB, 

Tri-City  Herald-e  .  546,217  SOr 

Tri-City  Herald-S  ....  149,086  tir 


Grand  Total  .  2,673,057  2.469,535 


YOUNGSTOWN.  OHIO 

Vindicator  Talegram-e  1,804,833  1,607,261 
§Vindicator  Telegram-S  817.255  686,238 


Grand  Total  .  695.303  i 

Does  not  include  Family  Weekly. 


KINGSTON,  N.  Y. 
Preeman-e  .  895.202 


2,622,088  2,293,499 


FIGURES  SUPPLIED 
BY  PUBUSHERS 


LINCOLN,  NEBR. 

Star-m  .  1,099,588  I  Hi 

Journal-e  .  1,046.472 

•Journal  t  Star-S  _  301,350 


ABERDEEN.  S.  D. 

American-News-e  .  381,402 

American-News-S  .  142,436 


390,250 

140,378 


Grand  Total  .  2,447,410  IW 

•Includes  PARADE  27,813  lines  in 
33.047  lines  (1958). 


LOCKPORT,  N.  Y. 

Union-Sun  &  Journal-e  654.934 


IN.1 


Grand  Total  .  523,838  530,628 

1,045,016 


ALTOONA.  PA. 

Mirror-e  .  1,165,780 


MADISON,  WIS. 

Capital  Times-e  .  1,302,917  IE- 

State  Journal-m  .  1,332,856  ITT 

State  Journal-S  .  452,802  ^ 


APPLITOII IIMIAM-MENASHA.  WIS. 

Post-Crescent-e  .  1,629,040  1,493,128 


BATTLE  CREEK.  MICH. 

Enquirer  A  News-e  258,356 

Enquirer  &  News-S  ....  1,081,948 


Grand  Total  .  3,088,57$  2  Hi 

•Includes  PARADE  27,818  lines  (i^ 
33,047  lines  (1958). 


263,088 
1 .000,657 


Grand  Total  1,340,304  1,263,745 


MOLINE-ROCK  ISLAND.  ILL. 

Argus-e  .  1,066,632  t-f  7 

Dispateh-e  .  1,187,466  l(£ 


:^Berc 


•Oees  I 
WfBtLT. 


Meam-" 


lUrsN-VI 

HsrsW-'* 


6raM 


(rwd 


Stlisbem 

SilisberY 


((Slid 


Srsnd 

Tdsoram 


Cipitil-n 
Sets  Joi 
Csfitll-J 


Stir-in 

Sbr-S 

Ctiies-e 


Nvrs-Sun 


BURLINGTON,  VT. 


Grand  Total 


2,254,098  2,™ 


795,240  735,706 


CANTON,  OHIO 

Repository-e  1,865,640 

Repository-S  691,432 


1,727,152 

639,114 


MONTGOMERY.  ALA.  _ 

Advertiser-m  .  1,066,478  It^S 

Advertiser-S  .  393,876  it; 

Journal-e  .  1,065,652  I0£ 


Grand  Total  .  2,557,072  2,366,266  Grand  Total 


2,526,652  2.«: 


CARBONDALE-HERRIN-MURPHYSBORO, 

ILL. 

Southern  lllinoisan-e  ..  500.486  450,814 
Southern  Illinoisan-S  123,438  76,482 


NEW  BEDFORD,  MASS. 

Standard-Times-e  .  959,294  tii 

Standard-Times-S  .  246,857  21 


Grand  Total  .  623,924  527,296 


CHAMPAIGN-URBANA.  ILL. 

Courier-e  ..  792,890  699,566 

Couriers  .  231,994  212,296 


Grand  Total  .  1,206,151  I.IP 

Includes  PARADE  27.813  lines  (>^ 
33,047  lines  (1958). 


NORRISTOWN.  PA. 

Times-Herald-e  .  801,103 


Grand  Total  .  1,024,884 


CHILLICOTHE,  OHIO 

Gaiette-e  .  837,543 


911,862 

776,884 


OGDEN.  UTAH 

Standard-Examiner-a  846,140  L- 

Standard-Exami  ler-S  299,602  2!* 


1958 

1,234,115  1,219,321 
2,768,088  2,563,211 
985,349  841,603 

2,649,897  2,608,246 
962,194  660,869 


CORPUS  CHRISTI,  TEXAS 

Caller-m  .  1,624,238  1,710,520 

Caller-e  1,534,848  1,648,178 

Caller-S  .  447,202  400,498 


Grand  Total  .  1,145,742  MS 

Includes  FAMILY  WEEKLY  20.2M  ' 
(1959);  20,225  lines  (1958). 


Grand  Total 


3,606,288  3,759,196 


OIL  CITY-FRANKLIN,  PA. 

Derrick-m  .  580,460 

News-Herald-e  .  434.038 


DAVENPORT,  IOWA 

Times-e  .  1,190,252  1,096,872 

Democrat-S  .  416,038  342,034 

Democrat-d  .  834,106  769,818 


1.014,498 


Grand  Total 


2,440,396  2,208,724 


PADUCAH.  KY. 

Sun-Democrat-e  .  711,830  ^ 

5un-Democrat-S  .  271,894 


WATERBURY,  CONN. 

American-e  .  1,521,368  1,365,678 

Republican-S  .  474,686  376,017 


4.506,216  4,247,747  Grand  Total  .  1,996,054  1,741,695 


DAYTONA  BEACH.  FLA. 

News-e  .  946,190 

News-Journal-S  .  222,516 

Journal-m  .  914,536 


866,208 

206,178 

791,966 


Grand  Total  .  983,724  fe 

Includes  FAMILY  WEEKLY  30.2X 
(1959);  21,630  lines  (1958). 


Grand  Total  .  2,083,242  1,864,352 


PASSAIC-CLIFTON,  N.  J.  _ 
Herald-News-e  .  1,191,509  l,2S 


748,016 

906,897 


DECATUR,  ILL. 

Herald  &  Review-me..  1,014,300  1,045,450 
Herald  C  Review-S  ...  355,866  342,762 


PENSACOLA.  FLA.  ^ 

Jcurnal-m  .  1.236,060  1,;^ 

News-Journal-S  .  403,018  ^ 

News-e  .  743.218  & 


992,408  Grand  Total 


.  1,370,166  1,388,212  Grand  Total  .  2,382,296  2.5* 
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pine  BLUFf,  ARK. 

■■:.i  .  ...  675,724 

. 

^  To**l  844.^2 

IJJJ,  not  include  20,272  line* 
PtBU-Y. 

POTTSTOWN,  PA. 

^„.n.  •••  '.005,186 

QUINCY,  ILL. 
■4««ld-W6l0-e  686,846 

3;2S.WI.iq-S  .  222.838 


•  i.ttii 
^  *  R I  Jo***'.^ 


404,734 

834,748 

.  S.  D. 
637,084 
171,052 

626,780 

167,062 

808,136 

743.842 

N.  C. 

653,688 

216,510 

663,040 

144,472 

870,148 

862,512 

».  S.  D. 
762,706 
283,178 

655,180 

253,644 

WiibtK» 


jU^LMder-e 

/UyM-l.«dtr-S 


SUPERIOR,  WIS. 

705,348 

TOPEKA.  KANS. 

Ctpitil-m  .1 ,034,206 

SMt  Journdl-e  407,165 

Cipit<l-Journal-S  285,457 


TUCSON.  ARIZ. 

siir.m  1,744,714 

SUf-S  358.383 

Citinee  2,024,067 


I  WAUKEGAN.  ILL. 

NiovSuii-e  1,382,304 

WILMINGTON.  DEL. 

N«vi-Journii-me  1, 740, 1 67 

WOONSOCKET.  R.  I. 
Woonsocket  Call-e  .  821,736 


BARRIE.  ONT. 

Imlo  Eiatniner-e  .  435,840  356,381 

ICoavorted  to  daily  publication  Nov. 
8.  I1M) 

CALGARY,  ALTA. 

Horold-o  1,735.807  1,660,074 

CHARLOTTETOWN,  P.E.I. 

eoofdiin-m  647,718  554,320 

^•*"<^■0  516,454  414.423 

Good  Total  1,164,672  474,243 

CHATHAM.  ONT. 

758,588  744,532 

^  CORNWALL.  ONT. 

Conivill  Standard- 

f^olsuldor-e  567,502  630,382 

EDMONTON,  ALTA. 

1,766,044  1,713.302 

,  GALT.  ONT. 

Wwtor.o  421,352  883,412 

GUELPH.  ONT. 

"•""ni-o  846,110  744,552 

HAMILTON.  ONT. 

2,143,334  2,140,144 

KAMLOOPS.  B.  C. 

383,605  335,758 

.  KELOWNA.  B.  C. 

286,474  228,814 

IN9an  as  daily  Sept.  4.  1457). 

KIRKLAND  LAKE.  ONT, 

News-e  .  387,100  344,038 

MEDICINE  HAT.  ALTA. 

571,477  548,744 

,  NANAIMO,  B.  C. 

507,805  465,777 


NORTH  BAY,  ONT. 

Daily  Nuqgat-a  .  733,420  721,424 

ORILLA.  ONT. 

Packet  t  Timas-e  .  352,547  324,453 

OSHAWA,  ONT. 

Times  Gaiette-e  .  836,368  887,044 

OTTAWA,  ONT. 

Citiien-e  .  1,648,300  1,615,444 

Includes  WEEKEND  MAGAZINE  t 
COMIC  Section. 

PEMBROKE,  ONT. 

Observer-e  313,451  245,518 

(Beqan  as  daily  April  22,  1457). 

PENTICTON.  B.  C. 

Herald-e  .  243,205  271,458 

(Began  as  daily  Sept.  4,  1457). 

PORT  ARTHUR,  ONT. 

News  Chronicle-e  ....  476,270  435,332 

PRINCE  ALBERT,  SASK. 

Herald-e  338,354  338.327 

QUEBEC  CITY,  QUE. 

Chronicle-lelegrioh-e  417,076  421,740 

L'Evenement- 

Journal-m  . 24,427,031  22,456,856 

SARNIA.  ONT. 

Observer-e  .  476,784  441,104 

SASKATOON,  SASK. 

Star-Phoenix-e  .  475,483  431,788 

SUDBURY,  ONT. 

Stare  .  1,136,216  440,677 


.  moose  jaw.  SASK.  NORWALK,  C 

.  577,773  541,733  Norwalk  Hour-e  . 
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TIMMONS,  ONT. 

Press-e  654,144  535,420 

TROIS  RIVIERES,  QUE. 

LeNouvell!ste-a  806,652  768,417 

VANCOUVER.  B.  C. 

Sun-e  2,377,121  2.411,617 

Province-m  1,254,303  1,382,267 

Includes  WEEKEND  MAGAZINE  72,382 
lines  (1454);  71,005  lines  (1458). 

WELLAND,  ONT. 

Tribune-e  .  758,441  754,487 

WINNIPEG.  MAN. 

Tribune-e  .  1,444,442  1.285,301 

WOODSTOCK.  ONT. 
3entinel-Review-e  542,788  556,612 

ADVERTISIN<; 
LINAGE  SERVICE 

BLUEFIELD,  W.  VA. 

Teleqraph-m  500,350  441,464 

'Teleqraph-S  168,254  166,605 

Grand  Total  .  664,604  658,564 

’Includes  FAMILY  WEEKLY  20,484  lines 
(1454);  21,170  lines  1458).  NOTE;  Tele- 
gram-S  sold  in  combination  with  Sunset 
News-e. 

COLUMBIA,  S.  C. 

State-m  .  1,041,343  472,483 

•State-S  466,786  402,754 

Record-m  754,414  744,460 

Grand  Total  2,268,043  2,120,147 

’Includes  AMERICAN  WEEKLY  10,384 
lines  (1457);  21,580  lines  (1458). 

JAMESTOWN.  N.  Y. 

Post-Journal-e  466,477  485,455 

LAS  VEGAS,  NEV. 

Nevada  Sun-m  .  1,077,447  825,578 

Nevada  Sun-S  .  140,674  177,044 

Grand  Total  .  1,268,626  1,002,677 

LEVITTOWN,  PA. 

Times-e  1,024,327  466,068 

NOT:  Sold  in  combination  with  Bristol 
Courier. 

MONROE.  LA. 

World-m  .  447,818  775.182 

World-S  284,447  260,773 

News-Star-e  .  434,283  763,075 

Grand  Total  .  2,171,548  1,744.030 

NEW  YORK.  N.  Y. 

El  Diario 

De  Nueva  York-m  317,485 

El  Diario 

De  Nueva  York-S  . .  63,275 

Grand  Total  .  381,260 

NORWALK,  CONN. 

Norwalk  Hour-e  .  475,664 


All  Records 
Smashed  for 
Newsprint 

U.  S.  newsprint  consumption 
for  1959  reached  a  record  hijrh 
of  7,103,786  tons,  compared  with 
6,599,981  tons  in  1958. 

December  1959  consumption 
was  a  record  December  hi{ch  of 
612,149  tons  compared  with 
December,  1958  consumption  of 
526,732  tons. 

In  1959  newspapers  reporting 
to  American  New.spaper  Pub¬ 
lishers  Association  consumed  5,- 
327,839  tons;  7.6%  more  than 
the  4,949,986  tons  used  in  1958; 
3.5%  more  than  the  5,149,099 
tons  used  in  1957;  and  2.3% 
more  than  the  previous  record 
of  5,208,761  tons  used  in  1956. 

At  end  of  December,  1959 
stocks  of  newsprint  on  hand 
were  38  days  supply  and  6  days 
.supply  in  transit  for  average  of 
all  daily  newspapers  reporting 
to  the  ANPA. 

Production  Record 

Production  of  newsprint  in 
North  America  during  Decem- 
l)er,  1959  amounted  to  705,606 
tons — an  all-time  high  for  any 
December  on  record — and  was 
13.6%  above  the  year-ago  vol¬ 
ume.  Shipments  totaled  719,109 
tons  in  December,  1959  and  were 
11.8%  greater  than  shipments 
in  the  same  month  of  1958,  ac¬ 
cording  to  the  Newsprint  Serv¬ 
ice  Bureau. 

Production  of  newsprint  paper 
in  North  America  in  1959 
reached  a  record  peak  of  8,358,- 
303  tons.  This  was  504,954  or 
6.4%  greater  than  in  1958  and 
1.7%  above  the  former  high  of 
1957.  Output  of  United  States 
mills  in  1959  totaled  1,964,131 
tons — an  all-time  annual  peak. 

North  American  manufac¬ 
turers’  stocks  on  December  31, 
aggregated  171,695  tons,  com¬ 
pared  with  201,184  tons  at  the 
end  of  December,  1958. 

.\t  Historic  Iligli 

The  North  American  news¬ 
print  industry  is  entering  the 
seventh  decade  of  the  20th  Cen¬ 
tury  better-equipped  and  more 


PATERSON,  N.  J. 

Call-m  .  465.360  1.004,614 

N»ws.«  1,214,550  1,274,065 

Grand  Total  .  2,184,410  2,283  674 

QUINCY,  MASS. 

Patriot  Ladgar-a  862,780 

SALEM.  ORE. 

Capital  Journal-a  1,012,602  454,882 

Oragon  Statasman-m  804,240  883,424 

Oragon  Statawnan-S. . .  27S,055  223,458 

Grand  Total  .  2,046,847  2,061,764 


stable  than  ever  Itefore,  the 
Newsprint  Information  Commit¬ 
tee  reported. 

Reviewing  60  years  of  growth, 
the  committee  of  Canadian  news¬ 
print  producers  said  the  indus¬ 
try  is  meeting  record  demands 
and  stands  poised  for  even 
greater  supply  in  the  years  im¬ 
mediately  ahead. 

Within  the  past  20  years  an¬ 
nual  production  doubled  the 
maximum  required  in  any  year 
in  the  history  of  the  American 
press  up  to  1939.  This  increased 
production  had  to  be  achieved 
despite  a  multitude  of  changing 
situations,  including  war  dis¬ 
ruption  and  the  prolonged  ef¬ 
fects  of  the  depression. 

The  Cx>mmitt^  observed: 

“The  nature  of  newsprint 
manufacture  is  such  that  cor¬ 
porate  bigness  is  almost  a  con¬ 
dition  of  survival,  yet  no  one 
company  owns  more  than  11.8% 
of  the  North  American  produc¬ 
tion  potential.” 

An  editorial  in  Newsprint 
Facts,  the  Committee’s  publica¬ 
tion,  commenting  on  the  lessons 
of  the  past  60  years,  asserts 
“the  publisher’s  most  expensive 
newsprint  has  proved  to  be  the 
newsprint  he  was  able  to  buy  at 
a  price  less  than  the  cost  to  make 
or  not  enough  more  to  insure 
orderly  growth.” 

Periods  when  the  price  was 
depressed  were  eventually  fol¬ 
lowed  by  periods  of  shortage  and 
high  “spot”  markets,  the  editor¬ 
ial  not^. 

he  present  price  for  news¬ 
print  has  prevaile<l  for  nearly 
three  years. 

Publisher  Ownership 

U.  S.  publishers  own  wholly 
or  in  part  14.6%  of  North 
American  newsprint  production 
capacity.  Newsprint  Facts  said. 
This  is  nearly  300,000  tons  more 
than  the  largest  manufacturer 
in  the  field. 

Capacity  of  the  mills  which 
American  publishers  own  out¬ 
right  or  in  which  they  hold  an 
interest  totals  1,430,000  tons. 
The  North  American  potential 
tonnage  total  is  just  short  of 
10,000,000. 

Newsprint  Facts  noted  that 
two  publisher-owned  mills  re¬ 
cently  changed  hands,  one  of 
which  was  sold  to  a  machine 
company  which  is  reportedly 
disposing  of  the  equipment. 


SCRANTON,  PA. 

Tribun<-m  640,184  600,885 

’Scran*onian-S  .  431,283  378,647 

Grand  Total  .  1,071,467  474,582 

’Includas  PARADE  28,045  linos  (1457); 
33,236  linos  (1458). 

WILKES-BARRE.  PA. 

Rocord-m  724,033  738,843 

Timos-Loador-o  .  1,224,246  1,208,404 

’Indopondont-S  .  574,373  528,7«3 

Grand  Total  .  2,!„?7,373  2.476,005 

’Includos  FAMILY  WEEKLY  20.484  linos 
(1454);  21,170  linos  (1458). 
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Payola  Due 
For  Airing, 
Moss  Says 


commission’s  competence  to  un¬ 
earth  liars  and  cheats  in  broad¬ 
casting: 

Fellows:  “I  think  (liars)  will 
always  exist  to  some  degree  in 
broadcasting  or  in  tmcking  or 
in  any  other  phase  of  our  exist- 


Prof.  Ober 


By  (>or<lun  E.  White 
E  &  P  Vi'aKhinKtuti  Bureau 


Rep.  John  E.  Moss  (D., 
Calif.),  outspoken  member  of 
the  House  Legislative  Oversight 
Committee,  promises  “payola” 
will  get  a  thorough  airing  at 
hearings  beginning  Feb.  8. 

Speaking  to  the  Women’s  Na¬ 
tional  Democratic  Club  this 
week  he  said: 

“A  number  of  disc  jockeys  will 
be  heaixi  at  the  resumption  of 
these  hearings  —  and  possibly 
several  officials  of  record  manu¬ 
facturing  and  distribution  com¬ 
panies. 

“(We)  have  received  a  con¬ 
siderable  number  of  complaints 
regarding  payola  (in  recent 
weeks)  and  these  are  expected 
to  be  gone  into  at  considerable 
length.” 

In  the  meantime,  Chairman 
Warren  G.  Magnuson  (D., 
Wash.)  of  the  Senate  Inter¬ 
state  and  Foreign  Commerce 
Committee  has  announced  a  TV 
conference  Feb.  19.  He  had  set 
the  session  earlier  in  the  month 
but  had  to  hold  off  because  of 
a  minor  health  problem  of  FCC 
Chairman  John  C.  Doerfer. 

Senator  Magnuson  has  invited 
just  about  every  top  person  con¬ 
nected  with  broadcasting  com¬ 
panies,  advertising  representa¬ 
tives  and  government  officials. 
He  speaks  threateningly  of  try¬ 
ing  to  determine  “if  any  legis¬ 
lation  is  required”  to  correct 
abuses  in  TV. 


A.>4is  Self-Kegululioii 


Cross:  “And  you  think  it  is 
impossible  to  do  anything  to 
correct  it?” 

Fellows:  “I  think  some  people, 
as  to  them,  it  is  impossible  to 
do  anything  with  them  until  you 
catch  up  with  them.” 

Cross:  “That  is  just  it.  The 
question  is,  how  do  we  catch  up 
with  them?” 

Fellows:  “I  don’t  think  any¬ 
thing  you  might  originate  would 
solve  that  problem.  Sir.” 

Donald  H.  McGannon,  head 
of  Westinghouse  Broadcasting 
Co.,  chairman  of  the  Television 
Code  Review  Board,  suggested 
that  both  ends  of  payola — the 
giver  and  the  receiver — should 
be  made  a  federal  crime  with 
penalties. 


A  Federal  Communications 
Commissioner  heatedly  chal¬ 
lenged  an  assertion  by  Harold 
E.  Fellows,  president  of  the 
National  Association  of  Broad¬ 
casters,  that  the  Commission 
lacked  both  the  authority  and 
the  ability  to  clean  up  payola, 
rigged  quiz  shows,  and  other 
forms  of  broadcasting  deception. 

Testifying  before  the  com¬ 
mission,  Mr.  Fellows  said  “self¬ 
regulation  is  the  one  and  proper 
answer  to  this  entire  problem.” 

Mr.  Fellows  said  the  Commis¬ 
sion’s  role  in  aiding  the  indus¬ 
try’s  “self-regulation”  should  be 
confined  to  “a  kind  word.”  Com¬ 
missioner  John  S.  Cross  re¬ 
torted:  “Kindness  is  not  always 
turning  the  other  cheek.  Some¬ 
times  you  get  your  head  knocked 
off.” 


Missing  Newsman 
Located  bv  Storv 


Toronto 

Foster  Barclay,  46,  Toronto 
newspaper  man  missing  for  two 
weeks,  was  located  Jan.  27  in 
Ottawa  as  a  result  of  a  news 
report  of  his  disappearance. 

An  Ottawa  acquaintance,  who 
saw  him  entering  a  movie 
theatre,  read  the  report  a  few 
minutes  later  in  the  Ottawa 
Citizen  and  immediately  phoned 
the  paper.  A  reporter  checked 
the  theatre  and  located  Mr.  Bar¬ 
clay.  The  Citizen  phoned  Fraser 
MacDougall,  Ottawa  bureau 
chief  of  the  Canadian  Press, 
whom  Mr.  Barclay  had  succeed¬ 
ed  four  months  ago  as  Chief  of 
Ontario  Service  at  Toronto. 

Mr.  Barclay  said  he  had  only 
vague  recollections  of  his  move¬ 
ments  since  he  vanished  Jan.  12. 


Ad  Rate  Changes 
Posletl  Ill  2  Cities 


Clarifies  Talk 


About  Payola 


Professor  Ralph  Ol>er,  who 
teaches  Journalism  and  Public 
Relations  at  the  New  School 
for  Social  Research  in  New 
York,  has  clarified  remarks  he 
made  during  a  television  panel 
discussion  of  “payola.” 

Prof.  Ober  claimed  80  per¬ 
cent  of  all  newspaper  material 
“emanates  from  public  relations 
sources,”  and  said  “a  substantial 
amount  of  payola  is  pi-acticed 
in  the  newspaper  field.” 

However,  the  Professor  of¬ 
fered  E&P  several  qualifications 
to  the  published  versions  of  his 
remarks  which  were  made  to 
student  editors  on  the  WNYC 
program,  “Campus  Press  Con¬ 
ference.” 


The  Fellows-Cross  exchange 
continued  to  the  subject  of  the 


my  remarks  during  tin 
gram,”  Prof.  Ober  said. 

“It  is  true  I  said  that  8®  p,,. 
cent  of  all  material  in 
papers  comes  from  PR  aogi^ 
and  this  figure  may  evn  ^ 
t“onservative. 

“Take  any  front  iwige  o( « 
newspaper.  Either  directlp  • 
indirectly  news  on  that  fif, 
comes  from  such  .sourcea, 
form  of  handouts  or  relent, 
from  the  White  Hou.se,  the  Shh 
Department  or  various  ofte 
government  departments  or  bm 
ness  organizations. 

“However,  the  inference  tbr 
I  am  against  the  u.se  of  so  nne 
public  relations  is  inoonin 
What  I  am  again.st  is  pajeh 
Public  relations  itself  raor> 
often  than  not  has  done  a  fe 
job  in  helping  newspapen* 


In  Heference  lo  TV 


Regarding  his  statement  about 
payola.  Prof.  Ober  said: 

“Payola  in  the  newspaper  in¬ 
dustry  has  existed  for  many 
years  in  many  forms.  It  appears 
in  the  form  of  a  bottle  of  per¬ 
fume  or  whiskey,  second  night 
tickets  to  Broadway  shows, 
money,  gift  certificates  and 
various  other  benefits. 


Milwaukee  (Wis.)  Journal  is 
increasing  its  general  advertis¬ 
ing  rate  by  5c  a  line,  daily  and 
Sunday,  effective  July  1.  New 
flat  rates,  80c  daily  and  90c 
Sunday,  will  provide  milline 
rates  of  $2.17  daily  and  $1.79 
Sunday — “among  the  very  low¬ 
est  in  America,”  says  note  by 
advertising  manager  Harold  E. 
Daniels. 

Oklahoma  City  (Okla.)  Okla¬ 
homan  and  Times  will  drop 
their  local  general  rate  classifi¬ 
cation  March  1.  Local  general, 
lower  than  national  but  higher 
than  local,  applied  to  only  a  few 
advertisers  in  Oklahoma  City, 
who  will  now  pay  national  rate. 


“But  I  made  my  remarks  in 
reference  to  the  area  of  payola 
in  the  television  industry,  point¬ 
ing  out  that  if  newspapers  are 
going  to  attack  television  for 
this  practice  they  will  have  to 
clean  their  own  house  too. 

“This  is  not  a  strong  criticism 
of  the  press  which  has  always 
represented  the  most  important 
organ  for  the  dissemination  of 
information  in  this  country.  I 
think  most  of  the  industry’s 
practices  have  been  sound. 

“However,  to  whatever  extent 
payola  exists  in  the  journalism 
field,  I  think  it  is  wrong  and 
should  be  done  away  with.  I  am 
particularly  against  a  news¬ 
paper  covering  a  story  only  be¬ 
cause  a  close  relationship  exists 
between  an  editor  and  some 
business  or  public  relations 


Wall  Street  Journal 
Moving  Cire.  Office 


Prof.  Ober  repeated  his  as¬ 
sertion  that  80  percent  of  all 
material  printed  in  newspapers 
comes  from  a  public  relations 
source  but  he  added  that  the 
way  in  which  his  remarks  ap¬ 
peared  in  print  carried  the  in¬ 
correct  inference  that  he  de¬ 
plores  this  fact. 


Not  Against  PR 

“Editor  &  Publisher  is  the 
only  newspaper  that  has  called 
and  questioned  me  closely  about 

EDITOR  8C  PU 


Sprincfieu),  Ma,- 
The  Wall  Street  Jourmi  w 
provide  employment  for  250  pe; 
sons  at  its  northeastern  ])rodi 
tion  plant  at  Chicopee  whidi; 
scheduled  to  open  next  montk 
Maurice  A.  Farrell,  assistu 
managing  editor  who  will  b(  a 
charge  of  the  operation  in  Oi 
$2,500,000  plant,  told  a  kni 
business  group  this  week  tk 
building  has  been  made  larp 
than  originally  planned  to  hoc-t 
the  paper’s  circulation  serrs 
department.  This  will  cnipW 
200  persons  in  clerical  jobi,s 
said,  and  will  experiment  vi: 
reader  service  techniques. 

Technologically,  Mr.  Fam. 
said,  the  printing  plant  will  ? 
the  most  up-to-date  in  the  coc 
try.  The  total  payroll  will  » 
$1,500,000  a  year. 


Guild  Pact  Signed  I 
With  Oakland  Tribune  I 

Oakland,  (aiaf^fsl: 

The  Oakland  Tribune  sigwf 
its  first  guild  contract  with  r- 
acceptance  of  an  agreement  vit; 
editorial  employees  former' 
represented  by  an  in(lei)emie: 
union.  The  contract  is  identki 
with  that  effected  last  Septan 
ber  with  the  three  San  Francis 
CO  dailies,  according  to  Sc 
Eubanks,  executive  secretar; 

San  Francisco-Oakland  GuikL 


Pay  Scale 


This  established  a  San  Fncj 
cisco  scale  of  $147.25  weekly  M 
six-year  employees.  It  calls 
$7.25  additional  weekly  by 
contract’s  expiration  on  Sipi 
26,  1961.  An  issue  over  Trib«» 
combination  report  er-photop- 
phers  was  adjusted  by  pro 
that  at  least  five  of  the  pi 
18  will  be  eliminated  durinf 
term  of  the  contract. 


BLISHER  for  January  30, 
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lAPA  has  become  familiar  with  Pomipr  Reporter 

Tayas  in  Exile  ."d"TwS  B„y,  Ark.  Weekly 

1-  ;  frnnt  nnnfi  Very  subtle  indeed.  The  Cuban  Little  Rock,  Ark. 

{Continud _ p  9 _  form  of  censorship  began  subtly  Ron  P.  Burnham,  formerly  a 

—  ""  ,  T  „aTY,«>  enough  but  of  late  it  has  rapidly  local  newspaper  writer  and  now 

(^a  Paz  nn  i  e  im  become  more  direct  and,  as  is  a  publisher  of  a  monthly  busi- 

irhen  Peron  was  ous  illustrated  in  the  case  of  Avance,  ness  magazine  here,  has  pur- 

goveniinen  res  o  more  blatant.  chased  the  Arkansas  Recorder 

^paper  pioi>erty  to  its  owm-  indeed,  to  see  a  from  J.  H.  Cottrell  Jr.  The  seller 


Little  Rock,  Ark. 
Ron  P.  Burnham,  formerly  a 


more  blatant.  chased  the  Arkansas  Recorder 

“It  is  sad,  indeed,  to  see  a  from  J.  H.  Cottrell  Jr.  The  seller 
regime  which  seemed  to  promise  is  a  state  representative  and 


jlr.  °  ,  to  Cuba  a  rebirth  of  freedom  a  member  of  the  Little  Rock 

laibia  jounuilism  gra  ua  ,  turning  to  totalitarian  methods  school  board  who  helped  reopen 
steered  an  independent  course  ^  denial  of  all  man’s  the  previously  closed  Little  Rock 

^  Avance  despite  pressures 

to  follow  the  Castro  line.  He  is  ^  Sweezy,  who 

neechairman  of  the  fre^om  of  ‘War  of  Independence’  has  been  news  editor  of  the  Re- 

the  press  committee  of  the  nter  National  Assemblv  of  corder,  a  weekly  state  govern- 

Xmerican  Press  Asswiation  or  ^  Journalists  adouted  a  *«ental  analysis  medium,  has  dis- 

fte  Caribbean  area.  His  mother  Cuban  Journalists  adopted  a  ^  position  with  the 

vm  tViP  Havana  dailv  resolution  accusing  lAPA  of  eonwnu^  ner  position  wiin  ine 

vears  making  “malicious"  attacks  on  weekly  but  wil  continue  as  edi¬ 
tor  several  '^ar..  Castro  government  and  nrv-  the  Daily  Record,  which 

In  a  lengthy  TV  appearance  th®  t^astro  government  and  urg-  ^  Cottrell 

r  o,.,.iwt»<l  “the  little  aentle-  mg  officials  to  give  a  cold  owneu  oy  .Yir.  vAJiirtii. 

Cistro accused  the  little  gentle  shoulder  to  anv  lAPA  commit-  Burnham,  formerly  a 

menof  lAPA  ’  of  trying  to  nnake  '  cLe"  to  CuL  «taff  reporter  for  the  Arkansas 

amart>Tof  Zavns.  ‘They  have  tee  that  comes  to  Luba.  Democrat,  said  he  would  lie  a 

u  the  vvni-st  nossihle  candi-  The  state-created  Collegium  '  ne  wuum  oe  a 

fhosen  the  worst  iiossihle  candi  Journalists  heard  President  oue-man  staff  at  the  present, 

dite,"  Castro  declared.  m  Journalis^  heard  president  Recorder  will  re^ 

Osvaldo  Dorticos  assert  there  tnai  me  itworner  win  re- 

Malerial  from  Files  was  freedom  of  press  in  Cuba.  news  that  is  interesting  to 


fhosen  the  worst  Possible  candi- 
Castro  declared. 


Material  from  Files  was  freedom  of  press  in  Cuba,  news  that  is  interesting  to 

^  .  ,  ,  ,  But  he  said  the  press  cannot  be  employees  as  well  as  to 

Castro  said  checks  had  been  ^ial  in  the  “war  of  in- 

found  m  the  Avance  files  to  ,,ependence.’’  What  other  thing  *  *  * 

document  the  claiiti  that  the  Cuban  new.sman  do  Vergennes,  Vt. 

newspaper  had  i-eceived  iribes  himself  alongside  the  Two  Addison  County  weekly 

from  government  agencies  prior 

newspajjers  have  been  sold  by 


to  the  revolution.  He  said  a  pic¬ 
ture  of  a  torture  victim  found 
in  the  files  had  written  on  its 
bick,  “this  is  not  to  be  published 
in  order  to  please  the  Minister.” 

Dr.  Guillermo  Martinez  Mar¬ 
ques,  publisher  of  El  Pais,  said 
this  week  he  had  refused  the 


n  a  true  Cuban  new.sman  do  Vergennes,  Vt. 

t  place  himself  alongside  the  Two  Addison  County  weekly 
tion?  he  asked.  newspajjers  have  been  sold  by 

•  the  Rockwood  Publications  to 

^  William  W.  Hay  of  Baldwins- 

J\0gjQim|  ville,  N.  Y.  He  will  take  over 

^  ojjeration  Feb.  1. 

Tjv  Ottis  Rockwood  announced 

F  or  r  Ol.  wjrOlip  .sale  of  the  Enterprise  and  Ver- 

ur  ii-  TT  c  1  J  X  nionter,  and  the  Bristol  Herald, 

William  H  Cowles,  president  ^o^ether  with  its  commercial 


of  the  new.spaper  of  the  Inter  American  Press  As-  printing  business.' 


Mr.  Hay  was  formerly  asso- 


unions  that  he  insert  “clarify-  sociation  and  publisher  of  the  ^  „  formerlv  assn 

u«"  footnotes  on  stories  they  Spokane  (Wash.)  Spokesman-  , 

renuidered  to  be  untrue  Dr.  Renew,  has  announced  the  ap-  Baldwinsville.  He  vvas 

Martinez  Marquez  is  a  former  pointment  of  regional  vicechair-  graduated  from  Syracuse  Uni- 


IAP.\  Statement 

l.kPA’s  official  position  on  the 


Ipresident  of  lAPA.  men  of  the  lAPA’s  Committee  gchool  of  Journalism  in 

on  Freedom  of  the  Press.  ,  oor 

IAP.\  Statement  Tj,p  vicerhai'Tnpn  are-  JJoo. 

ine  Vicecnainnen  are.  Rockwood  ends  33  years 

l.kPA’s  official  position  on  the  Mexico:  Romulo  O  Farrill  Jr.,  newspaper  publisher.  He 

Cuban  situation  was  explained  A  ^n-cdadcs,  Mexico  D.  F.  will  remain  on  the  staff  as  state 

by  William  H.  Cowles,  jjresident.  Central  American  and  Pan-  and  contributing  editor, 
publisher  of  the  Spokane  a^a:  Ricardo  Castro  Beeche,  La  *  *  * 

(Wash.)  Spokesman-Review.  He  ^’n-cion,  San  Jose,  Costa  Rica. 

aid:  Cuba,  Haiti,  Dominican  Re-  Scottsboro,  Ala. 

“The  fiction  that  freedom  of  public:  Jorge  Zayas,  Avance,  Consolidation  of  two  Scotts- 
tb*  press  exists  in  Cuba  has  Havana,  Cuba.  boro,  weekly  newspapers  the 

been  exploded  by  action  of  the  Colomb  a,  Venezuela,  Ecua-  County  Farmer  and  the 

pro-government  newspaper  dor,  Pen:  Roberto  Garcia  Pena,  ^'■'>.9Tcs8ti>c  Age  —  for  an  un¬ 
anions  in  assuming  the  editorial  FJl  Tiempo,  Bogota,  Colombia,  disclosed  amount  of  money  has 
Erection  and  publication  of  the  Brazil:  E.  M.  do  Nascimento  announced. 

'ienendent  newspajjer  Avance.  Brito,  Jomal  do  Brazil,  Rio.  James  Lawrence,  vicepresi- 

“The  Executive  Committee  of  Argentina  Chile  Uruguav  t  of  Scottsboro  Newspajjers, 
'•iw  lAPA  made  clear  in  its  Bolivia  Paraguay  Juan  S  Val-  consolidation  fol- 

^•«t  on  Monday  that  the  negotiation  with  Pat 

Wr  (nublisherl  of  a  news-  ’  ‘Vac  on,  Buenos  Courington  of  Albertville,  owner 


versity  School  of  Journalism  in 
1938. 

Mr.  Rockwood  ends  33  years 
as  a  newspajjer  publisher.  He 
will  remain  on  the  staff  as  state 


Scottsboro,  Ala. 
Consolidation  of  two  Scotts¬ 
boro,  weekly  newspapers  —  the 


Erection  and  publication  of  the 
'iPDendent  newspajjer  Avance. 
“The  Executive  Committee  of 


u  rector  (publisher)  of  a  news 
paper  is  and  must  be  the  per 


Aires. 

West  Indies:  Leo  G.  Permuy, 


ixouringion  oi  Aioertville,  owner 
of  the  Farmer. 

Mr.  Lawrence  said  printing 


I-nand  the  only  person  respon-  I  Lawrence  said  printing 

5  ble  for  a  newspaper’s  news  and  Trimdad  Guardian,  Port  of  will  be  chang;ed  to  offset  with 
editorial  jjolicy.  Once  newspaper  puin,  rini  a  .  the  makeup  being  done  at  Scotts- 


wployees  are  permitted  to  add  United  States:  John  H.  Perry  boro  and  the  printing  at  an  Al- 
anauthorized  comments  to  news-  *1t.,  John  H.  Perry  Newspajjers.  bertville  plant. 

Pa^r  dispatches  and  editorials,  Ramon  Blanco,  of  El  Impar-  ♦  ♦  ♦ 

k  is  obvious  that  they  and  not  cial,  Guatemala,  was  apjjointed  Newington,  Conn, 

lb*  director  (publisher)  are  in  secretary,  and  Charles  W.  C.  Roger  Horlbeck  has  sold 
“wtrol  of  the  newspaper’s  edi-  Scripps,  of  the  Scripps-Howard  his  interest  in  the  Newington 
b'dal  content.  Newspajjers,  assistant  secre-  Town  Crier,  a  weekly,  to  co- 

“During  its  existence  the  tary.  publisher  Philip  Calderazzi. 

■DITOR  8c  publisher  foe  January  30,  1960 


Edition  Switch 
Adds  10.000 

Audit  Reports  released  this 
week  by  the  Audit  Bureau  of 
Circulations  show  that  the  Al¬ 
bany  (N.  Y.)  Knickerbocker 
News  added  10,041  circulation 
after  the  Saratoga  Springs 
Saratogian  was  discontinued  as 
a  separate  new.spaijer  last  Sept. 
14. 

The  average  jjaid  circulation 
of  the  Knickerbocker  News,  a 
six-day  evening  pajjer,  was  36,- 
697  for  the  audit  jjeriod,  Oct.  1, 
1958  through  Sept.  12,  1959,  and 
66,738  for  the  period.  Sept.  14- 
Sept.  30,  1959. 

A  termination  audit  for  the 
Saratogian,  which  has  become 
an  edition  of  the  Knickerbocker 
News,  showed  11,342  net  jjaid 
circulation  for  the  jjeriod,  Jan. 
1-Sept.  12,  1959.  Both  the  Sara¬ 
togian  and  the  News  are  mem¬ 
bers  of  the  Gannett  Group. 

The  Audit  Report  for  the 
.Albany  Times-Union,  a  Hearst 
unit  publishing  morning,  showed 
a  gain  from  65,025  average  net 
paid,  Oct.  1,  1958-Sept.  12,  1959, 
to  67,629  for  the  two  weeks 
following  the  Saratogian  switch. 
By  a  margin  of  891,  the  Times- 
Union  held  its  jjosition  as  the 
largest  circulation  daily  in  the 
Manhattan-Montreal  axis.  The 
Sunday  figure  in  the  latest  audit 
was  120,053. 

While  Plans  Daily 
From  3  Ala.  Weeklies 

Jasper,  Ala. 

The  three  Jasjjer  weekly  news¬ 
papers  have  been  purchased  by 
Donald  White  for  the  purjjose 
of  consolidation  and  eventual 
daily  jjublication. 

Ml-.  White,  formerly  with  the 
Bristol,  Virginia-Tennessee 
Newspajjers,  will  be  jiublisher 
and  the  two  .staffs  will  be 
merged. 

The  Walker  County  Times 
was  owned  by  William  Jones 
Jr.  and  R.  J.  Thornton  Jr.  and 
this  transaction  was  handled  by 
Paul  H.  Chapman  Company, 
broker.  The  Mountain  Eagle  and 
the  Jasper  Advertiser  were 
oJATied  by  Ed  H.  Pierce. 

• 

Illinois  Cost  Study 

Peoria,  Ill. 

A  cost  study  just  completed 
by  Illinois  Daily  Newspajjer 
Markets  for  33  member  news- 
pajjers  shows  average  increase 
in  cost  jjer  thousand  for  the 
years  1946  to  1959  amounted 
.  to  32.6%  while  circulation  in- 
1  creased  23.3%. 

1  Results  of  the  study  were  an- 
.  nounced  by  George  H.  Williams, 
general  manager  of  IDNM. 


WASHINGTON  FOCUS 


By  Pat  Munroe 
Fol  AfTTION  DOl  BTFl  I. 

This  beinjf  an  election  year 
with  a  short  session  of  Congress 
in  prospect,  there’s  an  air  of 
quiet  frustration  surrounding  ef¬ 
forts  to  pass  any  Freedom  of 
Information  bills. 

This  is  the  position  ol  play: 

A  Senate  subcommittee  headed 
by  Sen.  Thomas  C.  Hennings. 
Jr.,  (D.,  Mo.)  has  approved  S. 
2780,  which  would  loosen  up  the 
language  of  a  law  providing  for 
release  of  infonnation  to  the 
public.  However,  this  is  a  much 
“tougher”  bill  than  S.  1070, 
which  has  the  support  of  the 
American  Bar  .Association,  and 
is  sure  to  pick  up  plenty  cf  op¬ 
position. 

Opponents  of  S.  1070  contend 
it  has  one  vital  defect  which 
would  defeat  any  chance  for  re¬ 
form — namely,  a  clause  allow¬ 
ing  the  Executive  to  retain  th" 
secrecy  label  on  all  matters 
“solely  of  internal  manage¬ 
ment.”  Feeling  is  that  Ike  would 
go  along  with  S.  1070  but  would 
veto  S.  2780.  House  supporters 
of  the  “tougher”  bill  are  delay¬ 
ing  any  moves  until  the  Senate 
acts. 

There’s  not  even  any  serious 
talk  about  trying  to  change  the 
so-called  “Executive  privilege” 
interpretation  of  the  Constitu¬ 
tion.  Under  this,  the  President 
claims  his  communications  with 
members  of  his  Administration 
are  “immune”  from  snooping  by 
Congress  under  the  theory  of  the 
separation  of  powers.  This  has 
been  the  subject  of  tests  in 
courts. 

Last  year,  fighters  for  more 
freedom  did  win  an  important 
victory.  The  Executive  no  longer 
is  permitted  to  use  an  old  statute 
girtng  him  the  duty  to  “house- 
keep”  documents  as  an  excuse 
for  keeping  information  secret. 

*  * 

TRAVEL  NOTE 

The  White  House  press  corps 
has  been  traveling  so  intensely 
out  of  town  with  Ike  the  past 
few  months  that  this  unsigned 
notice  appeared  on  the  bulletin 
board  in  the  press  room: 

“Don’t  forget  your  immuniza¬ 
tion  shots  for  Washington.  All 
the  signs  are  we’ll  be  here  for  a 
long  weekend. 

“Don’t  forget  your  water  puri¬ 
fying  tablets  and  dysentery 
pills.” 

*  *  * 

SARAH’S  SALLIES 

The  next  time  the  President 
is  inclined  to  get  mad  at  his  per¬ 
petual  questioner — Sarah  Mc¬ 


Clendon — at  one  of  his  news  con-  , 
ferences,  he  should  remember 
this  glowing  tribute.  Says  Sarah, 
a  registered  Democrat  in  Texas: 

“Ike  does  a  wonderful  thing 
for  the  press  and  the  country  by 
holding  press  conferences.  He 
gets  all  kinds  of  questions  and 
meets  them  head-on  with  forth¬ 
right  answers.  Never  before  has 
the  Presidential  press  conference 
been  as  well-establisbed  and  use¬ 
ful  as  now.” 

Sarah  concludes  by  saying 
she’ll  “bet”  some  of  the  potential 
Presidential  candidates  “won’t 
do  as  well  by  us  as  Ike.” 

In  fact,  she  even  thinks  Ike 
does  a  better  job  in  this  respect 
than  Harry  Truman,  recalling 
one  Truman  conference  “that 
lasted  only  six  minutes.” 

Has  Ike  ever  purposefully  ig¬ 
nored  her?  Maybe  once,  sbe 
says. 

Do  ber  editors  (dailies  in 
Texas,  New  Jersey  and  New 
England)  ever  tell  her  to  slow 
down  her  on  the  questioning? 
No.  But  in  case  of  doubt  she 
clears  questions  with  the  home 
offices.  One  of  her  papers  once 
ran  a  story  headed:  “Our  Girl 
Does  it  Again.” 

Does  she  get  crack-pot  mail? 
More  than  she  can  answer  or 
even  read.  Sample :  a  guy  asking 
her  to  get  a  Mexican  maid  for 
him  through  immigration. 

In  fact,  she  has  to  duck  phone 
calls  all  through  the  evening  be¬ 
fore  a  press  conference.  An 
anonymous  government  em¬ 
ployee  will  want  her  to  shoot  a 
question  on  some  pet  subject  at 
Ike;  some  group  with  a  special 
fund-raising  appeal  wants  her 
to  publicize  it  by  bringing  it  to 
Ike’s  attention. 

*  *  * 

THE  SCOOPER 

“Miller  Victory  Forecast”  said 
the  lead  story  in  the  small  week¬ 
ly  tabloid.  This  had  to  do  with 
the  fact  that  Rep.  W’illiam  E. 
Miller  (R.,  N.  Y.)  would  become 
head  of  the  GOP  Congressional 
Campaign  Committee. 

Sure  enough,  two  days  later. 
Miller  was  in  fact  elect^  to  the 
post.  This  was  a  “scoop”  for 
Roll  Call,  which  describes  itself 
as  “'The  Newspaper  of  Capitol 
Hill.”  Another  noteworthy 
“beat”  of  a  year  ago — an  accu¬ 
rate  forecast  of  the  election  of 
Rep.  Charles  Halleck  (R.,  Ind.) 
as  Minority  Leader  over  the  in¬ 
cumbent,  Rep.  Joe  Martin  (R., 
Mass.) 

Says  Roll  Call’s  publisher 
Sidney  Yudain: 


“This  Miller  thing  figured. 
They  were  using  the  same  strat¬ 
egy  that  worked  for  Halleck.” 

The  newspaper  has  grown 
from  a  part-time  oi)eration  for 
Yudain  (then  employed  in  the 
office  of  a  Connecticut  Congress¬ 
man)  to  a  full-time  effort  for 
him  and  two  staffers.  They  also 
have  numerous  guest  contribu¬ 
tors,  including  members  of  Con¬ 
gress.  The  press  corps  gleans 
many  a  useful  news  tip  from  it. 

DreaniM  of  National  Paper 

The  paper’s  circulation:  about 
5,000  (paid)  plus  an  additional 
2,000  (free)  in  downtown  hotels 
and  the  National  Press  Club. 
Out-of-town  subscribers  now  to¬ 
tal  1,000  and  it’s  Yudain’s  fond¬ 
est  dream  to  someday  make  it 
into  “a  national  political  paper 
that  would  report  also  on  ac¬ 
tivities  at  the  state  and  local 
level.” 

Is  the  youthful  (.36)  pub- 
li.sher  making  any  money  out  of 
his  venture? 

“Well,”  he  says  with  a  pull  on 
his  pipe,  “we’re  running  8  pages 
and  sometimes  12.  We’re  making 
a  little  bit  but  not  enough  to 
hire  some  more  people  and  ex¬ 
pand  the  way  we’d  like  to.”  Sid 
is  one  of  several  Connecticut 
Yudains  in  the  newspaper  busi¬ 
ness.  A  brother,  Ted,  is  editor 
of  (Irernwich  Time. 


NOVELIST  AT  VI  ORK 

.Allen  Drury,  former  member 
of  the  New  York  Times  bureau 
who  hit  it  big  with  his  “Advise 
and  Consent”  novel,  is  back  in 
circulation.  He’s  spent  tbe  past 
few  months  tidying  up  his  sec¬ 
ond  novel,  which  is  in  the  hands 
of  the  printer. 

His  work  as  Washington  Cor¬ 
respondent  for  Reader’s  Digest 
allows  him  to  work  out  of  his 
home.  His  first  assignment  for 
Reader’s  Digest:  a  profile  on 
White  House  Press  Secretar>' 
Jim  Hagerty. 

*  *  * 

.SO  HELP  ME  .  .  . 

Comedian  Bob  Hope  heads  a 
parade  of  talent  for  the  inaugu¬ 
ration  of  Ed  Edstrom,  Hearst 
Newspapers,  as  president  of  the 
National  Press  Club  on  Jan.  30. 
Toastmaster  will  be  Columnist 
Bob  Considine. 

Topping  the  list  of  guests  will 
be  Chief  Justice  Earl  Warren, 
who  participates  in  this  annual 
ritual.  He  administers  an  oath 
of  office  that  concludes  with  the 
words  “so  help  me,  Mae  Smith.” 

Mrs.  Smith  is  the  long-time 
head  of  the  Club’s  office  staff. 


William  L  Slurdevani  Jr. 

HI  MPHREY  S  MAN 

William  L.  Sturdevant  Jr,  ft 
public  relations  veteran  m 
former  newspaperman,  is  dim. 
tor  of  the  publicity  divisiot  li 
the  Humphrey  Campaign  C«. 
mittee  headquarters  in  Washin 
ton. 

Mr.  Sturdevant  brings  bmi 
campaign  experience  to  Semiit 
Hubert  Humphrey’s  effort  k 
win  the  Democratic  prize.  Bt 
was  press  secretary  to 
Democratic  Vice  Presideiid 
candidates  in  1956  and 
Senators  Estes  Kefauver  w 
John  J.  Sparkman,  respectiieij: 

When  not  engaged  in  a  politf 
cal  campaign,  Mr.  Stuixieva;; 
operates  his  own  public  relatka 
business  here. 

A  native  of  Ohio  and  a  gradi 
ate  of  the  U.  of  Alabama, 
began  as  a  reporter  on 
Chattanooga  (Tenn.)  Neva 
1937.  He  joined  the  AP  in 
and  served  in  its  Alabama  ar- 
Kentucky  bureaus  l)efore  t*;!; 
called  to  tbe  Army  in  1941. 
left  the  Army  in  early  1946  r/. 
the  rank  of  major  after  serri:^ 
as  an  artillery  officer  and  1*'*' 
as  executive  officers  of  Startt 
Stripes,  Shanghai.  With  thee: 
ception  of  two  years  in  NV 
ville,  Tenn.,  he  has  lived  ■ 
Washington  since  1946.  He 
married  and  has  two  childni 

*  >K  * 

IMPRES.SIVE! 

Ronald  Collister,  who 
opened  the  Toronto  Ttlegrm- 
Washington  Bureau,  says 
most  impressive  thing  abf.. 
Washington  is  the  public  rfc- 
tions  man.  “Why,”  he  says,  “I’*' 
only  been  here  two  weeks  »* 
every  day  my  mail’s  a  IW 
high.” 

Mr.  Collister,  who  has  woito 
in  Canada  and  England,  dsiw 
he’s  never  seen  the  like,  “k 
England  they  just  don’t  1»* 
people  who  are  paid  to  give)* 
information.” 
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iedia  Buyers 

(Continio  <1  from  page  15) 


^  be  a  tendency  to  pick  the 
that  is  “least  expensive” 
lithe  publishers  involved.  They 
gathen-d  the  impression 
.jit  newsp:ii>ers  ^^enerally  do 
lat  want  to  pay  for  top  flipht 
npitsentation  and  consequently 
mfivB  a  low  level  of  salesman- 
ikip. 

•Newspapers  have  the  poor- 
eit  paid  salesmen”  was  a  com- 
iMB  comment,  althouti^h  obvious¬ 
ly  the  scale  of  remuneration  was 
not  accurately  known. 

i—Raiitt'  standards  of  ncws- 
pftr  presentations  and  pronio- 
•iM  genernllii.  Newspaper  pro¬ 
motion  and  sales  presentations 
jcnerally  consist  of  circulation, 
iintffe  and  market  data  easily 
obtainable  from  recojfnized  au¬ 
thoritative  .sources. 

“What  is  wanted  is  buyer 
nther  than  .self-oriented  pre¬ 
sentations”  was  a  common  com¬ 
ment. 

Recojjnized  was  the  element 
of  time  involved  in  solicitations. 
Cited  as  a  possible  average  was 
25^4  time  required  for  advance 
preparation;  18%,  to  make 
the  date;  30%,  transportation 
and  waiting;  15%,  actual  sell¬ 
ing:  and  12%  to  w’rite  the  re¬ 
port 

It  makes  preparation  time  of 
considerable  importance.  No  call 
should  be  made  unless  the  .sales¬ 
man  has  something  specific  to 
ay  and  something  of  value  in 
the  way  of  u.sable  new  informa¬ 
tion  to  leave  ■with  the  buyer 
called  upon. 

Buyers  are  eager  for  qualita- 
thre  information  and  particular¬ 
ly  case  histories  of  newspaper 
adrertising  successes.  Retail  ad¬ 
vertising  linage  is  considered  a 
Itrometer  of  a  newspaper’s  ef¬ 
fectiveness  as  a  national  sales 
medium.  Frequent  qualitative 
analysis  of  the  editorial  content 
and  standing  of  the  newspapers 
Iteintf  .sold  with  their  respective 
readers  would  he  welcomed,  and 
«  all  too  infrequently  presented. 

■No  (lopicK  of  Paper 

Few,  if  any  representatives, 
actually  have  the  new’spapers 
*ith  them  when  they  make  calls. 
'One  repre.sentative  brought  his 
Publisher  with  him  one  day,” 
a  media  executive  commented. 

I  asked  to  see  his  paper.  He 
nas  embarrassed  that  he  didn’t 
bare  a  copy  with  him.  For  a 
month  after  that  visit  a  copy 
**s  delivered  every  day  to  my 
none. 

‘But  I  missed  what  I  wanted, 
'’•®*ly  a  discussion  with  the 
P^isher  page  by  page  on  what 
paper  was  trying  to  do 
and  .strengthen  the  con- 
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fidence  of  its  readers.  What  was 
his  paper  doing  for  his  readers? 
For  their  town?  Just  what  kind 
of  editorial  influence  did  it  have 
locally?  What  w’as  being  done 
to  build  up  different  sections 
and  departments?  I  also  wanted 
to  see  what  kind  of  retail  adver¬ 
tising  he  was  running  and  it 
would  hav'e  been  a  plus  if  he 
could  have  told  me  something 
about  the  results  the  retailers 
were  getting.” 

Buyers  welcome  visits  from 
publishers  and  advertising  man¬ 
agers  of  newspapers.  It  was  sug¬ 
gested  that  it  would  help  rep¬ 
resentatives  if  they  would  spend 
.some  time  in  the  local  areas  of 
the  papers  they  represent,  in 
order  to  l>e  able  to  speak  au¬ 
thoritatively  alx»ut  local  condi¬ 
tions. 

Infornialiuii  T«m>  General 

Such  market  information  as 
is  given  by  salesmen  is  often  too 
general  and  not  up  to  date.  Fur¬ 
thermore,  it  is  not  dramatized 
in  the  same  €‘xciting  manner  as 
is  the  audience  data  provided 
by  TV  or  magazines. 

Many  agencies  hold  media 
staff  meetings  to  hear  presenta¬ 
tions.  Such  meetings,  staged  by 
TV,  radio  or  the  magazines,  are 
well  attended,  because  they  are 
made  interesting.  There  are 
some  goo<l  newspaper  presenta¬ 
tions,  but  generally  the  staff 
balks  at  going  to  a  general  meet¬ 
ing,  considering  them  “dull  and 
a  waste  of  time.” 

“We  seldom  learn  anything 
really  new,”  a  buyer  was  quoted 
as  saying. 

“Newspapers  are  the  oldest 
advertising  medium,  and  they 
are  still  selling  advertising  in 
the  same  old  way,”  was  another 
comment. 

Cr«>t«th  Areas 

Media  buyers  are  interestevl 
in  growth  areas.  They  want  in¬ 
terpretation  of  statistics,  rather 
than  just  figures.  They  want  to 
know  what  is  happening  in  local 
cities  that  mean  something  to 
them  and  their  clients.  Besides 
the  number  of  home-owners  in 
a  given  city,  buyers  want  to 
know  more  about  the  kind  of 
l)eople  who  are  the  owners. 

4 — Salesmen  should  know  the 
advertisers’  products  and  prob¬ 
lems.  One  Detroit  media  execu¬ 
tive  crossed  a  newspaper  repre¬ 
.sentative  off  his  list  as  not 
knowledgeable  when  he  referred 
to  “Chevrolet  distributors.” 
There  are  no  such  things. 

Admittedly,  agencies  do  not 
generally  give  out  advance  in¬ 
formation  on  clients’  plans.  But 
advertising  is  public  and  sales¬ 
men  can  see  what  advertisers 
are  doing  and  how  they  are  do¬ 
ing  it. 

Newspaper  salesmen  should 
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try  to  learn  as  much  as  they 
can  about  national  advertisers 
and  their  brands  and  then  they 
will  be  able  to  supply  buyers 
with  .specific  information  useful 
for  them  in  selecting  media. 
Whether  local  water  is  hard  or 
soft,  for  instance,  in  the  case 
of  some  soaps  and  detergents. 

What  competitors  are  doing 
in  local  markets  is  always  of  in¬ 
terest  to  advertisers  and  agents, 
and  new.spapers  are  in  a  posi¬ 
tion  to  get  this  information  fast. 
Some  do  and  it  is  appreciated. 

I*rice<l  Out  of  Market 

5 — Make  it  easier  to  buy  news¬ 
papers  nationally.  The  high  cost 
of  newspaper  advertising  (the 
differential  between  local  and 
national  rates)  came  up  for 
comment. 

“Newspapers  have  priced 
themselves  out  of  the  market 
for  national  advertising,”  a 
number  of  media  buyers  said. 
Big  lists  are  now  150  newspa¬ 
pers  in  100  markets,  whereas 
Mr.  Bell  can  recall  buying  lists 
of  800  new.spapers  frequently. 

Again  Mr.  Bell  insisted  as  he 
did  in  a  previous  interview 
(E&P,  Feb.  -28,  1959,  page  17) 
that  no  advertiser  has  yet  tried 
the  daily  or  Sunday  press  on  a 
basis  comparable  to  the  way 
they  have  used  TV  or  even  ra¬ 
dio. 

Discounts  for  volume  and  con¬ 
tinuity  are  a  factor. 

Spot  Medium 

Today  newspapers  are  used 
mostly  as  a  spot  medium  to  in¬ 
troduce  products,  to  push  spe¬ 
cial  promotions  locally  and  not 
as  a  national  medium.  Group¬ 
ings  of  newspapers  regionally 
for  the.se  types  of  exploitation 
was  considered  a  possibility  for 
increasing  numbers  of  newspa¬ 
pers  on  lists. 

In  conclusion,  Messrs.  Bell 
and  Peabody  declared  they  were 
encouraged  by  what  they  called 
“a  new  attitude  of  interest  in 
newspapers”  evidenced  in  the 
agencies  visited  as  compared 
with  calls  made  two  years  ago 
when  a  survey  was  made  for 
This  Week,  the  Sunday  supple¬ 
ment. 

Then  he  found  young  men  es¬ 
pecially  in  agencies  caught  up 
by  the  glamor  of  TV  and  com¬ 
pletely  prejudiced  in  its  favor. 

“Today  agencies  and  adver¬ 
tisers  are  genuinely  interested 
in  making  the  best  possible  use 
of  newspaper  space  to  sell  goo<ls 
and  services,”  the  partners  con¬ 
cluded.  “Some  agencies  are  de¬ 
liberately  shifting  young  men 
from  the  TV  media  to  newspa¬ 
pers  to  swing  them  away  from 
their  TV  complexes. 

“We  also  found  a  hope  ex¬ 
pressed  on  the  part  of  those 
visited  that  newspapers  will  im¬ 


prove  their  selling  methods  with 
results  that  will  be  mutually 
l>eneficial.  Many  felt  there  would 
be  an  improvement  and  said 
their  confidence  was  strength- 
ene<l  by  the  fact  that  somebody 
cared  enough  to  make  the  sur¬ 
vey  for  which  we  had  been  en¬ 
gaged.” 

• 

Ra(li«>  Station  Sold 
To  Howard  Greenlee 

ViNCENNts,  Ind. 

Sale  of  radio  station  WAOV 
to  Howard  N.  Greenlee,  pub¬ 
lisher  of  the  Vincennes  S^lH- 
Commereial,  was  announced 
here  by  Eugene  C.  Pulliam, 
president  of  the  Vincennes  Sun 
Co.,  licensee  of  the  local  outlet 
for  the  Mutual  Broadcasting  Co. 

The  transaction  is  .subject  to 
Federal  (Communications  Com¬ 
mission  appn)val  and  Mr.  Green¬ 
lee  will  not  take  over  ownership 
until  .such  approval  is  given. 

In  making  the  announcement, 
Mr.  Pulliam  said  that  the  owner¬ 
ship  of  the  Vincennes  Sun  Com¬ 
pany  has  passed  to  Mr.  Green¬ 
lee  by  his  i)urchase  of  the 
common  stock  of  the  corpora¬ 
tion.  Mr.  Greenlee  has  ser\’e<l  as 
general  manager  of  WAOV  as 
well  as  publisher  of  the  Sun- 
Commercial  and  will  continue  in 
the  dual  capacity.  Corporate  of¬ 
ficers  of  the  Vincennes  Sun 
Company  are  Howard  N.  Green¬ 
lee,  president;  Howard  N. 
Greenlee,  Jr.,  vicepresident;  and 
America  B.  Greenlee,  secretary- 
treasurer. 

• 

Pefsler  Ai^k^  Divorce; 
Claims  Mistreatment 

Tucson,  Ariz. 

Westbrook  Pegler,  the  col¬ 
umnist,  has  filed  suit  here  for 
divorce  from  his  wife,  the  for¬ 
mer  Pearl  E.  Doane,  whom  he 
married  last  May  in  New  York. 
His  first  wife,  Julia  Harpsman, 
died  in  1955.  The  divorce  com¬ 
plaint  .said  his  wife  mistreated 
him  to  such  an  extent  it  af¬ 
fected  his  health. 
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Unions  Set 


Lima  Parley 


For  August 


The  first  Inter-American  Con¬ 
ference  of  Working  Journalists 
is  scheduled  Aug.  8-13  at  Lima, 
Peru.  The  American  Newspaiier 
Guild  is  one  of  the  chief  spon- 


Time  and  place  for  the  ses¬ 
sions  were  made  public  this  week 
by  the  Guild  Reporter  in  an  ac¬ 
count  of  the  proceedings  at  the 
recent  Panama  City  organiza¬ 
tional  meeting,  which  had  been 
called  by  ANG  and  the  Union 
of  Free  Journalists  in  America. 

ANG  was  represented  by 
Charles  A.  Perlik  Jr.,  secretary- 
treasurer,  and  Richard  Lane  of 
Memphis,  a  regional  vicepresi¬ 
dent.  Mr.  Perlik  presided. 

Other  countries  represented 
were  Panama,  Cuba,  Venezuela, 
Colombia,  Peru,  Argentina  and 
Canada.  Delegates  from  Ecua¬ 
dor  failed  to  appear.  Organiza¬ 
tions  in  Chile  and  Uruguay  did 
not  respond  to  invitations  and 
Mexico  declined  to  participate. 

The  Cuban  delegation,  accord¬ 
ing  to  the  ANG  report,  left  the 
meeting  in  a  huff  l)ecause  it 
could  not  obtain  support  for 
adoption  of  a  declaration  of 
principles.  The  majority  was 
oppos^  to  action  on  the  Cuban 
resolution  because  the  stated 
purpose  of  the  meeting  was  to 
set  up  a  conference  for  discus¬ 
sion  of  wages,  working  condi¬ 
tions,  etc. 


Sir  Edmund  Seeks 
Mountain  Climber 


AP  Directorate 
Nominations  Made 


The  nominating  committee  of 
the  A.ssociated  Press  has  select¬ 
ed  the  following  candidates  for 
election  as  directors  at  the  an¬ 
nual  meeting  of  members  in 
New  York  on  April  25; 

Harold  A.  Fitzgerald,  Pontiac 
(Mich.)  Daily  Press;  Bernard 
H.  Ridder  Jr.,  Duluth  (Minn.) 
Meivs-Trihune;  W.  D.  Maxwell, 
Chicnqo  (Ill.)  Tribune;  George 
W.  Healy  Jr.,  New  Orleans 
(La.)  Times-Picayune;  Paul 
Miller,  Rochester  (N.  Y.)  Times- 
Union;  Frank  S.  Hoag  Jr., 
Pueblo  (Col.)  Chieftain;  Robert 
Bunnelle,  Asheville  (N.  C.)  Citi¬ 
zen  and  Asheville  Citizen-Times; 
Joseph  Pulitzer  Jr.,  St.  Louis 
(Mo.)  Post-Dispatch;  Robeid;  C. 
MiWar,  Jacksonville  (Fla.)  Jour¬ 
nal;  William  Dwight,  Holyoke 
(Mass.)  Transcript-Telegram; 
Robert  B.  Atwood,  Anchorage 
(Alaska)  Times;  M.  E.  Nuss- 
baum,  Moultrie  (Ga.)  Observer; 
Wright  Bryan,  Cleveland  (Ohio) 
Plain  Dealer;  and  Henry  D. 
Bradley,  St.  Joseph  (Mo.)  Ga¬ 
zette  and  News-Press. 
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Benefit  from  our  Vast  Newspaper  Audience 


The  Cubans  returned  home 
and  later,  at  a  meeting  of  their 
Collegium,  adopted  the  declara¬ 
tion  which  covered  “terrorist” 
acts  in  Venezuela,  “slanted  and 
false”  news  carried  by  U.  S. 
agencies  from  Cuba,  and  other 
political  subjects. 

At  the  Panama  meeting  the 
vote  against  adoption  of  the 
Cuban  resolution  was  5-0,  Pana¬ 
ma  and  Colombia  abstaining. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Newspaper  Broken 


Publication*  ‘or  Sah 


MAY  BROTHERS,  BinKhainton,  N.  Y. 
Batabliahed  1914.  Newspaper*  bought 
aiid  sold  without  publicity. 


IP  YOU  are  capable  and  flnancially 
able,  we  will  And  you  a  California  or 
Anrona  newspaiwr  proi>erty  where  you 
will  be  both  Hucceswful  and  happy.  We 
handle  both  lanre  and  small  properties. 
GABBERT  &  HANCOCK.  3709-B 
Arlinitton  Ave.,  Riverside.  California. 


Westarn  weekliss  and  ^Ibs  ^ 
where.  JACK  L.  STOLL  ft  AiWM 
ATES,  SuiU  600-«01,  6S8I 
Blvd.,  Los  AnKslee  28.  CallfoiSI.’*' 


ftr  if  LET  US  help  you  And  a  sound 
property  in  the  West.  Arthur  W. 
Stypes,  62.'>  Market  Street.  San  Fran¬ 
cisco  5,  California. 


RAPIDLY  GROWING  WEEKLY  CL. 
in  Chart  Area  12.  Grossing  near  iSi 
000  for  sale  for  (200,000,  only 
down.  Fine  plant,  daily  poua^ 
Hurry!  Joseph  A.  Sn>der,  New^ 
Broker,  22S4  E.  Romneya  Dr.  aT 
helm,  California.  ’’  * 


NEGOTIATORS  for  Southern  news- 
pa|)ers.  Newspa|)er  Service  Co.,  Inc., 
408  S.  Bonita  Dr.,  Panama  City, 
Florida. 


SALES-PURCHASES  handled  with 
discretion.  P.  T.  Hines,  Publishers 
Service.  Box  3132,  Greensboro,  N.  C. 


THE  DIAL  AGENCY 
"Amectca’s  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit,  Mich.  TO.  5-5864 


WEST  COAST  DAILY 


Driverless  Auto 
Kills  CAM's  Chibl 


i  IT'S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  i)er«on- 
:  slltv  and  ability  of  the  buyer.  TYiia 
1  I*  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGB2^CY 
Box  192  Mt.  Pleasant,  Mich. 


Memphis,  Term. 

A  driverless  car  crushed  Tina 
Marie  Wood,  3,  to  death  at 
Memphis  Airport  Jan.  23.  Her 
father,  Walter  Wood,  classified 
advertising  manager  of  the 
Memphis  Publishing  Co.,  her 
mother  and  two  brothers  escaped 
as  the  car  bore  down  on  them  in 
a  parking  lot. 

Julian  McShane,  of  Grand 
Rapids,  Mich.,  said  he  had 
gotten  out  of  the  car  to  go  into 
the  airport  office  and  was  sure 
he  had  left  it  in  neutral. 

Mr.  Wood’s  family  w'ere  at 
the  airport  to  see  him  board  a 
plane  for  Corpus  Christi,  where 
he  was  to  attend  a  classified 
managers’  meeting.  Four  years 
ago,  Mr.  Wood  said,  he  gave  up 
racing  midget  and  stock  cars  to 
spend  more  time  with  his 
daughter. 


I  YOU  CAN’T  best  midwest  newspapers 
I  for  stability.  Herman  Koch,  2923  Vlr- 
I  ginia  St..  Sioux  CSty,  Iowa. 


Publication*  IT'anled 


CONFIDENTIAL  INFORM A'HON 
Daily  Newspaper  Propertiea 
W.  H.  Glover  Co.,  Ventura.  Oallf. 


WESTERN  NEWSPAPERS 
Joseph  A.  Snvder,  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nile. 
Phone:  KEystone  3-1361. 


Newspaper  Appraiser* 


■  I  found  newspaiJers 
So  each  one  clicks; 

I  But  I  now  need  one 
i  To  found  or  Ax. 

I  Box  423,  Editor  &  Publisher. 


MORE  THAN  200  VALUATIONS 
of  newspapers,  subsidiaries,  televi¬ 
sion,  radio  and  syndicates  to  date 
for  tax  and  other  purpose*.  By  mail 
if  desired  upon  receipt  or  required 
data.  Comprehensive  reports  sub¬ 
mitted.  QnaliAed  court  witness. 

A.  S.  VAN  BENTHUYSEN 
321  Fifth  Avenue,  New  Rochelle,  N.  Y. 


Publication*  for  Sale 


NEWSPAPER  SERVICES 


FLORIDA  WEEKLIES.  4  in  Central 
Florida.  "Your  Florid*  Broker”  A.  C. 
Santo,  742  N.  Mills  St.,  Orlando,  Fla. 


Syndicatos-Feature* 


BONANZA  for  printing-miiMM 
lisher  I  Country  weekly  with  very  h„ 
job  dei>artment;  overall  gross  UMSi 
to  $200,000.  Chart  Area  ;?2.  Owstra 
ceased.  sacriAce  jirice.  Writ*  (ft, 
DIAL.  15  Waverly,  Detroit  3,  .Miriiim 


!  ILLINOIS-BEST  OF  2  weeklia 
town  of  3.000;  merger  isMsibilkiii 
I  Realistic  price.  Bailey-Krebbid,  Br 
I  396,  Salina,  Kansas. 


grossing  $400,000  for  sale  by  osk 
Low  down  iHiyment  but  only 
<lualiAed  need  apply.  i>romiiiiig  at* 
especially  for  expanding  iiewaptsaa* 
groups.  Problems  equal  imtentiil  i* 
nothing  good  management  and  adftm 
capital  can’t  cure.  Full  details  of  be 
cial  responsibility  and  experieaci  s 
quired  Arst  letter.  Box  .507,  Edita  t 
Publisher. 


EXPERIENCED  PENNSYLVAKIU 
wishes  to  acquire  proAtable  daily  b 
I  own  state  or  elsewhere.  Non-ceapb 
'  tive  Aeld.  Want  active  industrial  as 
munity  where  present  publidxr  as 
wish  to  retire.  Writ*  in  confideaet 
Box  302,  Editor  ft  Publisher. 


LARGE  UNOPPOSED  WEEKLY. 
weekly  or  small  daily  in  Chart  Anii 
wanted  by  experience  l>ublisher.  Wn 
in  strict  conAdence  to  V,  L.  Buckis 
Publisher,  Crestline  Advocate,  CreSi* 
Ohio. 


“Barney”  Coons  Dies 
In  Car-Truck  Crush 


Chicago 

Hey,  you  mountain-climbing 
reporters,  do  you  want  to  go 
higher? 

Sir  Edmund  Hillary,  who  is 
planning  an  expedition  in  the 
Himalayas  this  summer  for 
Field  Enterprises,  said  here  this 
week  he  would  like  to  find  a 
press  relations  man.  The  qualifi¬ 
cations  for  the  job:  long  and 
varied  news  experience,  willing 
to  try  “new  routes”  and  fit  and 
emotionally  stable. 


Bernard  “Barney”  Coons, 
prize-winning  photographer  of 
the  New  York  Daily  Mirror,  for 
30  years,  died  when  his  small 
foreign  car  was  crushed  between 
two  trucks  Jan.  27. 

Mr.  Coons  was  on  his  way  to 
cover  a  quadruple  murder  case 
in  North  Brunswick,  N.  J.,  when 
he  stopped  at  a  traffic  light,  be¬ 
hind  a  tractor-trailer.  Another 
truck  plowed  into  his  car  and 
pushed  it  under  the  tractor- 
trailer. 


Nat’l  Trade  Journal  $  15,000* 
Small  Weekly  &  Job  56,000* 
Small  Weekly  30,000* 

Medium  Weekly  50,000* 

Medium  Weekly  14, OM* 

Med.  6  weeklies  ft  job  426,000* 
Met-Suburban  Weekly  8,000* 
Met-Suburban  Weekly  28,000* 
SmaU  Daily  126,000* 

MeuWeekly  42,000* 


Pres*  Engineers 


PAUL  H. 

CHAPMAN  COMPANY 

IN(X)RPORATED 
MEDIA  BROKERS 

Atlanta 

Chicago  Please  address: 

New  York  1182  W.  Peachtree 

San  Francisco  Atlanta  9,  Ga. 


UPECO,  INC. 

Move — Erect — Anywhere  . 


m 


MR.  EDITOR  1 

JOIN  THE  HAYRIDEI  New  syndiea* 
column.  DOWN  ON  THE  FARM.  » 
met  with  instant  acceptance.  Sow  w 
tor’s  quotes  (names  on  request):  “T* 
riAc!"  "Very  good  com  you’re  d*» 
ingl”  "Extremely  good!”  A  huinens 
column  for  ALL  refers,  by  a  Polio 
Prize  winner.  For  sample  columM  u 
rates,  write:  FORTUNE  I’EATltE 
Huntiy,  Virginia. 


Specializing  in  Newspaper  PrftW 
Duplex  and  Goss  Flatbsdi 
Rotaries — Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phones  GEntrsUI* 
20  minutes  from  New  York  GM 


i  CALIFORNIA  RURAL  EXCLUSIVE 
I  WEEKLY.  In  rich  farm  area,  isolated 
from  competition.  Sound,  well-equip- 
'  ped,  best  we  have  offered  in  year. 

:  Joseph  A.  Snyder,  Newspaper  Broker. 

!  2234  E.  Romneya  Dr.,  Anaheim,  Oalif. 


Newspaper  Press  Installati**  _ 
MOVING— REPAIRING— TRUCaW  I 
Expert  Service — World  WMi  I 
SKIDMORE  AND  MASON  INC  ■  (j. 
65-69  Frankfort  StreM 
NEW  YORK  38,  N.  Y. 

BArclay  7-9776 


EDITOR  dC  PUBLISHER  for  January  30,  H* 


E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Pren*  Room 


ENDFEED  PRESSES 

ittft.  *  mollis  14250.  Available  now.  PRICED  TO  MOVE  FASTI 

21%'  CUTOFF 

'^RECONDITIONED  HOE  PRESSES 

intertype  machines  «  Octuple  Preee-12  Folder. 

Fine  OiH  ialinn  Condition  ®  Sextuple  Pre«».-12  Folder. 

•-MODEL  Cl  Machines.  Serial  Num-  2  Quadruple  PreUH — 4  Folder, 
ben  1(900  „  &  15500  4.,  each  with 

4  magatin^'^.  molds,  mold  cooler.  AOCC  PDECCCC 

elect  or  gas  iiot,  AC  motor  (1  with  wW  J  J  r 

Ceatering  and  Quadding  attach-  2  Octupl.  PrcMae— 4  Folder, 

menti  Complete 

n<  pot.  All  motor. 

It  Will  P«y  You  To  Inquire!  *  I“k  Fountain. 

PRINTCRAFT  REPRESENTATIVES  Autopl.*e  Cha.e. 

1J4  Church  St..  New  York  7.  N.  Y.  22^4*'  CUTOFF 

the  NATION'S  NEWSPAPER  TXIRMS  16-Pairo  Dunlex  Tubular 

™ll  on  U  &  B.  Heavy  Duty  Newspaper  ,  JV  ,  ..u  a  i 

T,rtle«-$»4.:i0  to  *97.50,  fob  Elkin.  ?2-pw  Duple*  Tubular  with  Auxil- 

Write  for  literature.  L.  &  B.  .Sales  >“•»  Fountain,  and  dolor  Revene. 

Colony,  113  West  Market  Street,  32-PaKe  R.  Hoe  Double 

Hkin,  North  Carolina. _  ^  Polder 

Mail  Room  32-Page  R.  Hoe  Unit  Type  with 

color  rails 

.w.  ...  ..  .•  a  Model  B  Duplex  Flatbed 

paliArd-AllinR:  Model  BP  automatic  ad-  _ _ 

^MMTe  save  $3,000.  Also  Relief c^rr^ph. 

Bn $11.  Editor  &  Publisher.  STEREO  ECpUIPMENT 

l*re„  R,>om  '^""“z'^umpi^ 

TWO  MATCHED  75  H.P.  AC  ^Lur"* 

MOTOR  PRESS  DRIVES  ^ung  *b^x‘“'‘' 

vhh  fomplete  Control  Panels,  Sprock-  Semi-cylindrical  22%*  Cutoff 
Ida,  Drive  Chains  etc..  Cutler  Hammer  Vacuum  Box 

^pnent,  had  very  little  use,  modem.  R.  Hoe  Plate  Finishing 

lib  new.  Immediate  delivery,  located  Machine 

in  California.  Metal  Pump . 

Oosa  Tail  Cutter 

COLOR  HUMPS —  Inside  Shaver 

HOE  or  GOSS  21 V7"  CU' 

22%'  Page  Cut-off  WW 

Goss 

GOSS  AND  HOE 

DOUBLE  FOLDERS  Tall  cu^r" 

22%'  Page  Cut-off  '''^nnd 

Autoplate  Jr. 

NEWSPAPER  EQUIPMENT  ,  „  , 

CCDl/IC'CC  3  R-  Hoe  Curve  Roui 

SERVICES,  INC.  I  Goss  Curve  Router 

Jerome  Feldman  president  1  Goes  Double  Page  < 

SI6  Oipertino  Way  San  Mateo,  Calif. 

008S  HIGHSPEED  PRESS.  4  uniU,  CURVE  SCOI 

Dl*l*  folder,  28-9/16"  cut  off,  con-  ,  r>/n  o*  u:  u  * 
wiw,  all  controls  76  H.P.,  A.C.,  C-W  ^  H/0  Sta-Hi  Master 

Mvt.  Ink  tank,  2  ton  Pot  and  Pony  1  A/C  Master  Formei 

(itoPlate.  Equipment  now  in  daily  2  APS  TWIN  Centril 

r^°peBolt  or  R.  M.  Cole.  The  ®'’* 

()•■«  American,  OdesM,  Texas.  MAT  ROL 

Make  Offer-  All  or  Part  Light  Weight  R.  Hoe 

MULTI-UNIT  SCOTT  PRESSES  Heavy  Duty  ScoH 

Available  Immediately  ^o®  Monarch  II  lik. 

Duplex  Tubular 

^le  bar  newspaper  presses  with  22% 

>**  cut-off.  Operate  up  to  40,000  PL  ATP 

“igM  per  hour.  6  arch  type  units,  2  r  I  K  Jn# 

J"—™,'  2  color  cylinders,  iiortable  color  R.  Hoe  #5 

lointwnB.  Presses  recently  overhauled.  t— i- 

Oowplet*  stereotype  equipment.  Double-  Twin  Screw 

ojek  casting  box.  EXCELLENT  OP-  R-  Hoc  —  Latest  Mo< 

ERATING  TONDITION.  Monomclt-RoUry 

Howard  Si  «ngNews  5TEEL  IMP< 

Stt  FVancisco,  California  SURFAC 

^PING  BLOCKS  all  size  diameter.  6'  —  8'  —  10' 

*C  motor  press  drives  all  sizes. 

D^lar  and  -nibular  roll  arms.  rtorage  racT.  ^ 

W  arms  for  semis>late  units.  * 

v|^r-page-folder».  _  ^ 

y-  Oxford,  Box  903,  Boise,  Idaho  UPECO.  I 

^  TO  TRADE  old  Babcock,  in  20  MINUTES  FROM  Tl 
WM  prinUng  condiUon,  bed  size  67'  x  750  VaHey  Brtx 

Jf.  M  is,  for  a  Miehle  Pony  appr.  i  ^ jl  ^ -x  a 

*  38.  Southampton  Press,  Soubhamp-  Lynahurtt,  r 

w.  Long  Island.  New  York.  SO  1-0021.  GE.-8  -3744-- 
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21 V2"  CUTOFF 

Goss 

Casting  Box 
Inside  Shaver 
Tail  Cutter 
Wood 

Autoplate  Jr. 

Auto  Shaver 

3  R.  Hoe  Curve  Routers 
I  Goss  Curve  Router 
1  Goes  Double  Page  Curve  Router 

CURVE  SCORCHERS 

3  D/0  Sta-Hi  Master  Formers 

1  A/C  Master  Former 

2  APS  TWIN  Centrifugal  Scorch- 


Press  Room 


DUPLEX  S-poge,  standard  tubular  deck 
with  long  side  frames,  2  to  1  model. 
Available  now. 

GOSS  3-unita.  arch  tyi>e,  double  folder. 
22-3/4'  cut-off.  colw  hump,  reverM 
cylinder,  end  feed.  No.  1341,  75  H.P. 
AC.  C-W  drive,  two  CAPOO  fountains. 
Availsbie  March. 

DUPLEX  tubular,  16s>age.  2  to  1  model. 
No.  359,  40  H.P.  AC,  G-W  drive,  color 
fountains,  coovlete  stereotype,  mat 
roller.  Available  April. 

OUNE-WBSTINGHOUSB:  30  H.P.,  76 
H.P.,  AC,  drives.  Available  now. 

GENERAL  ELECTRIC:  30  H.P..  60 
H.P.,  100  H.P,,  AC,  drives.  Available 
now. 

CUTLER-HAMMER:  newspaper  convey¬ 
ors,  6-wire,  standard  duty,  1/2  H.P, 
clearing  motors.  Available  now. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Frees  Erectors" 

11164  Saticoy  St.  Sun  Valley,  Calif. 


EQUIPMENT  FOR  SALE 
5  Uiiit  Arch  Type  Goss  Hl-speed  Press. 
Double  Folders — 22%'  cut  off.  Color 
Hump.  Cline  Reels  and  Tension.  2 — 100 
h.p.  AO  Drives,  Parallel  Control  Pan¬ 
da  2  Conveyors.  40/80  page  capacity — 
36,000  per  hour.  Available  June  1960. 
Van  Nuys  News,  Box  310,  Van  Nuys, 
California. 


Goss  6  Unit  Press 
Hoe  8  Unit  Press 
Scott  6  Unit  Press 
Goss  48  Page  Press 
Hoe  32  Page  Press 
Duplex  24  Page  Tube 

JOHN  GRIFFITHS  CO. 
INC. 

415  Lexington  Ave. 

New  York  17.  N.  Y. 


4-PAGE  DUPLEX  TUBULAR  DECK, 
now  beinK  used  exclusively  for  color, 
tofrether  with  set  of  roll  arms.  Deck  is 
in  i>erfect  condition,  now  beinK  used 
on  16-paKe  Dui^ex  2-1  press.  Available 
about  May  1.  Write  or  phone  Spokes¬ 
man  Press,  Grundy  Center,  Iowa. 


MAT  ROLLERS 

Light  Weiidit  R.  Hoe 
Heavy  Duty  Scott 
R.  Hoe  Monarch  II  like  new 
Duplex  Tubular 

PLATE  SHAVERS 

R.  Hoe  #5 
R.  Hoe  Twin  Screw 
R.  Hoe  —  Latest  Model 
Monomcit-Rotary 

STEEL  IMPOSING 
SURFACES 

6'  —  8'  —  10'  —  12' 

Mounted  on  steel  tables  with 
storage  racks. 

UPECO.  INC. 

20  MINUTES  FROM  TIMES  SQUARE 
7S0  VaHsy  Brook  Avo. 
Lyndhurtt,  N.  J. 

GE.-8  -3744-47-49 


GOSS  4  and  5  unit  presses,  roll  arms 
each  end  of  preaa,  one  on  substructure 
with  2  color  cylinders,  22%'  cut-off. 
AC  drives. 

Hoe  24-Page,  color  cylinder,  prints 
three  color  and  black,  all  stereotype. 
%  page  folder. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


COLOR  PLATE  STEREO  EQUIP- 
MEa^.  Hoe  hand  casting  box  for  22%' 
cutoff  with  vacuum  back,  complete  tem¬ 
perature  water  controls  and  scribed 
for  Sta-Hi  color  system.  Complete  with 
tail  cutter.  Wood  vacuum  pump  with 
spout.  INLAND  NEWSPAPER  SUP¬ 
PLY  CO.,  422  West  8th,  Kansas  City  5, 
Missouri. 


THREE  UNIT  HOB  press  frotn  Phila¬ 
delphia  Bulletin.  22  3/4',  double  folder, 
auto  inking,  roll  arms,  drive,  control 
panel.  Same  Bulletin  units  installed 
throughout  country.  Save  thousands  b». 
cause  price  inelodm  crating.  Available 
now  in  Philadelphia  Sun,  Walnut  Creek, 
California. 
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COLOR ! ! ! 

3  UNIT  HOE 

with  1  color  cylinder  and  3  Pan- 
coast  Color  Couples — Double  Folder 
— 2^'  —  on  Substructure  with 
Rests  and  Pasters — AC  Drive — 
Available  immediately. 


SCOTT  PRESS— 21 V2" 

6  Units — Double  Foldsr — 2  DO 
Press  Drives — on  Substructure  with 
3  Arm  Reels  or  Elnd  Fed.  Will  sell 
all  or  part.  Priced  attractively  with 
6  months  for  removal.  Located 
Chicago-American. 


LIQUIDATION 

Complete  Mechanical  Plant 
Equipment  of  the 

CHARLOTTE  NEWS 

7  UNOTYPES— 8-14-36 
LUDLOW  MaU 

Remelt  Pot  with  Molds — Chases — 
Elat  Stereo. 

6  Unit  Duplex  Metropolitan  Press, 
22%'  cutoff  —  all  AO  equipped 
Double  Folder  —  CH  Conveyor 
PortabI  lor  fountain. 


DUPLEX  PRESSES  23  9/U' 

21  Metropolitan  N  Type  Units 
6  Units  with  color  humps 
6  Folders  with  balloon  formers 
21  Kohler  3  Arm  reels  with  run¬ 
ning  belt  tensions 
Will  sell  any  part  of  the  above. 
Out  of  St.  Louis  Globe-Democrat. 


SCOTT  PRESSES  22V4'' 

5  Identical  Octuple  Presses 

Elach  Press  consiats  of  4  Steel 
Cylinder.  Roller  Bearing  Units 
with  1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  3  to  2  Dou¬ 
ble  Folders  with  G-H  Conveyors, 
S  Arm  Reels  and  Automatic  Tsn- 
siona. 

Trackage  and  Turntable.  Steal 
E7oor  Decking.  Color  Fountains. 

Located:  BOSTON  HERALD- 
TRAVESLER. 

Available:  Immediately 


HOE  PRESS.  23  9/16" 

6  Units — Double  Folder — C-H  Con¬ 
veyors — AC  Motors — Portable  Color 
EVmntains — Reels.  Gomplate  Stereo. 

Located:  TREINTON  TIMES 
Available:  Immediately 


DUPLEX  TUBULAR 
PRESSES 

24  Page — Delivered  new  1948-1963 
— E\iU  Color  Elexibility — Complete 
Stereo— AC  Solonoid  Drive — Avail¬ 
able  Now 

16  Page — 2  to  1 — Located  San 
Diego— AC  Drive — Stereo  —  Avail¬ 
able  March  1,  1960. 


8  PAGE  FLATBEDS 

DUPLEX  AB— N.  Carolina- Utah 


BEN  SHULMAN  ASSOC. 

60  East  42nd  Street,  New  York  17,  N.Y. 
Oxford  7-4590 
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MACHINERY  and  SUPPUES 

Wanted  to  Bur 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

•0  E.  42  St  New  York  17  OXford  7-4590 


Linotypes — Intertypes — Ludlown 
PRINTCRAFT  REPRESENTATIVES 
186  Church  St.  New  York  7.  N.  Y. 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  5,  Mo. 

WANTEID :  8-paKe  Duplex  or  Goss  flat 
bed.  Advise  serial  no.  and  when  avail¬ 
able.  Northern  Machine  Works,  323 
N.  4th  St.,  Phila.  6,  Pa. 

WANTED,  a  DECK  or  UNIT  to  in¬ 
crease  capacity  of  Gosk  Press  No.  479 — 
deck  type — Unit  should  be  for  8  stand¬ 
ard  paees  (16"x22">.  with  cutoff  of 
23-9/16"  and  plate  thickness  of  7/16". 
Please  communicate  with  Robert  Al¬ 
lard,  MONTREAL-GRANBY  PRESS. 
5707  Christophe-Colomb  Street,  MON¬ 
TREAL.  CANADA  (Telephone;  CR 
4-2501.)  (Photoirraph  available  of 
existing  press  on  demand). 

DRY  MAT  ROLLER.  Pony  Autoplate. 
Router,  one  8«‘t  curvisl  stereo  machinery 
and  Sta-Hi.  John  Griffiths  Co.  Inc.,  415 
Lexinitton  Ave.,  New  York  17,  N.  Y. 


Administrative 


TOP  LE7VEL  EXECUTIVE  experienced 
all  phases  newspaper  business  oi)era- 
tions  with  particular  emphasis  adver¬ 
tising  and  promotion  to  be  general 
manager  fast  growing  daily  approach¬ 
ing  30,000  circulation  in  attractive 
area ;  would  have  supervision  all  de¬ 
partments  except  editorial  and  would 
be  responsible  only  to  publisher;  com¬ 
pensation  commensurate  with  experi¬ 
ence  and  qualifications  with  opportunity 
additional  inducement;  applicant  should 
send  complete  resume  of  experience; 
replies  kept  confidential.  Box  313,  Edi¬ 
tor  &  Publisher. 


ASSISTANT 

MECHANICAL 

SUPERINTENDENT 

GRADUATE  ENGINEER 

A  large  Midwestern  Metropoli¬ 
tan  Daily,  Chart  Area  6,  has 
a  management  positon  for  a 
graduate  engineer  under  35 
years  of  age  with  five  years’ 
newspaiier  experience.  Super¬ 
visory  exi>erience  preferred. 
Write  Box  433.  Editor  &  Pub¬ 
lisher. 


CONTROLLER  OR  ACCOUNTANT  ca¬ 
pable  of  becoming  controller  for  rapidly 
growing  medium  size  Florida  newspa- 
paper.  Duties  include  those  of  chief 
accountant.  Knowledge  of  accounting 
office  procedures,  cost  analysis,  budget¬ 
ing.  and  taxes  essential.  Please  send 
full  resume  of  experience,  reference 
and  salary  desired  in  first  letter.  Re¬ 
plies  confidential.  Box  435,  Editor  & 
Publisher. 


EDITOR 

and 

GENERAL  MANAGER 

Small  daily.  Chart  Area  11. 
in  one  of  nicest  10,000  cities 
of  Northwest.  Good  salary, 
solid  future.  Commercial  print- 
in^;  experience  helpful  but  not 
prerequisite.  Give  full  details 
and  references  first  letter.  All 
reiilies  confidential.  Box  401, 
Editor  &  Publisher. 


PRODUCTION  MANAGEMENT 

We  would  like  to  talk  to  a  youn{?  man 
who  has  had  some  experience  on  small 
weeklies  or  dailies  and  a  colleRe  back- 
j4;roiind.  The  position  we  have  avail¬ 
able  will  offer  an  opportunity  to  be¬ 
come  familiar  with  all  phases  of  news¬ 
paper  production  manatrement  includ¬ 
ing?  labor  relations.  If  you  feel  you  can 
qualify  and  would  like  a  rewarding? 
career  in  this  field,  submit  complete 
resume  including  salary  desired  to  Box 
409,  Editor  &  Publisher. 


(JartiHfnists 


HAWAII’S  leading  daily  needs  news 
artist-retoucher-cartoonist.  Some  ex- 
I>enence  in  fast  deadline  work  on  mai^, 
>?raphs,  handletteriiiK.  cartoons.  Must 
Im  able  to  do  fast  airbrush  photo  re¬ 
touching?  and  picture  page  layouts.  Pre¬ 
fer  male,  30  to  40.  Guild  5-year  scale 
$1.36.50.  up  to  $141  in  June.  Send 
lK>rtfolio  to  William  H.  Ewin^*  Man- 
aKin^  Editor,  Honolulu  Star-Bulletin, 
Box  3080,  Honolulu. 


Circulation 


NEWSPAPER  GROUP.  Chart  Area  8. 
needs  aggressive  circulation  manager 
for  new  daily  to  be  started  from  com¬ 
bined  weeklies.  Salary  $6,000  plus  sub¬ 
stantial  bonus  for  results.  Excellent 
fring;e  benefits.  Write  Box  314,  Editor 
&  Publisher. 


Advertising  Rates 

CLASSIFIED 

Um  Rates  EACH  CONSECUTIVE 
Insertlaa 

SITUATIONS  WANTED  (Payable  with 
sniar)  4  times  &  55c  per  line  each 
insartion;  3  times  ®  70c:  2  @  80c; 
1  #  9Sc.  Add  25c  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  $1.00  per  line  each  insertion; 
3  times  9  $1.15:  2  times  @  $1.30;  1 
time  9  $1.45  per  line.  3  line  minimum. 
Add  25c  for  Box  Service. 

tl.OO  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  WsdMsday,  4  p,iii. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders'  identities  held  in  strict  con- 
Idence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 


DISPLAY  RATES 


Asat. 

1 

g 

13 

26 

52 

USM 

Tima 

Tfmn 

Time* 

Time. 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Hrms  Towor  N.  Y.  36,  N,  Y, 
Phono  BRyoat  V-3052 


Circulation 


EASY  $20,000  groBS  potential  for  com¬ 
petent  circulation  salesman  who  will 
take  over  circulation  of  four  ABC 
weeklies  in  adjoining  counties  in  agri¬ 
cultural  area  of  North  Carolina  on 
50<'c  commission  basis.  For  particulars 
write  Box  431,  Elditor  &  Publisher. 

.STREET  AND  STORE  MANAGER 
Thoroughly  experienced  with  sound 
knowledge  of  Street  and  Store  sales. 
For  large  metropolitan  newspaper  lo¬ 
cated  in  (^hart  Area  2.  Write  giving 
full  resume  of  experience  and  salary 
expected.  Box  429,  Elditor  &  Publi.sher. 


Classified  Advertising 


ARE  YOU  THE  MAN?  .  ,  . 

We  are  looking  for  a  young  man  23  to 
28  years  of  age  with  3  to  5  years  of 
classified  experience  who  feels  he  is 
stymied  on  a  small  paper  and  wants  to 
step  up.  We  want  a  man  with  ideas 
and  one  who  is  completely  sold  on 
Ola«aified.  The  position  is  with  a  large 
Metropolitan  evening  paper  located  in 
Chart  6. 

Salary  to  start 

$100  A  WEEK 

plus  bonus  and  commission 
Box  347,  Editor  &  Publisher 


IMMEDIATE  OPENING  for  man  or 
woman  now  an  assistant  with  experi¬ 
ence  in  group-paper  operation  to  head 
department  on  10,000  ABC  semi-weekly. 
Salary  open.  Write  R.  D.  Gill,  Dover. 
New  Jersey,  Advance. 

EXPERIENCEH)  CLASSinED  SALEIS- 
MAN  for  18,000  afternoon  daily.  Chart 
Area  3.  Excellent  opjiortunity  for  ad¬ 
vancement  to  Classified  Manager.  Full 
benefits,  excellent  working  conditions, 
college  town,  county  seat.  Write  Box 
506,  Elditor  &  Publisher. 


SINGLE  WOMAN 

or  one  willing  to  relocate  in  one  of 
largest  Midwest  cities  as  telephone 
supervisor.  Such  a  iwrson  probably  has 
been  Classified  Manager  on  a  smaller 
l>ai)er,  or  has  been  a  street  sale«i>er8on 
or  top  telephone  room  solicitor.  Your 
reply  will  be  held  in  confidence.  Box 
543,  Editor  &  Publisher. 

I  .SUPERB  OPPORTUNFIT  for  man 
ready  to  assume  reBponsibility  of  de¬ 
partment  management  on  40,060  cir¬ 
culation  daily.  Must  be  top  salesman. 

I  capable  of  planning  and  directing  |iro- 

'  motions,  telephone  solicitations,  out- 

'  side  sales.  Layout  knowledge  essential. 

!  Job  offers  good  financial  return,  fine 
working  conditions  and  benefits,  un¬ 
excelled  recreational  facilities,  a  clean 
modern,  growing  city  in  which  to  live 
and  raise  children.  All  replies  con¬ 
fidential.  Detail,  experience,  (^ucational 
liackground,  |>er8onal  data,  salary  re- 
iiuirements  to  Box  545,  Elditor  &  Pub¬ 
lisher. 

YOUNG  MAN  OR  GIRL  wanted  for 
Classified  Manager  and  Assistant  I>is- 
play  Manager  for  large  twin-weekly. 
Permanent  position  with  guaranteevi 
salary,  bonus,  paid  vacations  and  co¬ 
operative  staff.  A  chance  to  build  a 
reputation  as  classified  man-of-the-year, 
for  this  field  is  ripe  for  a  build-up. 
Pleasant  county  seat  college  town  in 
good  recreational  area.  Clarion  News¬ 
papers.  Clarion,  Pennsylvania. 


Display  Advertising 


ADVERTISING  DIRECTOR 
Man  with  experience  and  ability  in 
all  phases  of  Newspaper  Advertising 
to  head  able  staff  on  medium  size 
daily  in  Chart  Area  9. 

Applicant  must  be  promotion  minded 
and  possess  executive  ability. 

Position  is  in  a  single  paper  field 
with  sufficient  potential  to  double  pres¬ 
ent  volume.  All  replies  in  strict  con¬ 
fidence.  Box  422,  ^itor  &  Publisher. 


- ^ 

Display  Advertising 

ADVER'nSING  MANAGES  for 
Kansas  daily.  Located  on  TunyGTT 
miles  from  Wichita.  Town  of  iiJi 
Good  recreational  and  educatioaal  liA 
ties.  Salary  open.  Write  or  phost|_ 
interview.  David  H.  Glymer,  Q  IktA 
Kansas,  Times.  ^ 

•ADVERTISING 

MANAGER 

Fast  growing  Pacific  Coast  ddb 
10,000  circulation,  has  oiiening  fojiii! 
I>erienced  advertising  manager. 

Only  those  with  proven  ri'corda  is  pa, 
motion,  development  of  -ales  persoaig, 
and  the  introduction  of  Miecsolg 
"ideas"  need  apply. 

Growth  .area  provides  excellent  opg*. 
tunity  for  man  with  enthusiasm,  essrp 
and  initiative. 

Excellent  starting  salary. 

All  replies  handled  in  lonfidenct. 

Box  404,  Elditor  &  Publisher. 

ONCE  IN  A  LIFETIME  op. 
imrtunity.  The  Miami  HeriM 
seeks  a  highly  qualified  man  for 
the  new  (losition  of  Sales  Mts- 
Hger  in  our  Retail  Advertising 
Deivartment.  The  man  we  iwk 
may  now  be  on  .Advertising 
Manager,  or  he  may  be  i 
bright  second  man  who  nsedt 
the  opportunity  to  show  hU 
sales  ability.  He  certainly  U 
alert,  energetic,  and  resoures- 
ful;  he  ha.s  the  demonstratsd 
ability  to  direct  and  intpirt 
salesmen.  Write  in  complsU 
confidence  to  H.  H.  Horton, 
Personnel  Manager,  The  Miami 
Herald.  Miami.  E7orida.  , 

j  SPACE  SALEISMAN  —  aggrosuvoo' 

I  l>erienced  man  desired  with  knovrkfp 
I  of  layout.  Promotion  minded.  DiR 
Competitive  field.  $125  week.  Near  Sa 
E'rancisco.  Send  resume.  Opportnig 
for  good  man.  Box  405,  ^tor  t 
Publisher. 

TOP  DOLLAR  FOR  TOP  MAN.  he 
mediate  Opening  for  2  experiencM  d 
vertising  salesmen — 1  for  Display  1  f* 

;  Classifi^.  7  day  p.m.  Daily  loeatsfb 
Chart  .Area  6 — in  the  35.000  braets 
Bonus  Program  awaits  you  thm  ■ 
exceeded  by  none.  Bureau  of  A4i«. 
tising  experience  desired,  but  not  imvi 
sary.  Write  full  details  including  sta' 
available  to  Box  434,  Editor  t  F6, 
Usher. 

UNUSUAL  OPPORTUNITY  for  m 
advertising  man  with  a  flair  for  ogi 
writing.  Number  one  position  on  6>: 
play  advertising  staff  of  lO.COfl  cbm' 
lation  Ohio  daily,  open  now.  Partdi 
growing  group  of  papers.  Job  amio 
ment  is  both  challenging  and  restd 
ing.  Creative  writing  ability  and  * 
ecutive  potential  are  foremost  coDads 
ations.  Box  438.  Elditor  &  I’ublUs 

UNUSUAL  OPPORTUNITY  for  ad» 
tising  salesman.  40-50,000  clam  ia 
growing  eastern  newspaper  hu  nn 
opening  on  display  staff.  Box  443.  $6 
tor  &  Publisher. 

ADVERTISING  SALESMAN  for  <• 
munity  newspaper  group.  Prefer  ■* 
ried  man  30  to  40.  Excellent  opye- 
tunity  for  exix;rienced  man  strong  -| 
sales  and  layout.  Good  starting  mini 
plus  car  allowance.  Send  rtvomi 
(leorge  Newton,  Bee-Mease nger,  IR* 
South  Main  Street,  Los  Angelm  8.1 
California. 

AMBITIOUS  ADVERTISING  SAig 
MAN  needed  immediately. 
position  on  expanding  6-day  daily.  F® 
8:  r  o  w  i  n  s  agricultural  •  manuf  sctsM 
tovn  of  13.000.  Will  consider  mii* 
limited  experience  who  has  dealt 
learn  and  willingne*  to  work.  SaJ 
open.  Write  R.  W.  Lx>fton.  Daily 
gram.  Columbus,  Nebraska. 

IMMEDIATE  OPENING  for  ii^ 
space  salesman  San  FrancisosJ 
area.  Daily  Review,  Hayward,  O* 

for  January  30, 
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HEU'  WANTED 

DupJci''  Advertising 


jgtioB  of  nil  man  well-ground^  in 
Ulijoat.  Attractive  pirorxwition  for 
3’ producer.  Detail  fully,  your  bnck- 
3ed  of  education  and  experience  and 
l!eemt  personal  <lata  together  with 
Z^ctn.  Write  Frederick  J.  Ne 


vith 

Jyirences.  write  rreaenca  j.  Nelson, 
^Kllinye  Gur.ette,  Billings,  Montana. 


experienced  newspaper 

PRESENTATION  WRITER 

A  responsible  o|<ening  has  been  created 
an  experienced  advertising  presenta- 
uin  writer  in  the  promotion,  ]>ublic  re- 
)SioBt  and  research  department  of  this 
^jor  (oOO.bUU  circulation).  Midwest 
u«i  newspaiier-leader  in  strongly 
tiBpelitive  m-irket.  Requirements  in- 
(Bdi  absolute  professional  competence 
ud  personal  stability :  broad  cduca- 
.1  background ;  ability  to  translate 
^ket  data  into  intelligent,  creative 
.tin  presentations:  knowledge  of  pro- 
dsetion  requirements  for  ehart  and 
slide  film;  brochure*  and  folders.  This 
a  an  important  stalT  itoeition  with  deh- 
gits  ttoinistrative  iK>tential.  Salary  is 
opm.  Include  is-rsonal  data  professional 
aperience  anil  present  salary  in  letter 
to  Box  513,  Eilitor  &  Publisher. 


HELP  WANTED 


Editorial 


ATTENTION  PUEAEEI  ! 

l>o  not  sand  bulky  package*  or  original 

material  to  Editor  &  ^blisher  Box 

Numbers. 


CITY  EDITOR — Opportunity  on  fast- 
growing  Intermountain  daily  of  30,000 
circulation  (or  experienced  desk  man 
with  layout,  headline.  assignment 
know-how.  Reply  stating  age.  expected 
starting  salary  and  background.  Refer¬ 
ence*  necessary.  Real  future  for  right 
man.  Chart  Area  10.  Box  328,  Editor  & 
Publisher. 

COPYREADER  —  Fast,  accurate  copy- 
reader  needed  by  metropolitan  news-  . 
paper.  Chart  Area  10.  Give  full  ex¬ 
perience.  education  in  first  letter  to  i 
Box  304,  Editor  and  Publisher.  Do  not 
tend  clippings. 

EXPEIRIEINCED  mature  sports  writer 
and  desk  man  by  afternoon  Kentucky 
daily.  Reasonable  pay  and  working 
hours.  List  qualifications  in  full,  with 
references,  tox  322,  Editor  &  Pub¬ 
lisher. 

LIVELY  OHIO  daily  needs  reporter- 
copy  editor.  Good  job  with  good  future. 
R.  L.  Dean,  Salem  News,  ^lem,  Ohio. 


IMMEDIATE  OPENING  AND  OPPOR¬ 
TUNITY  for  right  man  with  experience 
ii  wUing  and  servicing  accounts  with 
ettetive  layout.s  and  strong  selling  copy. 
Botk  market  and  circulation  growing 
lifuficantly.  Paid  vacations  and  attrac- 
ths  insurance  benefits.  Write  age,  , 
marital  status,  health,  and  qualifications 
iriring  all  information  helpful  to  us  in 
damnining  your  ability  to  do  a  [ 
■itaally  satisfactory  job.  G.  W,  Gross- 
mu,  Advertising  Director.  Janesville 
Diily  Gsiette,  Janesville,  Wisconsin. 

VERSATILE,  energetic  ad  man,  pref- 
Hibly  well  trained  in  methods  of  med¬ 
ial  daily,  callable  of  taking  charge 
snail  d^iartment  when  publisher  re- 
raw.  Permanent  career  chance  for 
riijrt  workhorse.  Large,  long-established 
iiC  weekly  in  growing  norida  coastal 
ton.  Full  resume  including  starting  , 
pay  asked.  Confidential.  Box  53S,  Edi¬ 
tor  k  Publisher. 

WANT  A  JOB  with  a  future?  Experi- 
siced  salesman  needed  soon  on  grow- 
mi  Iowa  Daily.  Good  ot'portunity  for 
idnneement  to  right  man.  Your  sales 
toord  is  important.  Send  resume  to 
Box  524  Editor  &  Publisher. 

TOUNG  EXPERIENCED  MAN  for 
kail  display  staff.  Must  have  had  at  I 
l«M  4  years’  experience  in  layouts,  ' 
■Hina  and  servicing  retail  accounts, 
Exeellent  working  conditions  and  sal-  ' 
uy.  Write_  giving  iiersonal  and  em¬ 
ployment  history  to  Personnel  Depart- 
nut  The  Oklahoma  Publishing  Com- 
ptiy,  500  No.  Broadway,  Oklahoma 
City,  Oklahoma. 


Editorial 


MPORTER  for  28,000  Chart  Area  8. 
pm.  daily.  Must  be  alert,  finiahed 
nftimaa.  Box  6314,  Editor  &  Pub- 
liihor. 

nCEPTIONAL  opportunity  for  ont- 
^ding  ^itor-ad  man  to  take  over 
growing  suburban  weekly— Chart 
6 — Must  be  experienced.  Good 
■kry.  bonus,  new  car  famished,  ^nd 
to  Box  218,  Editor  &  Pub¬ 
lic. 

alert  CRAFTSMAN  wanted  by  17,- 
H#  p.m.  daily.  Chart  Area  1,  on  per- 
■anent  basis.  General  reporting  OK 
■*  would  prefer  experienced  man  in 
^  (rovemment  news  and/or  police- 
wMourts.  Top  pay.  Immediate  va- 
Box  303.  Editor  &  Publisher. 

WnNNING  REPORTERS— Male  and 
Ujale.  Jobs  available  from  Coast  to 
ImK.  Send  resumes,  location  prefer- 
availability  date.  Contact:  Bill 
JeKee.  BIRCH  PERSONNEL.  67  E. 
jmdiion  St.,  Chicago  2,  Illinois. 
(^4-5670. 

JJRORTER-FINANCIAL:  Opportunity 
*  stperienced  man  to  work  on  large 
■"WPolitan  daily  in  Chart  Area  6. 
■•ly  ^th  detailed  resume.  Box  210, 
•®h>r  k  Publisher. 


MANAGING  EDITOR 

Chart  Area  2,  long  established  eve¬ 
ning  and  Sunday  newspaper,  seeks  top 
news  executive,  preferably  in  30s. 

Opportunity  requires  keen  appreciation 
of  local  news,  ability  to  administer  and 
train  atafif,  participate  in  community 
affairs,  work  with  all  departments  in 
successful  newspaper  in  growing  Bast 
Coast  non-metropolitan  market. 

Drifters  need  not  apply. 

Salary  open. 

Write  fully  in  confidence  to  Box  341.  i 
Editor  &  Publisher.  , 


REPORTEIR — To  handle  general  news, 
features  for  Upstate  New  York  after¬ 
noon  daily  located  in  good  news  town 
with  outstanding  educational  facilities 
below  college  level,  top  drawer  summer 
and  winter  sports.  Liberal  pay,  many 
fringe  benefits,  &-day  37%-hour  work 
week.  No  drifters  or  drinkers  wanted. 
State  experience,  education,  date  avail¬ 
able.  military  status,  pay  expected.  Box 
317,  Editor  &  Publisher. 

REPORTERS 

DESKMAN 

Major  conservative  Southern 
afternoon  daily  (Chart  Area  3) 
is  expanding  staff  and  needs 
two  reporters  and  a  deskman. 

This  newspaper  has  a  heri¬ 
tage  of  good  writing;  it  has 
produced  many  authors  and  in 
past  year  staffers  won  two  na¬ 
tional  first  awards.  It  is  the 
place  for  a  “word-lover”  who 
wants  supervision  and  progress 
in  his  writing. 

Prefer  applicanta  who  are 
young,  with  one  or  two  years 
of  experience.  College  back¬ 
ground  highly  desirable.  Start¬ 
ing  pay  is  gxxid  and  there  are 
no  salary  limits.  Write  Box  334, 
Editor  &  Publisher. 


CALIFORNIA  p.m.  daily  8,500  circu¬ 
lation  needs  women’s  editor  and  a 
general  assignment  reporter.  Send  resu¬ 
me.  references  to  Box  440,  Editor  & 
Publisher. 

COPYREADER  for  night  rim.  One 
familiar  with  Southwest  given  prefer¬ 
ence.  Full  details.  Box  414,  Editor  & 
Publisher. 

FEATURE  WRITER  for  women’s  de¬ 
partment.  Ideal  working  conditons  in 
Texas  city  of  150.000.  Full  details.  Box 
415,  Editor  &  Publisher, 

GENERAL  assignment  night  side  re¬ 
porter.  Chart  Area  9.  Prefer  single 
man.  Tell  all,  including  minimum  sal¬ 
ary.  Box  413,  Editor  St  Publisher. 
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HELP  WANTED 


Editorial 


IMMEDIATE  OPENING  for  experi¬ 
enced  city  hall-poliee  reporter  on  large 
Midwestern  afternoon  daily.  F^ve-day 
week,  fringe  benefits.  State  salary  re¬ 
quirement.  experience,  references.  Re¬ 
plies  conMential.  Box  449,  Editor  St 
Publisher. 

OPPORTUNITY  for  young  Negro  in 
weekly  newspai>er  job  in  agricultural 
area  of  North  Carolina ;  must  be  willing 
and  capable  to  do  all  of  the  things 
publisher  did  in  getting  his  start  35 
years  ago:  sell  subscriptions,  advertis¬ 
ing,  job  printing  and  report  the  news. 
Negro  population  exceeds  50%;  moder¬ 
ate  traditional  Southern  customs  and 
attitudes  prevail  and  are  endorsed  by  | 
liublisher.  If  interested,  write  details  ' 
of  education  and  experience.  Box  432.  [ 
Eiditor  A  Publisher, 


HELP  WANTED 


Editorial 


ALERT,  growing  afternoon  daily  in 
Chart  Area  4  seeks  alert  reporters  for 
county,  government  and  iiolice  tests. 
Must  have  some  basic  beat  experience. 
Excellent  working  •■onditions,  friendly 
city,  good  chance  for  intra-c<mpany 
advancement.  Send  resume,  dipping* 
and  references  to  Box  .702.  Editor  & 
Publisher. 

BUREAU  CHIEF  for  :t-inan  oiieration 
on  Chart  Are*  2  newsiiaper  of  45,000. 
Must  have  more  than  three  years’  ex- 
lierience.  Box  503,  Editor  &  Publisher. 

(XIPYREADER  —  5  day  week  small 
daily.  Chart  Area  2.  Ex iwrienced.  head¬ 
line  know-how,  occasional  editorial 
writing  assist.  Give  full  experience, 
state  salary  needs.  Box  519,  Editor  & 
Publisher. 


REPOR’TER  for  general  assignments, 
pictures  by  5.000  daily.  Press,  Charles 
City,  Iowa. 

TELEGRAPH  EDITOR  for  10.000 
daily.  TTS  operation.  Pension,  fringe 
tenefits.  Write  qualifications,  salary  re¬ 
quirements.  Paul  Murray,  Executive 
Editor,  Piqua.  Ohio  Daily  Call. 

WANTED:  Experienced  woman  for 
woman’s  angle  feature  writing.  Must 
te  iiersonable,  aggressive,  digging. 
Camera  ability  preferable,  not  man¬ 
datory.  Box  424,  Eiditor  &  Publisher,  i 


WANTEJD  —  General  assignment  re- 
liorter,  growing  newspaper  in  growing 
university  community.  Write  fully. 
Managing  Eiditor,  Tribune.  Columbia, 
Missouri. 


ACdSRESSIVE  NEWSPAPER  in  grow- 
ing  Southern  city  of  30,000  has  opening 
for  general  reporter  who  can  use  cam¬ 
era.  Write  giving  age.  experience,  j 
salary  expected  and  references  to  Box 
541,  Eiditor  &  Publisher. 

ASSISTANT  MANAGING  EDITOR  for 
isnall  news  agency.  Must  te  .specialist 
in  religious  news  and  have  daily  news- 
imper  or  wire  service  experience,  ad¬ 
ministrative  ability.  Apply  only  if  fully 
qualified,  giving  complete  resume, 
salary  requirements.  Box  540,  Eiditor  & 
Publisher. 


EXPEHUENCBD  REPORTER  for  47.- 
(lOO.  Chart  Area  2.  p.m.  daily.  Ex¬ 
cellent  opportunity  for  a  person  having 
the  (lotential  to  grow  with  a  |>rogre*sive 
newspaper  and  community.  Moving 
allowance.  Good  pay  and  tenefite.  all 
reitlies  confidential.  Box  518,  Editor  ft 
Publi.sher. 

,  EXPEHUF-NCED  WIRE  EDITOR  who 
I  can  handle  makeup,  write  sharp  heads. 

'  edit  local  co|>y.  Prefer  (thart  Are*  10 
I  man.  Starting  salary  $110.  Box  539. 
Editor  &  Publisher. 

IS  ’THEaiE  AVAILABLE  a  presenUy 
single,  vigorous,  male  young  man  with 
solid,  versatile  news  experience.^  wl«> 
has  derided  news  gathering,  editing  is 
his  dish  for  life?  California  boy  area’s 
I  largest  weekly  seeking  editor  by  E’ebni- 
ary  15.  $110.  Write  comprehensively. 

'  repeat  compre-hensively  including  ex- 
hibiU.  Box  508.  Editor  &  Publisher. 

LIVELY  50,000-plus  daily  must  fill 
vacancy  in  :!-per8on  society  department. 
Woman  with  skill,  imagination  and 
ambition  can  start  now  as  writer- 
photographer,  advance  to  department 
head  next  Fall  when  veteran  woman’s 
editor  retires.  Want  someone  with  ideas 
and  ability  to  turn  good  society  section 
into  modern,  varied  family  living  sec- 
I  tion.  Prefer  ex|)erience.  between  25  and 
35.  Write  John  McGormally,  The 
1  Hutchinson  (Kansas)  News. 


Clip  and  mail! 


Editor  &  Publisher; 

Classified  Department 

1475  Broadway,  New  York  36,  Now  York 

Please  insert  my  classified  ad  for - 

insertions. 

CLASSIFICATION; _ 

COPY; - 


[~~|  Assign  a  box  number  and  mail  my  replies  dailyl 
ACCOUNT  OF; 


NAME?^ 


ADDRESS. 


CITY,  STATE 


Authorized  BY - - - 

(For  Situationi  Wanttd  Ads,  Kindly  •ncloi#  remittanca  witk  ord4 
SM  Clatsifiad  Advortisinq  Rat*  Boi) 
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HELP  WAiVTED 

Editorial 


HELP  WANTED 

instructors 


PRIZE-WINNING  Chart  Area  4  after- 
noon  newiipa|>er,  13,000  rirculation.  has 
opening  for  aggressive  telegraph  editor 
with  knack  for  localizing  wire  copy. 
Also.  fast,  accurate  rewriteman  who 
can  handle  some  local  reporting.  Box 
530,  Eiditor  &  Publisher. 


PUBLICATIONS 

ASSISTANT 

Public  relations  and  direc*t  mail 
promotion  for  nationally-known 
institute  of  major  university 
in  suburb  of  large  city.  Chart 
-Area  6.  Newspai>er,  Public 
Relations  background  plus  ex- 
|>erience  on  copy,  layout,  print¬ 
ing  production  of  brochures  to 
promote  training  courses  and 
publications.  Transportation 
and/'or  motor  vehicle  traffic 
safety  experience  desirable,  not 
required.  Man,  age  2!>-40.  De¬ 
gree  or  college  plus  experience. 
Excellent  opportunity  for 
growth  in  general  publications 
work.  Send  detailed  resume  to 
Box  531,  Editor  and  Publisher. 


REPORTER  for  general  assignment 
work,  camera  exi)erience  desirable.  This 
is  an  excellent  opportunity  with  a 
future.  Good  salary  and  working  con¬ 
ditions  in  a  fine  community,  where  you 
really  LIVE.  13,600  A.B.C.  paper. 
Write  full  information  to  C.  V.  Row¬ 
land,  The  .Sentinel,  Lewistown,  Penn¬ 
sylvania. 

REPORTER  with  at  least  two  years’ 
experience  for  imlice  and  courts  beat  on 
afternoon  daily  in  city  of  30,000.  Hours 
7 :30  a.m.  to  1 :00  p.m.,  six  days.  Pre¬ 
fer  Southerner.  James  A.  Htxlges.  City 
Elditor,  The  Daily  Advance,  Lynchburg. 
Virginia. 


SPORTS  WRITER:  For  Southern, 
medium-sized  daily  in  growing  indus¬ 
trial,  outdoors-conscious  area.  Two 
years’  experience  preferable ;  versatility 
necessai-y.  Send  resume  to  Box  512, 
Editor  &  Publisher. 


TWO  REPORTERS  for  police,  court 
and  waterfront  federal  beats.  Slend 
biographical  sketch  and  three  refer¬ 
ences  to  Managing  Editor,  News,  Wil¬ 
mington,  North  Carolina. 

UNUSUAL  OPPORTUNITY 
For  Top  Notch  Female 
Experienced  In 
PRESS  AND  PUBLICITY 
WORK 

A  growing  service  firm  (not  in  Public 
Relations  Field)  with  expanding  oppor¬ 
tunities  and  challenges  has  an  o|>ening 
for  a  person  with  contacts  in  general 
business  press,  skill  at  writing,  ability 
to  set  up  press  proceedures,  and  with 
a  creative  approach  to  her  work.  Please 
write  giving  information  about  yourself 
and  illustrating  your  actomplishments. 
Position  to  start  as  soon  as  individual 
availaUe.  Salary  range  $6000  to  $7500 
depending  upon  experience.  Box  525, 
Editor  &  Publisher. 


WOMAN’S  PAGE  editor  for  lively, 
fast-growing  daily  in  state  capital,  i 
Great  opixxrtunity  for  right  person. 
Send  background,  references,  salary  re- 
•luirements  to  Jack  Smyth,  editor-pub¬ 
lisher,  Delaware  State  News,  Dover, 
Delaware. 


YOUNG  REPORTER  who  wants  to 
edit  weekly  farm  paper  and  report  for 
good  community  weekly.  Midwest  back¬ 
ground  needed.  Excellent  small  town 
opening.  Eastern  Indiana  Publishing, 
Knightstown,  Indiana. 


Free  Lance 


FREE  LANCERS!  Sdl  your  photo*  to 
the  huge  house  organ  market.  4,060 
company  magazine*  buy.  Payment  from 
$10  to  $100  for  single  picture*  and  cap¬ 
tions.  Free  information.  Gebbie  Pres* 
Picture*,  let  W.  48th,  N.Y.C. 
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WANTED;  Man  to  teach  advertising, 
public  relations,  news  photography, 
typography,  and  assorted  editorial  sub¬ 
jects,  banning  Fall  of  1660.  at  Far 
Western  State  University.  Successful 
experience  these  fields  required  (or 
most),  with  at  least  master's  degree. 
CoHege  teaching  experience  much  de¬ 
sired.  Qualified  men  write  details,  in¬ 
cluding  expected  salary  to  Box  326, 
Editor  and  Publisher. 


Mechanical 


TELETYPES  is'i'tJSK  perforator  oper- 
I  ators  $8  per  hour.  Chance  for  suiier- 
visory  poeitons.  Hospitalization,  vaca¬ 
tion.  bonus.  Book  work,  open  shop, 
day  or  evening  shift.  Anzel,  611  Broad¬ 
way.  New  York.  New  York.  GR  7-8600. 

COLD  TYPE  —  Composing  foreman  for 
triweekly  urban  University  newspaper. 
Chart  Area  2.  We  will  train  right  man. 
$4600,  plus  academic  benefits.  Send 
resume  to  Box  427,  Editor  A  Publisher. 

WANTED:  Beet  pay  in  Texas  for 
highly  experienced  newspaper  ma¬ 
chinist.  Must  have  thorough  knowledge 
of  linotypes,  teletypenetters,  Ludlow 
and  Elrod.  Permanent  position.  Good 
living  conditions.  Prefer  family  man. 
Fast-growing  city  with  outstanding 
schools,  churches,  recreational  advem- 
tages.  Wonderful  place  in  which  to 
work  and  live.  Splendid  opporttmity 
for  right  man.  All  replies  kept  strictly 
confidential.  Box  418,  Editor  &  Pub¬ 
lisher. 


TDLETYPBISBi'’1'eR  perforator  opera¬ 
tors.  $125.00  —  37t/4  hour  week — best 
fringes.  Day  or  evening — Chart  Area  2 
— reply  Box  522.  Editor  &  Publisher. 


INSTRUCTION 


Classified  Advertising 


BOOST  SALES  IN  CLASSIFIED 


380  Newspapers  Have  Enrolled 
Salespeople  and  Executives 
In  Parish  Sales-Training 
Course  in  Classified  Advertising 

flales  training  provided  by  the  How¬ 
ard  Parish  Course  in  Classified  Adver¬ 
tising  shows  Classified  personnel  how 
to  square  right  up  to.  analyze  and 
solve  sales  problems  they  daily  en¬ 
counter.  Olaasified  salespeople  are  ex- 
pertlv  trained  (at  home — on  THEIR 
own  TIME),  developed  to  increase  their 
individual  sales  production  and  copy 
writing  skill  to  get  and  keep  more 
business. 

nie  famed  Parish  Course  (only  one 
in  existence)  has  proved  since  1954 
that  it  quickly,  thoroughly,  and  suc¬ 
cessfully  trains  beginners  —  broadens 
and  refreshes  experienced  personnel. 

Put  the  Parish  Course  to  work  for 
you  now  to  slash  turnover,  heighten 
job  interest  and  satisfaction  and  de¬ 
velop  professional  pride— all  while  it 
helps  you  develop  more  Classified 
faster. 

Enroll  as  many  of  your  staff  as  you 
want  to  have  these  benefits  NOW. 
Your  only  investment  in  this  20-lesson 
sales-booeting  Course  is  $66  each.  Send 
in  the  names  now  or  write  for  de¬ 
scriptive  brodiure. 

SCHOOL  DIVISION  OF 

HOWARD  PARRISH 

ASSOCIATES,  INCORPORATED 

CHass’fied  Advertising  Development 

Services  for  Newq>apers  Since  1938 

2900  N.W.  79th  St..  Miami  47,  Florida 
Oxford  1-8331 


Linotype  Schend 


OHIO  LINfyrYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


The  employer's  quide  .  .  .  from  trainee  to  eiecuiive  personnsl. 


SITI 


luCCE 


Administrative 


Corresptmdentt 


NEED  EXECU’nVE  LEADERSHIP 
WITH  PROVEN  SALES  ABIUTYT 


HOW’S  Yni'R 

WASHINGTON  CO\  BRAGl  or 
HEALTH.  EDUCATION  aNB 

VVRI.PAPl” 


lit  ^ 


If  you  are  a  publisher  looking  for  an 
able  young  executive  to  eventually  take 
over  your  management  responsibilities 
...  or  if  you  need  new  leadership 
for  your  management  or  advertising 
teams,  arrange  for  an  immediate  inter¬ 
view  with  capable  sales  executive  who 
has  earned  an  enviable  reputation  in 
the  newspaper  field  and  whose  record  of 
success  covers  both  medium  and  metro¬ 
politan  competitive  markets.  An  able 
administrator  with  directorship  ability 
and  management  training.  22  success¬ 
ful  years.  Early  40‘s,  ambitious,  ener¬ 
getic,  resourceful,  aggressive,  tempera¬ 
mentally  and  culturally  suited  to  adapt 
to  any  size  market.  Your  inquiry  kept 
in  strict  confidence.  Box  249,  Editor 
A  Publisher. 


tOAS 


Experienced  Washington  wosa* 
reporter  seeks  new  osIgnsMsb 
Box  501,  Editor  &  I'ublistNr 


Dispatch-Prod  uetiom 


DISPATCH  MANAGER.  12  y«sn’ 
perience,  31,  married,  now  csnhM  I 
MX  226,  Editor  A  Publisher. 


lOUNGI 


Display  Advertising 


DISPLAY  SALES— copy— 1*^  g 
years’  experience.  Prefer  Okie  sm. 
Lin*  increswe — new  contracts.  Ba  |a 
Editor  A  Publisher. 


YOUNG  MAN,  36.  10  years’  daily  ex¬ 
perience  seeks  position  as  Publisher’s 
assistant  daily  or  General  Manager 
weekly,  'niorough  knowledge  all  depart¬ 
ments,  strong  on  business  management, 
personnel,  circulation.  Willing  to  take 
stock  as  part  iiayment  or  work  hard  for 
partnership.  Family  man,  will  relocate 
for  permanent  position  in  South.  Box 
306,  Editor  A  Publisher. 


ADVERTISING  MANAGER  smsU  M 

or  assistant  20,000-30,000  rireolMia  , _ 

12  years’  exi>erience.  fine  reconsasbirPsUisI 
tions,  married,  family,  33.  Chsit  Am 
7-10.  Write  Box  430,  Editor  k 
Usher. 


EXPERIENCE-EDUCATION 

ABILITY-ENERGY 

STRONG  production  background,  ex¬ 
perience  with  new  proceeees,  negotia¬ 
tions,  grievances.  Intelligent,  educated, 
energetic:  ability  to  work  with  people. 

.SEEKING  position  with  potential  for 
growth  in  responsibility  and  knowledge 
in  a  desirable  location  for  raising  fam¬ 
ily.  Box  452,  Editor  A  Publisher. 


10  YEAR  display  space  saleinua  A 
sires  to  locate  in  Carolina*.  Lana 
sales  and  promotional  experienei.  (k 
liable  of  managing  or  assistisf  a 
small  daily.  Age  29,  family  maa,  tin 
minded,  good  references.  Good  ksial, 
edge  of  newspaper  operations.  Box  til 
Editor  A  Publisher. 


AYAKD 
■HI  edit 
ItaWJ 
Itaeogh 
Mnpspe 
ig  ehal 
m  Bo 


DIVOTB 
kat  sad 
ptyh  oh 
Editor  k 


I  AMBITIOUS,  congenial  disiilay  a 
I  man  with  3’.j  years’  (small  daily) 
i  jierience.  wishes  to  relocate  in  naH 
I  or  5>outhern  California.  Vetcraa,  k 
I  married.  1  child,  good  backinimA 
leadership  training  and  experaaa 
Available  April,  1960.  Write  Box  W 
EMitor  &  Publisher. 


••EDIT 

Nitunsl 
penoanel 
a  enpk 
HIADL 

•  K  44  ! 


DYNAMIC,  creative  publications  ex¬ 
ecutive,  38,  single,  broad  Latin  Ameri¬ 
can.  Euroiiean  experience  in  interna¬ 
tional  advertising,  public  relations,  cir¬ 
culation,  newK|>aper  and  magazine  man¬ 
agement,  agencies,  promotion,  printing, 
seeks  connection  with  international 
imblication  or  other.  Widely  travelled, 
.speak-s  Spanish,  English.  German, 
Italian,  some  French,  three  other  lan¬ 
guages.  Minimum  starting  salary  $15,- 
0(;0,  preferably  with  added  incentive 
arrangement.  Bachrich,  P.O.  Box  .3833, 
Caracas.  Venezuela. 


EDITOR  with  heavy  management  back¬ 
ground  now  ready  as  publisher  or 
assistant,  small  or  medium  daily.  Box 
535,  Editor  A  Publisher. 


A  YOUNG  ADVERTISING  EXMC.] 
TIVE  of  vigor  and  stature  »e 
more  challenging  opportunity.  OmsSl 
ly  in  charge  of  sales  on  a  small  IGif 
western  daily  billing  $500,000.04 
nually.  Ten  years’  experience,  toprdsl 
ences.  Interview  may  be  :irran(cd  s| 
Inland  meeting  or  elsewhere.  W: 
Box  516,  Editor  A  Publisher. 


HAVE  I 

|T»  Bbto 

(nsIsBei 


ttaaon 

tahU*. 

vadut: 

Sew  Y»i 

I  Psblii 


BUILD  Greater  linage  in  ’60!  Topi's! 
calibre  sales,  layout,  copy,  pro 
and  management.  BIxcellent  kt»| 
ground,  wide  experience  all  phaiasf 
play  and  classified  operations 
30,000  circulation  brackets. 

Chart  Areas  10.  11,  12.  Box  505, 

A  Publisher. 


Aiy  eit] 
it  S 
ImiliUe 


nnra 


Cirenlation 


AGGRESSIVE 
CIRCULATION  DIRECTOR 


EXPERIENCED  DISPLAY  SAL 
MAN— MANAGER,  good  on 
servicing,  layout,  copy, 
with  consistent  increases  in  linaitei 
year.  Metroiiolitan  and  small  daily  i 
lierience.  College  graduate.  Desires  |i 
tion  with  future.  Replies  ranfid(Slli| 
Box  520,  Editor  A  Publisher. 


R.Sstki 
ly,  daily 

I 


SPORTS 


THOROUGHLY  experienced  home  de¬ 
livery  specialist.  BROAD  circulation 
and  administrative  background.  Accu¬ 
rately  directed  enthuaiaam  and  salea 
drive.  HIGHLY  competitive  situation 
vitally  important.  Age  42,  Top  Refer¬ 
ences.  Available  for  immediate  inter¬ 
view.  Box  330,  Editor  A  Publisher. 


1 

Ba  MS 


YOUNG  ADVERTISING  SALES1U»| 
presently  on  17,000  a.m.  Daily, 
good  iiosition  in  Ohart  Area*  3  all 
Experienced  in  both  Nationil  SM 
Local.  Family  man,  4  years’  HiliWl 
Service,  good  sales  record.  Writ*  l*| 
515,  Eklitor  A  Publisher. 


IIODNG 

ipoieni 

I'lsdit 


DO  YOU  NEED  a  strong,  young  Cir¬ 
culation  Director?  B.S.  Degree  in  Busi¬ 
ness  Administration,  experience  on 
newspapers  20,000  to  160,000.  Strong 
on  sales-promotion.  Little  Merchant, 
ABC,  budget  planning,  and  executive 
administrative  ability.  Preaent  employer 
will  give  top  reference.  Chart  Area 
4,  2,  6.  Box  342,  Eklitor  A  Publisher. 


Editorial 


liWARD 


LIBRARIAN 


With  top  all-around  experience  i 
challenging  poaition  of  expandintj^ 
ganixing  or  reorganizing  your  luMl 


ganizing  or  reorganizing  your 
Write  Box  228.  Editor  A  PuUIika. 


CIRCULATION  -  PROMOTION  MAN  -  j 
AGER:  ABC.  Little  Merchant  Plan,  all  ; 
phases;  also  business  office  and  adver-  < 
rising  department.  More  interested  in  [ 
moving  up  than  salary,  but  expect  a 
livable  wage.  Box  517,  Eklitor  A  Pub¬ 
lisher. 


PART  TIME  chores  sought  by  WJ' 
writeman  on  major  New  York 
daily.  Publicity,  ghoating,  «*«■$ 
stringing,  you  name  it.  Ten  ys»t*^ 
experience.  Box  236,  Eklitor  A  m 
UAer. 


CAEABI 

nand 

kmtt, 
■si  rep 

tg  A  f 


U.  I 


FOR  A  BUDGET-MINDED  PUB¬ 
LISHER.  4  full  days  weekly — perma¬ 
nent,  experienced  handling  snutll  sub¬ 
scription  department.  Chelsea  2-8283, 
New  York  City. 


EDITOR- WRITE® 
Harvard  government  major, 
years'  newipaper-wire  service:  I 

statehouae,  legislature,  judiciary.  gw| 
pretive  New  York-national  P**j* 
Public  Relations,  radio  experiensa 

v,.-!,  rstu  nniu  Da.,  sol  RilHa  ■ 


Sr®' 

fli.  Edi 


York  City  only.  Box  301, 
Publisher. 
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situations  wanted 


Editorial 


^'CE  Wl’.lTlNG  opportunity 
■  Now  Newa  Mitor  New  York 
^  maffa:  me.  Midweet  back- 
B.A.  jumaliam,  Miehigraji. 
Bfarrit.*!!.  Box  244.  Editor  A 


•ms  PUBLI.'HIStS:  Onetime  re- 
cditoriai  writer,  newamaKaaine 
liiir,'  author  of  liooks,  marasine  ar- 
zZiaow  in  Government,  Waahington, 
wanti  permanent  newspaper  job 
aTtiaa.  Ape  62,  health  excellent,  non¬ 
fat,  Texas  icsident  17  years,  own 
Dioperty.  Detailed  information 
Box  227,  Editor  4k  Puh- 
kkw. _ 

fOONG  PROLIFIC  WRITER— nose  for 
itei'  ret*'*  reporter  or  featurea  op- 
mwity  !■>  Wrst.  Some  experience, 
emulative.  Know  Spanish.  Box  240, 
Publisher. 

u  nirrOR.  47,  New  York,  Wash- 
MWa,  Chioapo  Imckpround.  seeks  ohal-  , 
Pmiai  top  or  second  spot  reputable 
^  any  size.  Salary  secondary  to 
plMsat  surroundinpe.  Box  321,  Editor 
t  Pabliaber. 

AfABD  WINNING  REPORTER  — 
iiei  editor,  37.  14  years’  experience. 
Ilockid  too  lonp  on  promotion,  i>ay. 
^^gnsahly  grounded  in  all  phases  of 
iimpaper  work.  Know  makeup.  Seek- 
iu  challenging  spot  medium,  large 
ally.  Box  319,  Blditor  4k  Publisher. 

DIVOTED  10-year  newsman,  works 
kat  nnder  pressure,  seeks  hot  tele- 
inah  chair  East  or  West.  Box  324, 
Utor  k  Publisher. 

“EDITORS  &  REPORTERS** 

Kitienal  clearing  house  for  competent 
penonnel  coast-to-coast  at  no  charge 
H  employer.  Phone.  Write  or  Wire 
HBADUNE  PERSONNEL  (Agency) 

1 1.  W  St..  New  York.  OXford  7-$72B 

HAVE  PASSPORT,  WILL  TRAVEL 
Tb  Burope.  Want  permanent  job  or 
(nelanee  work.  Will  alter  itinerary  or 
nataee  to  fit.  Newspaper,  magazine, 
iksto  txperience.  Single,  29,  M.A.,  de- 
padshle,  versatile,  (ex-Korean  corre- 
gsiimt)  best  references.  Available  for 
Hcv  Tork  interview.  Box  316,  Editor 
A  Psbiisher. 

PART  TIME 
NEW  YORK  CITY 

Aiy  city  room  work  for  advertising 
Bu?  Seeking  return  to  Editorial, 
imlshle  after  6  p.m.  Prior  daily  ex¬ 
mince,  B.A..  23,  married.  Manhattan 
nadent.  Box  343,  Editor  &  Publisher. 

XIWS  EDITOR,  2  years’  experience 
SBiilwtekly.  Strong  on  features,  B.A., 
r.  Seeks  similar  post  with  large  week¬ 
ly.  daily.  Chart  Areas  3.  4.  Box  320, 
[Iditor  k  Publisher. 

^BTS  WRITER — 10  years’  big  city 
leeks  responsible  writing,  editing 
ipstiao  in  newspaper,  magazine  or  al- 
W  Sekl.  Major  coverage  eximrience. 
In  MS.  Editor  &  Publisher. 

woman  with  all-around  news 
■■Pwimce  desires  job  as  assistant  wom- 
^■1  editor  or  fashion  writer.  Can  also 
ws^y  newspaper  or  handle  news 
_  .*»  for  daily.  Chart  Ams  8  or  4 
Wjwrcd.  Box  382,  Editor  ft  Pub- 


UVARD  winning  editor  of  outstand 
Jjy  weekly  newspaper.  Also  daily 
Mj"?*'*-  Strong  on  features  and  < 
"™*.  Seek  challenging  opportunity 
.Mu?  ■***P«P»*r  or  magazine.  Box  < 
*  Publisher. 

[capable  WOMEN’S  EDITOR,  ex 
.  reportinpr,  fashion,  featui 
'/illlSi  ™t*rview8.  Can  double  in  g 
Samples.  Box  442,  I 
“n^hc  *  Publisher. 


—  Experienced  news  ju 
strong  on  local,  good  wr 
™*«mt  spot.  50,000  up  p.m. 
«.  Editor  ft  Publisher. 


^  ...  FLORIDA  or  NEW  YORK 
•ir-wnter,  national  magazine,  n 
ua  fsature  syndicate.  3C,  seeki 

j  J|**»ortunity.  Might  invest.  Box 
*  ft  Publisher. 


SITUATIONS  WANTED 


Editorial 


EDITOR  -  REPORTER  -  PHOTOGRA-  1 
PHER  (woman)  with  16  years’  experi¬ 
ence,  suburban  and  community  pi4>ers 
and  publicity  posts,  seeks  responsible 
editorial  job  in  sound  newspaper  or¬ 
ganization.  Prefer  Northern  Illinois  or 
Denver  area.  Box  443,  Editor  ft  Pub¬ 
lisher, 

GENERAL  REPORTER.  30,  with  4 
years'  experience  seeks  slot  on  metro-  . 
Iiolitan  daily.  Know  photography.  Also  ' 
worked  on  copy  desk.  Vet.  B.S.  Will  re-  ' 
locate.  Box  453,  Editor  ft  Publisher. 

I  UKB  NEW  JERSEY 
And  good  newspapers.  I'd  like  to  go  on  . 
liking  both.  So  I  want  to  change  pa¬ 
pers,  not  states.  Want  to  continue  ; 
editing,  layouts,  planning.  Long  a  re¬ 
porter.  8  years’  experience  all  daily. 
J-School  gi^.  Would  consider  weekly. 
Age:  32,  Box  406,  Editor  ft  Publisher, 

-  I 

MAGAZINE  EDITORS  —  Young  news-  ' 
paper  reporter  would  like  to  help  edit  I 
magazine.  Production,  layouts,  some 
writing,  etc.  College  graduate.  Box 
447.  Editor  4k  Publisher. 

NEWSMAN  —  seeks  trade  magazine. 
Now  with  major  metropolitan  daily. 
Six  years’  writing,  reporting,  plioto  ex¬ 
perience.  Box  439.  Editor  ft  Publisher. 

PROBLEM — J-Grad.  31,  6  years’  on 
weeklies  and  in  consumer  and  industrial  i 
ropy  desires  editorial  spot  on  daily. 
Discharge  from  service  February  2. 

SOLUTION — Solid  prospect  from  daily 
in  Chart  Areaa  1,  2,  12.  preferably  > 
coastal.  Box  428,  Editor  ft  Publisher. 


RELIGION  EDITOR.  Newsmagazine 
experience.  4  years’  juvenile  editor, 
BA,  MA,  BD.  Layman,  30.  Author  2 
adult  current-event  books,  Macmillan. 
Box  419,  Editor  ft  Publisher. 

REPORTER,  imaginative,  concise.  Be-  | 
comes  veteran  in  July.  Journalism  de¬ 
gree.  College  newspaper  editor.  A.  M. 
daily  experience.  Army  public  relations. 
Married,  25.  Will  hear  all  offers.  Box 
444,  Editor  ft  Publisher. 


SELF-STAR'HNG  TEAM  available  to 
provide  full  Blditorship  for  your  Trade 
Journal  or  House  Organ.  Buing  at  our 
office  allows  advantages  of  full-time 
staff  at  part-time  fee.  Contact  E.  M. 
Field,  22  Landfield.  Monticello,  New 
York. 

SKILLED  DESKMAN  —  SEASONED 
REPORTER.  Six  years’  experience. 
Handled  all  beats — city  hall  to  sports. 
Knows  pics,  wire,  makeup,  copyread¬ 
ing,  slot.  Seeks  desk  on  large  daily, 
editorship  on  small  paper,  ^x  437, 
Editor  ft  Publisher. 

TELEGRAPH  or  news  editor,  slot  or 
rim.  Competent,  steady,  single.  Em¬ 
ployed.  Box  441,  Editor  ft  Publisher. 

ATTENTION:  NEW  JERSEY 
DAILIES.  Experienced  reporter,  fea¬ 
ture  writer,  editorial  writer,  picture 
editor,  photographer,  rewrite  man,  edi¬ 
tor  (unique  combination),  who  strayed 
to  magazines,  wants  to  return.  Mar- 
ried.  settled.  36.  Box  534,  Editor  ft  Pub- 
lislier. 

HARVARD  LAW  .STUDENT,  former 
editor  small  daily,  seeks  summer  job 
newspaper  or  magazine  Chart  Area  1. 
Box  511,  flditor  ft  Publisher. 

HORSE  RACING  news  editor-handi- 
capper.  Feature.  Box  532,  Editor  ft 
Publisher. 


JOURNALIST,  age  23,  married,  with 
five  years’  experience,  seeks  job  with 
any  newspaper  or  periodical.  Can  or¬ 
ganize  events  and  cover  any  stories. 

I  Intends  to  emigrate  May-June.  Will 
undertake  commissions  before  leaving 
I  England.  Write  stating  salary  offered: 
— M.  Breitell  154,  Stourbridge  Road, 
Holly  Hall,  Dudley,  Worcs,  England. 

SPORTS  EDITOR 

Has  been  News  and  Sports  Director  for 
radio  station  for  past  few  months. 

,  Wants  back  on  sports  side  of  medium 
to  large  newspaper.  Five  years’  experi¬ 
ence  as  sports  editor  and  writer.  Pre¬ 
fers  Chart  Areas  4,  5  and  6.  Available 
March  15.  $125.  Box  514,  Editor  ft 
Publisher. 
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SITUATIONS  WANTED 

Editorial 

Mechanical 

MANAGING  EDITOR 
Crusading,  young,  (34)  editor,  em- 
lihasis  on  local  coverage,  developing 
prize-winning  staff.  Complete  knowl- 
tdge  all  departments  small,  medium 
daily.  Box  533,  Editor  ft  I’ublisher. 

PRODUUnON  and/or 
MECHANICAL  SUPISUNTENDENT 
Young  Engineer.  5  years’  Metropolitan 
Daily  Eirperience.  Color,  New  Processes, 
tV>M  Conacioua. 

Box  527  Eiditor  ft  Publisher. 

OUTDOOR  EDITOR  —  Young  man. 
nationally  recognized  in  writing,  fish¬ 
ing  and  hunting  fields.  Camera  and  ' 
bciating  know  how.  Now  with  one  of  i 
nation's  top  (lapers.  Box  621,  Editor  ft 
Publisher. 

YOUNG  MAN  pr^ntly  enKravin** 
foreman  want*  job  with  more  challenge. 
Experienced  in  line  fast  etch.  maK- 
neaium  conventional  etch,  commercial 
entTTAvinK  wid  offset.  Production.  quaU 

1  ity  control,  or  ground  floor  cold  type 
operation  any  site  newspaper  con- 
!  sider<'d.  Hox  509.  Editor  &  Publiaher. 

10-YElAR  VkTERAN  seeks  editor’s  job 
on  small  daily  or  desk  spot  on  lanre 

(*oast.  Position  must  offer  dayside  hours, 
reasonable  tmy,  and  opportunity  for 

1  Photography 

advancement  in  exchange  for  intelli-  PHOTOGRAPHER :  young,  but  with  8 
gent,  well-educated,  and  experienced  years’  of  varied  experienca.  Presently 
newspaperman.  Box  536,  Editor  ft  Pub-  em^oyed  by  a  small  daily  and  looking 
lishet.  for  a  job  that  offers  more  opportunity. 

I  want  to  show  my  work  to  an  editor 
who  is  looking  for  top  quality  feature 
photography  and  more  than  button  push¬ 
ing  on  the  news  side.  Box  456,  Editor 
ft  Publisher. 

TOP  AWARD  WINNING  Photographer 
Age  24.  married,  desires  staff  poaition 
with  forward  looking  publication,  5 
years’  experience  will  relocate  any¬ 
where.  Wire  or  call  collect  S.  Sacks, 
Passaic,  New  Jersey.  PR  3-7080. 


Promotion — Public  Relations 


PUBUC  REUVnONS— We  have  hun¬ 
dreds  of  publicity,  public  ralatioiis 
and  employee  commanicatioos  pao(pla 
on  file.  Send  us  your  job  spoes.  We’ll 
send  you  resumes  to  match.  (}ontaet; 
Bill  McKee.  BIRCH  PERSONNEL.  67 
E.  Madison  St.,  Chicago  2,  Illinoia, 
CE  6-6670. 

IRISH  LEPRECHAUN,  with  gift  of 
blarney  looking  for  )g>me  in  Public 
Relations  writing  or  on  trade  maga¬ 
zine  or  house  organ.  Interest  in  fea¬ 
tures  and  photography.  Age  30.  vet, 
B.S.,  4  years’  news  experience.  Box 
464,  Editor  ft  Publisher. 


PUBUC  RELA'nONS— 4H  years’  ex- 
perience  in  large  corporation.  Journal¬ 
ism.  Political  Science  degrees.  Will 
travel,  age  28.  Box  402.  Blditor  ft  Pub¬ 
lisher. 

TOP  PUBUC  REUVnONS— Ad  Man 
in  farm  and  chemical  fields  with  cor¬ 
porate  and  account  executive  experi¬ 
ence.  Facile  writer  of  irablicity,  copy, 
speeches.  Will  relocate.  Box  426.  Editor 
ft  Publisher. 


CX>LL£GE  PUBUC  INFORMA’nON 
job  wanted  by  wire  service  man  who 
seeks  opportunity  to  do  graduate  work. 
Early  20s,  radio-newspaper  exi>erience. 
also.  Box  544,  Elditor  ft  Publisher. 


EX-WEEKLY  PUBUSHER.  outstand¬ 
ing  promotion  record,  wants  post  on 
daily.  Detailed  resume.  Box  510.  Editor 
ft  Publisher. 

NEED  FLORIDA  based  writer-Photog- 
rapher?  Freelance  Public  Relations  con¬ 
tact  all  media.  Box  2656  PPS,  Talla¬ 
hassee.  Florida. 


TEXAN,  30,  a  Conservative,  liter¬ 
ate.  versatile,  healthy,  writing  at  < 
$7,000  for  big  Southwestern  daily,  ^ 
nine  years  on  newspapers,  wants  to 
be  editor,  editorial  writer,  reporter  i 
or  rewrite  man,  at  $8,000  to  $9,000 
for  paper  or  magazine,  preferably 
West  'Texas  or  Rockies.  Box  504, 
Editor  ft  I'ubliMher. 


VET,  26.  wed.  B.A..  5  years  all  beats, 
sports,  desk.  Now  senior  reiiorter  top 
50,000  a.m.  Seek  job  siiorts  or  city  edi¬ 
tor  small-medium  Southern  daily.  Box 
523,  Editor  ft  Publisher. 

WHO-  Managing  Editor 
WHAT — Wants  futureful  work 
WHY  -Job  stripiied  of  incentive 
WHEN — Month  after  acceiitance 
I  WHERE  You  name  it 
I  BOX  528.  Editor  ft  Publisher. 

WOULD  YOU  HIRE  a  competent 
American  who  happens  to  be  a  Negro? 
5  years'  top  reporter.  Midwest  J-grad, 
looking  for  a  newspaper.  Public  Rela¬ 
tions  or  radio  news  spot  near  New  York 
City.  Box  529.  Elditor  ft  Publisher. 

YOUNG  REPORTER  seeks  interesting 
challenging  position.  Chart  Area  2.  Box 
526,  IMitor  ft  Publisher. 


YOUNG  WOMAN  seeking  opportunity 
to  learn  trade.  Prefer  small  paper  to 
learn  all-around  reporting.  Excellent 
educational  background,  (iiart  area  6. 
2,  1.  Box  .542.  Editor  ft  Publisher. 


Mechanical 


EMPLOYED  FOREMAN  wants  respon¬ 
sible  poaition  Northern  California.  27 
yeara'  exporience  newspaper  and  job 
ahope.  OMt  consoioua,  s(^r,  age  46, 
married,  2  children.  Box  335,  Editor  ft 
Publisher. 

COMPOSING  ROOM  SUPERINTEND¬ 
ENT  or  iiroduction  manager.  Coat  con¬ 
scious  and  very  familiar  with  new  proc¬ 
esses.  Best  of  references.  Box  637, 
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Shop  Talk 

By  RoImtI  IJ.  BroMii 

The  television  industry  doesn’t 
say  much  for  its  dedication  to 
public  service  when  it  boycotts 
a  news  event  purely  because  its 
equipment  has  been  banned  from 
the  scene. 

We  wonder  what  would 
happen  if  newspai>er  reporters 
walked  away  from  every  door 
that  was  slammed  in  their  faces 
and  said  they  wouldn’t  report 
the  story. 

The  comparison  comes  to  miml 
because  of  the  running  feml 
between  new'spaper  reporters 
and  radio-TV  technicians  and 
newsmen  on  the  West  Coast. 
Last  November  when  New 
York’s  Governor  Rockefeller 
visited  Los  Angeles  his  press 
secretary  announced  there  would 
be  separate  news  conferences 
for  print  and  electronic  media. 
The  Radio  and  Television  News 
Club  of  Southern  California 
organized  a  boycott  and  when 
Rockefeller’s  press  assistant 
would  not  change  the  plans  the 
electronic  boys  walked  out. 

As  far  as  they  and  their 
media  were  concerned  there  was 
no  news  story. 

Governor  Rockefeller  has 
followed  this  “separate  but 
equal”  rights  principle  in  his 
press  conferences  in  Albany, 
N.  Y.,  and  there  hasn’t  been 
any  great  difficulty  about  it. 
There  are  10  full-time  report¬ 
ers  covering  the  Capitol  in  Al¬ 
bany  but  no  full-time  TV  news¬ 
men  and  only  one  full-time  radio 
newsman.  TV  and  radio  news¬ 
men  can  ask  questions  at  the 
regular  press  conferences  but 
they  are  neither  filmed  or  re¬ 
corded.  That  can  be  done  later 
by  asking  the  Governor  some  of 
the  same  questions  before  a 
microphone  or  camera. 

*  * 

When  California’s  Governor 
Brown  tried  to  establish  the 
same  practice  for  his  press  con¬ 
ferences  early  in  January  the 
TV  and  radio  boys  walked  out 
again. 

In  effect  they  were  saying 
that  if  a  microphone  and  camera 
could  not  be  present  there 
couldn’t  be  any  news  worth  re¬ 
porting  to  the  American  people. 
It  is  a  sad  attitude  for  a  medi¬ 
um  and  its  representatives  to 
take  towards  its  public  service 
obligations. 

The  Los  Angeles  Times  said 
editorially  at  that  time: 

“Aut  camera,  aut  nullus.  With 
all  their  pretentions  to  news 
coverage,  the  TV  men  said  by 
their  action  that  they  were  in 
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fact  not  devoted  to  news  cover¬ 
age  at  all.  Whatever  they  re¬ 
ported  of  the  Brown  conference 
they  had  second-hand. 

“Some  TV  men  have  said  that 
the  separate  conference  leaves 
them  with  the  subject  wrung 
dry.  But  this  is  specious,  for  the 
newspapermen  have  on  occa¬ 
sion  offered  to  let  TV  have  first 
go  at  the  subject  and  the  TVers 
have  declined.  We  suspect  that 
many  of  the  TV  men  like  to 
use  the  newspapermen  as  a 
property  in  their  .stage  settings, 
picking  their  brains  and  photo¬ 
graphing  them  as  extras  to  lend 
verisimilitude  to  their  empty 
little  dramas.  .  .  . 

“The  boycott  proclaimed  by 
the  networks  is  in  fact  a  black¬ 
out.  Every  day  they  advise  their 
audiences  of  the  time,  money 
and  talent  they  expend  to  glean 
the  news,  and  then  they  i.ssue  an 
encyclical  declaring  there  is  no 
news  where  their  cameras  may 
not  go,”  the  L.  A.  Times  con¬ 
cluded. 

*  ♦  ♦ 

The  newspaper  recalled  that 
this  difficulty  between  print  and 
electronic  media  at  press  con¬ 
ferences  first  appeared  “.some¬ 
what  larger  than  a  man’s  hand, 
at  the  1952  political  conven¬ 
tions.” 

E&P’s  headline  in  the  July  12, 
1952,  issue  just  following  the 
Republican  convention  in  Chi¬ 
cago  stated: 

“Reporters  at  Convention  Ask 
TV  ‘Ground  Rules’ — ^Press  Con¬ 
ference  Experiences  Create  Re¬ 
sentment  at  Chicago.” 

It  was  the  first  widely  tele¬ 
vised  political  convention  and 
the  confusion  created  by 
cameras,  bright  lights  and 
wiring  was  resented  in  many 
quarters. 

In  1956  the  political  conven¬ 
tions  largely  were  geared  and 
paced  to  TV  coverage  but  it  was 
the  new.sman  with  pad  and 
pencil  who  did  most  of  the  leg 
work  and  digging.  There  was 
still  confusion  at  press  confer¬ 
ences  covered  by  all  media  at 
the  same  time. 

And  as  the  Los  Angeles  Times 
lK)inted  out,  “the  conv'ention  ex¬ 
perience  is  pertinent  for  in  less 
than  six  months  the  I>emocrats 
will  come  to  Los  Angeles  and  the 
conflict  between  TV  and  press 
will  have  another  culmination 
— unless  something  sensible  is 
done.”  The  Republicans  will 
meet  in  Chicago  and  have  the 
same  problems,  but  they  won’t 
be  accentuated  by  the  difficulties 
of  the  California  feud. 


"Can't  you  take  it  from  a  different  angle  so  I'll  get  on  page  om? 


We  have  a  hunch  however, 
that  many  of  the  problems  will 
solve  themselves  l)ecause  tele¬ 
vision  and  radio  may  not  be 
broadcasting  as  much  of  either 
convention  as  they  did  four 
years  ago.  They  found  out  then 
that  the  public  had  a  low  boring 
lK)int  and  did  not  stay  glued  to 
their  TV  sets  as  anticipated  to 
watch  drama  unfold. 

The  public  found  out  it  was 
a  waste  of  time  to  watch  for 
hours  when  they  could  read 
about  it  in  their  newspapers 
and  learn  more  in  less  time. 

Sindlinger  &  Co.,  a  Philadel¬ 
phia  research  firm,  measured 
the  TV  audience  during  the  two 
weeks  of  the  political  conven¬ 
tions  in  1956  and  reported  that 
fewer  people  saw  the  conven¬ 
tions  on  all  three  networks  than 
normally  watch  a  popular  the¬ 
atrical  program  on  only  one  net¬ 
work.  It  placed  the  percentage 
of  sets  turned  on  during  the 
conventions  at  27%.  Trendex 
placed  the  figure  at  45%  but 
said  the  average  “rating”  for 


the  convention  sessions  wis 
25%. 

Perhaps,  because  of  that  a 
I>erience,  the  networics  will  « 
l)ack  on  the  hours  devoted  % 
the  conventions  and  the  polit 
cians  will  be  less  likely  to  tetu 
their  necks  to  get  before 
microphone  or  TV  camera.  Wlic 
the  candidates  themselves  stir 
to  develop  a  little  sanity  towir 
the  electronic  glamor  medii- 
when  important  new.smakersli 
Governors  Rockefeller,  Broi: 
and  others  no  longer  conside 
TV  and  radio  indispensaWe  at 
something  to  be  sought  after 
all  costs — then  the  problems 
press  conferences  and  otr 
news  coverage  will  start  to  stt 
themselves. 

• 

.\rizoiia  Citations 

Phoenix,  Aa 

Arizona  Newspapers  Assodi 
tion  gave  an  award  for  coiMal 
nity  service  .  tOi  the  Tucson  (^\ 
zen  and  one  for  general  t 
lence  to  the  Mesa  Tribune. 
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LINOTYPE 


Rangemaster 


Five  new  Rangemasters -three  Model  36’s  and  two 
Model  35’s— are  going  into  the  modern  composing 
room  of  the  St.  Petersburg  (Florida)  Times.  There 
they  join  six  automatic  Comets. 

Why?  Because  the  Rangemasters  are  the  proven 
machines  for  producing  advertising  and  editorial 
display  type.  No  other  machine  can  keyboard  such 
large  type  direct  from  main  magazines! 

The  Times  is  known  the  world  over  for  its  superior 
typography  that  displays  its  superlative  news  cover¬ 
age  and  its  consistently  high  advertising  quality  and 


volume.  It  is  also  known  for  the  efficiency  of  its 
mechanical  operations! 

Linotype  was  proud  and  pleased  when  the  produc¬ 
tion  team  of  the  St.  Petersburg  Times  chose  five  of 
our  new  machines.  The  team  says  it  expects  to  pro¬ 
duce  more  and  better  display  advertising  per  ma¬ 
chine  and  per  square  foot  of  composing  room  space 
than  any  American  metropolitan  newspaper. 

For  facts  on  how  Rangemasters  can  increase  your 
composing  room  efficiency,  ask  your  Linotype  Pro¬ 
duction  Engineer.  Or  write  Mergenthaler  Linotype 
Company,  29  Ryerson  Street,  Brooklyn  5,  New  York. 
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Three  Model  36'Sr  Two  Model  35's 


""•J  m  U.S.A. 


L 


'  • 


■;i 


I  - 


Private  eye  on  the  White  House 


cally  the  first  American  inside  Berlin  in  World  War 
11,  he  arrived  while  the  Russians  were  still  taking  T 
it.  And  his  series  on  how  the  people  live  in  Russia, 
written  in  ’55,  won  the  Ernie  Pyle  Memorial  \ 
Award  for  "the  best  reporting  to  come  out  of  )  | 
Russia”  that  year.  | ! 

Look  to  Tully  for  some  of  the  best  reporting 
anywhere.  And  look  to  Scripps-Howard  for  Tully.  <  | 
Like  Who’s  Who,  he’s  exclusive.  '  | 


Meet  the  walking  Who’s  Who  of  White  House 
visitors  . . .  Andy  Tully,  Scripps-Howard  reporter 
par  excellence. 

He’s  the  man  who  can  spot  even  a  shade  of  ire 
or  apathy,  candor  or  cover-up  in  the  President’s 
answer  to  pressmen’s  quizzing— Andy  Tully’s  a 
Press  Conference  veteran. 

The  Potomac  is  only  Tully’s  latest  beat.  Typi- 


There’s  only  one  TULLY  . . .  and  he’s  strictly 


SCRIPPS-HOWARD 


NEW  YORK  .  WorM-TaNsron  t  Th*  Sun  COlUMMIS . CWiM-Jevriio/  DENVER  .  .  .  Kocky  Mountain  Now$  EVANSVME . 

CIEVB.ANO . Pnu  CINCINNATI  .  .  .  foil  <  Timoi-Star  BIRMINOHAM  .  .  .  Poit-HoraU  HOUSTON . 

PITTSBURGH . Prut  KENTUCKY  ....  KwVudcy  odition  MEMPHIS . Prou  Scimitor  FORT  WORTH . 

INOIANAPOUS . Timas  Cincmnati  Post  A  Tmas-Siar  MEMPHIS  .  .  Conssssarcial  Appaoi  ALBUQUERQUE . 

SAN  FRANOSCO  .  .Nawt-Co//  tuOatin'  KNOXVIUE . Naws-Sanlinal  WASHINGTON . Nawt  H  PASO . Han 

*AHitiotad 

Gcnaral  ArfvarNaing  Daportmant  ...  330  Park  Avanv*.  Naw  Yark  City— Chicaga  San  Francisca  Laa  Angalaa  DatraH  Onainnati  PtillaBalgkla 
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